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KNIGHT-RIDDER 


Controlling  production  costs 
has  always  been  a  hair-raising 
experience  for  Hollywood.  Or  for 
any  business  that  relies  on  creative 
work.  Finally,  there’s  a  solution. 

IBM  Digital  Library-a  series  of  new 
technologies  that  are  dramatically 
changing  production. 

Imagine  everything,  in  all  your 
libraries,  condensed  into  digital  files. 
Files  which  can  then  be  accessed  horn 
your  desktop  or  sent  over  a  network, 
to  collaborators  anywhere.  Suddenly, 
steps  are  trimmed  and  costly 
production  time  is  compressed. 

Now  all  your  work,  whether  it 
be  film,  art,  sound  or  photography, 
is  in  one  place.  Giving  you  greater 
control  of  your  assets. 

Today,  DreamWorks  SKG  is  using 
IBM  Digital  Library  in  the  production 
of  all  its  animated  features.  So  what 
are  you  waiting  for?  See  how  you  can 
get  more  from  your  assets  in  a  digital 
world  at  www.ibm.com/8olutionB. 

Or  call  1 800  IBM~2468,  ext.  JAI31. 
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CALENDAR 


MAY 

18-21  Newspaper  Purchasing  Management  Association 
Annual  Conference,  Eden  Resort,  Lancaster,  Pa. 

21-24  Catholic  Press  Association  of  the  United  States  and 
Canada  National  Convention,  Marriott  Hotel,  Denver, 
Colo. 

30-31  North  Carolina  Press  Association  Advertising 

Conference,  William  and  Ida  Friday  Center,  Chapel 
Hill,  N.C. 

JUNE 

1-4  FIEJ  50th  World  Newspaper  Congress,  Amsterdam, 
The  Netherlands 

4-6  Small  Newspaper  Conference,  Indianapolis,  Ind. 

4-7  National  Association  of  Hispanic  Journalists 

Convention,  Westin  Hotel,  Seattle,  Wash. 

6-7  Family  &  Independent  Owners  Conference, 
Indianapolis,  Ind. 

12-15  Investigative  Reporters  and  Editors  National 
Conference,  Arizona  Biltmore,  Phoenix,  Ariz. 

17-20  American  Jewish  Press  Association  Convention, 
George  Washington  University,  Washington,  D.C. 

17- 20  Newspaper  Association  of  America  Newspaper  in 

Education  Conference,  Buena  Vista  Palace,  Orlando, 
Fla. 

18- 22  Native  American  Journalists  Association  Conference, 

Regal  Hotels  International,  Minneapolis,  Minn. 

21- 24  Newspaper  Association  of  America  Nexpo  ’97,  Ernest 

N.  Morial  Convention  Center,  New  Orleans,  La. 

22- 25  Newspaper  Association  of  America  Classified 

Conference,  New  Orleans  Marriott,  New  Orleans,  La. 
22-25  Newspaper  Association  of  America  Research 

Conference,  New  Orleans  Marriott,  New  Orleans,  La. 
22-25  Newspaper  Personnel  Relations  Association,  San 
Diego  Convention  Center,  San  Diego,  Calif. 

25-28  Associated  Press  Sports  Editors  Convention,  Hyatt 
Regency,  Vancouver,  B.C. 

25-28  Association  of  American  Editorial  Cartoonists 

Convention,  Buena  Vista  Palace  Resort,  Orlando,  Fla. 

25- 28  Georgia  Press  Association  Annual  Convention, 

Marriott  Bay  Point  Resort,  Panama  City  Beach,  Fla. 

26- 28  Association  of  Alternative  Newsweeklies, 

Bonaventure  Hilton,  Montreal 
26-29  National  Society  of  Newspaper  Columnists 

Convention,  Fort  Magruder  Inn,  Williamsburg,  Va. 

JULY 

17- 20  North  Carolina  Press  Association  124th  Annual 

Convention,  Sea  Trail  Plantation,  Sunset  Beach,  N.C. 

18- 20  Newspaper  Association  of  America  Connections  ’97, 

San  Francisco  Hilton,  San  Francisco 
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E(SiP  Newspaper  Stocks 

(weekl>'  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 

_ _ 5/13/97  5/6/97  5/8/96 


A.H.  Belo  Corp.  (NY) 

38.000 

37.750 

37.875 

American  Media  Inc.  (NY) 

5.875 

5.750 

3.625 

Central  Newspapers  Inc.  (NY) 

57.625 

58.500 

36.250 

Dow  Jones  &  Co.  Inc.  (NY) 

39.875 

40.125 

37.125 

Gannett  Co.  Inc.  (NY) 

92.500 

90.500 

66.375 

Gray  Comm.  Sys.  (NY) 

17.250 

17.375 

20.750 

Harte-Hanks  Comm.  (NY) 

29.250 

28.875 

24.875 

Hollinger  International  (NY) 

10.500 

10.250 

11.875 

Knight-Ridder  Inc.  (NY)# 

42.750 

39.875 

35.187 

Lee  Enterprises  Inc.  (NY) 

24.500 

24.625 

21.750 

McClatchy  Newspapers  Inc.  (NY)***  25.625 

26.000 

18.800 

Media  General  Inc.  (AM) 

29.875 

30.250 

37.625 

New  York  Times  Co.  (AM) 

44.937 

44.000 

32.375 

Pulitzer  Publishing  Co.  (NY)** 

47.125 

46.000 

42.937 

E.W.  Scripps  Co.  (NY) 

38.500* 

38.000* 

26.647* 

Times  Mirror  Co.  (NY) 

56.875 

55.875 

41.250 

Tribune  Co.  (NY)# 

43.625 

44.500 

34.625 

Washington  Post  Co.  (NY) 

375.87 

370.50 

290.50 

*  Adjustment  to  reflect  receipt  of  1.16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 
**  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

***  Adjusted  for  5-for-4  stock  split 

#  Adjusted  for  2-for-1  stock  split 

Non-U.S. 

5/13/97 

5/9/97 

5/5/96 

Hollinger  Inc.  (a) 

14.562 

14.050 

16.686 

News  Corp.  Ltd.  (c) 

18.250 

18.500 

23.000 

Pearson  Ltd.  (b) 

7.460 

7.060 

6.880 

Quebecor  Inc.  Class  A  (a) 

25.550 

26.000 

22.050 

Reuters  Holdings,  ADR  (c) 

68.625 

66.375 

67.125 

Southam  Inc.  (a) 

22.650 

22.750 

15.600 

Thomson  Corp.  (a) 

30.150 

30.650 

22.800 

Torstar  Corp.  (a) 

40.750 

41.400 

24.450 

(a)  Canadian  dollars 

(b)  British  pounds 

(c)  U.S.  dollars 


Source:  Schroder  Wertheim  &  Co.  Inc. 
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NORDSTROM 

PARTNERS  IN  EXCELLENCE 
AWARD 

CHICAGO  TRIBUNE  Advertising/Marketing 
APPAREL  RESOURCES,  INC. 

HART  SCHAFFNER  &  MARX 
MUNRO  AMERICAN 


It  is  with  great  pleasure  that  we  honor  these  recipients 
of  our  annual  award  for  outstanding  vendor  performance. 

The  award  is  bestowed  upon  the  companies  whose  products 
and  business  practices  best  exemplify  our  commitments 
to  quality  and  value,  service  and  integrity. 

We  wish  to  congratulate  this  year’s  winners 
and  thank  them  for  the  many  contributions  they  have  made 
to  our  growth  and  success. 


NORDSTROM 
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NTSB/REUTERS 


Who:  Scarborough  Research 

What:  The  3rd  Annual  Scarborough  Newspaper  Conference 

Why:  To  Get  Ahead  in  the  Media  Mix  Race 

Speakers  Include: 


John  Goetz,  Advertising  Sales  IVainer,  San  Diego  Union  THbune 

The  San  Diego  Union  Tribune's  'Partnership  for  Success  Program'  has  been 
successful  in  bringing  significant  broadcast  dollars  into  the  newspaper.  The 
discussion  will  include  actual  examples  for  Radio,  TV,  and  Cable 

Larry  Grabarek,  Research  and  Database  Marketing  Manager,  The  Houston  Chronicle 

Former  Executive  at  ADVO  Inc.  discusses  how  newspapers  can  combat  the 
increasing  threat  of  Direct  Mail  advertising. 


Shelly  Biackea  Manager  of  lnt^;iated  Marketing  Inffonnatioa  Consumer  Research, 

J.C  Penney,  Inc  &  Michael  Bracken,  Media  Director,  Temerlin  McQain 

Marketing  Your  Research  or  Researching  Your  Market-how  advertising 
agencies  use  Scarborough  data  through  their  client's  marketing  plan  to  create 
a  media  plan  and  how  retailers  use  Scarborough  data  to  understand  the 
dynamics  of  their  market. 

When:  Saturday  June  21, 1997  9am  to  3:30pm 

Where:  New  Orleans  Marriot 

Registration:  complimentary,  Breakfast/Luncheon  Included 


R.S.V.P. 


Natalie  Karaban 

212-789-3543 

nkaraban@aol.com 

(please  R.S.V.P.  by  May  30, 1997) 
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Microfilm  copies  of  Editor  &  Publisher  are  available  in  16mm  microfilm.  55  mm 
microfilm  and  105mm  microfiche  from  University  Microfilms  International,  300 
N.  Zceb  Rd. ,  Ann  Arbor,  Ml  48 1 06.  Printed  in  USA. 

Vol.  130,  No.  20,  May  17,  1997,  Editor  &  Publisher.  The  Fourth  Esute  (ISSN: 
(X)I3-094X)  is  puMished  every  Saturday  by  the  Editor  &  Publisher  Co.  Editorial 
and  business  offices  at  II  West  19th  Street,  New  York,  N.Y.  I(X)I1.  Periodicals 
postage  paid  at  New  York.  N.Y,  and  additional  mailing  offices.  Printed  at  William 
B>Td  Pr^s  Inc.,  Richmond,  Va.  23228.  Titles  patented  and  registered  and  con¬ 
tents  copyrighted  1996  by  Editor  &  Publisher  Co.  Inc.  All  rights  reserved.  Annual 
subscription  $65  in  the  United  States  and  possessions  and  in  ('.anada.  All  other, 
$  125.  No  claims  for  back  issues  lionored  after  one  year. 

Postmasier:  Send  change  of  address  to  Editor  &  Publisher  Co.,  11  West  19th 
Street,  New  York,  N.Y.  10011. 
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THE  FOURTH  ESTATE 


The  Positive  Spin 

The  latest  audit  Bureau  of  Circulations  newspaper  cii  dilation  fig¬ 
ures  showed  a  circulation  slide  for  a  majority  of  the  nation’s  25 
largest  daily  and  Sundat'  newspapers.  Eighteen  of  the  top  25  daily 
papers  declined  in  circulation  for  the  six-month  period  ending  March  31, 
while  21  of  25  Sunday  papers  had  declining  cirailation. 

But  the  Newspaper  Asstxaation  of  America  quickly  issued  a  statement 
pointing  out  the  positive  spin  —  that  33%  of  all  audited  dailies  and  31%  of 
all  audited  Sunday'  papers  reported  circulation  gains. 

The  NAA  also  says  that  some  of  the  circulation  decline  was  due  to  cost 
reduction  strategies  newspapers  took  during  the  period  to  offset  high 
newsprint  costs.  Many  newspapers,  NAA  points  out,  shifted  from  a  policy 
of  reaching  as  many  readers  as  possible,  to  one  of  serving  the  quality  read¬ 
ers  that  advertisers  desire. 

While  the  numbers  NAA  cites  are  less  than  a  majority  of  newspapers, 
the  figures  do  show  that  the  circulation  slide  is  not  universal  thnmghout 
the  industry'  and  that  there  arc  many,  many  newspapers  that  are  gaining 
readers. 

And  although  the  NAA,  as  the  newspaper  industry’s  chief  lobbyist,  would 
be  expected  to  find  a  diamond  in  the  rough,  its  point  that  some  papers  are 
deliberately'  trimming  circulation  has  merit. 

Speaking  to  an  audience  of  newspaper  publishers  at  the  recent  NAA 
convention,  an  executive  for  Toys  R  Us,  a  major  advertiser  in  newspapers, 
said  it  is  no  longer  important  for  a  newspaper  to  deliver  85%  of  a  market. 
Today,  she  said,  the  chain  prefers  a  more  efficient  market  —  targeting  its 
most  frequent  customers. 

While  the  mission  of  newspapers  is  to  deliver  the  news,  they  cannot 
neglect  the  fact  that  ad  dollars  are  needed  to  stay  in  business.  While  most 
newspapers  once  believed  that  mass  audience  was  the  best  way  to  bring 
in  the  ad  bucks,  they  are  now  realizing  that  this  may  not  have  been  the 
best  way  to  go.  — J.C. 
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The  Oldest  Publishers 
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1894;  Editor  &  Ihiblisher,  June  29, 1901 ;  Adfertising,  June  22, 1925. 
James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 
President, 

Editor  Emeritus  Robert  U.  Brown  loa  iisi 
Publisher, 

Advertising/Research  D.  Colin  Phillips  im  1 17| 
Publisher, 

Circulation/Production  Christopher  Phillips  icn  1 16| 


Executive  Editor  John  P.  Consoli  im  22S| 
Senior  Editor  George  Gameau  ion  22j| 

Associate  Editors  David  A.stor  ion  226| 

Stacy  Jones  icxi  228| 

Jim  Rosenberg  im  2241 
John  Sullivan  loa  2271 

Midwest  Editor  Mark  Fitzgerald 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.Waber  ion  2.401 


Editorial  Director 
E^P  Interactive  Hoag  Levins  icm  soji 

Associate  Editor 

E6IP  Interactive  David  Noack  1™  22vi 
Editor  Free  Paper  Publisher  Wendy  Giman  icxi  4991 


Art  Director  Hector  W.  Marrero  icm  2211 
Editorial 

Production  Manager  Robert  Rivera  ica  2201 
Art/Graphic  A.ssistant  Lery  Chan 


Vice  President  Advertising  Michael  J.  Dardano  icn  issi 

Sales  Representatives  James  F.  Hoos  icn  1001 

(New  York)  Joanne  Koenigsbetg  icxt  is»i 
Betsy  Maloney  icm  is9| 

Western  Regional 

Advertising  Manager  Michael  Rogers 
(San  Francisco) 

Production  Manager  Carol  Blum  ion  1661 

Joe  Chichioco,  Assistant  ica  I6S| 

Classifled 

Advertising  Manager  Shawn  Olson  ion  29Si 

Hazel  Preuss.  Assistant  ion  29S| 

Circulation 

Marketing  Director  David  Williams  im  2Soi 

Fulfillment  Manager  Marlene  Hazzard  ion  28oi 

Information  Services  Shqipc  Malitshi  ion  .4511 

Promotion  Manager  Lawrence  J.  Bumagiel  ion  i4oi 

Denniston  Brorvn.  As.sLstant  ion  1411 

OFFICES 

General:  1 1  W.  19th  St.,  New  York,  NY  10011;  voice:  (212)  675-1380; 
fax:  (212)  691-7287  Editorial;  (212)  929-1259  Advertising;  (212)  691-69.39 
Circulation.  Corporate  e-mail:  edpub@mediainfo.com:  Web  Site:  http:// 
WWW.  mcdiaiiifo  com . 

Chicago:  8  S.  Michigan  Avc.,  Suite  1601,  Chicago.  IL  60603;  (312)  641- 
0041;fijx  (312)  641-0043.  Mark  Fitzgerald.  Editor. 

Washington:  National  Press  Building.  Suite  1 128, Washington.  DC  20045; 
(202)  662-7234;  fax  (202)  662-7223. 

Palo  Alto:  101  Alma  Street,  »405,  Palo  Alto,  CA  94301;  (4 15)  322-7178;  fax 
(415)  322-7178.  M  L.  Stein,  Editor. 

San  Francisco:  20993  F(M>ihiII  Blvd.. Suite  719.  Hayward, CA  94541; (5 10) 
888-9640;  fax  (510)  886-4095;  c-mail  miker@mediainfo.com.  .Michael 
Rogers,  Wc,stern  Regional  Advertising  Manager. 


/•rw-gc  &  /tJfi/fHix,  /rT7ff^£t 


LETTERS  TO  THE  EDITOR 


The  press  should 
defend  itself 

WHEN  THE  FREEDOM  Forum  con¬ 
cludes  its  $  1  million  study  of 
why  the  press  has  lost  the  confidence 
of  the  public,  it  should  include  a  rec¬ 
ommendation  that  editors,  publishers 
and  reporters  start  speaking  out. 

Everyone  who  has  a  forum  these 
days  takes  a  shot  at  the  press.  City 
council  members,  school  board  mem¬ 
bers,  county  commissioners,  depart¬ 
ment  heads,  PTA  chairs  —  they  all  fling 
barbs  at  the  press. 

It’s  time  the  press  stood  up  and 
defended  itself.  Staffers  need  to  learn 
how  to  speak  in  public  —  toastmaster 
is  a  good  training  ground  —  and  begin 
speaking.  They  can  speak  at  the 
Optimist  and  Kiwanis  clubs,  at  board 
meetings  and  informal  social  gather- 
ings.They  can  tell  the  story  about  the 
free  press,  its  role,  and  its  reasons  for 

Newspaperdom* 


50  YEARS  AGO _ Life  magazine,  the 

New  York  Times,  and  Houghton 
Mifflin  Co.  have  acquired  U.S.  rights  to 
Winston  ChurchiU’s  memoirs  for  more 
than  $1,000,000. 

A  bill  before  the  Interstate 
Commerce  Committee,  proposed  by 
Sen.  Arthur  Capper,  a  Kansas  newspa¬ 
per  publisher,  would  prohibit  liquor 
advertising  in  newspapers  and  other 
media  in  interstate  commerce.  Some 
publishers,  like  Frank  Gannett  of 
Rochester,  N.Y,  supported  the  bill  and 
banned  liquor  advertising  in  their 
newspapers.  Others  attacked  it  as  a 
“backdoor  prohibition  move”  and  an 
“attack  on  the  free  press.” 
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doing  what  it  does. 

One  reason  why  the  press  has  lost 
the  trust  of  the  public  is  because  it  has 
no  backbone.  It’s  a  whipping  boy  for 
everyone  who  has  to  be  accountable 
for  his  or  her  actions. 

Nobody  ever  defends  the  press. 
Someone  berates  the  press,  everyone 
nods  knowingly,  and  the  conversation 
continues. 

Getting  the  facts  —  and  the  tone,  rel¬ 
evance  and  balance  —  right,  will  help 
restore  credibility.  But  if  nobody  stands 
up  and  proudly  tells  the  story  of  the 
press,  it  won’t  do  any  good. 

We  know  how  to  write.  Let’s  write 
some  interesting  speeches  about  our 
business  and  deliver  them  every 
chance  we  get. 

That’s  my  two-cents  toward  that  $  1 
million  study. 

Kent  N.  Ford 

Ford  is  news  director  at  the 
Missouri  Press  Association 

Kudos  to  editor 

Kudos  to  riverside,  Callf.,  Press- 

Enterprise  managing  editor  Mel 
Opotowsky  for  his  comments  in  the 
April  19  edition  of  Editor  &  Publisher 
about  the  frightening  lack  of  news 


media  skepticism  of  official  government 
sources. 

He  is  exactly  right  —  not  only  with 
regard  to  the  TWA  Flight  800  story  — 
but  in  general. 

The  establishment  press  has  lost 
sight  of  the  central  role  of  a  free  press 
in  a  free  society  —  namely  serving  as  a 
watchdog  on  government. 

Forget  civic  journalism.  Forget  feel¬ 
good  journalism.  It’s  time  to  get  back  to 
investigating  government  fraud,  waste, 
abuse  and  corruption. 

It  was  with  that  mission  in  mind  that 
our  Founding  Fathers  wrote  the  First 
Amendment.They  understood  the  dan¬ 
gers  of  a  government  unfettered  by  the 
checks  and  balances  of  a  free  and 
aggressive  press. 

Do  you  wonder  why  the  public  is 
turning  away  in  droves  from  the  main¬ 
stream  press?  Maybe  it’s  because  it  pro¬ 
vides  litde  or  nothing  of  substance. 
Maybe  it’s  because  so  many  of  us  are 
failing  to  do  our  job. 

We  need  more  editors  like 
Opotowsky  to  break  away  from  the 
pack  and  start  thinking  for  themselves. 


Joseph  Farah 
Parah  is  executive  director 
of  the  Western  Journalism 
Center,  Fair  Oaks,  Calif 
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EVERY  SATURDAY  SINCE  1884 


Source 

Or  Journalist? 


Department  of  Justice 
guidelines,  which  say 
Attorney  General  Janet 
Reno  must  approve  in 
writing  the  subpoenaing  of 
material  from  a  journalist, 
may  have  been  violated 


ON  APRIL  14, 
two  prose¬ 
cutors  from 
the  U.S. 

Attorney’s 
office  from 
the  eastern  district  in 
Brooklyn,  and  three  FBI 
agents,  sat  across  from  a 
writer  who  asserted  that 
TWA  800  was  shot  out  of 
the  sky  by  a  United  States 
Navy  missile. 

“They  said  if  I  didn’t 
cooperate  by  the  time  I 
left  the  room  they  would 
do  their  best  to  indict  me,” 
said  James  Sanders.  “It  was  real  hardball  stuff.  Then 
they  dragged  my  wife  into  it.They  made  it  clear  that 
if  they  could  figure  out  a  way  to  indict  her,  they 
would  get  her,  too.” 

His  wife,  liz  Sanders,  a  flight  service  manager  for 
Trans  World  Airlines  in  ius  St.  Louis  office,  has  taken 
a  leave  of  absence  from  her  job  until  the  federal 
pressure  subsides. 

“She’s  scared  to  death  of  them,”  Sanders  said.  “But 
she  is  tough.  She  said  she  won’t  talk  to  them  under 
any  circumstances.” 

James  Sanders,  51,  is  a  retired  police  accident 
investigator  from  Southern  California  who  lives  in 
Virginia  and  co-authored  Soldiers  of  Misfortune  and 
The  Men  We  Left  Behind,  two  books  on  American 
prisoners  of  War. 

Sanders  investigated  the  TWA  disaster  from 


November  to  January  as  a 
freelance  journalist  for 
Inside  Edition,  a  syndi¬ 
cated  television  program, 
then  continued  his 
research  without  pay  at 
the  Press-Enterprise  of 
Riverside,  Calif. 

Sanders  became  the  tar¬ 
get  of  an  FBI  criminal 
investigation  after  the 
Press-Enterprise  reported 
on  March  10  that  he 
obtained  two  pieces  of 
seat  fabric  from  Flight  800 
and  had  them  tested  by 
West  Coast  Analytical  Ser¬ 
vices,  an  independent  laboratory  in  Santa  Fe 
Springs,  Calif. 

The  tests,  for  which  he  said  he  paid  under  $500, 
concluded  that  the  reddish  red  residue  on  the  seat 
sample  was  associated  with  rocket  missile  fuel. 

That  analysis  was  published  as  part  of  a  front-page 
story  by  David  E.  Hendrix,  and  afterward  in  a  book 
written  by  Sanders  called  The  Downing  of  TWA 
Flight  800  —  The  Shocking  Truth  Behind  the  Worst 
Airplane  Disaster  in  U.S.  History. 

The  Press-Enterprise  story  contained  allegations 
that  the  seat  tests  and  other  documents  “provide 
compelling  testimony  that  a  missile  brought  down 
the  Paris-bound  jumbo  jet.” 

In  his  book,  Sanders  contended  that  the  missile 
was  fired  during  a  U.S.  Navy  military  training  exer¬ 
cise  held  off  the  coast  of  Long  Island  the  night  that 
TWA  800  crashed,  killing  all  230  people  on  board. 

James  Kallstrom,  the  FBI’s  assistant  director  in 
charge  of  the  TWA  investigation,  believes  the  red 
residue  was  adhesive  and  had  nothing  to  do  with 
missile  fuel. 

The  FBI  and  the  National  Transiwrtation  Safety 
Board  (NTSB)  insisted  the  Press-Enterprise  story 
was  littered  with  “factual  and  interpretative  errors.” 

FBI  director  Louis  Freeh  said  May  5  that  the  crash 
was  probably  caused  by  “a  catastrophic  mechanical 
failure.” 


BY  ALLAN  WOLPER 


Author  James  Sanders  was 
questioned  by  the  government 
and  his  records  subpoenaed 
following  publication  of  an 
article  in  the  Riverside,  Calif., 
Press-Enterprise,  in  which 
Sanders  was  quoted  as  a 
source.  Sanders  also  claims  to 
have  written  an  article  for  the 
newspaper  which  was  rewritten 
and  published  without  his 
byline.  Is  he  a  journalist  or  a 
source?  That  is  the  question 
^  currently  under  debate  and  the 
S  answer  will  determine  if 
I  Department  of  Justice 
m  guidelines  were  violated. 


WHO'S  THE  SOURCE? 

The  FBI  is  trying  to  get  Sanders  to  tell  them  how 


Wolper,  professor  of  journalism  at  the  Newark 
campus  of  Rutgers  University,  covers  campus 
journalism  and  other  topics  for  E&P 
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U.S.  Attorney  General  Janet  Reno  (above,  left)  apparently  did  not  give  permission 
to  an  assistant  U.S.  Attorney  to  subpoena  the  records  of  journalist  James  Sanders, 
who  had  obtained  two  pieces  of  seat  fabric  from  TWA  Flight  800  which  crashed 
last  July.  If  this  is  the  case,  it  would  be  a  violation  of  Department  of  Justice 
guidelines.  The  recovered  wreckage  plane  is  being  pieced  together  in  a  hangar 
in  Calverton,  Long  Island  (above,  right). 


the  seat  fabric  was  smuggled  out  of  the  heavily 
guarded  Calverton,  Long  Island,  hanger  where  tech¬ 
nicians  were  reassembling  the  downed  Boeing  747 
jumbo  jet. 

The  prosecutors  say  that  whoever  took  the  fab¬ 
ric  was  guilty  of  obstruction  of  justice  and  hinted 
that  reporters  who  possessed  it  could  be  charged 
with  hindering  the  investigation  of  the  TWA  crash. 

The  FBI  also  wants  Sanders  to  tell  them  who 
gave  him  the  official  d<x:uments  that  he  used  to 
write  his  analysis  of  the  missile  theory. 

Sanders  nicknamed  his  source, “Hangar  Man,”  but 
refused  to  say  anything  else  about  him  except  that 
he  had  access  to  the  Calverton  hanger. 

Mel  Opotowsky,  managing  editor  of  the  Press- 
Enterprise,  initially  criticized  the  FBI  for  the  way  it 
treated  Sanders  and  reacted  to  his  newspaper’s 
story'. 

“They  wanted  to  question  David  Hendrix  about 
his  sources,”  Opotowsky  said  in  an  interview.  “They 
are  going  too  far.  . . .  They  wanted  to  question  the 
messengers  instead  of  the  message,”  Opxjtowsky 
continued.  “They  subpoenaed  the  telephone 
records  of  Sanders.  They  wanted  to  know  whether 
Sanders  was  on  our  payroll.” 

Opotowsky  pledged  not  to  cooperate  with  the 
investigators.  But  two  weeks  later,  Stuart  Pierson,  a 
Washington  First  Amendment  attorney  the  paper 
retained  to  deal  with  the  federal  prosecutors,  noti¬ 
fied  the  U.S.  Attorney’s  office  that  Sanders  had  not 
received  any  compensation  from  the  newspaper. 

REPORTER  OR  SOURCE 

The  U.S.  Attorney  impaneled  a  grand  jury  earlier 
this  year  to  determine  how  Sanders,  Hendrix  and 
other  journalists  had  managed  to  breach  the  FBI 
information  barriers. 

A  grand  jury  subpoenaed  Sanders’  personal  tele¬ 
phone  toll  records  from  Bell  Atlantic  on  March  18, 
a  little  more  than  one  week  after  the  Press-Enter¬ 


prise  story  was  published,  a  development  that  sent 
a  chill  through  journalistic  circles. 

“That  kind  of  thing  has  been  rare  during  the 
[Janet]  Reno  administration,”  said  Jane  Kirtley,  exec¬ 
utive  director  of  the  Reporters  Committee  for  Free¬ 
dom  of  the  Press.  “I  would  remind  the  government 
there  have  been  court  decisions  that  call  that  kind 
of  activity  into  question. 

“People  find  it  disturbing.  If  it  can  happen  to  jour¬ 
nalists,  it  can  happen  to  them.  Those  kind  of  sub¬ 
poenas  are  so  sneaky  because  you  don’t  find  out 
until  a  source  calls  and  tells  you  about  it.” 

The  grand  jury'  subpoena  might  have  violated  the 
Department  of  Justice’s  own  guidelines  which  says 
prosecutors  need  written  permission  from  Reno  to 
subpoena  material  from  a  journalist. 

Valerie  Caproni,  the  assistant  U.S.  Attorney  lead¬ 
ing  the  grand  jury  investigation,  said  she  subpoe¬ 
naed  Sanders  without  Reno’s  permission  because 
she  did  not  believe  he  was  a  working  journalist. 

“We  can  find  no  support  for  the  assertion  that  Mr. 
Sanders  is  a  member  of  the  media,”  she  said  in  an 
April  1  letter  to  Jeffrey  Schlanger,  who  is  Sanders’ 
attorney.  “We  would  note  in  the  article  published  in 
the  Press-Enterprise  that  Sanders  is  identified  as  a 
‘Virginia-based  writer  and  retired  Southern  Califor¬ 
nia  policeman.’ 

“All  indications  from  the  articles  are  that  Mr. 
Sanders  was  simply  a  source  of  information  —  not  a 
colleague. . . .  The  fact  that  he  received  no  journal¬ 
istic  credit  for  his  allegations  persuaded  us  that  his 
claim  to  be  a  member  of  the  media  is  nothing  more 
than  an  attempt  to  shield  himself  from  a  legitimate 
grand  jury  inquiry.” 

Sanders  was  working  as  a  paid  freelance  journal¬ 
ist  for  Inside  Edition  when  he  acquired  the  seat 
samples,  but  was  fired  as  soon  as  King  World  execu¬ 
tives,  who  produce  the  show,  found  out  about  it. 

Jan  Murray,  senior  director  of  publicity'  for  King 
World,  said  Inside  Edition  decided  at  that  point  to 
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CBS  News  Cooperates 


The  FBI  CONVINCED  CBS  News  it 
would  be  guilty  of  obstructing 
justice  if  it  kept  the  seat  fabric  that 
James  Sanders’  source  had  squirreled 
out  of  the  Calverton,  L.I.,  hangar. 

The  FBI  had  ridiculed  the  missile 
theory  reported  by  the  Riverside, 
Calif.,  Press-Enterprise,  and  Sanders 
had  given  the  sample  to  CBS  because 
he  wanted  another  news  organization 
to  test  it  for  traces  of  rocket  fuel. 

But  the  FBI  called  James  Sternberg, 
a  CBS  attorney,  and  warned  him  the 
network  faced  possible  criminal 
action  if  the  sample  was  not  returned, 
according  to  network  sources. 

“CBS  did  not  know  if,  in  fact,  it  was 
from  Flight  800  and  in  view  of  the 
gravity  of  the  investigation,  the  fact 
that  230  people  died,  and  [that]  the 
families  don’t  know  why,  we  deter¬ 
mined  that  we  should  turn  it  over  to 
investigating  authorities,”  CBS  spokes¬ 
woman  Sandy  Genelius  told  the  Asso¬ 
ciated  Press. 

Paul  Dinas,  head  of  Kensington 


Press,  which  published  Sanders’s 
book.  The  Douming  of  TWA  Flight 
800,  called  the  CBS  decision  an  out¬ 
rage. 

“Here  was  a  news  agency  that 
James  Sanders  entrusted  confidential¬ 
ity  to  and  they  willy-nilly  turned  it 
over  to  the  authorities,"  Dinas  said. 

Sanders  had  given  the  sample  to 
Kristina  Borkesson,  a  CBS  Emmy 
Award-winning  documentary  pro¬ 
ducer  who  had  exchanged  informa¬ 
tion  with  Sanders  on  the  TWA  investi¬ 
gation. 

Boikesson  left  the  network  after  it 
returned  the  seat  sample  to  the 
National  Transportation  Board. 

CBS  returned  the  fabric  to  the 
National  Transporation  Safety  Board 
rather  than  the  FBI  because  the  net- 
woric  did  not  want  to  appear  to  be 
caving  into  prosecutors,  according  to 
sources  at  the  station. 

The  network  investigative  team 
examining  the  TWA  crash  —  which 
included  a  former  New  York  City 


police  officer  —  cut  back  on  their 
probe  after  the  seat  incident. 

CBS  News,  after  a  week-long  inter¬ 
nal  debate,  eventually  permitted  Tom 
Snyder  to  interview  Sanders  on  his 
late  night  television  show. 

The  program,  which  is  owned  by 
David  Letterman’s  production  com¬ 
pany,  put  Sanders  on  hold  until  it 
received  approval  from  the  network 
to  book  him. 

“We  didn’t  want  to  squeeze  CBS’s 
testicles,”  said  an  executive  associated 
with  the  Tom  Synder  Show. 

The  network  was  concerned  that 
Sanders  might  discuss  the  CBS  News 
decision  to  return  the  seat  fabric, 
according  to  sources. 

Snyder  managed  to  find  a  middle 
ground  in  the  controversy  by  asking 
said  Sanders  for  his  analysis  of  the 
seat  fabric  without  mentioning  his 
own  network’s  involvement  in  it. 

“I  was  only  on  for  about  10  minutes,” 
said  Sanders.“And  just  as  I  got  into  it, 
the  show  was  over.”  —  Allan  Wolper 


separate  themselves  from  Sanders’  investigation. 

“We  didn’t  want  to  have  any  part  in  gathering  evi¬ 
dence,”  Murray  said. 

Sanders  received  a  $125,000  advance  from  Zebra 
Books,  a  division  of  the  Kensington  Publishing 
Corp.,  for  the  btxrk  he  wrote  about  the  TWA  disas¬ 
ter. 

The  FBI  confirmed  that  relationship  on  April  7 
when  it  subpoenaed  the  contract  Sanders  had 
signed  with  his  publishers.The  subpoena,  addressed 
to  Paul  Zinas  of  Zebra,  said;  “You  may  comply  with 
the  subpoena  by  providing  the  requested  docu¬ 
ments  to  special  agents  Jim  Kinsley  or  Anthony  Jack- 

“//e  doesn't  bate  to 
uork  far  a  neivspaper 
to  be  a  joumalist” 

—  Jane  Kirtley,  executive  director, 

Reporters  Committee  for 
Freedom  of  the  Press 

journalistic  protection  because  he  had  written  two 
previous  books  and  was  apparently  using  the  infor¬ 
mation  he  acquired  for  the  paperback  book  he  was 
writing  on  TWA. 

She  pointed  out  that  a  1993  federal  court  case, 
Shoen  vs.  Shoen,  protected  book  authors  from  being 
subpoenaed. 

“He  doesn’t  have  to  work  for  a  newspaper  to  be 
a  journalist,”  Kirtley  pointed  out. 

SANDERS  AND  THE  ENTERPRISE 

Sanders  said  the  Press-Enterprise  assured  him  he 


would  be  working  at  the  newspaper  as  a  journalist 
to  make  certain  he  would  be  protected  from  dis¬ 
closing  his  sources  under  the  California  shield  laws. 

“1  demanded  that  the  Press-Enterprise  get  confir¬ 
mation  from  an  outside  expert  attorney  that  1 
would,  in  fact,  be  considered  a  journalist  before  1 
would  fly  out  there,”  Sanders  recalled.  “We  waited 
four  days  for  their  legal  people  to  approve  it.” 

Sanders  also  said  that  he  wrote  “quite  a  bit”  of 
material  for  the  newspaper’s  series  on  TWA,  includ¬ 
ing  one  article  for  which  he  thought  he  would  get  a 
byline. 

“They  said  my  story  was  too  technical  and  they 
took  my  name  off  and  gave  it  to  Loren  Fleckenstein, 
another  reporter  to  rewrite,”  Sanders  explained. 

Schlanger  pointed  out  that  Sanders  woiked  in  the 
newsroom  and  wrote  much  of  the  material  that 
became  part  of  the  newspaper  articles  written  by 
David  Hendrix.  Afterward,  Sanders  used  the  infor¬ 
mation  he  acquired  for  his  book  on  TWA. 

“Andy  Roth  said  the  paper  had  no  problem  saying 
Jim  [Sanders]  collaborated  on  the  TWA  story,” 
Schlanger  said. 

Roth,  an  attorney  who  represents  the  Press-Enter¬ 
prise,  confirmed  Schlanger’s  analysis  of  Sanders’ 
role  at  the  newspaper. 

“It  is  fair  to  describe  Sanders  as  a  collaborator,  and 
not  just  a  source,”  Roth  said  in  a  telephone  inter¬ 
view.  “Sanders  was  gathering  news  to  be  published 
in  the  Press-Enterprise" 

The  editorial  side  of  the  newspaper  had  a  differ¬ 
ent  interpretation  of  Sanders’  relationship  with  the 
reporters  and  editors  there. 

Fleckenstein  said  he  interviewed  Sanders  and 
quoted  him,  but  did  not  work  with  him  on  anything. 


son  of  the  Federal 
Bureau  cf  Investi¬ 
gation.” 

Zinas,  under 
protest,  sent  the 
contract  to  the 
FBI. 

Kirtley  said 
Sanders  met  the 
legal  standard  for 
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“Sanders  was  a 
source,”  Flecken- 
stein  said.  “I  inter¬ 
viewed  him  as  a 
source.” 

Opotowsky,  the 
managing  editor, 
characterized  the 
relationship  in  vir¬ 
tually  the  same  lan¬ 
guage. 

“James  Sanders 
was  a  source  for 
our  stories,”  Oix> 
towsky  said.  “He 
was  a  very  good 
source.  A  major 
source  for  our 
story,  but  not  the 
only  one.” 

But  Hendrix 
saw  Sanders’s  role 
at  the  newspaper 
in  a  different  con¬ 
text. 

“He  pursued  the 
story  as  a  journal¬ 
ist,”  said  Hendrix.  “He  provided  major  research  for 
us,  but  he  did  not  collaborate  on  it.” 

FIRST  AMENDMENT  CONCERNS 

When  Sanders  walked  into  the  U.S.  Attorney's 
office  last  month,  the  prosecutors  agreed  to  treat 
him  as  a  “news  gatherer,”  a  legal  distinction  that  pro¬ 
vides  journalistic  protection  to  writers. 

But  that  classification  did  little  to  defuse  the  ten¬ 
sion  in  the  room,  which  quickly  became  a  battle¬ 
ground  on  the  constitutional  rights  of  journalists. 

Caproni,  the  assistant  U.S.  Attorney  who  runs  the 
criminal  division,  warned  Sanders  that  he  would 
have  to  name  his  sources  to  avoid  prosecution. 

Benton  Campbell,  another  assistant  U.S.  Anomey 
and  FBI  agents  Jackson  and  Kinsley,  who  were 
involved  in  the  book  contract  subpoena,  and  George 
Gabriel,  also  participated  in  the  questioning. 

Sanders  said  he  sat  silent  under  the  advice  of 
Schlanger,  a  former  senior  counsel  with  the  Man¬ 
hattan  District  Attorney’s  office,  who  represented 
him  at  the  meeting. 

“Jeff  told  me  not  to  say  anything,”  Sanders  said. 
"But  they  just  kept  coming  at  me.  When  they  saw 
nothing  was  going  to  happen,  it  was  like  they  said, 
OK,  you  think  you  are  a  tough  guy,’  and  they 
dragged  Liz’s  name  out. 

“They  tape-recorded  the  session.  So  if  they  want 
to,  they  can  dispute  anything  I  am  saying.  I’ll  sign 
anything  so  the  entire  tape  can  be  released  to  the 
worid.” 

“Jeff  Schlanger  used  to  be  a  state  prosecutor.  He 
said  afterward  that  he  had  never  seen  the  hatred  for 
one  person  as  they  exhibited  toward  me.  He  prose¬ 
cuted  John  Gotti  so  he  has  seen  a  lot  of  hatred.” 

After  the  prosecutors  staked  out  their  legal  posi¬ 
tion,  Schlanger  gave  them  a  lecture  on  First  Amend¬ 
ment  safeguards  for  reporters. 

“Our  Constitution  says  it  is  equally  important  that 


we  have  just  as  much  a  right  to  investigate  the  gov¬ 
ernment  as  much  as  they  have  to  investigate  us,” 
Schlanger  recalled.  “That  is  what  freedom  of  the 
press  is  all  about. 

“And  freedom  of  the  press  was  just  as  important 
to  the  framers  as  the  prosecution’s  mandate  to  get 
to  the  bottom  of  a  leak.  Our  mandate  is  to  protect 
our  sources  and  the  independence  of  the  press.” 

The  prosecutors  indicated  that  they  would  not 
subpoena  Sanders  to  testify  before  a  grand  jury 
because  they  don’t  want  to  be  perceived  as  perse¬ 
cuting  journalists. 

But  they  apparently  have  not  decided  whether  to 
seek  an  indictment  against  him  for  obstruction  of 
justice  for  refusing  to  identify  “Hangar  Man.” 

JOURNALISTS  AND  SPOUSES 

The  prosecutors  tried  to  drive  a  legal  wedge 
between  James  Sanders  and  his  wife,  Liz,  by  sug¬ 
gesting  she  retain  another  lawyer  to  represent  her. 

“They  accused  Jeff  of  having  a  conflict  of  interest 
by  representing  both  of  us,”  James  Sanders  said. 
“The  whole  idea  is  to  force  us  to  spend  more  of  our 
money  defending  ourselves.  It  won’t  work.  Liz 
hasn’t  done  anything  wrong.” 

Sanders  said  the  FBI  had  been  pressuring  TWA  to 
force  his  wife,  one  of  their  administrators,  to  talk  to 
the  prosecutors. 

“They  want  her  to  go  face  to  ftice  with  the  feds 
in  New  York,”  Sanders  said. 

Schlanger  said  he  advised  the  Sanders  there  were 
no  problems  involved  in  representing  both  of  them 
at  the  moment,  but  warned  that  there  might  be  in 
the  future. 

“There  is  no  conflict  of  interest  in  the  current 
posture  of  the  case  and  they  have  advised  me  to  act 
as  an  attorney  for  both  of  them,”  he  said.“l  will  not 
represent  both  of  them  if  either  one  of  them  was 
indicted.” 

The  prosecutors  told  Liz  Sanders  that  she  will 
probably  be  subpoenaed  to  appear  before  a  grand 
jury  so  she  can  be  questioned  about  her  husband’s 
investigation  of  the  TWA  crash,  according  to 
Schlanger. 

He  said  she  would  willingly  go  before  a  grand 
jury  if  she  were  granted  immunity  but  will  invoke 
the  spousal  privilege  that  views  conversations 
between  husband  and  wife  as  private. 

“A  spouse  can’t  be  forced  to  testify  against  her 
hu-sband,”  Schlanger  said.  “And  she  doesn’t  know 
anything  about  his  sources  anyway." 

The  FBI,  which  is  starting  to  receive  some 
unwanted  attention  for  its  media  inquisition,  has 
told  news  executives  that  it  is  looking  for  thieves, 
not  sources. 

“We  are  not  going  after  leaks,  we  are  trying  to 
find  people  who  take  forensic  evidence  out  of  the 
Calverton,  L.L,  hangar  and  learn  how  they  got  it 
out,”  one  agent  reportedly  told  a  newsperson. 

William  Muller,  executive  assistant  in  the  U.S. 
Attorney’s  office,  declined  to  publicly  acknowledge 
the  existence  of  a  grand  jury  investigation. 

“I  am  not  allowed  by  federal  law  to  discuss  any 
matter  that  might  be  before  a  grand  jury  or  even 
whether  a  particular  grand  jury  exists,”  Muller 
explained. 


"Our  Constitution  says  it  is  equally 
important  that  we  have  just  as  much  a  right 
to  investigate  the  government  as  much  as 
they  have  to  investigate  us.  That  is  what 
freedom  of  the  press  is  all  about." 

—  Jeffrey  Schlanger,  formerly  of  the 
Manhatten  District  Attorney's  office, 
who  is  now  the  lawyer  for  James  Sanders 
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COMPILED  BY  JOHN  SULLIVAN 

A  Strong 
First  Quarter 


NCE  AGAIN,  high- 
«  er  advertising  rev- 
L"  enues  and  lower 

newsprint  prices 
_  were  the  major 
contributing  factors  toward  the 
strong  results  posted  by  the 
newspaper  companies  for  the 
first  quarter  of  1997. 

Some  companies  saw  newspaper  advertising 
rates  increase  significantly  from  the  previous  quar¬ 
ter.  Others  were  also  pleased  with  solid  first-quar¬ 
ter  results  from  specific  newspapers,  such  as 
Gannett’s  USA  Today  and  Pulitzer’s  St.  Louis  Post- 
Dispatch  and  Arizona  Daily  Star. 

A  strong  economic  climate,  especially  in  specific 
local  economies  (e.g.,  Scripps,  McClatchy, Times 
Mirror)  aided  results  as  well. 

However,  since  most  newspaper  companies  con¬ 
sist  of  other  significant  business  segments  —  such 
as  broadcasting  —  future  financial  results  of  these 
companies  will  be  affected  by  which  segments 
these  companies  choose  to  focus  their  future  dol¬ 
lars  into  the  next  century. 

Although  several  companies  discussed  in  this 
first-quarter  roundup  were  optimistic  about  how 
their  recent  acquisitions  will  fare  over  the  long 
term  (e.g.,A.H.  Belo),  there  are  some  general  con¬ 
cerns  for  the  remainder  of  1997  about  expected 
higher  newsprint  costs,  a  broad  decline  in  newspa¬ 
per  circulation  sales  and  how  advertising  revenues 
will  affect  overall  results  during  a  non-presidential 
election/non-Olympic  year. 

Here  is  a  look  at  the  newspaper  companies’ 

1997  first-quarter  results: 

A.H.  BELO 

A.H.  Belo  reported  record  first-quarter  1997  net 
earnings  of  $17.6  million,  compared  with  $12.7 
million  a  year  ago.Total  revenues  were  $232.7  mil¬ 
lion  vs.  $187.2  million  in  1996. 

The  Newspaper  Publishing  segment,  which 
recorded  first- 
quarter  revenues 
of  $137.2  million 
compared  to 
$115.9  last  year, 
benefited  from 
higher  advertising 
demand  in  partic¬ 
ular  categories  at 
the  Dallas 


Public  ucivspuper 
companies  report 
solid  financial 
results 


AMERICA.X  MEDIA 


Morning  News,  the  restructuring 
of  the  Providence  Journal- 
Bulletin  and  favorable  newsprint 
price  comparisons,  according  to 
Robert  W  Decherd,  the  compa¬ 
ny’s  chairman,  president  and 
CEO. 

During  the  first  quarter,  Belo 
completed  its  acquisition  of  the  Providence  Journal 
Co.  for  $1.8  billion  in  cash,  stock,  assumed  debt 
and  transaction  costs  on  Feb.  28.  The  results  of 
operations  include  the  Providence  Journal  Co. 
beginning  March  1. 

AMERICAN  MEDIA 

American  Media  reported  fourth-quarter  rev¬ 
enues  of  $80.5  million  compared  to  $72.8  million 
in  1996.  For  the  fiscal  year  ended  March  31,  the 
company  reported  revenues  of  $316  million. 

Net  income  for  the  quarter  was  $4.8  million  vs. 
a  net  loss  of  $  1 .6  million  in  the  prior  year  quarter. 
Net  income  for 
the  fiscal  year  was 
$12.0  million  vs.  a 
net  loss  of  $  1  mil¬ 
lion  a  year  ago. 

Regarding  fiscal 
1997  March  quar- 
ter  and  annual 
results,  earnings 

rose  due  to  circu-  ‘  “ 

lation  revenue  growth  along  with  more  emphasis 
on  cost  control  measures  and  the  benefit  of  stable 
paper  prices,  according  to  CEO  Peter  J.  Callahan. 

Operating  cash  flow  for  the  first  quarter  rose 
45%  to  $31.0  million  from  $21.3  million  a  year 
ago.The  company  also  added  Soap  Opera  Digest 
to  its  stable  of  weekly  magazines  during  the  recent 
quarter. 

CENTRAL  NEWSPAPERS 

Central  Newspapers  reported  record  revenues 
and  earnings  for 
the  first  quarter  of  I 
1997.  Revenues 
rose  15.6%  to 
$171  million  from 
$148  million 
last  year. 

Earnings  for  the 
quarter,  after  spe¬ 
cial  charges,  were  t 


Not 
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ejENTRAL  NEWSPAPERS 


+80.6%  ^ 
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FINANCIAL 


1997  First-Quarter  Statistics 


Newspaper  Companies 

01 

Revenees 

(in  fflillloiis) 

1997  1996 

01 

Operating  Income 
(In  millions) 

1997  1996 

01 

Net  Income 
(la  mllliaas) 

1997  1996 

5/V97 

Stock 

Price 

Diviilemls 

P« 

share 

A.H.  Belo  Corp.(BLC) 

$232.7 

$187.2 

$47.5 

$25.9 

$17.6 

$12.7 

$37,000 

$0.44 

American  Media  Inc.  (ENQ)* 

80.5 

72.8 

23.6 

14.2 

4.8 

(1.6) 

5.875 

N/M 

Central  Newspapers  Inc.  (ECP) 

171.0 

148.0 

31.0 

14.3 

17.7 

9.8 

54.625 

0.76 

Dow  Jones  &  Co.  Inc.  (DJ) 

606.0 

584.8 

62.2 

69.0 

25.4 

37.6 

40.500 

0.96 

Gannett  Co.  Inc.  (GCI) 

1,076.8 

1,023.9 

260.8 

192.3 

135.1 

89.4 

87.750 

1.44 

Gray  Comm.  Sys.  (GCS) 

22.8 

17.0 

4.3 

2.7 

(0.46) 

0.31 

17.000 

0.08 

Harte-Hanks  Comm.  (HHS) 

174.8 

150.6 

21.3 

17.8 

10.0 

8.3 

30.000 

0.08 

Knight-Ridder  Inc.  (KRI) 

'679.3 

697.7 

97.5 

50.6 

174.7 

23.5 

39.500 

0.80 

Lee  Enterprises  Inc.  (LEE)** 

101.8 

100.0 

19.0 

17.0 

12.2 

10.8 

25.250 

0.52 

McClatchy  Newspapers  Inc.  (MNI) 

150.6 

146.3 

22.8 

10.1 

15.3 

4.4 

26.000 

0.38 

Media  General  Inc.  (MEGA) 

216.1 

184.8 

24.8 

20.0 

(54.8) 

15.1 

30.500 

0.52 

New  York  Times  Co.  (NYTA) 

692.5 

627.6 

101.3 

60.6 

51.8 

32.7 

44.000 

060 

Pulitzer  Publishing  Co.  (PTZ) 

136.0 

115.7 

24.6 

18.5 

12.5 

10.2 

45.375 

0.52 

E.W.  Scripps  Co.(SSP) 

290.7 

254.2 

55.9 

37.5 

30.0 

29.3 

38.500 

0.52 

Times  Mirror  Co.  (TMC) 

773.9 

806.8 

87.5 

50.2 

45.2 

26.0 

55.750 

0.40 

Tribune  Co.  (TRB) 

593.9 

537.1 

116.4 

87.1 

64.5 

140.0 

44.250 

0.64 

Washington  Post  Co.  (WPO) 

454.1 

416.6 

78.0 

50.2 

47.7 

36.9 

363.250 

4.80 

Note:  More  detailed  quarterly  information  about  financial  results  are  discussed  within  the  released  quarterly  statement  by  each  company. 
N/M:  Not  meaningful.  ‘Fourth-quarter  results.  “Second-quarter  results. 


$17.7  million  compared  with  $9.8  million,  reflect¬ 
ing  the  company’s  comparable  decrease  of 
approximately  25%  in  newsprint  expense. 

Advertising  revenues  gained  14.7%,  while  circu¬ 
lation  revenues  increased  3.7%  over  year-ago  lev¬ 
els.  Full  run-of-press  advertising  linage  for  the  first 
quarter  of  1997  rose  16.2%. 

President  and  CEO  Louis  A.  Weil  commented 
that  every  part  of  Central  Newspapers  contributed 
to  their  earnings  growth  —  in  particular,  the  com¬ 
pany’s  large  papers,  their  smaller  papers,  and  the 
recent  acquisitions. 

DOW  JONES 

Dow  Jones  &  Co.  reported  earnings  of  $25.4 
million  for  the  first  quarter  of  1997,  which  was 
down  32.5%  from  the  $37.6  million  earned  in  the 
comparable  quarter  in  1996.  Revenues  increased 
3.6%  to  $605.9  million  during  the  quarter. 

The  business  publishing  segment,  which 
includes  the  company’s  print  publications,  televi¬ 
sion  operations  and  Dow  Jones  Interactive 
Publishing  group,  posted  operating  income  of 
$50.4  million,  which  was  more  than  double  1996’s 
first  quarter.  Advertising  linage  at  the  Wall  Street 
Journal  rose  21.7%  during  the  quarter. 


The  company  ’s 
$650  million 
multi-year  invest¬ 
ment  program 
into  Dow  Jones 
Markets,  which 
will  reduce  earn¬ 
ings  for  the  year,  is 
part  of  Dow 

Jones’  plan  to  expand  and  revitalize  its  position  as  a 
pn)vider  of  real-time  financial  information  to  the 
international  business  community.  Operating 
income  in  this  segment  fell  83.8%  to  $7.4  million 
for  the  first  quarter. 

EM  SCRIPPS 

The  E.W.  Scripps  Co.  first-quarter  net  income 
rose  2.4%  to  $30.0  million  from  $29.3  million  a 
year  ago.Total  operating  revenues  increased  14.3% 
to  $290.7  million. 

President  and  CEO  William  R.  Burleigh  stated 
that  results  were  much  stronger  than  anticipated, 
primarily  due  to  reduced  newsprint  costs  and 
Icxral  markets  that  provided  unexpectedly  robust 
growth  in  newspaper  advertising. 

In  the  newspaper  division,  operating  cash  flow 
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E.W.  SCRIPPS 


increased  42%, 
newsprint  costs 
fell  20%,  and 
advertising  rev¬ 
enues  were  up 
1  l%.Total  newspa¬ 
per  revenues 
moved  up  10%  to 
$175  million. 


GANNEU 

Gannett  announced  net  income  increased 
51.2%  in  the  quarter  to  $135  million  from  $89  mil¬ 
lion  in  the  year-earlier  quarter. 

Operating  revenues  from  continuing  operations 
increased  5%  to  $  1 .07  billion,  versus  $  1 .02  billion 
in  the  first  quarter  of  1996.  Earnings  per  share 
from  continuing  operations  gained  55%  during  the 
quarter  to  $0.96  per  share,  which  was  a  new 
record. 

Each  of  its  business  segments  posted  record 
operating  results  for  the  quarter.  Newspaper  earn¬ 
ings  increased,  reflecting  stronger  advertising 
demand,  a  29'%  reduction  in  newsprint  expense 
compared  to  the  year-earlier  quarter,  strong  operat¬ 
ing  results  at  USA  Today  and  a  favorable  compari¬ 
son  year  to  year  at  the  Detroit  News. 

Operating  cash 
flow  from  news¬ 
papers  jumped 
32%  in  the  quarter 
to  $248  million 
and  revenues  in 
the  quarter  were 
5%  higher  than  in 
1S)96,  while  adver¬ 
tising  revenues 
grew  7%.  Newspaper  advertising  volume  advanced 
1%  for  the  quarter. 

Gannett  reported  a  profit  at  the  Detroit  News  vs. 
a  loss  in  the  first  quarter  of  1S>96.  While  the  year- 
and-a-half  strike  ended  in  February  1997,  a  sub¬ 
scriber  and  advertiser  boycott  continues  as  the 
unions  do  not  yet  have  contracts. 

At  USA  Today,  advertising  revenues  rose  9%  for 
the  first  quarter. 


GRAY  COMMUNICATIONS 

Gray  Communications  Systems  Inc.  announced 
that  revenues  for  the  quarter  increased  34%  to 
$22.8  million,  compared  to  $17.0  million  for  the 
first  quarter  of  1996,  but  reponed  a  net  loss  of 

$461,000  for  the 
quarter,  compared 
to  net  income  of 
$311,(KK)  in  1996. 

The  decrease  in 
historical  net 
income  from  the 
first  quarter  of 
1996  to  the  first 
quarter  of  1997 


resulted  primarily  from  interest  and  amortization 
costs  associated  with  the  purchase  of  “First 
American”  properties  partially  offset  by  Gray’s 
increase  in  Media  Cash  Flow  of  $3  3  million. 

HARTE-HANKS 

Harte-Hanks  Communications  reported  that  net 
income  for  the  first  quarter  of  1997  increased  20% 
to  $10  million  compared  to  $8.3  million  last  year. 
1S)96  results  were  restated  to  include  DiMark  Inc., 
which  was  merged  with  Harte-Hanks  last  April. 

First-quarter  operating  revenues  totaled  $174.8 
million,  which  rose  16.1%  from  1996,  while  oper¬ 
ating  income  gained  19.2%  to  $21.3  million. 

As  for  newspaper  performance,  president  and 
CEO  Larry  Franklin  stated  that  operating  income 
growth  was  driven 
primarily  by  lower 
newsprint  price, 
while  revenue 
growth  was  due  to 
classified  and  retail 
advertising  and 
niche  pixxlucts, 
particularly  direct 
mail. 

Earlier  in  the  quarter,  Harte-Hanks  announced 
that  although  newspapers  and  television  are  still 
excellent  businesses  in  g(X)d  markets,  it  is  present¬ 
ly  exploring  the  divestiture  of  its  newspapers  and 
television  station  as  the  company  becomes  a  more 
targeted  marketing  services  company. 

KNIGHT-RIDOER 

Knight-Ridder  reported  net  income  of  $46.4  mil¬ 
lion  for  the  first  quarter  of  1997,  which  was  up 
97.3%  from  $23-5  million  the  year  before,  while 
operating  income  rose  92.6%  to  $97.5  million. 

Total  operating  revenues,  however,  were  $679.3 
million  for  the  quarter  compared  with  $697.6  mil¬ 
lion  in  1996. 

Knight-Ridder’s  chief  financial  officer  Ross  Jones 
stated  that  regarding  the  company’s  first-quarter 
operations,  rev¬ 
enue  growth  was 
very  strong  and 
newspaper  pric¬ 
ing  worked  very 
much  in  the  com¬ 
pany’s  favor. 

Overall  advertis¬ 
ing  rose  7%,  with 
strong  gains 

across  almost  all  markets.  Operating  costs  for  the 
Newspaper  Division  fell  3%  during  the  quarter. 

Jones  also  commented  that  the  decline  in 
Business  Information  Services  revenue  comes 
largely  from  the  absence  of  Knight-Ridder 
Financial,  which  was  sold  in  July  1996.The  compa¬ 
ny  also  agreed  to  purchase  four  newspapers  from 
the  Walt  Disney  Co.  during  the  first  quarter  of 
1997. 
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LEE  ENTERPRISES 

Lee  Enterprises  reported  a  13%  increase  in  net 
income  for  the  second  quarter  of  1997. The  com¬ 
pany  reported  income  from  continuing  operations 
of  $11.2  million,  up  from  $9.0  million  in  1996. 
Including  the  effect  of  Lee’s  discontinued  graphic 
arts  operations,  net  income  rose  13  3%. 

Newspaper  revenues  increased  4.1%  for  the 

-  quarter.  Operating 

income  gained 
26.5%  for  the 
quarter  as  a  result 
of  a  6.4%  increase 
in  advertising  rev¬ 
enues  and  lower 
newsprint  prices, 

_ I  which  reduced 

costs  by  approxi¬ 
mately  $3  million  in  the  second  quarter  of  1997 
vs.  the  previous  year. 

Broadcasting  revenues  decreased  4.2%  for  the 
quarter.  Operating  expenses  rose  1 .9%  while  oper¬ 
ating  income  fell  $1.6  million  for  the  quarter. 

McCLATCHY  NEWSPAPERS 

McClatchy  Newspapers  Inc.  reported  record 
first-quarter  income  of  $15.4  million,  or  $0.40  per 
share.  Income  in  the  quarter  includes  a  gain  of 
$0.10  per  share  on  the  February  1997  sale  of  four 
community  newspapers. 

Excluding  the  gain  and  the  operating  results  of 
the  four  newspapers  from  the  comparisons, 
income  in  the  1997  quarter  was  $11.4  million  or 
$0.30  a  share,  more  than  double  the  1996  income 
of  $4.5  million,  or  $0.12  a  share. 

Revenues  rose  3%  to  $  1 50  million  with  advertis¬ 
ing  revenues  up  4.3%  to  $1 16.6  million  and  circu¬ 
lation  revenues  roughly  even  at  $27  million. 

Excluding  rev¬ 
enues  at  the 
newspapers  that 
were  sold,  adver¬ 
tising  revenues 
improved  5.1%  as 
j  total  revenues 
!  increased  3.7%. 

I  President  and 
CEO  Gary  Pruitt 
stated  that  strong  revenue  growth  at  their  Carolina 
newspapers  and  improving  revenues  at  their 
California  newspapers,  coupled  with  lower 
newsprint  prices,  helped  send  its  earnings  to 
record  levels  in  the  first  quarter. 

MEDIA  GENERAL 

Media  General  reported  a  first-quarter  1997  loss 
of  $54.8  million,  or  $2.06  per  share,  due  to  an 
extraordinary  charge  of  $63  million.  Income  before 
the  charge  was  $8.2  million.Tlie  company  report¬ 
ed  net  income  of  $15.1  million  the  year  before. 

Revenues  for  the  first  quarter  were  $216.1  mil¬ 
lion,  compared  to  $184.8  million  in  1996.The 


AfEDIA  GESERAL 


NManingfui 


reduction  in  year- 
over-year  net  in¬ 
come  (before  the 
extraordinary 
item)  was  due  to 
the  reduced  prof¬ 
itability  of  the 
company’s  news-  I 

print  operations,  ^ 

which  more  than  offset  substantially  improved 
profit  levels  in  the  publishing  and  cable  segments. 

Operating  cash  flow  in  the  period  was  $48  mil¬ 
lion,  32%  above  last  year’s  same  period,  while 
operating  income  in  the  quarter  rose  to  $24.8  mil¬ 
lion  from  $20  million  in  1996,  despite  an  operat¬ 
ing  loss  of  $4.3  million  in  its  newsprint  segment. 

NEW  YORK  TIMES 

The  New  York  Tunes  Co.  reported  a  58% 
increase  in  net  income  to  $51.8  million  or  $0.51 
per  share  in  the  first  quarter  of  1997,  from  $32.7 
million  or  $0.33  F>er  share  in  the  first  quarter  of 
1996.The  higher  1997  net  income  was  principally 
due  to  improved  operations  in  the  Newspapier  and 
Broadcast  groups,  resulting  primarily'  from  higher 
advertising  revenues  and  lower  newsprint  prices. 

The  earnings  per  share  amount  in  the  first-quar¬ 
ter  of  1997  reflects  a  $0.01  per  share  ($2.5  million 
pre-tax)  charge  for  buyouts,  as  well  as  a  $0.02 
decrease  resulting  from  the  inclusion  of  outstand¬ 
ing  stock  options  in  the  earnings  per  share  calcula¬ 
tion  (as  required  by  Accounting  Principles  Board 
Opinion  No.  15). 

Revenues  for  the  first  quarter  of  1997  were 
$692.5  million,  a  10%  increase  over  the  1996  first- 

quarter  revenues  _ 

of  $627.6  million. 

On  a  comparable 
basis,  adjusted  for 
the  acquisitions/ 
dispositions  of 
certain  properties, 
first-quarter  rev¬ 
enues  increased  in  i 

1997  by  about  9%  ^  “ 

over  1996. 

The  Newspaper  Group,  Magazine  Group,  and 
Broadcast  Group  account  for  approximately  90%, 
6%,  and  4%  of  revenues,  respectively. 

The  Newspaper  Group’s  operating  profit  for  the 
first  quarter  of  1997,  excluding  buyouts  associated 
with  the  group,  rose  to  $1(K)  million  from  $61.1 
million  in  1996.  Revenues  increased  to  $621  mil¬ 
lion  in  the  first  quarter  of  1997,  compared  with 
$565.4  million  in  1996.The  10%  increase  in  the 
group’s  revenues  for  the  quarter  was  due  primarily' 
to  higher  advertising  rates  and  volume. 

Circulation  revenues  for  the  group  increased 
about  4%,  as  higher  rates  offset  the  effect  of  de¬ 
creased  volume,  particularly  at  the  New  York  Times. 

Other  revenues  increased  53%  for  the  quarter 

(See  Financial  Reports  on  page  32) 
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iiKTcasLtl  42"(i. 
nc-WNprint  costs 
fell  20%,  and 
acUcTtising  rc\- 
ciuics  were  up 
1  r’l..  Total  newspa¬ 
per  re\enues 
moved  up  10%  to 
S  1~S  million. 

GANNEU 

(lannett  announecd  net  ineome  increased 
SI  2"o  in  the  quarter  to  Sl.SS  million  from  SS9  mil¬ 
lion  in  the  \ear-earlier  tiuarter. 

Openitint;  re\enues  from  continuing  operations 
increased  S"(i  to  S1.0~  billion. \'ersus  SI. 02  billion 
in  the  first  c|uarter  of  1990.  Tamings  per  share 
from  continuing  operations  gained  SS"(i  during  the 
t|uarter  to  SO. 90  ]ier  share,  which  w  as  a  new 
reeortl. 

T!aeh  of  its  business  segments  posted  record 
operating  results  for  the  t|uarter.  New  spaper  earn¬ 
ings  increased,  reflecting  stronger  advertising 
demand,  a  29'’o  reduction  in  new  sprint  expense 
compared  to  the  year-earlier  quarter,  strong  operat¬ 
ing  results  at  I  V.l  Ihday  and  a  faNorable  compari¬ 
son  year  to  \  ear  at  tlie  Detroit  .\eii's. 

Operating  cash 
tlow  from  new  s¬ 
papers  jumped 
.S2%  in  the  quarter 
to  S2  t8  million 
and  rc\enues  in 
the  ciuarter  were 
higher  than  in 
1990,  w  hile  adver¬ 
tising  revenues 
grew  ~"ii.  New  spaper  adxertising  \  ()lume  acKanced 
~"ii  for  the  quarter. 

(iannett  rejiorted  a  profit  at  the  Detroit  Sens  \  s 
a  loss  in  the  lirst  quarter  of  1990.\\  hile  the  year- 
and-a-half  strike  ended  in  Tebruarx  I99~, a  sub¬ 
scriber  and  adxertiser  boycott  continues  as  the 
unions  do  not  yet  ha\e  contracts. 

.\t  /  .S  I  /bf/c/)',  adxcrtising  rexenues  rose  9"(i  for 
the  first  c|uarter. 

GRAY  COMMUNICATIONS 

(irax  (aimmunications  Systems  Inc.  announced 
that  rexenues  for  the  quarter  increased  i/o  to 
S22.S  million,  compared  to  Sl~.()  million  for  the 
first  quarter  of  1990,  but  reported  a  net  loss  of 

S  *01.000  for  the 
tiuarter,  compared 
to  net  income  of 
S. SI  1.000  in  1990. 

The  tlecrease  in 
historical  net 
income  from  the 
lirst  quarter  of 
1990  to  the  first 
quarter  of  199~ 


resulted  primarily  from  interest  and  amorti/ation 
costs  associated  xvith  tlie  purchase  of  first 
American"  properties  partiallx  offset  bx  (irax  s 
increase  in  .\letlia  (lash  TIoxx  of  S.S  S  million. 

HARTE-HANKS 

llarte-Hanks  (lommunications  reported  that  net 
income  for  the  first  tjuarter  of  199~  increased  20'’(i 
to  SIO  million  compared  to  SH.S  million  last  xcar. 
1990  results  xxere  restated  to  include  Di.Mark  Inc., 
xvhich  XX as  merged  with  llarte-llanks  last  April. 

first-quarter  operating  rexenues  totaled  Sl-a.K 
million,  \x  hit'll  rose  l(i.  l%from  1 99(i,  xx hile  oper¬ 
ating  income  gained  19.2%  to  .S21..^  million. 

■As  for  nexvspaper  performance,  presitlent  and 
(IfX)  hirrx  franklin  stated  that  operating  income 
grow  th  was  tlrixen 
primarilx  by  loxver 
nexx  sprint  price, 
xvhile  rexenue 
groxx  th  XX  as  due  to 
classifietl  and  retail 
adxertising  and 
niche  products, 
particularix  direct 
mail. 

Tarlier  in  the  tiuarter.  llarte-llanks  announced 
that  although  nexxspapers  and  television  are  still 
excellent  businesses  in  good  markets,  it  is  present- 
Ix  exploring  the  dixestiture  of  its  nexxspapers  and 
television  station  as  the  companx  becomes  a  more 
targeted  marketing  serx  ices  companx. 

KNIGHT-RIDDER 

Knight-Riddcr  reported  net  income  of  S  i(>.  i  mil¬ 
lion  for  the  first  tiuarter  of  199~,  xx  hich  xxas  up 
9~..^%  from  S2.A.S  million  the  t  ear  before,  xx  hile 
operating  income  rose  92.(V’i>  to  S9~.S  million. 

Total  operating  rex  enues,  hoxx  ex  er,  xx  ere  S(i~9..A 
million  for  the  tiuarter  compared  xx  ith  $(i9~.(i  mil¬ 
lion  in  199(i. 

Knight-Ridder  s  chief  financial  officer  Ross  Jones 
stated  that  regarding  the  companx  s  first-tiuarter 
openitions.  rex  ¬ 
enue  groxvth  xxas 
xerx  strong  and 
nexx  spaper  pric¬ 
ing  xxorketl  xerx 
much  in  the  com¬ 
pany's  faxor. 

Oxerall  adxertis- 
ing  rose  xvith 
strong  gains 

across  almost  all  markets.  Operating  costs  for  the 
Nexvspaper  Division  fell  during  the  tiuarter. 

Jones  also  commented  that  the  decline  in 
business  Information  .Serxices  rexenue  comes 
largeix  from  the  absence  of  Knight-Ritltler 
f  inancial,  xx  hich  xx  as  sold  in  July  199(i.  The  compa¬ 
ny  also  agreed  to  purchase  four  nexx  spapers  from 
the  Walt  Disney  Oo.  during  the  first  quarter  of 
I99~. 
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$22.8  M  $(0.46)  M 


Not 

Meaningful 
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Revenues  “  Earnings 
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LEE  ENTERPRISES 

Lee  Knterprises  reported  a  13%  increase  in  net 
income  for  tlie  second  quarter  of  199”.  l'he  com- 
pan\  reported  income  from  continuing  operations 
of  SI  1.2  million,  up  from  S9.()  million  in  1996. 
Including  the  effect  of  Lee  s  discontinued  graphic 
arts  operations.net  income  rose  1 3. .3%. 

New.spaper  revenues  increased  4.  P’o  for  the 

c|uarter.  C  )peniting 
income  gained 
26.3%  for  the 
ciuarter  as  a  result 
of  a  (iA%  increase 
in  achertising  rev¬ 
enues  and  lower 
newsprint  prices, 
which  reduced 
costs  b\  approxi¬ 
mately  $3  million  in  the  second  c|uarter  of  I99~ 
vs.  the  previous  year. 

Broadcasting  revenues  decrea.sed  -t.2"(>  for  the 
quarter.  Operating  expenses  rose  1 .9'X.  w  hile  oper¬ 
ating  income  tell  SI. 6  million  lor  the  quarter. 

McCLATCHY  NEWSPAPERS 

.\1c(  .latch>  Newspapers  Inc.  reported  record 
first-quarter  income  of  Si 3.4  million. or  S().4()  per 
share.  Income  in  the  quarter  includes  a  gain  of 
SO.  10  per  share  on  the  l-'ebruar)  lOO""  sale  of  four 
community  newspapers. 

Kxcluding  the  gain  and  the  operating  results  of 
the  four  newspapers  from  the  comparisons, 
income  in  the  199^  quarter  was  SI  1.4  million  or 
SO. 30  a  share,  more  than  double  the  l‘>Xi  income 
of  S4.3  million,  or  SO.  12  a  share. 

Revenues  rose  3%  to  SI 30  million  with  advertis¬ 
ing  revenues  up  4.3%  to  $1 16.6  million  and  circu¬ 
lation  revenues  roughly  even  at  S2"’  million. 

l-xcluding  rev¬ 
enues  at  the 
newspapers  that 
were  sold,  adver¬ 
tising  revenues 
improved  3. 1%  as 
total  revenues 
increased  3  ”%. 

President  and 
(dX)  (iary  Pruitt 
stated  that  strong  revenue  growth  at  their  Carolina 
new  spapers  and  improving  revenues  at  their 
(California  newspapers,  coupled  with  lower 
new.sprint  prices,  helped  send  its  earnings  to 
record  levels  in  the  first  quarter. 

MEDIA  GENERAL 

Media  (ieneral  reported  a  first-quarter  199~  loss 
of  $34.8  million,  or  $2.06  per  share,  due  to  an 
extraordinarv  charge  of  $63  million.  Income  before 
the  charge  was  $8.2  million,  fhe  companv  report¬ 
ed  net  income  of  $13.1  million  the  year  before. 

Revenues  for  the  first  quarter  were  $216.1  mil¬ 
lion,  compared  to  $18  *. 8  million  in  199(v.The 


reduction  in  year- 
ov  er-v  ear  net  in¬ 
come  (before  the 
extraordinarv 
item)  was  due  tv) 
the  reduced  prof- 
itabilitv  of  the 
company  s  new  s¬ 
print  operations, 
which  more  than  offset  substantially  improved 
profit  levels  in  the  publishing  and  cable  segments. 

Operating  ca.sh  tlovv  in  the  period  was  $  *8  mil¬ 
lion,  32%  above  last  year  s  same  period,  while 
operating  income  in  the  quarter  rose  to  $2  *  8  mil¬ 
lion  from  $20  million  in  19%.  despite  an  operat¬ 
ing  U)ss  of  $  1.3  million  in  its  newsprint  segment. 

NEW  YORK  TIMES 

The  New  4 ork Times  (Co.  reported  a  38'’c. 
increase  in  net  income  to  $31.8  million  or  $0.31 
per  share  in  the  first  quarter  of  UW,  from  $32.“' 
million  or  $0.33  per  share  in  the  first  t|uarter  of 
l‘)9().  The  higher  lOO'  net  income  was  principallv 
due  to  improved  operations  in  the  Newspaper  and 
Broadcast  groups,  resulting  primarily  from  higher 
advertising  revenues  and  lower  newsprint  prices. 

The  earnings  per  share  amount  in  the  first-quar¬ 
ter  of  lOO"  reflects  a  $0.01  per  share  ($2.3  million 
pre-tax)  charge  for  buvouts,  as  well  as  a  $0.02 
decrease  resulting  from  the  inclusion  of  outstand¬ 
ing  stock  options  in  the  earnings  per  share  calcula¬ 
tion  (as  required  bv  Accounting  Principles  Board 
Opinion  No.  13). 

Revenues  for  the  first  quarter  of  lO*)”  were 
$692.3  million,  a  10%  increase  over  the  19%  first- 
quarter  revenues 
of  $62~.6  million. 

On  a  comparable 
basis,  adjusted  for 
the  acquisition.s/ 
dispositions  of 
certain  properties, 
fir,st-t|uarter  rev¬ 
enues  increased  in 
199“’  bv  about  9".> 
over  19%. 

The  Newspaper  (iroup.  Magazine  (iroup.  and 
Broadca.st  (iroup  account  for  approximatelv  ^)0‘’ii, 
6'*<.,  anil  4%  of  revenues,  respectivelv. 

The  Newspaper  (iroup  s  operating  profit  for  the 
first  t|uarter  of  199“",  excluding  buvouts  assv)ciated 
with  the  group,  rose  to  $100  million  from  $()l  .l 
million  in  19%.  Revenues  increased  to  $(>21  mil¬ 
lion  in  the  first  quarter  of  IW.  compared  with 
$3(>3.4  million  in  19%.  The  I0‘’4.  increase  in  the 
group  s  revenues  for  the  quarter  was  due  primarily 
to  higher  advertising  rates  and  volume. 

(Circulation  revenues  for  the  group  increased 
alTout  4%,  as  higher  rates  offset  the  effect  of  de- 
caased  volume,  particularly  at  the  .\cir  )ork’  Times. 

Other  revenues  increased  33"ci  for  the  quarter 

(.See  T'iiiaiicial  Reports  on  /x/.ge  .12) 
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$150.6  M  $15.4  M 
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BY  M.L.  STEIN 


Get  With 


The  Program 


The  editorial  department  is  the 

biggest  problem  in  a  newspaper’s  mar¬ 
keting  dynamic,  said  Stuart  Gamer,  pres¬ 
ident  and  CEO  of  Thomson  Newspa¬ 
pers. 

Asserting  that  newspapers  must  be 
market-driven  to  stay  alive  in  an  era  of  intense  com¬ 
petition  and  declining  readership.  Gamer  went  on 
to  say:  “It  makes  me  angry  to  see  complacency  in 
lots  of  newspaper  departments,  particularly  among 
editors  and  journalists  sitting  in  ivor>’  towers  believ¬ 
ing  they’re  on  God’s  work  and  above  all  this  mar¬ 
keting  stuff 

“God’s  work  it  may  be,  but 
God  didn’t  give  them  the 
right  to  bore  the  pants  off 
readers.” 

In  remarits  to  the  Interna¬ 
tional  Newspaper  Marketing 
Association’s  67th  annual  con¬ 
vention  in  Los  Angeles,  Gar¬ 
ner,  who  began  his  career  as  a 
reporter,  said  Thomson  has 
seen  the  light  on  the  impor¬ 
tance  of  total  newspaper  mar¬ 
keting  and  profits  have  risen 
accordingly. 

The  Thomson  Corp. ,  whose 
international  holdings  include 
71  daily  newspapers,  will 
have  revenues  in  excess  of  $  1  billion  and  a  profit  of 
nearly  $200  million  this  year,  Gamer  said. 

But  from  1989  to  1993,  he  noted,  the  firm’s  com¬ 
pound  annual  growth  rate  was  1.5%,  well  below 
inflation,  and  profits  were  dropping  at  a  com¬ 
pounded  rate  of  13%,  sliding  fmm  $330  million  to 
$175  million. 

Through  all  this,  circulation  consistently  fell,  he 
recalled.  “We  were  dead  in  the  water.” 

In  1993,  Gamer  said,  the  company  adopted  a  new 
strategy. 

“We  quite  simply  had  had  the  business  back  to 
front,”  he  explained.  “We  were  cost-driven,  not  rev¬ 
enue-driven.  We  were  product-driven,  not  market- 
driven.  We  were  price-driven,  not  customer  value- 
driven.” 

Many  other  newspapers  were  in  the  same  situa¬ 
tion,  Gamer  said,  adding,“The  sad  thing  is  that  there 
are  still  lots  of  players  in  the  newspaper  indu,str>' 
who  haven’t  changed  at  all.” 

What  rescued  Thomson,  he  claimed,  was  its  sell¬ 
ing  off  of  70  of  its  papers  and  pulling  the  rest  into 
Strategic  Marketing  Groups  (SMG)  to  maximize  syn¬ 


ergies.The  U.S.  and  Canadian  papers  are  grouped  in 
a  way  that  gives  them  strength  and  diversity  of  tal¬ 
ent  to  better  serve  regional  markets,  the  speaker 
said. 

The  key  to  the  new  approach  was  “to  stop  think¬ 
ing  as  a  newspaper  company,  to  kxik  at  ourselves 
and  ask,  what  do  we  do  well?”  Gamer  said.  “What 
were  our  core  competencies  and  how  could  we 
leverage  them  for  maximum  benefit?” 

To  make  the  SMG  strategy  work,  he  continued, 
Thomson  joined  its  newspapers,  printing  facilities 
and  distributing  arm  for 
new  marketing  solu¬ 
tions.  As  an  example,  he 
said,  the  company’s  eight 
dailies  in  Canada,  its 
Thomson  Web  Printing 
Brand,  and  Thomson  Dis¬ 
tribution  Services  are 
used  for  product  devel¬ 
opment,  niche  publica¬ 
tions  and  other  new 
media. 

“All  of  them,”  Gamer 
emphasized,  “were 
focused  on  satisfying 
customers’  real  needs  — 
not  on  selling  yet 
another  ad  to  that  auto 
motive  dealer  or  writing 
yet  another  column  for 
the  newspaper,  but 
focused  on  providing  total  solutions  for  the  cus¬ 
tomers  in  our  marketplace.” 

The  idea,  he  said,  is  to  strengthen  the  company’s 
core  product,  its  newspapers,  while  exploiting  new 
products  and  revenues.  At  the  .same  time,  new  com¬ 
petencies  in  marketing  and  new  media  are  meshed 
with  the  original  newspaper  competencies,  he 
added. 

An  effective  marketing  strategy  depends  on  edi¬ 
torial  cooperation.  Gamer  contended,  declaring 
that  “marketing  should  be  the  king  for  all  editors. 
They  should  forget  what  university  professors 
stuffed  into  their  heads,  find  out  what  readers  really 
want  and  give  it  to  them.  ...  I  don’t  think  anyone  is 
sacrificing  their  birthright  or  prostituting  their  art  if 
they  take  this  approach.” 

Ciamer  said  his  views  were  not  meant  as  an  attack 
on  the  editorial  side  but  he  maintained  that  editors 
should  realize  they  are  not  immune  from  competition. 

“We  all  need  to  pull  together  to  make  the  most  of 
(See  Admonish  on  page  42) 


New  president 
of  Thomson 
Newspapers 
admonishes 
editors;  says 
they  must 
become  more 
business  minded 


“It  makes  me  angry  to 
see  complacency 
in  lots  of  newspaper 
departments, 
particularly  among 
editors  and  journalists 
sitting  in  ivory  towers 
believing  they’re 
on  God’s  work  and 
above  all  this 
marketing  stuff” 

—  Stuart  Garner,  president  and  CEO, 
Thomson  Newspapers 
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The  high 
standards  we  set 
at  Thomson 
Newsp^ers 
pay  on 

at  the  podium. 


At  Thomson  Newspapers,  we’re 
dedicated  to  delivering  on  our  mission, 
vision  and  core  values:  that  great 
people,  outstanding  product  quality 
and  sound  business  practices  are  the 
foundation  of  our  enterprise. 

That  dedication  has  been 
recognized  by  the  62nd  annual  Editor 
&  Publisher/Intemational  Newspaper 
Marketing  Association  Awards.  1,500 
entries  from  28  countries  competed 
in  advertising,  promotion  and  public 
relations  categories.  89  new^^rs 
from  18  countries  received  aw^. 

And  four  of  our  papers  won 
10  awards -two  first-place  medals 
and  eight  certificates  of  merit-evidence 
that  the  vision  we  share  at  Thomson 
New^apers  is  right  on  target 

Congratulations  to  these  fine 
newspapers  and  their  staffs. 

The  Daily  Advertiser 

LAFAYETTE.  LOUISIANA 

Printed  Materials:  Advertising, 

Under  50,000  Circulation,  First  Place 
In-Paper  Promotion:  Public  Relations, 
Under  50,000  Circulation,  Second  Place 
Readers’  Choice  Awards 
In-Paper  Promotion:  Public  Relations, 
Second  Place 


VICTORIA,  BRmSH  COLUMBIA 

Outdoor/Point-of-Purchase/Display, 
50,000  to  1 00,000  Circulation,  First  Place 
In-P^r  Promotion:  Editorial,  50,000  to 
1 00,000  Circulation,  Second  Mace 
Multi-Media  Promotion,  50,000  to 
100,000  Circulation,  Second  Place 

The  Repository 

CANTON.  OHIO 

In-PMer  Promotion:  Public  Relations, 
50,0d0  to  100,000  Circulation, 

Second  Place 

Community  Service,  50,000  to 
1 00,000  Circulation,  Second  Place 
Premiums/Incentives,  50,000  to 
1 00,000  Circulation,  Second  Place 


Community  Service,  1 00,000  to  200,000 
Circulation,  Second  Place 
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tOM  WAITER,  advertising  production 
manager  at  the  Los  Angeles  Daily  News, 
has  been  named  vice  president  of  opera¬ 
tions  for  AdOut,  a  newspaper  advertise¬ 
ment  production  and  design  company  in 
Van  Nuys,  Calif. 


THOMAS  P.  NORTHROP,  40,  assistant 
vice  president  and  operations  director 
and  WILLIAM  B.  NORTHROP  JR.,  37, 

assistant  vice  president  and  online  direc¬ 
tor,  both  at  the  Washington,  Pa.,  Observer- 
Reporter,  have  been  named  assistant  pub¬ 
lishers. 

Thomas  Northrop  will  continue  to 
supervise  production  of  the  newspapers 
and  William  Northrop  Jr.  will  continue  to 
have  responsibility  for  Coweb,  the  news¬ 
paper’s  Internet  connection  services. 


The  San  Gabriel  Valley  Newspaper 
Group,  publishers  of  the  Pasadena  Star- 
News,  San  Gabriel  Valley  Tribune, 
Whittier  Daily  News,  the  Star  and 
Highlander  newspapers  announced  edi¬ 
torial  hirings  and  promotions.  The  group 
is  based  in  West  Covina,  Calif. 

DOROTHY  REINHOLD,  deputy  edi¬ 
tor,  was  promoted  to  executive  editor 
and  vice  president  for  the  group. 

STEVE  OSVIUVAN,  operations  edi¬ 
tor,  was  named  managing  editor  for  the 
group. 

DANNY  POLLOCK,  legal  affairs 
reporter  at  the  Pasadena  Star-News,  was 
appointed  city  editor  at  the  San  Gabriel 
Valley  Tribune. 

STEVE  SCAUZMLLO,  environmental 
writer  at  the  Tribune,  was  named  editori¬ 
al  page  editor  for  the  group. 

STEVE  HUNT,  assistant  sports  editor, 
was  promoted  to  sports  editor  for  the 
group. 

BARBRA  CAHJENDO  was  appoint¬ 
ed  assistant  sports  editor  of  the  group. 


Knight-Ridder 
prez  to  retire 

JOHN  FONTAINE,  PRESIDENT  of 
Knight-Ridder,  will  retire  from  the 
company  on  July  1.  Fontaine  is  65. 

He  will  consult  for  the  company  and 
remain  on  its  board  of  directors  until 
the  1998  annual  meeting. 

Fontaine  was  elected  president  of 
Knight-Ridder  in  July  1995. 

Fontaine’s  retirement  was  announced 
at  the  Knight-Ridder  annual  meeting. 
The  office  of  president  will  not  be 
immediately  filled  when  Fontaine 
leaves,  said  Tony  Ridder,  chairman  and 
CEO. 
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STEVE 

WRIGHT,  leader 
of  the  Silicon 
Valley  team  at  the 
San  Jose  Mercury 
has  been 
appointed  execu¬ 
tive  metro  editor 
at  the  Contra 
Costa  Times, 
Walnut  Creek,  Calif. 


PSYCHE  MENDOZA 
PAGE 


JOHN  HYDVKE,  national/regional  sales 
manager  at  KDLH-TV  in  Duluth,  Minn., 
has  been  appointed  advertising  director 
at  the  Budgeteer  Press,  a  locally  owned 
weekly  newspaper  serving  Duluth  and 
surrounding  communities. 


DOROTHY 

REiNHOLD 


TOM  STEPHENSON 


THOMAS  STEPHENSON,  senior  vice 
president  of  administration  at  the  St  Paul 


Gannett  Foundation 

has  sold 

Niagara  (NY)  Gazette 

(26,500  daily  and  27,850  Sunday  circulation) 


Community  Newspaper  Holdings,  Inc. 

of  Lexington,  Kentucky 

We  are  proud  to  have  represented 
Community  Newspaper  Holdings,  Inc.,  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

119  East  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 

(SOS)  820-2700 


. . .: . 


Pioneer  Press  in 
Minnesota,  has 
been  appointed 
senior  vice  presi¬ 
dent  of  operations 
and  administration 
at  the  San  Antonio 
Express-Netvs. 

WHJJAM 

NORTHROPJR. 

PSYCHE  MEN¬ 
DOZA  PAGE,  administrative  manager  of 
circulation  at  the  Newport  News,Va., 
Daily  Press,  has  been  promoted  to  circu¬ 
lation  sales  and  maiketing  manager. 


Newspaper  Management 
Consultants 


BY  MARK  FITZGERALD 


Americans  ARE  significantly  more 

impressed  with  newspaper  advertising 
than  they  are  with  newspaper  report¬ 
ing,  a  major  industry  study  suggests. 

In  general,  respondents  said  the  ads 
in  newspapers  better  meet  their  expec¬ 
tations  than  does  the  quality  of  news  coverage. 

Consumers  told  the  survey  they  believe  newspa¬ 
per  ads  are  useful  and  relevant,  saving  them  time 
and  money  and  allowing  them  to  comparison  shop 
at  home. 

Preliminary  results  from  the  Media  Usage  Survey 
were  disclosed  at  the  NAA 
annual  convention  in  Chicago 
recently. 

NAA  and  American  Society 
of  Newspaper  Editors  jointly 
sponsored  the  detailed  tele¬ 
phone  and  questionnaire  sur¬ 
vey  of  3,000  U.S.  adults.  Much 
of  the  preliminary  survey 
results  about  news  coverage 
were  first  released  earlier  in 
April  at  ASNE’s  convention  in 
Washington,  D.C.  (JE&P,  April 
26,  p.  38).  The  NAA  presenta¬ 
tion  put  more  emphasis  on 
feelings  about  advertising. 

The  survey  showed  Ameri¬ 
cans  are  somewhat  disap¬ 
pointed  with  the  editorial 
content  of  their  daily  newspa¬ 
per:  In  category  after  categoiy^ 
measuring  factors  such  as  rel¬ 
evance  and  utility,  respon¬ 
dents  suggested  newspaper 
editorial  performance  fell 
short  of  their  expectations. 

Their  local  paper,  respon¬ 
dents  seemed  to  say,  was  not 
local  enough. 

On  the  other  hand,  news¬ 
papers  advertising  was  rated 
consistently  higher  than  com¬ 
peting  media  in  helping  con¬ 
sumers  find  products  and  ser¬ 
vices,  save  money  and  save 
time. 

“Accotxiing  to  consumers, 
newspapers  do  a  significantly 
better  job  of  meeting  expec¬ 
tations  than  other  media,”  said 
Anne  Billups,  NAA’s  research 


director. 

In  some  key  product  categories  such  as  groceries 
and  automobiles,  newspaper  advertising  had  huge 
advantages  over  other  media. 

In  terms  of  doing  better  in  meeting  their  expec¬ 
tations  in  those  key  product  categories,  consumers 
rated  newspapers  over  other  media  by  big  margins: 
10%  to  26%  better  than  television;  11%  to  27%  bet¬ 
ter  than  magazines;  and  15%  to  36%  better  than 
radio.  Encouragingly,  consumers  in  this  survey  also 
indicated  they  clearly  prefer  newspaper  inserts  to 
direct  mail. 

“Newspaper  inserts  are  the  consumer  choice,” 
Billups  said.“Even  when  they  arc  in  the  ‘just-looking’ 
mode,  consumers  prefer  newspaper  inserts  over 
direct  mail.” 

Still,  the  survey  pointed  at  a  big  problem  for 
newspapers  in  both  advertising  and  news  coverage: 
Readers  and  non¬ 
readers  give  their 
newspapers  high 
marks  in  individual 
areas,  but  do  not 
translate  that  into 
an  overall  percep¬ 
tion  of  utility,  rele¬ 
vance  and  ease  of 
use. 

“As  important  as 
using  their  market¬ 
ing  and  advertising 
intelligence  is  the 
need  to  promote 
themselves  —  their 
success  and  their 
ongoing  progress,” 

Billups  said. 

“Newspapers 
must  strut  their 
stuff,”  she  added. 

Washington  Post 
research  chief 
Sharon  R  Warden 
suggested  news¬ 
rooms  take  seri¬ 
ously  both  the  edi¬ 
torial  and  research 
results. 

“1  think  we 
need  to  have 
advertising  and 
(See  Ads  on 
page  44) 


Respondents  to 
Media  Usage 
Survey  say 
newspaper  ads 
better  meet 
their  needs 


2/  f  MARKET 

Analysis  and 
Development 


Currow  &  de  Montmollin,  Inc., 
conducts  com|Hehensive  market 
potential  analyses  and  develops 
new  strategies  to  maximize 
revenue  growth. 

C&de  is  a  full  service  newspaper 
consulting  company,  run  by 
format  newpaper  executives,  that 
also  provittes  a  full  range  of 
marketing  supptHt  inciting 
customer  service  programs, 
{xoduct  development,  aopiisition 
analysis,  subscriber  and 
consumer  research,  and  strategic 
planning. 


San  Jose  (Calif.)  Mercury  News 
chairman  and  publisher  Jay  T. 
Harris  said  the  results  made 
him  feel  hopeful.  "Despite  their 
problems,  newspapers  have  a 
strong  local  franchise  in  news 
and  advertising,"  he  said. 


CuRRCW  &  DE  Momtmollih  Inc 


7010  S.W.  54th  Street 
Miami,  Florida  33155-5624 
(305)  U62-8924  •  FAX  (305)  665-1563 
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BY  STACY  JONES 


Ad  Boycott 
Threatens  Paper 


IN  REACTION  TO  damaging  stories  on  his 
administration  by  the  local  daily  El  Nuevo 
Dia,  the  governor  of  Puerto  Rico  has  asked 
all  government  agencies  to  cancel  their 
advertisements  with  the  publication,  said  the 
paper’s  co-editor  Luis  Alberto  Ferre. 

El  Nuevo  Dia,  the  largest  of  three  islandwide 
dailies  with  a  circulation  of  232,000,  stands  to  lose 
roughly  $5  million  if  the  boycott,  which  began 
April  14,  lasts  for  the  remainder  of  the  year,  said 
Luis  Gonzalez,  the  paper’s  vice  president  of  sales. 
The  16  government  agencies,  added  Gonzalez, 

account  for  approximately 
4%  of  all  of  El  Nuevo 
Dia’s  advertisements. 

“It  makes  a  dent  in  our 
financial  numbers,  but  we 
do  not  depend  on  govern¬ 
ment  advertising  to  oper¬ 
ate,”  said  Ferre. 

Executives  at  the  27- 
year-old  paper  were 
unaware  of  Gov.  Pedro 
Rossello’s  displeasure  until  ad  agencies  began  call¬ 
ing  the  newspaper  to  cancel  scheduled  ads. 

“It  struck  us  as  very  strange,  no  rationale,”  said 
Fene  of  the  boycott.  But,  he  added,  “we’ve  gone 
through  this  before.” 

In  1988,  Gov.  Rafael  Hernandez  Colon,  during  a 
political  rally,  called  for  a  boycott  of  El  Nuevo  Dia. 
The  governor’s  stance  resulted  in  lost  advertise¬ 
ment,  with  things  returning  to  normal  after  a  few 
montlis,  said  Ferre. 

While  the  current  boycott  will  have  negative, 
short-term  financial  effect,  Ferre  believes  it  is  an 
enormous  compliment  to  the  paper.  Throw  in  the 
fact  that  the  two  governors  who  led  the  boycotts 
came  from  opposing  political  parties,  and  it  “bol¬ 
sters  our  position  that  we  take  no  sides,”  he  said. 

Incidentally,  Ferre’s  grandfather  founded  the 
New  Progressive  —  pro-statehood  —  party  to 
which  Rossello  belongs. 

Some  of  the  articles  that  have  angered  Rossello 
include  investigative  stories  on  the  Puerto  Rico 
Telephone  Co.,  which  culminated  with  the  resigna¬ 
tion  of  the  government  agency  chief,  and  the 
indictment  of  one  of  the  telephone  company’s 
principal  suppliers  who  was  awarded  $  100  million 
in  contracts  without  paying  taxes;  the  Excise  Tax 
Bureau  of  the  Treasury  Department,  which  has 
employees  under  investigation  by  the  Justice 
Department  for  running  a  tax  scam  with  a  series  of 


Cioremor  of 
Fuerlo  Rico 
tisks  }*overnmctit 
{Incudes  to 
cam  el  ads  in 
FI  \aero  Dia 


El  Nuevo  Dia  stands 
to  lose  roughly 
$5  million  if  the 
boycott,  which  began 
April  14,  lasts  for 
the  remainder 
of  the  year 


car  dealers;  and  the  Aqueduct  &  Sewer  Authority, 
which  awarded  a  construction  contract  that  started 
at  $8  million  and  has  reached  $33  milUon  because 
of  change  orders. 

After  it  became  clear  what  was  taking  place,  El 
Nuevo  Dia  began  to  network. 

“We  started  moving,  calling  all  the  journalists 
and  enlisting  the  support  of  the  organizations  to 
make  this  an  issue  of  freedom  of  the  press,” 
explained  Ferre. 

In  response,  the  American  Society  of  Newspaper 
Editors  has  gotten  involved.  In  a  letter  to  Rossello, 
ASNE  President  Sandra 
Mims  Rowe  said:  “ASNE 
urges  you  to  immediately 
rescind  this  misguided 
decision.An  attempt  to 
intimidate  the  press 
through  an  economic  boy¬ 
cott  or  any  other  means  is 
obviously  inconsistent 
with  the  American  ideas 
of  a  free  and  independent 
press.” 

While  drumming  up  support,  Ferre  received 
some  unanticipated  feedback  from  citizens  and  fel¬ 
low  journalists  alike.  Such  comments  derided  the 
paper  for  going  after  the  governor,  while  others 
claimed  El  Nuevo  Dia  was  only  interested  in  its 
own  economic  livelihood. 

Ferre  was  disappointed,  but  not  surprised  by  the 
backlash.  “With  the  paper  being  the  dominant  one 
in  the  market . . .  people  always  want  to  pull  you 
down.  There  is  a  lot  of  resentment.” 

Rossello’s  popularity  is  another  explanation  of 
the  skepticism. 

“People  have  resented  the  fict  that  we  have 
gone  into  a  war  of  words  with  the  government,” 
said  Ferre. 

Nevertheless,  El  Nuevo  Dia  plans  to  maintain  its 
status  quo. 

“We  will  not  make  any  gestures  with  the  govern¬ 
ment.  We  will  not  modify  our  editorial  stance  at 
all,”  explained  Ferre,  who  believes  this  boycott  is 
more  serious  than  the  one  in  1988. 

Still,  with  all  the  antagonism  between  the  paper 
and  his  administration,  Ferre  said  he  doesn’t  think 
the  government  is  inherently  corrupt.  “It’s  just  a  lax 
government.” 

Ferre  linked  the  governor’s  outburst  to  one  feet; 
El  Nuevo  Dia  is  more  organized  and  more  hard-hit¬ 
ting  in  Rossello’s  second  term. 
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“The  government  is  not  used  to  this 
type  of  aggressive  reporting,”  said  Ferre. 

A  reformist  in  his  rookie  term, 
Rossello’s  numerous  knocks  to  the  sta¬ 
tus  quo  had  the  paper  playing  catch-up 
on  the  reporting  end,  hence,  many  sto¬ 
ries  lacked  depth,  admitted  Ferre.  Now, 
with  a  revised  editorial  structure,  the 
number  of  investigative  stories  has 
increased. 

In  Rossello’s  second  term,  “we’re 
starting  to  see  some  of  the  cracks  in  the 
administration,”  said  Ferre. 

Asked  to  predict  the  outcome  of  the 
goverment-led  boycott,  Ferre  said  he 
expected  the  agencies  to  resume  plac¬ 
ing  advertisements,  if  for  no  other  rea¬ 
son  than  it  hurts  them  if  they  don’t. 

“The  government  has  been  very 
smart  in  using  advertising  in  promoting 
its  work,”  he  said.The  government 
“relied  so  heavily  on  image,  and  we  are 
the  most  effective  medium  here.” 

“It  gives  them  a  presence  if  they 
advertise  in  our  newspaper,”  Ferre 
added. 

On  the  up  side,  the  boycott  hasn’t 
limited  El  Nuevo  Dia's  access  to  the 
government,  as  agency  heads  still  talk  to 
the  paper’s  reporters. 

In  addition,  said  Ferre,  “new  sources 
have  come  at  us,  giving  us  more  infor¬ 
mation  of  mismanagement  in  the  gov¬ 
ernment.” 


BY  M.L.  STEIN 

Wake  Up 
Call  For 
Newspapers 

Before  getting  to  the  heart  of 

his  message  to  a  Los  Angeles  confer¬ 
ence  of  newspaper  marketers,  ad 
agency  executive  David  A.  Park  said  he 
had  been  asked  by  its  sponsors  not  to 
deliver  a  “feel-good  sf)eech.” 

The  sponsors  should  have  been 
pleased.  Park,  president  of  DDB 
Needham,  Los  Angeles,  bluntly  told  the 
International  Newspaper  Marketing 


Ad  agency  exei’ 
says  the  national 
^ad  ret  enae  glass  is 
~5%  empty  and  leaking' 


Association  (INMA)  that  television, 
cable,  radio  and  magazines,  billboards 
and  other  media  are  way  ahead  of  news¬ 
papers  in  capturing  national  advertising. 

The  assessment,  he  noted,  comes 
from  agency  media  planners,  the  strate¬ 
gists  who  find  the  prospects,  figure  their 
receptivity  and  determine  appropriate 
cost. 

At  DDB  U.S.,  Park  said,  about  half  of 
its  450  media  professionals  are  planners 
and  that  such  specialists  are  an  integral 
part  of  advertising  agencies.  DDB,  with 
current  billings  of  $9.7  billion,  includes 
the  Los  Angeles  Times  among  its  clients. 

With  all  the  media  options  available 
to  advertisers  today,  newspapers  face 
“enormous  competitive  challenges  in 
order  to  become  part  of  the  national 
advertisers  media  plan,”  Paric  stated. 

Media  planners.  Park  explained,  use  a 
tool  called  the  Personal  Media  Network 
to  establish  how,  when  and  where 
prospects  consume  media  and  how 
media  usage  patterns  differ  by  time  of 
day,  day  of  week,  and  even  to  weekend 
day. 

“If  you’re  stiU  on  their  screen,  you’re 
still  in  the  game,”  Park  said.  “But  if  news¬ 
papers  are  still  on  the  screen,  why  don’t 
they  emerge  as  critical  parts  of  the 
national  advertisers’  plan  more  often?” 

The  answer,  he  offered,  is  that  news¬ 
papers  are  not  perceived  as  competing 
effectively  for  a  place  on  the  plan. 

“The  other  media  are  winning  the 
day  in  every  way,”  he  reported. 

Newspapers  should  not  leap  for  joy 
over  the  fact  that  they  command  $38.2 
billion  —  more  than  22%  —  of  the  total 
U.S.  ad  market.  Park  cautioned. 

Local,  not  national,  advertising 
accounts  for  the  bulk  of  the  revenue, 
$33.5  billion,  the  speaker  noted. 

“You  need  to  grow,  and  growth  will 
only  come  if  you  succeed  in  competing 
for  national  advertising,”  Park  asserted. 

To  stress  the  point,  he  noted  that 
locally  placed  national  advertising 
totaled  $16.8  billion  last  year  with  only 
$4.67  billion  going  to  newspajjers. 

“What  you  as  an  industry  must  fear 
most  is  your  past  success,”  he  told  his 
audience.  “There’s  no  room  for  opti- 
mism.The  glass  is  not  half  full;  it’s  75% 
empty  —  and  leaking.” 

The  danger,  Park  continued,  is  that 
local  advertising  is  not  growing.  In 
1996,  he  said,  retail  was  up  just  1.6%. 
Classified  jumped  9.9%,  but  the  Internet 
challenge  “could  take  the  bloom  off  that 
segment  very  soon,”  he  warned. 


Who  s  using 
VCR  Plus  +  ”? 


Lois  Bolle  ^ 
Has 

the  Spirit! 


"Before  VCR  Plus-l-,  I  only  taped 
shows  if  I  was  home  to  turn  on 
the  VCR  and  could  let  the  tape 
run  out.  With  VCR  Plus-i-,  I  can 
tape  shows  even  when  Tm  out." 

-  Lois  Bolle, 

Milwaukee  Journal  Sentinel  reader 


0  Jenny  Jones  33075 
!  O  — N 

The  price  is  Right 


Look  out  Green  Bay!  A  devoted 
Packers  fan,  Lois  records  50 
shows  each  month,  including 
her  favorite:  The  Price  is  Right. 

VCR  Plus-l-  and 

The  Milwaukee  Journal  Sentinel: 
making  taping  easier. 

For  more  VCR  Plus-l-  information, 
please  call  Lisa  Klem  Wilson  at 
800-221-4816  or  212-293-8500. 


United  Media 


VCR  PluS4^  and  PkisCode^  are  trademarks  01 
Qemstar  Oevetopment  Corporation. 

0 1996  Gemstar  Development  Corporation. 
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Media  planners,  according  to  Park, 
attribute  newspapers’  past  successes  to 
being  passive  marketers. 

“While  your  sales  representatives 
know  their  products  very  well  and  are 
good  at  selling  what  they  have,  their 
success  in  national  sales  is  very  mislead¬ 
ing  because  that  success  really  only 
comes  when  newspapers  are  virtually 
an  automatic  decision  for  a  brand’s  tacti¬ 
cal  needs  —  like  an  airline  price  war  or 
a  hostile  takeover  of  a  local  bank  by  a 
carpetbagger,”  he  said. 

Planners  further  feel  that  newspaper 
reps  are  either  unprepared  for  or  not 
empowered  to  do  much  more  than 
process  an  order  —  that  they  only  sell 
what  they  have  with  no  real  thouglit 
about  or  the  capacity  to  serve  a  client’s 
needs.  Park  went  on.  Media  platmers,  he 
said,  see  newspapers  as  approaching 
national  sales  the  way  they  historically 

“There’s  no  buzz  in  the 
industry  to  capture  a 
planner’s  imagination  — 
to  make  them  feel 
neivspapers  are  vital  to  a 
plan,”  Park  lamented 

approached  their  local  market,  as  though 
they  are  in  a  position  of  absolute 
strength  —  “make  that  dominance.” 

The  planners’  perception  is  that  while 
other  media  always  have  had  to  scram¬ 
ble  to  compete  against  newspapers  at 
home,  newspapers  have  remained  aloof 
and  above  the  battle.  Park  related. 

“There’s  no  buzz  in  the  industry  to 
capture  a  plamjer’s  imagination  —  to 
make  them  feel  newspapers  are  vital  to 
a  plan,”  Park  lamented.  “The  medium  just 
isn’t  perceived  as  cutting  edge.” 

But  even  if  newspapers  suddenl>' 
become  innovators  in  going  after  nation¬ 
al  advertisers,  they  will  still  face  barriers, 
one  being  the  rate  card,  he  said. 

“Planners  will  tell  you  there  are  no 
rate  cards  in  advertising,”  Paric  said.  “Rate 
cards  have  become  like  my  daughters’ 
Christmas  list:  they  clearly  communicate 
what  they  want  but  any  resemblance  to 
what  they  actually  get  is  purely  coinci¬ 
dental.” 

Another  barrier  is  cost,  he  went  on.  He 
described  newspapers  as  the  most  expen¬ 
sive  media  in  terms  of  both  out-of-pocket 
costs  and  CPM,  regardless  of  the  target. 
Park  said  his  media  director  wonders 
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why  newspapers  are  not  concerned 
about  boosting  thir  shrinking  local  rev¬ 
enue  stream  with  national  advertising. 

“But  he  dc^esn’t  see  the  industry 
doing  anything  to  demonstrate  that  it 
really  wants  or  deserves  consideration 
for  national  business,”  he  related. 

Still  another  snag  in  newspapers  com¬ 
peting  with  other  media  in  corralling 
national  advertising  is  that  they  “simply 
make  it  hard  to  do  the  job,”  Pailc  said. 

“So  many  different  calls  to  so  many  dif¬ 
ferent  places  just  to  get  the  rate  cards, 
and  then  there’s  the  daunting  task  of 
deciphering  them  because  each  one  is  a 
little  different.” 

Park  also  said  agencies  find  fault  with 
newspapers’  billing  process,  complain¬ 
ing  that  invoices  are  not  standardized, 
hard  to  make  out  and  “frequently  don’t 
match  up.” 

Media  planners  say  newspapers  must 
first  deal  with  cost  efficiency  in  going 
after  national  ads,  he  said,  because  “the 
national  vs.  local  rate  differential  is  star¬ 
tling,  worse  than  ever  and  appears  to 
lack  justification  to  national  advertisers.” 

The  planners  also  recommend  that 
newspaper  marketing  people  be  given 
more  flexibility  and  empowerment  to 
respond  to  client’s  needs  and  that  the 
industry  simplify  its  booking  and  billing 
procedures,  Park  told  the  audience. 

The  ad  executive  said  he  agreed  with 
the  planners  but  declared  himself  more 
optimistic  about  newspapers’  ability  to 
“overcome  the  inertia  of  your  historic 
local  success.”  His  optimism,  he 
revealed,  springs  largely  from  his  work 
with  the  Los  Angeles  Times,  which  he 
lauded  for  re-engineering  its  marketing 
process  to  better  serve  advertisers. 

The  INMA  meeting  drew  425  dele¬ 
gates  from  37  countries  and  was  report¬ 
edly  the  group’s  largest  attendance  in 
more  than  10  years.  In  1998,  INMA  will 
gather  in  Amsterdam,  the  first  time  the 
annual  conference  has  been  held  out  of 
the  United  States. 


Hamm  Joins 
Rep  Firm 

JOE  HAMM  HAS  joined  the  new  busi¬ 
ness  sales  development  staff  of  News- 
i  papers  First. 

I  For  the  previous  10  years,  Hamm  was 
i  a  member  of  the  Los  Angeles  Times 
I  national  advertising  sales  staff  in  New 
:  York  City. 
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At  Newspapers  First,  Hamm’s  assign¬ 
ment  will  be  to  generate  new  business 
from  the  package  goods,  alcoholic  bever¬ 
ages  and  HBA  categories. 

'■  TNNGets 
Rite  Aid  Account 

HE  NEWSPAPER  NETWORK  has 
been  awarded  the  newspaper  print 
placement  and  marketing  services 
account  of  Rite  Aid  Corp.,  the  drugstore 
chain. 

Beginning  June  1,TNN  will  facilitate 
Rite  Aid’s  newspaper  ROP  and  preprint 
program  in  722  newspapers  in  20  states. 

Rite  Aid  has  3,620  stores  in  40  states. 
TNN  currently  places  ROP  and  preprint 
advertising  in  220  newspapers  in  nine 
western  states  for  the  Thrifty  PayLess 
Drug  chain,  which  was  purchased  by 
Rite  Aid  in  December. 

Based  in  Sacramento,  TNN  also  has 
offices  in  Los  Angeles,  Salt  Lake  City, 
Atlanta,  Greenville,  S.C.,  Dallas,  Portland, 
Chicago  and  NewYoric. 

Young  Columbus 

PARADE' AND  REACT  magazines  flew 
102  youngsters  to  Ireland  as  part  of 
the  Young  Columbus  ’97  trip. 

The  Young  Columbus  winners  are  cho¬ 
sen  through  contests  designed  by  news¬ 
papers  that  distribute  the  magazines. 
Contestants  are  between  the  ages  of  12 
and  18  and  are  either  newspaper  carriers 
or  students  enrolled  in  Newspaper  in 
Education  programs.  The  program  began 
in  1956  and  annually  awards  trips  to 
Europe  to  more  than  100  youngsters. 

Section  Highlights 
Robinson  Legend 

A  SPECIAL  COMMEMORATIVE  sec¬ 
tion  on  the  life  and  career  of  base¬ 
ball  legend  Jackie  Robinson  was  pub¬ 
lished  by  the  Philadelphia  Daily  News 
on  April  9. 

The  56-page  glossy  insert  ran  one 
week  before  the  50th  anniversary  of 
Robinson’s  debut  as  the  first  African- 
American  player  in  the  major  leagues, 
April  15, 1947. 

In  conjunction  with  the  publication, 
the  Philadelphia  Phillies  have  con¬ 
tributed  funds  to  help  children  learn 
about  Robinson.  Over  30,000  school- 
children  received  the  Daily  News  insert. 
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Editor  Backtracks 
On  Drug  Series 


’  ERRY  CEPPOS,  EXECUTIVE  editor  of  the 
San  Jose  Mercury  News,  told  readers  the 
paper’s  reporting  in  the  controversial  and 
widely  publicized  series  on  an  alleged  link 
between  the  CIA  and  a  nationwide  crack 
epidemic  was  weak  in  several  aspects. 
"Ceppos,  who  had  stoutly  defended  the  series 
from  various  attacks  on  its  accuracy,  said  that 
although  it  “solidly  documented  disturbing  informa¬ 
tion”  about  drug  peddling,  the  stories  by  staff 
reporter  Gary  Webb  failed  on  key  matters. 

“I  believe  that  we  fell  short  of  my  standards  for 
the  Mercury  News”  Ceppos 
stated  in  a  May  1 1  bylined  col¬ 
umn  in  the  newspaper’s  Sun¬ 
day  Perspective  section. 

The  series  “Daik  Alliance,” 
published  last  August,  re¬ 
ceived  national  attention.  It 
triggered  at  least  three  official 
investigations,  one  by  the  CIA 
itself. 

The  NAACP,  Congressional 
Black  Caucus,  the  Rev.  Jesse 
Jackson  and  other  black  lead¬ 
ers  demanded  that  the  gov¬ 
ernment  look  into  the  Mer¬ 
cury  News’  findings. 

California  Sen.  Barbara 
Boxer  called  for  a  CIA  expla¬ 
nation. 

The  New  York  Times,  Los 
Angeles  Times,  Washington 
Post  and  Newsweek  carried 
stories  questioning  the  accu¬ 
racy  and  conclusions  of  the 
three-part  series  which  sug¬ 
gested  a  link  between  the 
Central  Intelligence  Agency 
and  a  Nicaraguan  Contra 
group  to  feed  tons  of  cocaine 
to  Los  Angeles  street  gangs 
and  across  the  nation. 

On  the  other  hand,  some 
journalists,  among  them  Wash¬ 
ington  Post  ombudsman 
Geneva  Overholser,  criticized 
the  publications  for  rapping 
the  Mercury  News  without 
doing  any  independent  inves¬ 
tigation  to  determine  the 
truth  or  falsity  of  the  series. 
Ceppos  insisted  there  is 


In  hindsight,  says 
controversial 
stories  alleging 
link  between  CIA 
and  nationwide 
crack  epidemic 
were  weak  in 
several  areas 


“I  believe  we  fell  short  at  every 
step  of  our  process  —  in  the 
writing,  editing  and  production 
of  our  work.  We  have  learned 
from  the  experience  and  even 
are  changing  the  way  we 
handle  major  investigations." 

—  Jerry  Ceppos,  executive 
editor,  San  Jose  Mercury  News 


evidence  to  support  Webb’s  “specific  assertions  and 
conclusions”  in  the  series  but  said  it  did  not  meet 
the  paper’s  standards  in  four  areas; 

♦  “In  a  few  key  instances,  we  presented  only  one 
interpretation  of  complicated,  sometimes  conflict¬ 
ing,  pieces  of  evidence.  In  one  such  instance,  we  did 
not  include  information  that  contradicted  a  central 
assertion  of  the  series. 

♦  “We  made  our  best  estimate  of  how  much 
money  was  involved  but  we  failed  to  label  it  as  an 
estimate,  and  instead  it  appeared  as  feet. 

(The  series  said  the  L.A.  cocaine  operation  “fiin- 
neled  millions  in  drug  profits  to  the  Nicaraguan 
guerriUa  army  run  by  the  U.S.  Central  Intelligence 
Agency.”) 

♦  “We  oversimplified  the  complex  issue  of  how 
the  crack  epidemic  in  America  grew. 

♦  “Through  imprecise  language  and  graphics,  we 
created  impressions  that  were  open  to  misinterpre¬ 
tation.” 

Ceppos  said  in  the  column  that  Webb  disagreed 
with  his  conclusions  —  “He  sees  the  issues  in  much 
clearer  terms  than  I  do.” 

The  editor  said  he  arrived  at  his  determination 
after  consulting  with  seven  staff  reporters  and  edi¬ 
tors. 

In  an  interview  with  E&P,  Webb  “absolutely” 
stuck  by  his  reporting  and  said  he  has  written  four 
more  stories  on  the  subject  that  “confirms  and 
advance”  his  original  series. 

New  material,  he  added,  was  gathered  on  a  recent 
trip  to  Nicaragua. 

Webb,  who  has  won  30  awards  for  investigative 
reporting,  including  one  by  the  Investigative 
Reporters  and  Editors  organization,  said  he  has 
received  “vague  assurances”  the  new  pieces  will  be 
published,  “but  there  is  nothing  concrete  yet.” 

Meanwhile,  he  disclosed,  he  has  gotten  numerous 
caUs  of  support  from  Mercury  News  colleagues  and 
reporters  around  the  country. 

Ceppos,  in  the  column,  contended  that  one  of  the 
problems  in  the  series  was  the  “linchpin  relation¬ 
ship”  Webb  established  between  DanUo  Blandon, 
Contra  supporter  and  drug  supplier,  and  “Freeway” 
Ricky  Ross,  a  major  Los  Angeles  narcotics  dealer. 

In  his  view,  Ceppos  said,  the  series  was  remiss  in 
not  pointing  out  that  Blandon  testified  that  he 
stopped  sending  profits  from  drug  sales  to  the  Con¬ 
tras  at  the  end  of  1982,  after  a  year  of  operation. 

However,  Ceppos  noted  Webb’s  contention  that 
reports  of  Blandon’s  testimony  were  cut  out  of  the 
series  in  the  editing  process.  But  Ceppos  differed 
(See  Backtrack  on  page  44) 
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Journalists  Uniting 
To  Take  Action 


WHO  SAYS  THE  press 
doesn’t  police  itself? 
We  shall  soon  see. 

For  we  are  about 
to  fece  an  avalanche 
of  inquiries,  soul  searching  the  way  the 
press  does  business.  It  will  not  come 
from  politicians,  front  office  spies,  or 
academics,  but  from  the  respected 
pooh-bahs  of  print  TV 
and  radio.The  interroga¬ 
tors  are  well  financed, 
and  in  the  advanced 
stages  of  planning. 

This  simultaneous 
orgy  of  self  examination 
obviously  was  triggered 
by  many  years  of  public 
pummeling  of  the 
press,  plus  recent  polls 
that  show  the  public’s 
faith  in  the  print  press  had  dropped 
dramatically,  even  lower  than  the  pub¬ 
lic’s  faith  in  television. 

The  many  revivalists  and  their  tenta¬ 
tive  plans  are: 

♦  The  American  Society  of  News¬ 
paper  Editors,  with  hopes  of  $  1  million 
from  the  McCormick  Foundation,  is 
gearing  up  to  launch  a  3-year,  in-depth 
study  to  better  understand  credibility, 
plus  a  rededication  to  the  serious  press, 
core  values,  standards  and  practices  of 
print  journalism. 

ASNE  sees  its  own  new  initiative  as  a 
natural  follow-up  of  its  1996-97  “Values 
and  Ethics”  study.  Maxwell  King,  editor 
of  the  Philadelphia  Inquirer,  and  ASNE 
Values  and  Ethics  Committee  chair,  will 
be  the  ASNE’s  point  man  on  the  study. 
Start  up  time  will  be  any  week  now. 

Sandra  Rowe,  editor  of  the  Portland 
Oregonian,  and  this  year’s  ASNE  presi¬ 
dent,  is  encouraging  ASNE  to  play  a 
coordinating  role  with  all  the  various 
inquiries,  which  have  the  pKJtential  to 
fly  off  in  all  directions. 


Winship,  former  editor  of  the  Boston 
Globe,  is  chairman  of  the  International 
Center  for  Journalists  in  Washington, 
D.C.  His  column  appears  regularly. 


“I’m  scared  to  death.  I’m  in  this 
essentially  to  make  sure  we  are  all  row¬ 
ing  in  the  same  direction  and  are  not 
spending  money  needlessly  or  overlap¬ 
ping  on  goals,”  said  Rowe,  an  able  media 
manager  if  there  ever  was  one. 

To  that  end,  Sandy  Rowe  and  other 
officers  brought  representatives  of  most 
of  the  potential  foundation  funders 

together  in  Chicago  on 
April  29.They  included 
McCormick,  Pew, 
Poynter,  Knight, 
Freedom  Forum  and 
NAA  foundations. 

On  June  21,  Bill 
Kovach,  curator  of  the 
Nieman  Foundation, 
and  Tom  Rosenstiel  of 
the  Pew  Foundation, 
are  convening  in 
Cambridge  a  group  of  the  country’s 
newsroom  heavyweights  to  refine  goals 
and  consider  what  other  organizations 
are  planning. 

♦  The  Project  for  Excellence  in 
Journalism  is  the  most  far-reaching  of 
the  emerging  media  reform  efforts.  It 
was  fashioned  by  former  Los  Angeles 
Times  media  critic  Tom  Rosenstiel.  For 
this  undertaking,  he  has  received  heavy 
input  from  Eugene  Roberts  {New  York 
Times'),  Bill  Kovach  and  Tom  Goldstein 
(Columbia  School  of  Journalism). 
Rosenstiel  hopes  about  $4.6  million 
will  flow  fixjm  the  Pew  Foundation  to 
underwrite  their  multipronged  project. 

Rosenstiel  sees  his  enterprise  as  dif¬ 
ferent  from  other  media  reform  efforts 
in  three  respects. 

1  “It  does  not  focus  on  the  already 
identified  press’s  problems,  but  on  cre¬ 
ating  initiatives  with  ongoing  practical 
impact  on  newsrooms. 

2  “This  is  not  a  quasi-academic  enter¬ 
prise  but  an  initiative  by  and  for  jour¬ 
nalists. 

3  “It  will  focus  on  standards  of  quality 
in  an  effort  to  stem  the  drift  toward 
infotainment,  cynicism  and  incompe- 
tence.The  project’s  planned  scope  is 
massive.” 


Those  are  Rosenstiel’s  words. 

The  project  begins  with  the  creation 
of  an  ever-grow'ing  coalition  of  serious 
newspeople  brought  together  in  late 
June  by  Kovach  and  Rosenstiel.  They 
see  it  as  an  “intellectual  roadblock.” 

This  consortium  plans  a  series  of 
forums  or  hearings  around  the  country, 
a  traveling  Hutchins  Commission,  to 
“take  testimony  from  local  journalists 
and  the  public.” 

A  subsequent  report  will  be  issued 
citing  examples  of  the  best  —  and 
worst  —  practices  in  use  by  woridng 
journalists. 

Local  television  will  not  be  spared. 
Television  in  several  cities  will  be  moni¬ 
tored  and  rated  by  TV  news  profes¬ 
sions.  The  results  are  ticketed  to  appear 
in  major  reports  annually  in  the 
Columbia  Journalism  Review. 

The  project  also  plans  to  turn  its 
spotlight  on  major  local  newspapers 
including,  perhaps,  a  special  look  at  cer¬ 
tain  newspaper  chains.  These  journey¬ 
men  interrogators  will  spend  time  in 
certain  newspaper  headquarters  survey¬ 
ing  management  policies  and  the  vol¬ 
ume  and  quality  of  information  offered 
to  readers. 

The  newspaper  phase  of  the  Pew 
Project  seems  to  revolve  around  Gene 
Roberts.  He  will  select  premiere  writers, 
assign  them  to  various  topics  on  the 
state  of  the  American  newspaper,  and 
edit  them  into  well-crafted  essays.The 
articles  will  appear  in  the  American 
Journalism  Review.There  is  something 
for  everybody  in  this  project. 

That’s  just  part  of  the  project  blue¬ 
print.  It  also  plans  to  “produce  useful, 
meaningful  tools  in  subsequent  years” 
on  several  other  newspaper  issues,  such 
as  how  reporters  should  conduct  them¬ 
selves  when  they  appear  on  radio  or 
TV.  The  project  also  plans  to  prepare  a 
case  study  textbook  detailing  the  best 
and  worst  practices  in  the  press. 

♦  Another  major  player  will  be  the 
Newspaper  Association  of  America.  The 
NAA  has  plans  for  a  $6  million  public 
relations  campaign  based  upon  the  vari- 
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ous  credibility  enterprises  underway, 
including  TV  spots  featuring  ex- 
Presidents  Jimmy  Carter  and  George 
Bush. 

♦  Perhaps  the  first  to  put  its  money 
where  its  lips  are  is  Freedom  Forum. 
This  newspaper  foundation  announced 
last  February  a  $  1  million  appropriation 
to  study  ways  in  which  the  press  and 
the  public  can  better  understand  each 
other. 

Said  Freedom  Forum  chairman 
Charles  Overby;  “We  will  work  with 
leaders  of  the  print  and  broadcast 
media,  other  foundations  and  interested 
parties  to  explore  new  procedures  to 
enhance  free  press,  to  increase  fairness 
in  media  and  to  improve  public  percep¬ 
tion  of  fairness  in  the  media.” 

Adds  Allen  Neuharth,  builder  of  the 
Gannett  newspaper  chain  and  founding 
father  of  Freedom  Forum:  “The  public’s 
standards  for  the  media  are  higher  than 
ever.  Some  journalists  may  not  fully 
understand  that.  At  the  same  time,  main¬ 
stream  journalism  has  improved  greatly 
in  recent  years.  The  public  may  not  fully 
understand  that.  We  hope  Freedom 
Forum  may  help  find  ways  to  promote 


better  understanding  by  both  groups.” 

Bravo  to  Neuharth’s  vintage  optimism. 

The  list  of  media  reform  efforts  does 
not  end  here. 

The  Radio-Television  News  Directors 
Foundation  plans  to  spend  serious 
money  on  a  fresh  introspection  into  elec¬ 
tronic  news;  the  hefty  John  S.  and  James 
L.  Knight  Foundation  and  Poynter  Center 
stand  ready  to  participate  where  need¬ 
ed,  as  does  the  Joan  Shorenstein  Center 
on  press,  politics  and  public  policy. 

Lest  a  reader  be  totally  baffled  by 
how  all  these  initiatives  fit  together, 
here  is  Sandy  Rowe’s  report  in  the 
American  Editor  on  the  Chicago  meet¬ 
ing  of  the  would-be  ftmders:  “Although 
the  details  have  yet  to  be  ironed  out,  the 
response  was  positive  and  encouraging. 
An  ASNE-led  campaign  to  arrest  the 
decline  in  credibility  would  coincide 
with  NAA  plans  to  launch  a  multi-year 
promotional  campaign  to  educate  citi¬ 
zens  about  newspapers,  and  with 
Freedom  Forum  plans  for  a  $1  million 
program  to  engage  the  reading  public  in 
examining  issues  of  fairness  and  credi¬ 
bility  in  broadcast  and  print  media.  The 
Knight  Foundation  has  a  strong  continu¬ 


ing  interest  in  the  public’s  perception  of 
newspapers.  Additionally,  the  Pew  Foun¬ 
dation  is  expected  next  month  to  fund 
the  ‘Project  for  Excellence  in  Journalism,’ 
directed  by  Tom  Rosenstiel  which  is 
aimed  at  defining  solutions  and  examin¬ 
ing  standards  for  all  media. 

“ASNE’s  own  project  on  credibility 
flows  from  its  previous  work  on  jour¬ 
nalism’s  values  with  the  McCormick 
Tribune  Foundation. 

“We  exjject  to  start  our  effort  by  hav¬ 
ing  a  committee  of  experts  analyze  all 
existing  data  on  credibility.  Then  we 
would  field  additional  research  to  help 
us  understand  the  ‘why’  behind  the 
numbers  and  to  differentiate  more 
among  the  various  media.” 

And  then  there  is  CBS’s  indomitable 
Mike  Wallace,  ambush  reporter  extraor¬ 
dinaire,  with  money  to  spend,  who  is 
seeking  support  to  revive  a  National 
Press  Council.  Good  luck,  Mike. 

Journalists  unite,  fasten  your  seat  belts 
for  a  rough  ride  —  we  all  hope  —  into  a 
fer  more  creditable  sunrise. 

In  the  meantime,  let  us  not  forget  to 
say  our  prayers  for  our  ringleader  and 
group  therapist,  Sandy  Rowe. 
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BY  JIM  ROSENBERG 


Seybold  New  ^rk 
Systems  Seminar 


Panel  ponders 
prospects  for 
groupware, 
Webivare, 
off-the-shelf 
software 


IN  A  SESSION  on  the  latest  approaches  to  edi¬ 
torial  systems,  at  a  forward-looking  confer¬ 
ence  run  by  the  folks  who  popularized  the 
notion  of  a  fourth  wave  in  publishing  sys¬ 
tems,  pertiaps  the  only  praise  went  to  propri 
etary  systems  dating  from  the  early  1980s. 

The  kind  words  for  and  unkind  comparison 
with  older  System  Integrators  and  Atex  systems 
came  at  the  Seybold  New  York  Seminars  late  last 
month  —  a  measure  of  the  uncertainty,  skepticism 
and  dissatisfaction  in  an  age  of  off-the-shelf  applica¬ 
tions,  browsers  and  intranets,  clients  and  servers. 

The  further  irony  is  that 
the  words  were  uttered  by 
individuals  whose  work,  in 
different  ways,  depends  on 
the  latest  in  publishing  tech¬ 
nology.  Not  surprisingly,  they 
were  the  joumalists.The 
panel’s  other  half  was  a  pair 
from  the  supplier  side  —  an 
integrator  and  a  former  devel- 
oper. 

Mainstays  of  such  meetings,  editorial  systems  ses¬ 
sions  inevitably  are  a  reflection  of  the  times  and  of 
the  panelists’  businesses.  Two  of  the  four  were 
from  a  similar  panel  at  the  Newspaper  Association 
of  America’s  Op>erations  SuF>erConference  in  early 
January,  where  CNI  Corp.  president  Michael  Gold 
provided  an  integrator’s  perspective  and  consultant 
and  former  newspaperman  David  Cole  served  as 
moderator. 

At  Seybold  New  York,  Cole  joined  Gold  on  the 
panel,  along  with  Cascade  Systems  founder  and  for¬ 
mer  chairman  Richard  Patterson  (earlier  a  Hyphen 
executive)  and  rep>orter-tumed-systems  editor  John 
Cranfill,  who  now  directs  the  Dallas  Morning 
News  Web  site  editing  staff. 

Following  are  highlights  of  the  panel’s  discus¬ 
sion,  prodded  by  the  audience  and  moderator 
Andrew  Tribute,  Seybold’s  European  editor  and 
newspaper  specialist. 

At  a  time  when  many  look  for  full  pagination  from 
solutions  that  replace  their  older  proprietary  sys¬ 
tems,  unresolved  arguments  over  system  design  and 
integration  are  further  complicated  by  matters  relat¬ 
ed  to  authoring  capabilities  for  nonprint  products. 

Cranfill  called  the  consequent  technical  and  jour- 
rulistic  challenges  —  the  problems  and  the  possi¬ 
bilities  —  “more  than  a  revolution.  It’s  better  chaos.” 

The  publishing  technologies  director  in  Dallas 
was  even  unable  to  describe  the  tools  that  are 


needed,  “because  the  target  is  moving  so  quickly.” 

Like  Cranfill,  Gold  sees  the  situation  as  too 
“fluid,”  with  some  customers  unable  to  describe 
what  they  want.  Spending  as  much  as  40%  of  his 
time  keeping  up  with  new  technology.  Gold  main¬ 
tained  there  is  no  certainty  how  publishing  will 
evolve  or  what  developers  and  integrators  will  be 
asked  to  build.  (A  plan  considered  by  one  CNI  cus¬ 
tomer,  a  scholarly  journal,  would  have  “prepur¬ 
posed”  all  content  in  Standard  Generalized  Markup 
Language  rather  than  repurposed  material  that  was 
already  processed  for  print.) 

To  illustrate  the  new 

challenges,  Cranfill  Spending  OS  mUCh 

IS^pubSon  ofthe  ^  ^0%  of  his  time 

reported  confession  of  keeping  Up  With  neW 
accused  Oklahoma  City 

bomber  Timothy  McVeigh.  technology,  Gold 

Regardless  of  the  fact  that  ntuintuined  there  is 

the  story  appeared  online  certaintV  hoW 

before  it  was  printed,  said  iuiruy  uuw 

Cranfill,  to  prepare  the  publishing  WUI 

story  fast  and  right,  jour- 


developers  and 
integrators  will  he 
asked  to  build 


nalists  still  needed  the 
kind  of  editorial  tools 
found  in  his  paper’s  Sn 
system  or  in  Atex  systems 
of  similar  vintage. 

That,  however,  was  jast 

the  beginning.  Material  from  the  SR  system  was 
then  processed  through  several  systems  and  stages 
before  it  was  Web-ready  and  marked  up  for  hyper¬ 
text. 

Cranfill  denied  that  the  paper  “scooped  itselT  by 
publishing  online  in  order  to  avoid  a  temporary 
restraining  order  from  the  trial  judge.  He  said  the 
reported  confession  went  up  on  the  Web  first 
because  management  concluded  it  otherwise 
would  leak  to  other  media  before  it  could  go  out 
in  print. 

When  it  went  online,  said  Cranfill,  “everything 
changed. The  judicial  system  was  swept  aside.” 

Cranfill  insisted  all  proper  calls  were  made  in 
advance  of  publication,  and  that  regardless  of  medi¬ 
um,  expected  journalistic  processes  and  ethics  will 
remain  unchanged. 

He  also  dismissed  any  notion  of  scooping  his 
own  newspaper,  because  the  Web,  he  said,  is  now 
the  newspaper  too.  Whatever  it  is  called,  Cranfill 
said  it  produced  “a  wild,  new  enthusiasm  among 
these  print  journalists”  for  the  new  electronic 
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medium. 

Exactly  what  will  replace  arrange¬ 
ments  like  Cranfill’s  Sn  system  and  his 
home-grown  Web-publishing  processes 
remains  unknown,  according  to  the 
panel  —  whose  members  did  not  even 
fully  agree  on  the  possibilities  of  using 
off-the-shelf  software  solely  for  the 
printed  paper.  Near  the  end  of  the  ses¬ 
sion,  Patterson  asked  rhetorically  why 
today’s  software  developers  cannot 
recreate  the  functionality  of  traditional 
Atex  and  SII  systems. 

To  which  CranftU  responded:“If  you’re 
in  my  position,  you  write  your  own.” 

Dallasnews.com,  he  said,  uses  its  own 
Web  Edit  program  with  built-in  automa¬ 
tion  tools  because  “every  second 
counts”  in  getting  news  online. 

With  so  many  suppliers  of  systems 
that  integrate,  sometimes  customize, 
popular  third-party  applications,  disap¬ 
pointment  and  resignation  are  to  be 
expected,  according  to  Cole,  who  said 
no  Sll  Coyote  user  will  ever  be  satisfied 
with  Microsoft  Word. 

“But  the  reality  of  publishing  today,” 
he  continued,  is  that  because  “that  sort 
of  functionality  is  just  not  being  sold,” 
Word  must  be  accepted  as  the  best  inte¬ 
grated  and  implemented  writing  and 
editing  tool. 

“Gluing"Word  and  QuarkXPress  into 
publishing  systems  “is  not  an  elegant 
solution,”  said  Cole.  While  conceding 
that  companies  like  North  Atlantic 
Publishing,  Agile  Enterprises  and 
Dewar/Atex  may  be  having  success 
with  that  system  model.  Cole  said,“l 
think  the  newspaper  industry  deserves 
something  better.” 

With  the  possible  exception  of  cus¬ 
tomized  versions,  off-the-shelf  software 
“doesn’t  cut  it,”  said  Cole,  who  blames 
the  newspaper  industry  for  its  lack  of  a 
suitable  system. 

It  is,  he  continued,  an  industry  that 
talks  up  its  problems  but  refuses  to 
paitner  with  vendors  or  put  even  a  half¬ 
million  dollars  toward  sharing  develop¬ 
ment  costs. 

“The  vast  majority  of  U.S.  newspaper 
publishers  don’t  understand  the  phrase 
‘research  and  development,’  ”  he  said. 

Patterson  voiced  the  widely  held 
view  that  Quark  is  “doing  a  disservice” 
by  not  opening  to  the  industry  the  h&j 
function  In  Xpress. 

To  deal  with  the  shortcomings  of 
mass-marketed  software,  however, 
Patterson  predicted  that  publishers 
eventually  will  be  able  to  do  more  of 


their  own  customization. 

They  or  their  integrators  may  have  to, 
according  to  Gold,  because  many  of  the 
customized  features,  including  the  “glue” 
software  that  shapes  various  third-party 
programs  into  manageable  publishing 
systems,  represent  a  very  narrow  niche 
of  the  larger  market  —  one  too  small  to 
ever  occupy  retail  shelf  space. 

In  any  event.  Gold  maintained  that 
customized  off-the-shelf  applications  can 
be  tamed  and  tuned  for  newspaper  sys¬ 
tems.  Comprehensive,  something-for- 
everyone  packages  like  Quark  and  Word 
are  loaded  with  features,  and  the  sevetv 
eighths  of  them  that  a  newspaper  doesn’t 
use  “just  clutters  the  system,”  Gold  said. 

Though  he  asked  why  anyone  would 
write  an  editing  program  when  Word 
and  others  are  already  available  for  the 
task,  he  stressed  that  Microsoft  cannot 
supply  a  publishing  system.  Integrators, 

“The  vast  majority 
of  US.  newspaper 
publishers  don't 
understand  the  phrase 
‘research  and 
development’  ’’said  Cole 

Gold  continued,  are  called  upon  to  help 
in  such  matters. 

“It’s  customizing  of  the  individual 
applications  and  the  integration  of  those 
applications  into  a  newspaper  system,” 
he  said. 

Contending  there  is  “no  question  that 
the  net\'spaper  industry  and  the  suppli¬ 
er  industry  have  been  talking  in  difier- 
ent  worlds  for  20  years,”  Cole  said  news¬ 
papers  want  a  system  that  can  do  every¬ 
thing  that  the  best  proprietary  systems 
could,  and  do  it  just  as  well,  for  any 
medium,  from  a  central  SQL  database  — 
all  for  $10,000  per  seat. 

That  system,  he  said,  doesn’t  exist.  A 
growing  number  of  large  North 
American  dailies  are  buying  from  CCI- 
Europe,  often  with  the  Danish  develop¬ 
er’s  software  paginating  copy  from  the 
papers’ Atex  or  SB  front  ends.  (See  cov¬ 
erage  of  CCI  in  next  week’s  £dfP.)The 
arrangement,  said  Cole,  is  no  more  than 
“a  Band-Aid  until  newspapers  come  up 
with  a  solution.” 

He  allowed  that  CCI’s  installation  in 
Phoenix  may  be  a  good  approach  for 
the  Arizona  Republic,  which  moved 


from  early  and  cumbersome  total  pagi¬ 
nation  (already  achieved  by  1990)  on  SII 
and  Information  International  systems 
toward  “database  publishing”  in  print 
and  online  with  its  current  CCI  system 
for  editing  and  paginating  (reporters 
remain  on  the  SII  front  end).  But  “a  CCI 
system,”  he  cautioned,  “is  not  going  to 
be  $10,000  a  seat.” 

Tribute  pointed  to  the  different  situa¬ 
tion  in  Europe.  On  the  continent,  Unisys 
installs  its  own  editorial  and  pagination 
software  and  CCI-Europe’s  own  pagina¬ 
tion  runs  with  its  own  composition 
and  Word-based  editorial  system.  In  the 
U.K.,  many  of  the  newer  installations  are 
the  Quark  Publishing  System,  with  its 
own  editor  and  pagination  (in  this  case 
alone,  XPress  is,  by  definition,  a  propri¬ 
etary  program). 

At  the  same  time,  some  European 
media  organizations  seek  to  build  adapt¬ 
able  systems  around  a  standard  sinew  of 
software  —  Lotus  Notes  —  from  a  stable 
supplier  —  IBM  Corp.  According  to 
Tribute,  these  customers  want  group- 
ware  with  proven  performance  that  is 
backed  by  a  big,  solid  vendor.  Not  by 
itself  suitable  for  a  publishing  front  end. 
Notes  does  work  and  it  is  widely  used. 
IBM  may  not  be  developing  newspaper- 
specific  publishing  systems,  but  few 
doubt  it  will  still  be  in  business  next  year. 

Tribute  listed  the  following  projects: 

♦  For  its  Web  site  only,  London’s 
Financial  Times  is  using  Lotus  Notes  in 
conjunction  with  its  SII  system. 

♦  Mirror  Group  Newspapers’  site  in 
Belfast  uses  Notes  with  its  QPS  installa¬ 
tion. 

♦  Also  a  QPS  user.  Associated  News¬ 
papers,  publi.sher  of  Britain’s  Daily 
Mail,  is  still  evaluating  Notes,  “but 
almost  certainly  will  go  ahead.” 

♦  Stockholm’s  Dagens  Nyheter  is  build¬ 
ing  a  new  system  using  Notes  and  QPS. 

Predicting  a  path  for  publishing  sys¬ 
tems,  Patterson  looks  upon  Internet/ 
intranet  technologies  as  “the  biggest  dri¬ 
ving  force”  —  taking  his  cue  from  the 
recent  past,  when  proprietary  newspa¬ 
per  front  ends  migrated  to  networked 
desktop  computers  and  PostScript  out¬ 
put. 

Just  as  those  systems  exploited  what 
had  become  mainstream  computing  tools 
and  products  in  the  late  1980s,  it  is 
“almost  common  sense,”  he  said,  that 
new  systems  designed  to  meet  the 
growing  demands  of  multimedia  pub¬ 
lishing  wUl  avail  themselves  of  what  are 
becoming  the  mainstream  products  of 
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thie  late  1990s. 

Gold  said  a  “middleware  group  of 
companies”  may  emerge  to  replace  the 
familiar  newspaper  systems  vendors. 
Don’t  expect  the  likes  of  Apple  or 
Microsoft  to  contribute  much  as  devel¬ 
opers  in  this  area,  he  added. 

Cole  suggested  that  the  industry  may 
even  see  its  traditional  vendors  shrink 
into  development  teams  creating  such 
things  as  Java  applets  for  use  in  a  new 
publishing  systems  model. 

As  for  their  newspaper  customers, 
CranfiU  made  his  point  by  relating  a  visit 
with  friends  at  ABC  Television  during  his 
stay  in  New  York.  At  the  studios  he 
observed  the  network’s  video  news  pro¬ 
duction  and,  nearby,  its  nascent  Web 
site,  ABCnews.com  (almost  unknown 
to  the  broadcast  television  side,  he 
remarked). 

Cranfill  said  that  while  visiting  the 
joint  venture  of  Starwave  Corp.  and  Walt 
Disney  Co.’s  ABC  News  (which  went 
live  online  April  15),  he  watched  journal¬ 
ists  employed  by  a  traditional  broadcast 
news  operation  (heavily  visual,  usually 
brieO  writing  words  to  be  read  by 
online  viewers  rather  than  spoken  by 
on-air  armouncers. 

That  change  he  observed  on  the 
broadcast  side,  combined  with  his  own 
realization  at  dallasnews.com  that  news¬ 
papers  going  online  need  expertise  in 
digital  audiovisual  technology,  led 
Cranfill  to  conclude  that  “new  skills  that 
are  well-established  in  old  companies” 
must  be  brought  together  in  a  new  way 
for  new  media  —  text,  still  images,  video 
and  sound. 


Geac  Visionshift 
Reorganizes 

Tampa-based  geac  visionshift,  a 

division  of  Geac  Computers  Inc.,  is 
moving  its  accounting,  human  re¬ 
sources  and  payroll  product  lines  into 
the  Geac  Commercial  Systems  Inc.  divi¬ 
sion  of  Geac,  where  the  development 
and  support  staff  is  unchanged. 

With  its  remaining  products  exclu¬ 
sively  for  the  newspaper  industry,  Geac 
Visionshift  is  renamed  Geac  Publishing 
Systems.  GPS  will  partner  with  Geac’s 
Commercial  Systems  and  its  Smart- 
Stream  and  Enterprise  Server  divisions 
(formerly  Dun  &  Bradstreet  Software) 
to  meet  its  newspaper  customers’ 
administrative  software  needs. 
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Tonda  Rush 
joins  law  firm 
King  &  Ballow 

Tonda  rush,  former  president 

and  CEO  of  the  National 
Newspap)er  Association,  has  joined  the 
law  firm  of  King  &  Ballow  in  an  off- 
counsel  capacity. 

Among  Rush’s  clients  will  be  the 
NNA,  which  represents  community 
newspapers. 

Rush  wiU  assist  King  &  Ballow  in  leg¬ 
islative  and  executive  branch  representa¬ 
tion  and  wiU  be  involved  in  various 
aspects  of  newspaper  and  communica¬ 
tions  law. 

Rush  was  president  of  NNA  from 
1992  until  March  of  this  year.  Previously, 
she  was  associate  general  counsel  and 
vice  president  for  industry  affairs  at  the 
American  Newspaper  Publishers 
Association  (now  called  the  Newspaper 
Association  of  America.) 

She  was  executive  director  of  the  Fol 
Center  for  the  Reporters  Committee  for 
Freedom  of  the  Press  from  1980-83  and 
before  that  was  a  reporter  and  editor  for 
newspapers  in  the  Midwest. 

Rush  currently  serves  on  the  adjunct 
faculty  of  the  College  of  Journalism  and 
Mass  Communications  at  the  University 
of  Maryland,  where  she  teaches 
communications  law. 

During  the  past  14  years,  she  repre¬ 
sented  the  newspaper  industry  in  assort¬ 
ed  postal  rate  cases  and  on  other  issues. 

King  &  Ballow,  with  offices  in 
Nashville  and  San  Diego,  represents  over 
300  daily  newspapers  and  more  than 
100  radio  and  television  stations.The 
firm  is  known  for  its  labor  and  employ¬ 
ment  law  practice. 

Hirschfeld 
charged  with 
tax  evasion 

MILLIONAIRE  DEVELOPER  ABE 
Hirschfeld,  who  briefly  was  pub¬ 
lisher  of  the  New  York  Post  in  1993, 
pleaded  not  guilty  to  state  tax  code  vio¬ 
lations. 

If  convicted,  the  78-year-old  faces  up 
to  15  years  in  prison.  He  was  released 
on  $1  million  bond. 

Hirschfeld  lost  a  small  fortune  on  an 
ill-fated  newspaper  he  started,  then  fold¬ 
ed  last  year. 

http://www.mediainfo.com 


Hirschfeld  was  all  smiles  as  he  was 
led  into  court  and  said  he  plans  to  run 
for  Manhattan  borough  president  as  a 
Republican.  In  the  past,  Hirschfeld  has 
lost  races  for  mayor,  state  attorney  gen¬ 
eral,  city  council  president  and  the 
Congress. 

In  the  interval  between  Peter 
Kalikow’s  leadership  and  the  return  of 
Rupert  Murdoch,  who  now  faces  finan¬ 
cial  problems,  Hirschfeld  is  the  second 
person  who  ran  the  Post. 

Steven  Hoffenberg,  who  also  ran  the 
Post  for  a  short  period  in  1993,  was 
recently  ordered  to  pay  $462  million 
in  restitution  to  thousands  of  small 
investors  he  defrauded.  He  Ls  now  in 
jail. 

Charges  against 
reporter  dropped 

CRIMINAL  CHARGES  AGAINST  a 
New  York  Times  freelance  reporter 
arrested  in  March  were  dropped  by  the 
New  York  City  Police  Department,  said 
Marilyn  Mode,  deputy  p)olice  commis¬ 
sioner  of  public  information. 

Julia  Campbell  was  arrested  March  18 
while  covering  the  Brooklyn  funeral  of 
murdered  rap  star  Christopher  G. 
Wallace,  also  known  as  Biggie  Smalls 
and  Notorious  B.I.G.  She  was  charged 
with  disorderly  conduct. 

The  preliminary  police  report 
stated  that  Campbell  twice  had  con¬ 
frontations  with  police  officers,  which 
included  calling  one  officer  a  “bastard” 
after  she  was  blocked  from  observing 
police  issue  a  summons  to  another 
individual,  pushing  a  police  officer  in 
the  chest,  and  shoving  others  into 
police. 

Explaining  the  Police  Department’s 
decision  not  to  pursue  the  charges 
against  Campbell,  Police  Commissioner 
Howard  Safir  said  that  “pursuing 
charges  would  be  counterproductive  to 
the  Police  Department’s  goal  of  foster¬ 
ing  good  relationships  between  the 
police  and  members  of  the  press,  and 
its  understanding  of  the  public’s  right 
to  know  about  the  activities  of  police 
officers,  particularly  at  scenes  of  public 
demonstration.” 

In  hindsight,  Safir  said  the  arrest  of 
Campbell  was  “unfortunate,”  and 
Michael  Oreskes,  New  York  Times  met¬ 
ropolitan  editor,  acknowledged  that 
Campbell’s  “use  of  harsh  language  was 
not  appropriate.” 
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Begin  with  the 
AP  Saturday  Morning  • 
Meeting.  '  '■ 

Join  us  for  this  warm-up  lap  , 

Saturday,  June  21,  9  a.m.,  ,  ' 

at^the  New  Orleans  Hilton  Riverside, 

for  a  brief  overview  ofAP’s  new 

products  and  participate 

in  brealfout  sessions  where  you  ' 

can  have  your  questions  about 

AP  technology  answered  by  "  '  ' 

the  experts.  '  -  ...  - 

Then  visit  the  AP  booth  (no.  1019)  at  /  ’ 
nexpoo?,  where  we’ll  lead  you  step-by-step  - 
through  the  race  to  publish  news,  photos  and 
graphics  using  products  that  we  don’t  fust  sell, 
but  use  every  day.  The  AP  News  Camera  2000e. 
AP  Server.  AP  Preserver.  AP  AdSEND  and 
ComicSEND.  And  more. 

Watch  your  mail  for  an  invitation  or  e-mail  us  at 
Janis_Magin@ap.org  to  sign  up  for  the  AP 
Saturday  Morning  Meeting  today. 


COVER  PHOTO  BY  MICHAEL  TERRANOVA 
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Jambalaya,  Crawfish 
Pie  And  Nexpo 
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-^^ERE  WE  GO  again,  folks. 
m  m  It’s  Nexpo  time  in  New 

B  M  Orleans. 

And  if  you  thought  the 

K  M  annual  newspaper  indus- 

m  M  try  trade  show  and  confer- 

ence  was  an  exhausting, 
bewildering,  whirlwind  in  five  days,  you’ll  love 
doing  it  in  four. 

This  year,  the  Newspaper  Association  of  America 
canceled  the  last  day,  thanks  to  underwhelming 
attendance  and  exhibitors’  overwhelming  outcry 
for  relief  The  worn-out  stragglers  who  trickled 
through  the  exhibits  on  Wednesday  just  weren’t 
worth  the  effort. 

For  early  birds  —  and  partly  to  replace  the 
Connections  New  Media  and  Telecommunications 
conference,  which  goes  its  own  way  this  year  — 
NAA  has  thrown  in  a  couple  of  bonus  sessions  on 
Friday,  on  new  media  and  telecommunication. 

This  year  at  the  Ernest  N.  Mortal  Convention 
Center,  just  a  .stone’s  throw  from  the  mighty 
Mississippi  River,  over  330  exhibitors  are  sched¬ 
uled  to  show  their  wares,  hard  and  soft.  While  the 
numbers  are  about  the  same  as  last  year,  many  of 
the  companies  are  new  to  Nexpo. 

Thanks  to  growing  demand  from  companies 
selling  products  for  new  media,  including  some 
regular  Nexpo  exhibitors  with  expanding  Web- 
based  offerings,  Nexpo  has  added  two  New  Media 
Pavilions,  the  second  bom  after  the  first  sold  out. 
One  of  them  will  have  a  place  for  a  little,  old  soft¬ 
ware  company  —  some  folks  call  it  Microsoft  — 
that  is  quickly  becoming  to  the  newspaper  busi¬ 
ness  either  (1)  Darth  Vader  or  (2)  an  800-pound 
Gorilla. 

Newspapers  are  obviously  interested  in  new 
media.  Surveyed  last  year,  a  hefty  eight  out  of  10 


Nexpo  goers  expres.sed  an  interest  in  seeing  more 
Internet  stuff  at  the  show. They’re  getting  their 
wish.  While  new  media  vendors  booked  only 
about  5%  of  the  exhibition  floor  this  year,  more 
space  is  already  being  planned  for  Nexpo  ’98. 

All  of  which  is  well  and  good.  Still,  the  rest  of 
the  200,000-square-ftK>t  show  floor  is  more  con¬ 
cerned  with  traditional  newspapers,  the  kind  made 
of  ink  and  paper,  the  kind  advertisers  and  readers 
find  useful  enough  to  sp>end  about  $50  billion  a 
year  to  use,  stagnating  circulation  notwithstanding. 
While  u.se  of  the  Internet  more  or  less  doubled  to 
40  million  people  in  the  last  year,  and  will  doubt¬ 
less  redouble,  the  prospects  for  Web-based  publish¬ 
ing  as  a  business  remain  uncertain,  despite  head¬ 
way. 

The  future  is  like  a  blank  sheet  of  pap)er,  or  com¬ 
puter  screen,  waiting  to  be  written.  Just  something 
to  think  about  while  wandering  an  exhibition 
floor  roughly  the  size  of  seven  football  fields  with 
10,000  or  so  other  souls. 

NAA  staffers  say  early  registrations  are  heavy 
with  publishers,  computer  systems  administrators, 
editorial  types,  :md  Web  site  managers,  and  about 
22%  of  them  say  they  make  final  buying  decisions 
at  their  pap)ers. 

With  newspaper  capital  spending  this  year  pro¬ 
jected  at  about  $  1  billion,  up  slightly  from  last  year, 
we’re  almost  talking  real  money. 


—  George  Garneau 
Senior  Editor 
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Exhibitor  Booth  No.  Exhibitor  Booth  No.  Exhibitor  Booth  No. 


A-American  Press  Parts  . 2858 

ABB  Industrial  Systems  Inc . 2223 

AccuWeather  Inc . 637 

ACI  Inc . 30 

AdOne  Classified  Network  . 33 

Ad-Star  Publishing  Technologies  Inc . 20 

Adobe  Systems  Inc . 519 

AdOut  . 455 

AdQuest  Classifieds  . 2 

Advance  Graphics 

Equipment  of  York  Inc . 3420 

Advanced  Publishing  Technology  . 1103 

Advanced  Technical  Solutions  Inc . 2021 

Advanced  Telecom  Services  Inc . 21 

AFP  . 921 

Agile  Enterprise  Inc . 147 

Allen-Bradley  Co . 3647 

ALTA  Graphics  Inc . 2333 

Amaco  International  Inc . 2109 

American  Color . 625 

American  Computer  Innovations  Inc . 1615 

American  Moistening  Co. 

of  Pineville,  NC  . 2554 

American  News  Service,  The . 2123 

Anchor  Paper  Corp . 3418 

Anitec . 1231 

Anocoil  Corp . 1257 

Apple  Computer  Inc . 16 

Applied  Segmentation  Technology  . 3406 

Artes  Graficas . 2754 

Associated  Information  Systems 

International  Inc . 157 

Associated  Press,  The . 1019 

Atex  Media  Solutions  . 1201 

Austin  Co.,  The  . 3039 

Autologic  Information  International  Inc . 1031 

B-Linked  Inc . 46 

Baird  Manufacturing  Inc . 3422 

Baldwin  Technology . 2624 

Baseview  Products  Inc . 747 

Baumer  Electric  Ltd . 3414 

Bellatrix  Systems  Inc . 2103 

Betco  Inc . 2149 

Beta  Industries  . 2147 

Blevins  Harding  Group . 3003 

Brainworks  Inc .  . 2119 

Burgess  Industries  Inc . 2233 

Canadian  Web  Consultants  Ltd . 3252 


Source:  NAA,  current  as  of  May  6 


Cannon  Equipment  Co.  Inc . 3403 

Capital  Track  Co . 3033 

Carnegie  Mellon  Research  Institute  . 3832 

Cascade  Systems  Inc . 1221 

CCI  Europe . 1055 

CE  Engineering  Publishing  Systems  Inc . 1237 

CKP  Newspaper  Systems  Inc . 44 

Cleveland  Electric  Co . 2155 

CNICorp . 319 

Codesco . 142 

Collectech  Systems  Inc . 255 

Computerease  Software  Inc . 1954 

CompuText  Inc . 336 

CONPT-Japan  . 3411 

Controls  Group  Inc . 2425 

Craftsman  Newspaper 

Production  Systems . 3624 

CText  Inc . 1937 

Cybergraphic  Inc . 1013 

Cybergraphic  Inc.  (#2)  . 1113 

Cymbolic  Sciences . 619 

D.Y.C.  Supply  Co . 3447 

Dalai  . 34 

Data  Dimensions  Inc . 2127 

Data  Sciences  Inc . 711 

DataTimes  . 331 

Dauphin  Graphic  Machines  Inc . 2820 

David  M  Co . 2847 

Day  International  Inc . 3313 

DENEX  Inc . 3947 

Development  Technologies  Inc . 1620 

Digital  Collections  . 755 

Digital  Data  Publishing  Inc . 1163 

Digital  Equipment  Corp . 701 

Digital  Technology  International . 447 

DK&A  . 1851 

Domino  Amjet  Inc . 3927 

Douthitt  Corp . 1551 

Duarte  Register  Systems . 1646 

Dynaric  Inc . 3447 

EAM-Mosca  Corp . 3939 

Eastman  Kodak  Co . 1003 

ECl  (Electric  Classifieds  Inc.)  . 64 

Eclectic  Co.  Inc . 3309 

ECRM  . 1647 

Edge  Ergonomics  . 3412 

Edgil  Associates  Inc . 1915 

Editor  &  Publisher  Co . 933 

Ediwise . 3159 

Electronic  Scriptorium . 12 


Enkel  Corp . 2624 

ERA-Maptec  . 3 

Eskofot  DGS  ApS  . 719 

Ewert  America  Electronics  Ltd . 2812 

Ferag  Inc . 3503 

Fincor  Electronics  Division  . 2411 

First  USA  Paymentech . 2129 

Flint  Ink  Corp . 2847 

FMC  Corp . 3011 

Foley,  Torregiani  &  Associates  Inc . 419 

Fox  IV  . 3428 

Freedom  System  Integrators . 1821 

Freudenberg  Building  Systems  Inc . 3132 

Fuji  Hunt  Photographic  Chemicals  Inc . 2031 

Fuji  Photo  Film,  U.S.A.  Inc . 1950 

Future  Tense  . 1759 

G.T.  Specialties  . 2655 

Gammerler  (US)  Corp . 3919 

Gannett  Media  Technologies 

International  . 755 

Gazzette  Technologies  . 3408 

GE  American  Communications  Inc . 2210 

Geac  VisionShift . 1657 

Global  Press  Sales  Inc . 2431 

Glunz&  Jensen  Inc . 1620 

GMAInc . 3425 

Goss  Graphic  Systems  Inc . 2831 

Grafikontrol  America  . 2236 

Graphitek  International  . 2463 

Graphic  Enterprises  of  Ohio  Inc . 1747 

Graphics  Microsystems  Inc . 957 

GraphX  Inc . 631 

GSI  . 3822 

GSPInc . 3046 

Hall,  George  R.,  Contracting  . 3247 

Harris  Publishing  Systems  Corp . 731 

Heat  and  Control  Inc . 3430 

Heidelberg  Finishing  Systems  Inc . 4003 

Heritage  Inks  International . 2753 

Highwater  Designs  Inc . 2061 

HK  Systems . 3653 

Honeywell  Inc . 2604 

IBM . 19 

ICANON  Associates  Inc . 1948 

IDD  Enterprises  LP. . 3438 

IFRA . 2228 

IMC  America . 2236 

Impak  . 760 

Indramat . 3351 

Industrial  Accoustics  Co.  Inc . 3440 
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The  rcMA^  Innovator 


Member  of  the  MULLER  MARTINI  Group 


GMA  workstations  to  focus  on 
system  and  stand-alone  applications! 


For  highly  sophisticated  production 
systems,  or  a  single  component  of 
mailroom  technology,  visitors  to  the 
GMA/Muller  Martini  display  at 
NEXPO’97  in  New  Orleans  will 
invest  their  time  wisely. 

Operating  both  pre-press  and  post¬ 
press  workstations,  GMA  will  feature 
advanced  mailroom  management  soft¬ 
ware  and  new  technology  packaging 
and  distribution  equipment  and  controls. 


GMA/Muller  Martini  displays  include  a 
fully  operational  GMA  SLS2000®  insert¬ 
ing  system,  NEWS-GRIP  single  gripper 
conveyor,  hopper  loaders,  compensat¬ 
ing  counter  stackers,  FlexiRoll  storage, 
ink  jet  capabilities,  GEM  electronic 
product  manuals,  and  a  Muller  Martini 
TV  program  stitcher. 

Demonstrations  are  held  at  regular 
intervals  throughout  each  day; 
workstations  will  run  continuously. 


GMA  Inc,  2980  Avenue  B,  Bethlehem  PA  1801 7 
Telephone:  610/694-9494  Facsimile:  610/694-0776 


Exhibitor  Booth  No.  Exhibitor  Booth  No.  Exhibitor  Booth  No. 


InfiNet . 10 

Infonautics  Corp.  New  Media  Services  . 460 

Ink  Co.,  The  . 2437 

Inland  Graphics  International  LC . 2813 

Inland  Newspaper  Machinery  Corp . 2813 

Innotek  Engineered  Products . 2555 

Innovative  Systems  Design  Inc . 150 

Instrument  Control  Services  Inc . 3624 

Integrated  Technologies  Solutions  . 1863 

Internal  Revenue  Services  . 256 

INTRALOX  Inc . 3747 

Jardis  Industries . 3146 

John  Juliano  Computer 

Services  Co . 148 

K  &  F  Printing  Systems  International . 1346 

Kansa  Corp . 2624 

KBA-Motter  Corp . 3135 

Kelley,  Jim  &  Associates . 1721 

King  Press  Corp . 2802 

Kirk-Rudy  Inc . 3402 

Konica  Imaging  U.S.A.  Inc . 1731 

Lexis-Nexis/NewsView  Solutions . 18 

Ughtfoot  David  R.  LLC . 2157 

Linotype-Hell  Co . 1047 

Lockwood  Greene  Engineers  Inc . 2202 

LogEtronics  Corp . 1847 

Machine  Design  Service  Inc . 3832 

Mactive  Inc . 2011 

MAN  Roland  Inc . 3103 

Management  Process 

Integrators  Inc . 45 

Managing  Editor  Inc . 137 

Maratek  Environmental  Technologies . 3337 

Market  Statistics  . 136 

Markzware  Software . 1952 

Master  Flo  Technology  Inc . 3329 

Masthead  International  Inc . 2230 

Matthews  International  Corp . 3426 

MCC  Business  Services  . 1062 

McClier  Newspaper  Group . 3703 

MCI . 13 

Media  Data  Technology  Inc . 2159 

Media  Marketing  Inc . 1715 

Media  Passage  Inc . 356 

MediaStream  Inc . 15 

Mesa  Corp . 354 

Metrologic  Instruments  Inc . 4203 

MGI  International  Inc . 2447 

Micro  Systems  Specialists  Inc . 1211 

Microsoft  Corp . 39 

MicroVoice  Applications  Inc . 27 

Mid-America  Graphics  Inc . 2612 

Midwest  Publishers  Supply  Co . 647 

Mirachem  Inc . 3255 

Mission  Critical  . 425 

MJ  Systems . 461 

Monaco  Systems  Inc . 1857 

Monotype  Systems  Inc . 1947 

Morning  Call,  The  . 3159 

Muller  Martini  . 3425 


Multi-Ad  Services  Inc . 347 

Murphy  Managemenmt  &  Compensation 

Consulting . 2115 

NAPP  Systems  Inc . 2419 

National  Newspaper  Association  . 2137 

Neasi-Weber  International . . 1247 

NENSCO  . 2547 

New  Horizons  Team . 2005 

New  York  Times  News  Service  . 8 

Newark  Paperboard  Products  . 2459 

Newspaper  Association  of  America  . 2920 

Newspaper  Count  Systems  . 2163 

Newspapers  &  Technology  . 3341 

NewsTech  Co . 1725 

Nth  Degree . 431 

NTI  Newspaper  Technologies  Inc . 1356 

NuArc  Co.  Inc . 2139 

Oasis  Inc . 2218 

OLEC  Corp . 1859 

ONE  Corp . 3029 

Ovalstrapping . 4031 

Oxy-Dry  Corp . 3303 

Oyo  Instruments  Inc . 1931 

Pakon  Inc.-Impak  Division  . 760 

Palos  Software  . 1650 

Pamarco  Technologies  . 2820 

Pantheon . 1547 

Parascan  Technologies  Inc . 525 

Parsons  .  3436 

Pitman  Co.,  The . 1319 

Plant  Integration  Associates  Inc . 3847 

Pongrass  News- aper  Systems . 1956 

Post-it  Note  Advertising,  3M  . 156 

Power  Strap . 3636 

Praxair  Surface  Technologies  Inc . 2453 

PrePress  Solutions  Inc . 1626 

PrePress  Technology  . 2160 

Pressline  Services  Inc . 2214 

Pressroom  Cleaners . 2238 

Prim  Hall  Enterprises  Inc . 3432 

Printers' Service  Inc.  (PRISCO) . 3128 

Printing  Impressions  . 3317 

Printing  Press  Services . 3127 

PTENELA  . 555 

PTI  . 3325 

Publishing  Business  Systems  . 439 

Publishing  Connections  Inc . 661 

Publishing  Partners  International  (PPI) . 1921 

Purup-Eskofot  . 719 

QuadATech  Inc . 3123 

Quantum  2000  Systems . 2131 

Quark  . 531 

Quipp  Systems  Inc . 3709 

Ray,  Bob,  &  Associates  Inc . 2325 

Reed  Brennan  Media  Accociates  Inc . 4 

Rendic  International . 2847 

Robertson  Press  Machinery  Co . 3333 

Rochester  Institute  of  Technology  . 3321 

Rock-Built  In-Line 

Finishing  Systems . 3223 


Ryco  Graphic  Manufacturing  Inc . 2239 

Ryder  Transportation  Services  . 3903 

Ryson  International  . 3311 

SAXoTECHA/S  . 763 

Seiken  Graphics  Inc . 2403 

Servants  Inc.,  The  . 2246 

Seybold  Publications . 1946 

Shira  Computers  Ltd . 2111 

Sitma  U.S.A.  Inc . 3417 

Smith  RPM  Corp./Pressroom 

Products  Inc . 3021 

SoftAd  Inc . 1557 

Softek  USA . 2107 

Software  Construction  Co.,  The . 323 

Software  Consulting  Services . 1332 

Solna  Web  USA  Inc . 2813 

Spanlink  Communications  . 554 

Sparrow  Information  Inc . 2157 

Standlee  &  Associates  Inc . 3347 

Star  International  Corp . 3709 

Stauffer  Media  Systems  . 947 

Step  Forward  Co . 154 

Sterling  Packaging  Sytems . 3911 

Syntellect  Inc . 6 

System  Integrators  Inc . 17 

T. W.  Davis  Electrical  Contractors . 3247 

T/One  Digital  Archiving  Systems . 138 

Tally  Printer  Corp . 146 

Tech-Energy  Co . 2747 

TECNAVIAS.A . 22 

Tektronix  Inc . 454 

Tensor  Group  Inc . 2255 

Temes  Register  System . 2206 

Tingue,  Brown  &  Co . 3461 

TKS(USA)lnc . 2203 

Tobias  Associates  Inc . 355 

Tolerans-Ingol  Inc . 2854 

Total  Mailroom  Support  Inc . 4039 

Tribune  Media  Services . 76 

TV  Data  . 1263 

U. M.1 . 3446 

Ultra  Corp . 2855 

Ultre  . 927 

Unisys  Corp . 1310 

US  Ink  . 3335 

Valley  Remanufacturing  Co . 3630 

Vegra  U.S.A . 3319 

Vision . 763 

Vision  Data  Equipment  Corp . 247 

Von  Roll . 2236 

WeatherData  Inc . 1415 

Web  Press  Corp . 2855 

Web  Printing  Controls  Co.  Inc . 2315 

Webb,  Jervis  B.,  Co . 2904 

Western  Lithotech  . 803 

Wieck  Photo  Database  Inc . 11 

WIFAG . 2247 

Willow  Bend  Communications  Inc . 655 

Xitron . 1031 

Zebra  Pushware  Solutions . 28 
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Co  Direct, 


film  negatives 
wasted  time 
excess  costs 


Perfect  for  your  short  run  black  &  white 
and  color  newspaper  or  book,  the  NewsPro 
System  by  Mitsubishi  eliminates  film  — 
saving  you  time  and  money.  This  affordable, 
direct-to-plate  system  gives  you  better 
halftones,  higher  resolution  and  improved 
registration  on  any  newspaper  or  book 
web  press  up  to  24"  x  36". 

The  NewsPro  System  delivers  speed 
and  quality  impressions.  Call  us  today 
to  schedule  a  demonstration  or  to  receive 
more  information  on  the  innovative 
NewsPro  System.  Only  from  Mitsubishi, 
the  direct-to-plate  leader. 


TheCPblOSL 

Simply  place  your  mechanicals  and 
sh'oot.  Perform  multiple  exposures 
on  the  same  plate.  Platemaking  is 
Outomatectso  you're  assured  |x.-rfect 
exposures  every  time.  Even  the 
chc^nistry  and  temperature  are  ^ 
automatically  controlled  — 
srxwaste  is  minimized. 


SilverMaster '  Fill  Material 

Polyester-based  plate  material 
that  gives  you  faster  press  roll  up,  ^ 
better  ink-water  laalance,  higher 
resolutions  and  enhanced  color 
capabilities.  Rated  for  2.S,n()0-t- 
impressions,  Fill  material-can  easily 
intermix  with  metal  plates. 


PF110H  Plate  Bender 

‘A  variable  size  heat  bendcy, 
the  PFl  lOH  features  adjustabfe 
bend  sizes  and  temperatures 
to  make  t)erfect  plates  for  your 
web  presses. 


Sff  Us  At 


ne!(po97 


PiTStW  BcXiTH  TTIJ19 

Ask  Aholt  Oi  r  Show  Srtcixls! 


Phone:  (800)  765-9384  Fax:  (91 4)  921-2495 


Floor  Plan  For 

June  21-24,  New  Orleans 
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Nexpo  ’97 

Convention  Center 


nu 

What’s  Up, 

And  When 


A  lot  of 

newspaper  tech 
talk  at  Nexpo, 
despite  a  shortened 
conference  portion 

Saturday,  June  21 

SEMINAR  Labor  Relations  And 
Technology  (8  a.ni.-3:30  p.m.),  costs 
$455  for  NAA  members,  $580  for  non¬ 
members,  and  is  open  only  to  execu¬ 
tives  and  lawyers  of  newsppapers. 

TRADE  SHOWopens  10  a.m.  Show 
floor  hours  are  10  a.m.-5  p.m.,  Saturday 
through  Tuesday. 

Sunday,  June  22 
The  program  starts  with  another 
new  media  workshop  (10  a.m.-noon). 
This  one  presents  views  of  a  range  of 
key  newspaper  industry  players  in  the 
evolving  world  of  cyberspace,  where 


newspapers  and  communication  com¬ 
panies  are  investing  fortunes  to  devel¬ 
op  information  products,  audiences 
and  businesses. 

Expect  insights  and  information  as 
speakers  outline  product  developments 
and  examine  operational  and  technical 
challenges.  Distinguished  panelists  rep¬ 
resent  newspapers  of  all  sizes,  with 
moderator  Stan  Pantel,  vice  president 
of  operations  at  the  Atlanta  Journal 
and  Constitution. 

Panelist  Peter  M.  Winter,  president  of 
Cox  Interactive  Media  in  Atlanta,  dis¬ 
cusses  his  company’s  approach  to  the 
Internet.  Richard  K.  Peterson,  director 
of  new  ventures  for  the  San  Diego 
Union-Tribune  and  Copley  Newspapers, 
answers  the  new  age  version  of  an  age¬ 
less  question;  Which  comes  first,  the 
vision  or  the  egg?  Kurt  W.  Dressel,  vice 
president  of  sales  and  marketing  of 
Gannett  Media  Technologies  International 
in  Cincinnati,  ponders  database  market¬ 
ing  and  how  to  build  ad  revenue  in  the 
Internet  Age.  Matt  Cohen,  operations 

(See  Agenda  on  page  47N) 


A  FTER  YEARS  OF  half-heart- 
yW  ed  Wednesdays,  Nexpo 
organizers  this  year  decid- 
y  ■  ed  to  call  the  whole  day  off. 

JL.  On  the  theory  that  short¬ 
er  is  sweeter  —  and  the  reality  that  short¬ 
er  is  cheaper  for  everybody  concerned 
—  the  affair  at  the  Ernest  N.  Morial  Con¬ 
vention  Center  in  New  Orleans  will  end, 
mercifully,  some  might  say,  onTiiesday. 

But  that  doesn’t  mean  there’s  not  a 
lot  going  on  in  the  way  of  conference 
sessions  at  Nexpo,  despite  the  feet  that 
the  Newspaper  Association  of  America’s 
2-year-old  SuperConference  has 
assumed  many  of  the  conference  duties 
from  Nexjx),  historically  a  trade  show 
and  conference. 

Here’s  what  the  schedule  looks  like 
for  both  Nexpo  functions  this  year; 


Friday,  June  20 

Nexpo  kicks  off  early  with  a  free 
bonus  session  for  preregistered,  pre¬ 
paid  attendees. 

MORNING  From  9  a.m.  to  12  p.m.. 
Workshop  I  deals  with  tele¬ 
communications  technology 
and  features  industry  experts 
expounding  on  call  center 
management;  integrating  call 
centers  and  intranets;  commu¬ 
nications  protocals  and  band¬ 
width. 

AFTERNOON  From  1;30 
p.m.  to  4;30  p.m., Workshop  n 
tackles  new  media  technology 
and  covers  basic  components 
needed  to  build  a  Web  site. 

Experts  discuss  system  securi¬ 
ty  and  software  considerations; 
establishing  and  maintaining  a 
content  database;  tools  for 
producing  Web  content  and 
converting  existing  docu¬ 
ments  into  HTML;  operational 
considerations;  site  compo¬ 
nents;  being  an  Internet  ser¬ 
vices  provider.  Also;  demon¬ 
strations  of  software  tools  for 
converting  existing  docu¬ 
ments  for  the  Web. 
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Booth:  2223 

ABB  INDUSTRIAL  SYSTEMS  INC. 

Printing  Systems  Div.ell 
Staffed  by:  John  C.  Jellovitz,  v.p.-print- 
ing  systems;  Richard  Hachler,  project 
mgr.;  Hans  Hirscher,  sales  mgr. 
Introducing:  ABB,  a  major  European 
supplier  of  printing  automation  and 
control  systems,  will  show  an 
improved  Master  Printing  System  700 
with  enhanced  capabilities  for  new 
presses,  modernizations  and  upgrades. 
Elements  of  the  integrated  system  are: 

Press  Control  Console,  featuring 
ergonomic  design  with  full  graphics, 
in  new  and  retrofit  configurations. 

Production  Management  Computer 
uiteractively  matches  requirements  of 
editorial  and  advertising  staffs  during 
production  planning,  optimizes  press 
configurations,  and  fully  presets  all 
press  elements.  With  performance 
improvements  and  new  features,  ver¬ 
sion  3.4  generates  user-defined  reports 
and  allows  analysis  of  production  data 
using  common  PC  database  tools. 

760  Press  Control  System  for  shaft¬ 
less  presses  v/ith  individual  drives. 

State-of-the-art  AC  drives  with  direct 
torque  control  and  DC  drives  for  maxi¬ 
mizing  press  performance.  Drives  fea¬ 
ture  a  sophisticated  commissioning 
and  maintenance  tool. 

Integrated  Printing  Control  Systems, 
for  maximizing  productivity  and  quali¬ 
ty,  while  minimizing  waste  and  man¬ 
power. 


Booth:  637 

ACCUWEATHER  INC. 

Staffed  by:  Joel  N.  Myers,  pres.; 
Sheldon  E.  Levine,  sales  dir; Jim  Burke, 
Tom  Yebemetsky,  Jean  Hauser,  Phil 
Gelenberg,  reg.  sales  mgrs. 
Introducing:  Your  Personal 
AccuWeather  allows  newspapers  to 
share  in  subscription  revenue  by  pro¬ 
viding  links  between  newspaper  Web 
sites.  Your  Personal  AccuWeather  is 
like  a  personal  weather  channel  cus¬ 
tomized  for  each  person  with  an  inter¬ 
est  in  the  weather.  Advantages  include 


What's 
To  See 


real-time  local  radar  and  10-day  fore¬ 
casts,  accessible  with  a  click. 
Exhibiting:  AccuWeather,  which  pro¬ 
vides  weather  maps  to  the  AP,  serves 
more  then  280  newspapers  world¬ 
wide  with  custom  weather  pages, 
complete  and  delivered  on  schedule 
direct  to  prepress  systems  in  color  or 
black  and  white.  Pages  are  tailored  to 
reader  demand  and  include  local  and 
regional  maps,  local  almanac,  national 
map,  and  travelers’  forecasts. 
Newspapers  select  from  more  than 
100  features,  including  forecasts  for  ski 
resorts,  beach/boating,  gardening, 
farming,  ultraviolet  light,  and  pollen. 

NetWeather,  a  complete  online 
Internet  weather  service  based  on 
Accu Weather’s  1 5  years  of  experience 
in  online  weather  information,  pre¬ 
sents  local  and  regional  forecasts, 
radar,  and  weather  maps.  Also  available 
through  AccuNet  online  and  for  900 
number  services  and  voice  systems  are 
lottery  results,  soaps,  news,  sports,  and 
other  information  categories. 

Perfect  Date  voice  personals,  an 
AccuWeather  subsidiary,  offers  high 
payouts  and  serves  more  than  50 
newspapers  by  employing  a  formula 
designed  to  maximize  reader  interest 
and  newspaper  revenue. 


Booth:  33 

ADONE  CLASSIFIED  NETWORK 

Staffed  by:  Steve  Brotman,  CEO;  Rob 
Raczkowski,  v.p.-sales;  Roddy  de  la 
Garza,  v.p.-affiliate  relations;  Adam  Leff, 
v.p.  business  &  product  development. 
Introducing:  AdPlacer  Plus,  a  revolu¬ 
tionary  online  classified  advertising 
system  that  enables  classified  advertis¬ 
ers  to  place  ads  directly  online  with 
newspapers  they  choose,  to  view  edit¬ 
ed  ads  in  real  time,  and  to  pay  for  the 
transaction  via  a  .secure  online  system. 

DisplayOne,  a  proprietary  online 
classified  display  ad  solution,  offers 
newspapers  new  revenue  opportuni¬ 
ties  from  online  classifieds.  LogoOne 
allows  newspapers  to  charge  advertis¬ 
ers  a  premium  for  classified  ads  with 


{adk)ine( 

i  CLASSIFIEDl 
^NETWORK# 

logos  embedded  in  the  text. 
Exhibiting:  AdManager,  a  customized 
online  ad  system,  allows  new.spaf)ers 
to  control  Web  site  banner  ads  using 
remote  client  software. 

AdNationalizer  allows  local  newspa¬ 
per  Web  sites  to  exploit  national  ban¬ 
ner  ad  opportunities  available  through 
the  AdOne  Network. 


Booth:  2 

ADQUEST  CLASSIFIEDS 

Staffed  by:  Lamante  Rhodes,  mgr.; 
Tom  Gue,st,  Duane  Kuss,  account  execs. 
Introducing:  AdQuest,  an  online 
advertising  network  created  to 
increase  newspaper  ad  sales  by 
expanding  the  online  audience. 
AdQuest  publishes  a  consumer-orient¬ 
ed  aggregation  of  newspaper  classified 
ads  and  offers  it  to  the  public  through 
a  toll-free  number  and  a  Web  site. 
AdQuest  technical  staffers  work  with 
newspapers  to  create  a  seamless 
uploading  process  using  e-mail.The 
service  carries  over  50,000  ads  daily 
from  over  225  publications  and  is 
exclusively  endorsed  by  seven  state 
associations. 


Booth:  20 

AD-STAR  PUBLISHING  TECHNOLOGIES 

Staffed  by:  Leslie  Bernhard,  pres.;  Eli 
D.  Rousso,  exec,  v.p.;  Jeffrey  Diamond, 
v.p. 

Introducing:  A  new  Remote 
Advertising  Management  technology 
based  around  the  StarServer,  a 
Windows  NT,  SQL  server-based  system 
for  receiving  advertising,  electronically 
or  by  fax;  translating;  storing;  routing; 
and  interfacing  to  traditional  front- 
ends  and  new  media  destinations. 
Windows,  Macintosh,  DOS  and 
Internet  clients  are  available  to  adver- 
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Expanded  client  software  allows 
advertisers  to  key  in  ad  data  and  set 
parameters,  giving  advertisers  maxi¬ 
mum  utility  from  new  media  while 
benefiting  newspaper  advertising  and 
production  departments. 

Remote  Entry  System  allows  ad 
agencies,  Realtors,  auto  dealers  and 
others  to  electronically  cr  eate  and 
compose  ads  on  personal  computers 
and  to  transmit  orders  directly  into 
newspaper  computer  systems.The 
comprehensive  system  includes 
hyphenation  and  justification  accord¬ 
ing  to  each  newspaper’s  specifications. 

Ad-Star  provides  a  standard  interface 
and  generic  markup  language  for 
advertisers  to  such  newspaper  ad  sys¬ 
tems  as  Atex,  SII,  C-Text,  CCSI,  Harris, 
Dewar,  Euromax,  IBM  and  others.  It 
handles  classified  and  display  ads  and 
utilizes  communication  technologies 
matched  to  data  volume  —  from  ana¬ 
log  to  ISDN.  Ad-Star  returns  pricing 
information,  linage  and  newspaper- 
assigned  ad  number  to  the  advertiser. 
With  display  ads,AD-Star  appends 
newspaper-assigned  ad  number  to  files 
and  positions  ads  for  production.  The 
system  is  in  place  at  over  1 ,500  adver¬ 
tiser  sites  —  mainly  recruitment  agen¬ 
cies,  Realtors,  auto  dealers,  legal  adver¬ 
tisers  —  and  50  newspapers  nationally. 

The  Ad-Star  Fax  Management  System 
receives  faxed  ads  and  then  logs,  stores 
and  converts  them  into  text  files.The 
ads  are  routed  to  a  special  workstation 
designed  for  split-screen  editing  and 
released  to  the  newspaper  ad  system. 
This  two-way  system  allows  interim 
and  final  faxback  acknowledgments  of 
acceptance,  with  final  acknowledg¬ 
ment  WYSIWYG. 


Booth:  3420 

ADVANCE  GRAPHICS  EQUIPMENT 

Staffed  by:  William  R.  Stober,  v.p. 
sales/mktg.;  Frank  A.  Harro,  pres. 
Exhibiting:  Information  on  Three 
Knife  Trimmer  for  trimming  printed 
products  in-line  from  presses.  Also 
equipment  for  producing  gatefolds, 
coupons,  and  special  products  and  for 
inserting  cards  on  a  web  after  printing. 


Booth:  1103 

ADVANCED  PUBUSHING  TECHNDLDGY  INC. 
Staffed  by:  David  Kraai,  pres.;  Jeff  Sie, 
v.p.;  Ed  Hale,  Mike  Seller,  sales;  Ken 
Barber,  installer. 

Introducing:  ACT,  an  affordable  edito- 


RIDE  THE  WAVE. 


The  Geac.Wave. 

Ride  the  wave  into  the  future  with  client/server  technology. 
Our  complete  suite  of  business  solutions  for  the  newspaper 
industry  provides  you  with  unmatched  flexibility. 

You  can  leverage  your  existing  software  investment 
with  products  like  VisionSh/’/fe  Attach^,  Database  Marketing 
and  V\s\onShift  Circulation  Director.  Or  you  can  move 
altogether  to  client/server  technology  with  products  like 
VisionSh/ft Advertising  andVisionSh/ftCirculation.  Together 
with  Geac  financials,  human  resources  and  payroll  systems 
we  can  provide  your  newspaper  with  new  sources  of 
revenue,  more  advertising,  increased  customer  service  and 
higher  circulation. 

Come  see  us  at  NEXPO  in  booth  1657  or  contact  us 
by  phone  at  813/878-7867,  by  e-mail  at  vsinfo@geac.com 
or  visit  our  web  site:  www.visionshift.geac.com.  We’ll 
demonstrate  how  we  can  maximize  the  power  of  your  data. 


Geac 

PUBLISHING  Systems 

formerly  Collier- fackson 
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rial,  classified/display  advertising  and 
pagination  system  is  designed  especial¬ 
ly  for  newspapers.  It  features  Internet 
advertising,  complete  sales  analysis  and 
credit  management. 


Booth:  2021 

ADVANCED  TECHNICAL  SDLUTIDNS  INC. 

Staffed  by;  Ray  Toothaker,  pres.;  Jon 
Daly,  sales  mgr.;  Bill  Maslen,  project  dir; 
George  Carvill;  Sandra  Kynes,  commu¬ 
nications  mgr. 

Introducing:  NewsDesk  Publishing 
System,  offering  comprehensive  editor¬ 
ial  and  pagination  solutions  for  copy 
flow,  allows  users  to  create  page-ready 
editorial  components.  Based  on  the 
Sybase  SQL  server  and  relational  data¬ 
base,  NewsDesk’s  suite  of  powerful 
applications  includes:Tools  for  file 
management  that  allow  users  to  view 
file  header  information  and  thumbnail 
preview  images;  WordDesk  editor,  for 
fitting  headlines  and  stories,  uses  ATS’s 
composition  engine  for  high-quality 
typography;  QuickLayout  pagination, 
tightly  integrated  with  WorkDesk,  pro¬ 
vides  interactive  page  element  format¬ 
ting;  QuarkDesk,  which  links 
QuarkXPress  with  the  NewsDesk  data¬ 
base,  provides  design-intensive  func¬ 
tionality  for  the  finishing  touches  to 
section  fronts. 

Advisor,  a  classified  ad  booking  sys¬ 
tem  which  supports  sales,  ad-taking, 
and  billing,  was  designed  for  multi-user, 
deadline-intensive  environments,  and  it 
giaphically  presents  order  entry  forms. 


Booth:  21 

ADVANCED  TELECDM  SERVICES 

Staffed  by:  David  Sawyer,  Clyde 
Pinson,  reg.  sales  mgrs. 

Exhibiting:  Voice  Personals  designed 
to  increase  reader  satisfaction  and 
entertainment  value  while  increasing 
newspaper  revenue.  Money-making  fea¬ 
tures  include:  Active  Ad  Management, 
100%  Voice  Greeting  Assurance, 
QualityResponse,  ad  taking,  rotary 
phone  accessibility,  QualityAd,  personal 
profiles  and  Internet  presence. 

ATS,  a  full-service  telecommunications 
company  specializing  in  print  promo¬ 
tions,  is  headquartered  in  Philadelphia. 


Booth:  921 

AGENCE  FRANCE-PRESSE 

Staffed  by:  Carol  DeHaven, 
mktg./sales  dir.  North  America; 
Stephen  Messere,  reg.  mktg./sales  mgr. 
Exhibiting:  Created  in  183 5, AFP  is 


one  of  the  three  global  news  agencies. 
With  over  1 , 1 50  correspondents  cover¬ 
ing  l65  countries  around  the  world,  it 
aims  to  inform  with  accuracy,  speed, 
and  clarity. 


Booth:  2333 

ALTA  GRAPHICS  INC. 

Staffed  by:  A1  Taber,  pres.;  Bill  Kanipe, 

A1  Taber  Jr,  dirs.;  Robert  Taber,  Rene 
Aguirre,  Santiago  Canto,  reps. 
Introducing:  Alta,  North  American  dis¬ 
tributor  for  Orient  presses,  will  display 
an  Orient  3-color,  single-width  web  off¬ 
set  press  unit.  Manufactured  by  Printers 
House  for  over  20  years,  the  Orient  has 
more  than  3,000  units  in  operation 
worldwide.  Last  year  the  company  pro¬ 
duced  over  400  roUstand  units,  stack 
units,  3<olor  units,  and  folders.  Orient 
units  come  in  four  cutoff  sizes:  20  inches, 


2VA  inches,  22  inches  and  22X  inches. 
Exhibiting:  Quality  used  web  offset 
presses,  mailroom  machinery,  and 
bindery  equipment  from  such  manufac¬ 
turers  as  Goss,  Muller-Martini,  MAN, 
Harris,  GMA,  King  and  Web.  Also  Alta  can 
refurbish  and  rebuild  to  meet  almost 
any  production  requirement  and  budget. 


Booth:  2109 

AMACO  INTERNATIONAL 

Staffed  by:  Abraham  Menasche,  CEO; 
Morris  Menasche,  dir.-intemational  affairs. 
Introducing:  Spanish  and  Portuguese 
audiotex  systems  and  information, 
including  new  interactive  games  and 
user-participation  applications  for 


polling,  quick  market  tests,  and  enter¬ 
tainment. 

Exhibiting:  Clasibox  voice  classified 
system. 


Booth:  625 

AMERICAN  COLOR 

Staffed  by;  Penny  Ann  Dolin,  corp. 
mktg.  mgr.;  Ray  Dittrich,  sr.  v.p. 
sales/mktg.;Alan  Zeigler,  v.p./dir. 
Exhibiting:  Phoenix-based  American 
Color,  supplier  of  prepress  and  digital 
products  and  services,  manages  facilities 
under  contract  at  nine  U.S.  sites  and 
supplies  digital  photography,  multime¬ 
dia,  PhotoCD  imaging,  Web  site  develop¬ 
ment,  digital  asset  management  services 
and  computer-to-plate  technology. 

The  FunNe  CD  system  provides  a 
wide  range  of  comic  pagination  options 
and  is  distributed  on  film,  CD,  and  the 
Internet. 

Newspaper  library  systems  offering 
comprehensive  solutions  for  managing 
all  digital  assets. 

American,  the  largest  provider  of  digi¬ 
tal  photography  services,  provides  off¬ 
site  shooting  and  managed  facilities  on 
site.  Facilities  management  services  pro¬ 
vide  all  the  benefits  of  in-house  prepress 
production  with  excellent  quality  color 
control. 


Booth:  2554 

AMERICAN  MOISTENING  CO. 

Staffed  by;  James  Alexander,  chmn.; 
Mario  Giammattei,  pres.;  Hal  Wilson, 
Dave  Kelsey,  sales  mgrs.;  Dennis  Groner, 
mgr.  field  srvcs. 

Exhibiting:  The  Space  Humidifier,  a 
small  unit  equipped  with  four  Silvermist 
atomizers  and  designed  to  humidify  up 
to  2,000  square  feet.  Operating  on  1 15 
volts,  compressed  air  and  water,  it  can 
output  24  or  36  pounds  of  water  an 
hour.  Self-contained  for  easy  mounting 
on  walls  or  columns. 

The  Silvermist  compressed  air  system 
uses  Silvermist  atomizers,  a  PLC  control 
panel,  water  and  compressed  air.  The 
automizers  are  self-cleaning  and  pro¬ 
duce  a  fog-like  mist  easily  absorbed  into 
the  air.  The  gravity-fed  system  is  easy  to 
install,  requires  little  maintenance  and  is 
custom  designed. 

The  custom  designed  high  pressure 
system  operates  on  water  alone  and  is 
controlled  by  a  PLC  control  panel  for 
mulit-zone  humidification  in  larger  areas 
and  for  evaporative  cooling. 

Humidification  systems  eliminate  stat¬ 
ic  electricity,  and  newsprint  curl,  there- 
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I. 


by  increasing  productivity,  decreasing 
waste  in  graphic  arts  applications. 


cial  markets.  Processors  include  the 
XPH-36  Inch  Mark  HI,  designed  for 
high-volume  metro  platemaking;  the 
XPD-32  Inch  Mark  III,  for  operators  of 
Urbanite,  Suburban,  and  Community 
presses. 

Anocoil  says  its  R&D  staff  has  made 
significant  progress  on  thermal  comput- 
er-to-plate  laser  imaging  and  expects  to 
be  testing  at  beta  sites  this  year. 


Booth;  16 

APPLE  COMPUTER  INC. 

Staffed  by:  Chris  Gulber,  publishing 
business  development  mgr. 
Introducing:  Leading-edge  technolo¬ 
gies  for  authoring,  including  develop¬ 
ments  for  newspapers,  low<ost  access 
to  new  media,  and  database  publishing. 
Apple  will  demonstrate  its  next  genera¬ 
tion  operating  system.  Rhapsody,  and 


Booth;  2123 

AMERICAN  NEWS  SERVICE,  THE 

Staffed  by:  Kristen  Cichocki,  mktg./dis- 
tribution  coordinator. 

Introducing:  The  pioneer  of  solution- 
oriented  journalism,  ANS  reports  on 
solutions  to  problems  in  communities 
across  the  country.  Distributed  by  e- 
mail,  lax,  mail,  and  over  the  Knight- 
Ridder/Tribune  wire,  the  service  is 
delivered  to  over  1,200  media  sub¬ 
scribers  including  ABC’s  “World  News 
Tonight,”  Life  magazine,  USA  Tock^',  and 
the  Washington  Post.  Subscribers  span 
all  50  states  and  a  full  range  of  media. 
ANS  covers  real  people  tackling  serious 
social  problems.  Stories  deal  with  every¬ 
thing  from  reforms  in  school  gover¬ 
nance  to  criminal  rehabilitation,  health 
care  breakthroughs,  inner-city  training 
programs,  antipollution  strategies  and 
workplace  innovations.  Every  article  fea¬ 
tures  a  list  of  contacts  and  resources  to 
help  editors,  producers,  and  joumali.sts 
expand  on  or  localize  stories. 


Booth;  3418 

ANCHOR  PAPER  CORP. 

Staffed  by:  Jeff Y.  Owen,  v.p.; Ashley  D. 
Worboys,  Keith  Bullock,  sales. 
Introducing:  Anchor  Paper  Corp.  pro¬ 
vides  the  newspaper  industry  with  a 
variety  of  traditional  and  alternative 
grades  and  sizes  of  paper  for  use  in  the 
mailroom.  Bottomwrap  widths  range 
from  1 1  inches  through  16  inches,  with 
diameters  from  15  inches  through  24 
inches.  Product  types  include  virgin 
Kraft,  colored  Krafts,Tankraft,  and  white 
Krafts  and  bottomwrap  papers  can 
include  printing. 

Anchor  Paper  also  provides  top  wrap 
and  zoning  sheets.  It  can  cut  Kraft 
sheets  into  any  size,  stocks  standard 
sizes  —  13-by- 15-inch  and  15-by-24-inch 
—  and  offers  a  rainbow  of  colors.Top 
wrap  and  zoning  paper  can  be  printed 
with  names,  stripes,  numbers. 


There  it  is.  A  virtual  mountain  of 
multimedia  digital  content.  With  you  buried  squarely  beneath  it. 

Before  you  decide  you  can’t  cope  with  the  digital  age,  consider  Digital  Collections. 

I  With  one  system  you  gain  easy,  instant  access  to  all  types  of 
digital  content,  regardless  of  source  or  format.  You’ll  find 
'  easy-to-learn,  full-featured  browsing  and  editing  tools  for 

=  managing  digital  archiving  and  on-line  publishing.  And  you’ll 

E  be  investing  in  an  industrial-strength,  fully  scalable  system. 

IB  Jo  find  out  more  about  Digital  Collections  products,  from 

- the  standalone  PhotoDesk  photo  archiving  system  to  enter¬ 
prise-wide  data  warehousing  systems,  call  us. 

But  do  it  soon.  While  you  can  still  find  your  phone. 

For  more  information  call  Bill  Kelley  or  Melissa 
Kroeger  at  1-800-801-3771  or  visit  the  GMTI  home 
page  at  http;//www.gmti.com. 


Booth;  1257 

ANOCOIL  CORP. 

Staffed  by:  C.G.  Bud  Knorr  Jr,  v.p. 
mktg./sales;Al  Barnard,  nat’l  accounts 
mgr.;  Sue  Butler,  customer  service  mgr.; 
David  Olbrias,  inside  sales  mgr.;  Randy 
Simonoff,  equipment  service  mgr. 
Introducing:  Waterworks  subtractive 
plate  system,  including  plates  and 
processors  for  newspaper  and  commer- 


Digital  Collections 


Gannett  Media  Technologies  International®  151  W.  4th  St.  Cincinnati 
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Web  Objects,  an  advanced  Web  publish¬ 
ing  technology. 

Exhibiting:  The  full  line  of  Apple 
Macintosh  products. 


digital  camera; APAdSend,  the  standard 
for  digital  ad  delivery;  ComicSend 
for  delivering  fully  paginated  comics 
pages  digitally;  The  WIRE,  AP’s  continu¬ 
ously  updated,  24-hour  online  service 
available  only  through  AP  member 
sites. 

Exhibiting:  AP  Audiotex  and  AP  Stocks. 


Booth:  3406 

APPLIED  SEGMENTATION  TECHNOLOGY 

Staffed  by:  Tom  Ratkovich,  pres.; 

Patrick  Glennon,  dir./business  develop¬ 
ment;  James  Wyse,  technology  dir.;  Lea 
Grendi,  client  services  dir.;  Brad  Mack, 
consultant;  Chris  Therpe,  database  mktg. 
consultant. 

Introducing:  ASTech,  whose  databa.se 
marketing  services  are  used  by  nearly 
100  newspapers  worldwide,  provides 
technology,  training,  and  strategic  ser¬ 
vices.  On  display  will  be  AnalytiX  for 
Newspapers,  a  powerful,  flexible,  and 
applicable  database  marketing  system 
designed  specifically  to  enable  mar¬ 
keters  to  integrate  multiple  sources 
of  internal  and  external  data,  conduct 
detailed  analysis  on-the-fly,  and 
implement  data-driven  advertising 
and  circulation  programs.  Licensees 
include  the  Houston  Chronicle,  Miami 
Herald,  Philadelphia  Inquirer,  San 
Diego  Union-Tribune,  Gannett 
Suburban  Newspapers  and  Copley 
Chicago  Newspapers. 

Exhibiting:  Consulting,  training,  demo¬ 
graphic  and  lifestyle  enhancement,  and 
direct-response  programs  including 
Classilied/Direct,  Customer  Care  and 
retention. 


Booth;  1201 

ATEX  MEDIA  SOLUTIONS  INC. 

Staffed  by:  Larry  Mihalchik,  pres.  & 
CEO; Allen  Miller,  v.p  mktg.;  Ron 
Stephens,  v.p.  U.S.  sales. 

Introducing:  Leading  products  for  col¬ 
lecting,  processing,  managing  and  dis¬ 
tributing  information.The  Enterprise 
and  Advantage  advertising  systems  inte¬ 
grate  all  facets  of  ad  sales,  production 
and  management;  classified  pagination 
products;  DewarView  editorial  system 
and  TrackPage  production  monitoring 
system. 


neering;  process  systems  engineering; 
material  handling  engineering;  and  con¬ 
struction. 

In  more  than  75  years  serving  news¬ 
papers,  Austin  has  completed  hundreds 
of  projects  throughout  North  America. 
Its  Newspaper  Facilities  Group  includes 
specialists  in  planning,  production,  oper¬ 
ations,  design  and  engineering.  The 
group  focuses  on  identifying  unique 
requirements  and  assisting  management 
in  developing  the  criteria  necessary  to 
achieve  objectives. 


ITie  ATS  Obteiver 


Booth:  1031 

AUTOLOGIC  INFORMATION 
INTERNATIONAL 

Staffed  by:  Dennis  Doolittle,  pres.;Al 
Brunner,  v.p.  sales  &  mktg.; Alan  Cross, 
Dave  Doyle,  v.p.  reg.  sales;  Jim  Hanger, 
v.p.  business  development. 
Introducing:  Output  Manager  97, 
a  server  designed  to  efficiently 
organize,  prioritize  and  route  pages  to 
multiple  RIPs  and  to  a  multiplicity 
of  imagesetters  at  local  and  remote 
sites,  thereby  maximizing  resources. 
The  system  balances  page  loads  auto¬ 
matically  over  configured  APS  RIPs 
and  imagers  and  sits  between  operator 
workstations  and  RIPs.  Features 
include  automated  workflow  manage¬ 
ment,  user-definable  queues  for 
organizing  and  monitoring  output 
schedules,  automatic  prioritizing  of 
jobs  and  queues,  local  and  remote 
client  displays.  SQL  database,  automatic 
purge  routines,  RAID  archive  and  back¬ 
up  system  with  clustering  are  also  fea¬ 
tured. 

Exhibiting:  High-speed  workflow 
solutions  with  the  APSCOM  Document 
Distribution  System,  high  performance 
APS  GRAFDC  RIPs,  high-speed  APS 
3850  SST  Laser  Imagers,  and  APS  Ad 
Manager  System,  which  includes 
tracking,  database,  and  scheduler  soft¬ 
ware. 


Booth:  3039 

AUSTIN  CO.,  THE 

Staffed  by:  Bill  Blister,  newspaper  facil¬ 
ities  consultant;  Duane  Lofdahl,  facilities 
development  mgr.;  Mike  McCaleb,  busi¬ 
ness  development  mgr.;  Mike  Pierce,  v.p. 
sales  &  mktg. 

Exhibiting:  Specializing  in  the  plan¬ 
ning,  architectural  design,  engineering 
and  construction  of  newspaper  printing 
and  distribution  facilities,  including 
office  and  support  buildings.  Austin 
offers  publishers  a  comprehensive  port¬ 
folio  of  services  available  on  an  integrat¬ 
ed,  design-build  basis,  or  in  any  combina¬ 
tion. 

Display  will  feature  photographs  of 
current  and  recently  completed  newspa¬ 
per  projects,  including  new  facilities, 
renovations  and  expansions. 

Services  include:  site  location  studies; 
site  and  facility  analysis;  strategic 
master-planning;  requirements  program¬ 
ming;  space  planning  and  layout;  pro¬ 
ject  management;  architectural  design; 
interior  design;  building  systems  engi¬ 


Booth:  1019 

ASSOCIATED  PRESS,  THE 
Staffed  by:  Marty  Cammarata,  dir.,  tech¬ 
nology  &  mktg.;  Claudia  DiMartino,  mul- 
timedia/audiotex  mgr.;Jim  Farrell,  dir., 
APAdSend; Jim  Kennedy,  dir.,  multime¬ 
dia  services;  John  Monahan,  asst,  manag¬ 
ing  editor  graphics;  Eva  Parziale,  dir., 
photo  archives. 

Introducing:  A  special  stage  show 
demonstration  including:  AP  Server, 

AP’s  open-platform  receiver  for  photos 
and  graphics;  AP  Archive,  an  electronic 
archive  holding  more  than  300,000 
images;  AP  Preserver,  an  archiving 
system  for  newspapers;  the  NC2000e 
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Booth:  2624 

BALDWIN  TECHNOLOGY 

Staffed  by:  Joe  Collins,  Lloyd 
Tompkins,  Clark  Smith,  Mike  Gregoiy'. 
Introducing:  Pressroom  technology 
products  including  the  M  technology 
Automatic  Blanket  Cleaner,  which 
enables  a  single  blanket  cleaning  head 
to  clean  multiple  blankets  or  cylinders. 
Recent  installations  include  the  Cleve¬ 
land  Plain  Dealer  and  Toronto  Star. 

Baldwin’s  Accutrak  speedcompensat- 
ed  digital  spray  dampening  systems  for 
single-  and  double-width  newspaper 
presses  use  patented  variable-width  noz¬ 
zle  technology  to  accommodate  web 
width  changes. 

The  Model  1128  Ultrasonic  Web 
Break  Detector  has  improved  acoustic- 
design  to  provide  reliable  press  protec¬ 
tion. 

Exhibiting:  Model  109  Count-O-Veyor 
from  Baldwin  Stobb. 


Booth:  2103 

BELLATRIX  SYSTEMS 

Staffed  by:  Bill  Hemingway,  pres.;  Steve 
Morris,  sr.  v.p.  sales/mktg.;  Joe  Bedudry, 
sales  rep. 

Introducing:  The  Bellatiix  Single-Trak 
data  acquisition  and  management  sys¬ 
tem,  including  the  SC2000  Single  Copy 
Software  PC  database.The  SC2000  soft¬ 
ware  report  generator  provides  detailed 


single-copy  information  from  defers 
and  news  racks.  Reports  cover  time  of 
service,  time  of  sale  and  cash  audit  capa¬ 
bilities  from  news  racks,  ZIP  code 
reporting,  location  code  reporting  (e.g. 
all  convenience  stores  or  only  7-Eleven 
stores).  An  ASCII  file  transfer  with  all 
outside  systems  and  Novell  Network 
compatibility  are  standard  features.  SIN- 
GLE-TRAK  provides  information  to  help 
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Booth:  747 

BASEVIEW  PRODUCTS  INC. 

Staffed  by:  Geoff  Osier,  mktg.  dir.; 
Beverly  Ball,Al  Geist, Jerry  Perkins, 
Chuck  Ritchie,  regional  sales;  Dave 
Gibbs,  large  account  sales. 

Introducing:  Baseview’s  suite  of  suc¬ 
cessful  editorial,  advertising  and  circula¬ 
tion  products,  including  the  all-new 
NewsEditPro  IQue  3.0. 

New  features  include  TCP/IP  net¬ 
working,  layout-driven  design  options 
and  object-oriented  IQue  database  tech¬ 
nology.  The  new  version  of  Transporter 
brings  powerful  document  management 
features  never  before  available  in  news¬ 
paper  systems. 

Baseview  will  show  AdManagerPro, 
its  unified  display  and  classified  advertis¬ 
ing  management  product,  along  with 
CirculationPro  and  a  suite  of  new 
Internet  solutions  for  newspapers. 
L<x)king  ahead,  Baseview  software  is 
compatible  with  the  date  change  in  the 
year  2000. 

Baseview  has  just  passed  the  2,000 
customer  mark  and  a  recent  survey  con¬ 
ducted  by  the  ASNE/SND  found 
Baseview’s  pagination  solutions  tops  in 
customer  satisfaction,  with  twice  as 
many  happy  customers  as  the  nearest 
competitor. 
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circulation  management  reduce  returns 
while  increasing  sales  by  reducing  sell¬ 
outs  and  can  help  coordinate  single¬ 
copy  deliveries  to  meet  customer  buy¬ 
ing  patterns. 

New  this  year  are  the  Merlin  Series 
ST-2 1 1  and  ST-3 1 1  Coin  Wizard  electron¬ 
ic  coin  mechanisms  and  the  ST-201  and 
ST-301  Data  Wizard  electronic  data-gath- 
ering  coin  mechanisms  for  news  racks. 
Merlin  units  accept  most  international 
currency  as  well  as  special  tokens. 
Bellatrix  now  has  sold  over  125,000 
electronic  coin  mechanisms  to  newspa¬ 
pers  worldwide,  including  New  York 
Times  Co.,  Scripps-Howard  and 
Landmark  papers. 


Booth:  2149 

BERGES  ET  CO.  INC. 

Staffed  by:  Gustavo  Berges  pres./CEO; 
Gustavo  O.  Berges,  regional  manager. 
Introducing:  One-stop  shopping  for 
digital  prepress,  high-end  publishing  and 
color  separation  equipment,  Betco 
works  in  partnership  with  manufactur¬ 
ers  such  asAgfa,Ailink,Asante,Atlantech, 
Exxtra,  Fargo,  GCC,  Iris,  LogeE, 
Luminous,  Micronet,  Newgen, 

Optronics,  Polaroid, Tektronix,  Ultre  and 
Umax. 


Booth:  3003 

BLEVINS  HARDING  GROUP 

Staffed  by:  Ken  Harding,  Chuck 
Blevins,  Judy  01iver,Tracey  ^olf,  Gary 
Polodna,Janelle  Piccola. 

Introducing:  By  highlighting  the  inno¬ 
vative  thinking  of  BHG’s  core  competen¬ 
cies  —  strategic  planning,  process  analy¬ 
sis,  facility  architecture,  interior  design 
services  —  the  exhibit  will  reflect 
opportunities  for  newspapers  in  a 
changing  world.  Flexibility  is  one  of  the 
key  opportunities  and  will  be  the  focus 
of  the  exhibit. 

Strategic  Planning  outlines  the  recent 
history  of  newspaper  planning  and  illus¬ 
trates  methods  for  today’s  planning 
strategies.  Evaluating  media  change  dri¬ 
vers  and  projecting  their  influences  on 
newspapers  shapes  BHG’s  planning 
practices. 

Process  Analysis  is  fundamental 
for  effective  operations,  and  tools  for 
evaluating  overall  operations  and  shap¬ 
ing  strategies  for  future  successes 
include  graphic  depictions  of  cart 
flow,  ink  density,  on-the-fly  press  approa¬ 
ches,  and  address-specific  inserting 
options. 

Facility  Architecture  continues  to 


incorporate  adaptability  for  future 
growth  needs.  Projects  displayed  will 
include  the  Dayton  Daily  News, 
Indianapolis  Newspapers, Tacoma, 

Wash.,  Tribune,  New  Orleans 
Times-Picayune  and  Bozeman  (Mont.) 
Daily  Chronicle. 

Office  Interiors  accommodates  chang¬ 
ing  technologies,  integrated  processes, 
new  organiz.ational  concepts,  and  team 
environments. 


Booth:  2119 

BRAINWORKS  SOFTWARE 
DEVELOPMENT  CORP. 

Introducing:  The  latest  version  of 
Brainworks  newspaper  advertising  soft¬ 
ware  includes  a  new  Windows  user 
interface,  enhanced  account  tracking 
and  inquiry  features,  a  laptop  sales  force 
module,  new  multi-publication  ratings, 
new  accounting  modules  and  support 
for  additional  platforms. 

The  new  interface  allows  users  to 
go  anywhere  without  losing  their  cur¬ 
rent  work.  The  sales  module  permits 
reps  to  enter  and  schedule  orders 
on  laptops.The  multiple  publication 
system  handles  complex  rate  struc¬ 
tures. 

Brainworks  software  handles  newspa¬ 
per  advertising  from  order  entry, 
through  production  and  accounting. 
Once  the  user  defines  rates,  the  system 
rates  orders,  dummies,  manifests, 
exports  to  the  layout  system,  bills  cus¬ 
tomers  and  tracks  accounts  receivable. 
Other  functions  include  classified  billing 
and  management  of  contracts  and  col¬ 
lections. 

Software  products  are  PC-based  but 
also  support  Microsoft  SQL  server  and 
AS-4(X)1,  and  will  survive  the  year  2000. 

The  company  also  offers  modules  for 
general  ledger,  accounts  payabale,  pay¬ 
roll  and  purchase  order  functions. 


Booth:  3403 

CANNON  EQUIPMENT  CO. 

Staffed  by:  Pat  Geraghty,  national  sales 
mgr.-newspaper  handling  systems;  Scott 
Rosa,  exec.  v.p.  sales/mktg.;  John  Blok, 
systems  engineering  dir. 

Introducing:  The  sale  of  six  NCL 
Series  II  Newspaper  Cart  Loaders  to  O 
Globo,  the  Brazil^  daily  with  370,000 
daily  circulation,  750,000  Sunday.  Plans 
call  for  the  cart  loaders  to  go  into  a 
400,000-square-foot  production  and 
packaging  facility,  now  under  construc¬ 
tion,  along  with  approximately  2,600 
carts  for  daily  shipments  to  newsstands 


and  satellite  distribution  centers.The 
facility  and  loaders  will  be  operational 
by  niid-1998. 

Cannon’s  loader  also  will  be  exhibit¬ 
ed  at  NEXPO  in  booth  4003,  Heidelberg 
Finishing  Systems.  The  new  loader  uses 
forks  to  lower  bundles  inside  EZ-Lock 
Carts,  packed  back  to  front  with  doors 
closed  for  maximum  stability.  The  com¬ 
pact  design  minimizes  cart  handling, 
since  cart  infeed  and  exit  are  located  on 
the  dock  side  of  the  loader. 

Exhibiting:  E-Z  Lock  Cart  with  doors, 
cart  loaders,  simple  cart  infeed/exit 
lanes,  fully  automated  Cart 


Accumulation  Systems,  carrier  carts  and 
workstations,  and  modular  newspaper 
display  racks. 


Booth:  3033 

CAPITAL  TRACK  CO. 

Introducing:  Roll  handling  equipment, 
designed  and  built,  in  low  profile  — 
below  the  floor  —  and  cast  iron  —  dol¬ 
lies  riding  above  the  floor  —  designs. 
Plus  add-on  capabilities  for  existing 
installations. 


Booth:  1055 

CCI  EUROPE 

Staffed  by:  Carsten  J.  Christensen, 
pres.;  Richard  Tamargo,  g.m.;  Johnny 
Thogersen,  mkt.  research  &  product 
design  mgr.;  Ulrik  Cramer,  mktg.  mgr.;  Ed 
Easley,  account  mgr.;Jorgen  Valker,  pro¬ 
ject  sales  mgr. 

Introducing:  The  CCI  LayoutChamp 
page-design  workstation  running 
under  Windows  NT  (previously  under 
Sun  Solaris/IBM  AIX).  LayoutChamp  is 
part  of  the  CCI  NewsDesk  editorial 
front-end  and  pagination  system. 
NewsDesk  is  based  on  IBM  RS/fiOOO  or 
Sun  Enterprise  servers  utilizing  an 
Oracle  database  and,  on  front-end 
workstations,  Microsoft  Word  and 
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Windows. 

Access  to  the  NewsDesk  database 
extends  to  all  client  stations  —  includ¬ 
ing  Macintosh  with  support  of 
QuarkXPress,  Adobe  Photoshop  and 
Illustrator  —  and  is  gained  through 
CCI’s  DB  Access,  presenting  multi-win¬ 
dow  text/graphical  (Mosaic)  listings  of 
database  objects  (stories,  wire  photos, 
pages).  Listings  include  user  selection  of 
over  120  available  object  properties, 
including  tracking  information,  and  are 
dynamically  upKlated  according  to  data¬ 
base  changes,  which  are  user-defined 
notification  events  (pop-up  windows, 
etc.).  NewsDesk’s  MediaServer  allows 
parallel  publication  to  print  products 
and  Web  sites. 

NewsDesk  is  being  installed  at  the 
Washington  Post,  Chicago  Tribune, 
Toronto  Star,  Arizona  Republic,  San 
Jose  Mercury  News,  Iruiianapolis  Star- 
News,  Orlando  Sentinel,  Fort 
Lauderdale  Sun-Sentinel  and  Hartford 
Courant. 

Exhibiting:  AdDesk  ad  tracking  sys¬ 
tem,  using  Multi-Ad  Creator  and 
QuarkXPress  as  production  tools. 


Booth:  1237 

CE  ENGINEERING  PUBLISHING 
SYSTEMS  INC. 

Introducing:  Four  innovations  to  the 
Decade  software  family:  Decade 
Remote,  Interactive  Spell  Check, 
TransGen  and  DecLink. 

Decade  Remote  provides  a  flexible, 
cost-effective  way  for  employees  who 
work  from  home  or  remote  locations  to 
access  publishing  systems  on  a  limited 
basis. 

The  interactive  spell  check  for 
Decade  33  is  a  low-cost,  robust  feature 
with  a  Windows  look  and  feel.  It  allows 
newspapers  to  compile  a  customized 
standard  dictionary  and  gives  users  the 
ability  to  add  words  to  their  personal 
dictionary.  It  works  by  offering  a  list  of 
possible  words  to  correct  an  identified 
word. 

CE’s  new  products  for  Macintosh 
platforms,  TransGen  and  DecLink,  help 
automate  the  pagination  process  in  a 
way  that  is  easy  to  manage.  DecLink 
scans  specified  release  baskets  at  regu¬ 
lar  intervals,  timed  by  the  user,  and 
copies  the  information  into  a  folder  on 
the  Mac  server.  Stories  may  be  edited  on 
a  local  server  and  uploaded  back  to  the 
system  or  output  to  a  local  application 
like  Quark  or  Word.  Using  TransGen 
translation  tables  created  by  a  system 


administrator,  system  characters  and 
attributes  are  translated  into  tags 
understood  by  local  applications,  for 
example,  QuarkX  tags.The  story  is  out¬ 
put  to  Quark,  formatted  on  the  page 
and  may  be  edited  in  the  local  applica¬ 
tion. 

Since  1989,  CE  Engineering  has 
served  newspapers  with  such  software 
products  as  Decade  Mac,  for  Mac- 


intosh,  by  combining  the  functionality 
of  SII  Coyote  terminals  with  power¬ 
ful  PC  applications.The  firm  is  imder 
contract  to  install  1,600  Decade 
packages  to  replace  older  editorial 
terminals  at  the  Los  Angeles  Times. 
Its  over  100  newspaper  installations 
worldwide  include  the  San  Fran¬ 
cisco  Chronicle  and  Houston 
Chronicle. 
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Booth:  755 

CELEBRO  ADVERTISING  SOLUTIONS 

(See  listing  under  Gannett  Media 
Technologies  International) 


Booth:  255 

COLLECTECH  SYSTEMS  INC. 

Staffed  by:  Brad  Jadwin,  exec,  v.p.; 
Rhonda  Templin,  regional  pres. 
Introducing:  A  new  approach  to 
accounts  receivable  and  customer  reten¬ 
tion.  Named  one  of  the  nation’s  fastest- 
growing  privately  held  companies  by 
Inc.  magazine,  CoUectech  specializes  in 
customer  retention  and  the  early  treat¬ 
ment  of  delinquent  debt. 

While  many  companies  have  focused 
more  on  obtaining  new  customers  than 
on  reducing  chum,  these  days,  it  makes 
more  sense  to  budget  a  little  to  keep 
existing  customers  than  to  spend  big  to 
attract  new  ones. 

Customer  retention  programs  can 
make  internal  efforts  more  effective  and 
allow  companies  to  plug  into  a  cus¬ 
tomized  process  without  significantly 
altering  daily  operations.  Integrating 
CoUectech  services  usually  involves  only 
minor  modifications  to  existing  systems, 
and  no  additional  overiiead  or  equip¬ 
ment.  The  company’s  line  of  modular 
services  and  products  can  enhance  or 
replace  selected  elements  of  existing 
customer  contact  strategies. 


Booth:  1954 

COMPUTEREASE  SOFTWARE  INC. 

Staffed  by:  Carl  Berg,  pres.;  Carol  Berg, 
v.p. 

Exhibiting:  Classified  and  display  ad 
entry  and  pagination.  Direct  PostScript 
output  and/or  output  to  Quark. 


Booth:  336 

COMPUTEXT  INC. 

Staffed  by:  Jimmy  W.  ConneU,  pres.; 
Nicholas  R.  Koriakin,  sales  dir. 
Introducing:  The  latest  versions  of 
CompuClass  5.0  Advertising,  COMET 
111/Capture  New’sroom,  Page  Dummy/ 
Layout,  Classified  and  Editorial  Pagination. 

CompuText  systems  are  based  on 
open  software/hardware  platforms: 
Windows  NT  servers,  Windows  95  or 
Windows  NT  workstation  4.0  clients, 
Microsoft  SQL  server,  Crystal  Reports 
Professional,  RAID,  Dual  Pentium  Pro, 
Alpha.  Application  software  incorporates 
Word  7.0b  for  Windows  95  Workstations 
and  QuarkXPress  with  CompuText 
XTensions  for  pagination. 

CompuClass  includes  dynamic 


WYSIWYG  ad  preview/pricing;  credit 
checking;  batch  or  interactive  credit 
card  authorization;  contract  fulfill¬ 
ment;  user-definable  screens;  Fax  Ad; 
what-if  revenue  projection  analysis; 
periodic  comparison  of  ad  evenue/vol- 
ume;  dynamic  monitoring  of  readiness 
to  publish.  CompuClass  lets  managers 
price  and  publish  unlimited  editions, 
each  with  unique  mechanicals. 

Graphics  Loader  imports  EPS  display 
ads/graphics,  creates  low-res  files,  then 
stores  high/low-res  versions  on  the  serv¬ 
er.  One  graphic  is  accessible  by  multiple 
ads.  Ads  expire  without  purging  associat¬ 
ed  graphics. 

COMET  Ill/Capture  features  imposi¬ 
tion  handling,  dynamic  spell  check,  the¬ 
saurus,  grammar  check.  It  ties  stories  to 
projects  and  tracks  progress  in  on- 
•screen  updates.  Merge/chain  stories, 
multiple  key  searches,  track  authors/ 
revisions,  automatic  wire  routing,  with 
story  lengths  computed  automatically 
with  user  revisions  attached. 


Booth:  2425 

CONTROLS  GROUP  INC. 

Staffed  by:  Richard  Atwater,  pres.;  Mike 
Hatlak,  v.p.;  Darrell  Hinson,  customer 
service  mgr.;  Ken  Shaw,  engineering 
mgr. 

Introducing:  Single-width  open  ink 
fountain  conversions  to  digital  injectors. 
Updating  conventional  open  fountain 
blade  metering  systems,  digital  injection 
technology  may  be  configured  to  con¬ 
trol  from  16  to  64  injector  keys  per 
Ibuntain.  Fountains  may  be  controlled 
from  the  unit  or  remotely  through  the 
company’s  Press  Control  Terminal. 
Imposition  and  image  reader  interface 
may  be  added  for  presetting  water  and 
ink. 

Exhibiting:  A  wide  range  of  digital 
injector  upgrades  for  double-width  press 
applications,  including  our  complete 
line  of  PCS  retrofit  systems. 


Booth:  1937 

CTEXT  INC. 

Staffed  by:  Larry  Moore,  chairman/ 
CEO;Tony  Peri,  pres./COO;  Eugene  Kiel, 
v.p.-sales  &  mktg.;  Paul  Mrozinski,  dir.- 
sales  &  support  services. 

Exhibiting:  Dateline  manages  complex 
tasks  of  newspaper  editorial  environ¬ 
ments  and  offers  vast  flexibility  to  cus¬ 
tomize  editorial  operations.  Dateline 
offers  dynamic  directories,  multimedia 
options,  WYSIWYG  text  editing  with 
Microsoft  Word,  a  two-way  text  interface 


with  Expressline  editorial  pagination 
and  robust  text  search  and  message  han¬ 
dling  capabilities. 

Expressline,  CText’s  QuarkXPress- 
based  editorial  pagination  product, 
offers  a  full  range  of  interactive  and 
flexible  page  layout  and  design  tools. 
Expressline  lets  the  user  incorporate 
text,  graphics  and  photos  onto  the  page 
using  either  layout-driven  or  content-dri¬ 
ven  pagination  rules. 

AdVision  is  designed  to  handle  com¬ 
plicated  classified  environments  with 
multiple  publications,  zones,  editions, 
rate  structures  and  publishing  sched¬ 
ules.  Revenue  enhancement  tools  help 
ad  takers  build  linage  and  extend  run 
schedules  with  upsell  prompts. 

AdVision  uses  Sybase  SQL  Server  and 
its  powerful,  customiz.able  reporting 
tools. 

ALPS  automates  the  entire  classified 
pagination  process,  including  layout  of 
classified  display  ads  and  output  of  com¬ 
plete  pages  with  graphics  and  logos. 
ALPS  automatically  calculates  and  places 
square-offs  and  vertically  justifies  all  ads 
in  a  column.  Multiple  paginators  can 
simultaneously  work  on  the  same  sec¬ 
tion. 


Booth:  1013-1113 
CYBERGRAPHIC  INC. 

Staffed  by:  Don  Hollands,  g.m.;  Brian 
Trombley,  sales  mgr. 

Introducing:  Cybergraphic,  a  leading 
supplier  of  cutting  edge  newspaper 
client/server-based  systems  for  editorial 
and  advertising  applications.  The 
Cyber$ell  ad  selling  system  and 
CyberNews  editorial  system  offer  pub¬ 
lishers  efficiency  and  flexibility  in  deliv¬ 
ery  of  information  in  both  print  and 
electronic  format. 

Exhibiting:  The  reporter/editor 
component  of  the  CyberNews  editorial 
system  offers  an  extensive  editing, 
composition  and  copyflow  manage¬ 
ment  features,  tightly  integrating  the 
editing  process  and  the  finished  page. 

As  a  superset  of  CyberNews, 
CyberPage  offers  fast,  efficient  and  flexi¬ 
ble  page  layout  and  design  capabilities. 

NAILS  (Newspaper  Automated 
Intelligent  Layout  System),  an  intelligent, 
automated  layout  tool,  speeds  the  pagi¬ 
nation  process  while  enforcing  design 
and  style  rules. 

Cyber$ell  —  based  on  Windows  NT 
and  SQL  server  —  is  an  advanced  ad 
selling  system.  CyberCla$$Page  provides 
fast  pagination  of  tight  classified  pages. 


May  17, 1997  ♦  Editca-  &  Pubusher 

18N 


CCM  (Cybergraphic  Component 
Manager)  provides  a  logical  production 
management  environment  for  display  ad 
makeup  and  tightl)’  links  the  front-end 
order  process  to  the  production 
process,  all  the  way  through  output. 


Booth:  619 

CYMBOLIC  SCIENCES 
Staffed  by:  Nick  Haddon,  mktg.  dir.; 
Dante  diPasquale,  dir.  mkt.  development; 
Alex  Holowko,  sales  dir.-North  America; 
Jeff  Edwards,  applications  mgr.;  Rich 
Tighe,  Bob  Wolfe,  reg.  sales  mgrs. 
Introducing:  The  Newsjet  computer- 
to-plate  system’s  new  PlateQ  software, 
designed  to  improve  front-end  woric- 
flow  by  allowing  several  jobs  to  be 
processed  simultaneously  using  RIPs 
suited  to  their  needs.  The  software 
enables  Newsjet  users  to  use  virtually 
any  RIP  on  a  network  to  process  pages 
for  output  to  plates  or  film.  It  accepts 
standard  uncompressed  TIFF  files  or 
TIFF  packbits  (compressed  data), 
assigns  output  parameters  for  exposure, 
and  directly  drives  any  Newsjet  with  a 
SCI  interface.  PlateQ  provides  all  plate- 
setter  control  and  consequently 
removes  the  need  for  custom  drivers  for 
every  RIP. 

A  new  hardware  interface,  the  wide- 
differential  SCSI  system,  isn’t  tied  to  any 
RIP  system.  Its  broad  specifications 
make  it  a  truly  open  system,  and 
Cymbolic  Sciences  is  making  them  avail- 
ble  to  RIP  developers,  who  will  be  able 
to  write  a  set  of  plug-ins  and  drivers  to 


directly  drive  all  of  the  company’s  print¬ 
ing  products.  The  new  interface  also 
vastly  improves  front-end  workflow.  A 
128Mbyte  RAM  buffer  allows  for  con¬ 
nection  of  multiple  RIPs,  simultaneous 
ripping  of  several  jobs,  and  queuing  of 
several  ripped  jobs  —  all  while  the 
platesetter  is  imaging. 

The  Newsjet  computer-to-plate  sys¬ 
tem  produces  a  single-truck  plate  or 
film  at  1000  dpi  in  under  60  seconds. 
Maximum  image  area  is  37-by-27-inches, 
ideal  for  double-truck  spreads.  For  high¬ 
er  resolutions,  it  can  output  at  20(X)  dpi. 
Priced  at  $l40,(X)0,the  Newsjet  pack¬ 
age  includes  training,  warranty  and 
installation. 


Booth;  34 

DALAI  SOFTWARE 

Staffed  by:  Heriberto  Garcia,  CEO.; 
Juan  L.  Aguirre,  Jorge  Furber,  sales; 
Gerardo  Trevino,  R&D  mgr.;  Jose  Solares, 
consultant. 

Introducing:  Dalai  Compass,  a  server, 
fxrwered  by  Lotus  Domino,  for  intranet, 
extranet  and  Internet  applications. 
Designed  for  work-group  commercial 
and  editorial  newspaper  systems,  the 
server  converts  information  to  HTML 
on  the  fly. 

POwerWire  news  wire  reception  soft¬ 
ware  feeds  a  powerful  database.  It  pro¬ 
vides  access  from  any  commercial 
HTML  browser,  such  as  Netscape,  to  sto¬ 
ries  using  predefined  views  or  full-text- 
search  capability. 

The  Dalai  SC  commercial  system 


Xlim 

offers  integrated  classified  and  display 
ad  management  systems,  from  ad  taking 
to  page  makeup,  including  automatic- 
web-publishing  with  advanced  database 
indexing  and  search  capabilites. 
Exhibiting:  PageXTractor,  a 
QuarkXTension  that  allows  digital 
archiving  and  management  systems  like 
Canto’s  Cumulus  and  B&L  Phrasea  to 
automatically  full-text-index  a 
QuarkXPress  document  with  thumb- 
nail/pteview.  May  also  be  used  as  part  of 
a  page-production  monitor. 

AdPlacer  an  XTension  that  automati¬ 
cally  and  constantly  places  dummy 
advertising  onto  pages. 


Booth;  711 

DATA  SCIENCES  INC. 

Introducing:  The  new  Oracle 
7/Powerbuilder/Windows  NT 
Circulation  and  Display  Advertising  AR 
software.  Since  1972,  DSI  has  been  pro¬ 
viding  business  systems  to  newspapers, 
and  that  experience  is  incorporated  into 
new  features  on  both  software  pack¬ 
ages.  A  uniquely  designed  common 
address/person  database  provides 
unparalleled  flexibility  by  using  the 
same  address  and  person  information 
across  all  departments. 

DSI  Circulation  allows  easy  access  to 
subscriber  information,  all  with  the 
same  underlying  database.  DSI 
Advertising  AR  affords  managers  access 
to  volumes  of  information  for  online 
sales  reporting,  production  manifest  and 
historical  data.  Supporting  the  software 
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is  a  powerful  rating  structure. 

DSI  also  offers  classified  billing  inter¬ 
faces  to  all  major  front-end  systems  and 
an  exclusive  cash  drawer  system. 

Booth:  331 

DATATIMES 

Staffed  by:  Mike  Harris,  mgr.,  publisher 
services;  Jeff  Maxwell,  Charles  Cochran, 
Tony  Dempewolf,  software  engineers; 
Greg  Banik,  mktg.  dir.-UMl  corporate  div. 
Introducing:  DataTimes’  newest 
products  for  allowing  publishers  to 
efficiently  process  stories  from  editorial 
production  or  pagination  systems  into 
an  intranet-  or  Internet-accessible  text 
archive.  Complete  system  administra¬ 
tive  features  include  the  ability  to 
operate  exclusively  through  a  Web 
browser  interface.  Additionally,  various 
document  retrieval  interface  options  are 
available. 

DataTunes  will  also  be  showing  the 
systems’  ability  to  display  text  with  relat¬ 
ed  photos  and  graphics  through  its 
coordinated  system  with  the  Associated 
Press  and  its  AP  Preserver  photo 
archive. 

Along  with  its  new  corporate  parent, 
UMI,  a  Bell  &  Howell  company, 
DataTimes  offers  new  content  collec¬ 
tion,  distribution  and  access  options. 


Booth:  2820 

DAUPHIN  GRAPHIC  MACHINES  INC. 

Staffed  by:  Chris  Lunt,  pres.; Jack  Little, 
v.p.  sales;  Bob  Dietz,  Dave  Romberg,  Jim 
Leveille,  Jerry  Bisen,  Jim  Vansco, Tom 
Loesch,  Rich  Leone,  Paul  Amelung. 
Introducing:  The  DGM^30  and  DGM- 
850  single-width  printing  units  and  the 
DGM-1030  folder.  Sales  representatives 
will  be  available  to  discuss  equipment, 
sales  and  service.  Dauphin  Graphics 
offers  an  extensive  parts  inventory,  24- 
hour  emergency  service,  electrical  field 
service,  appraisals  and  consulting. 

Booth:  2847 

DAVID  M  CO. 

Staffed  by:  E.G.  Mills,  pres.;  Charles 
Edwards,  technical  service  rep.;  Ernesto 
Alvarado,  South  America  sales  rep. 
Introducing:  A  worldwide  supplier  of 
lithographic  printing  blankets,  David  M 
Co.  showcases  the  Quanti-Lith  Special 
Edition  newspaper  blanket.This  buffed, 
compressible  no-pack  blanket  is  com¬ 
posed  of  tough  polymer  compounded 
to  meet  severe  demands  of  today’s  high¬ 
speed  newspaper  presses.  It  features 
high-quality  solid  and  halftone  reproduc¬ 


tion,  exceptional  durability,  unsurpassed 
registration  control  and  unmatched  con¬ 
sistency. 

Booth:  3313 

DAY  INTERNATIDNAL  INC. 

Staffed  by:  Mike  Neroni,  national  sales 
dir.;  Bill  Smals,  Larry  Cabaniss,  Mike 
Treadway,  Julio  Vela,  sales  dirs. 
Exhibiting:  A  complete  line  of  blan¬ 
kets  for  single-  and  double-width  press¬ 
es.  The  NewsMaker  8889  features  a  no¬ 
pack,  dual  compressible  layer  designed 
for  nip-point  dynamics  that  produce 
consistent  nuetral  feed  characteristics. 
The  layers  help  maintain  consistent  web 
tension,  which  reduces  web  breaks  and 
maintains  better  registration.The  charac¬ 
teristics  also  contribute  to  better  web 
control,  fewer  press  adjustments,  and 
fester  makeready. 

NewsMaker  8891,  featuring  a  no¬ 
pack,  positive  feed  compressible  layer, 
is  designed  for  presses  requiring  posi¬ 
tive-feed  blankets  and  provides  fast 
makeready  and  minimal  press  adjust¬ 
ments. 

Newsprinter  8894  features  a  standard, 
four-ply  guage  for  flexibility  in  packing. 
It  is  designed  for  single-  or  double-width 
presses  and  is  used  in  a  no-pack  mode 
on  pressess  with  shallow  undercuts,  like 
Goss  Headliner  Offset.  It  gives  printers 
the  benefits  of  no-pack  blankets  in  a 
packed  blanket. 

Booth:  3947 

DENEX  INC. 

Staffed  by:  Christer  Olsson,  pres./CEO; 
Gary  Carroll,  U.S.  pres.; Jeff  Gelfend, 
sales/mktg.  dir.; Yves  Robinet,  technical 
operations  mgr. 

Introducing:  The  latest  version  of  the 
CopyTrack  production  tracking  and 
information  system,  for  planning,  totaliz¬ 
ing  and  reporting  all  production  activity 
from  the  folder  through  distribution. 

New  ReelTrack,  a  Windows-based  sys¬ 
tem  for  tracking  and  reporting  on 
newsprint  shipments,  inventory  and 
runnability. 

Both  systems  run  on  Microsoft 
Windows  and  display  accurate,  real-time 
production  status  while  recording  data 
on  a  shared  SQL  database  for  automatic 
end-of-run  management  trend  reports. 
Customers  say  the  systems  pay  for 
themselves  in  one  to  two  years  in 
reduced  newsprint  waste. 

The  new  laser  CopySensor  for  grip¬ 
per  applications  is  a  low-cost  IR-LED 
sensor  that  provides  accurate  counts. 


with  no  wear  and  no  adjustment,  at  a 
low  price.  It  is  an  indirect  replacement 
for  finger-type  and  other  gripper  copy 
counters. 

Exhibiting:  Laser  CopySensors,  copy 
counters  designed  for  all  applications; 
lapped  stream,  gripper  pickup,  inkjet 
labeling,  stackers,  etc. 

Booth:  755 

DIGITAL  COLLECTIDNS 

(See  Gannett  Media  Technologies 
International) 

Booth:  701 

DIGITAL  EQUIPMENT  CDRP. 

Staffed  by:  Jim  Bovay,  printing/publish¬ 
ing  mktg.  mgr.;  Robert  Farquhar,  v.p. 
communications/media;  Joe  Markowitz, 
media  consulting. 

Exhibiting:  Digital’s  Alpha  worksta¬ 
tions  and  servers,  chosen  by  over  120  of 
the  top  solution  providers  in  printing 
and  publishing,  over  a  wide  variety  of 
applications.  With  Alpha’s  high  speed. 
Digital  has  moved  ahead  with  NT  work¬ 
stations  and  servers  based  on  price  and 
performance.The  combination  of 
Digital’s  technology  and  global  service 
and  its  partners’  applications  creates 
sustainable  value  and  a  competitive 
edge  for  customers. 

Booth:  447 

DIGITAL  TECHNDLOGY  INTERNATIDNAL 

Staffed  by:  Stephanie  Killpack,  booth 
mgr.;  Don  Oldham,  chairan/CEO;Jo  Ann 
Froelich,  pres.;  Richard  Hall,  PR/mktg. 
Introducing:  Under  the  theme  Making 
Pagination  Profitable,  a  series  of  new 
products  designed  to  offer  the  right 
solution  for  publishers.  New  this  year, 
some  previously  Macintosh-only  applica¬ 
tions  will  be  available  as  cross  platform 
MacOS,  Windows  31,  Windows  95  and 
NT  applications.  Databases  are  also  avail¬ 
able  to  operate  on  both  Windows  NT 
and  Unix  servers. 

Among  new  software  products,  DT’s 
new  ad  order  entry  system  provides 
capabilities  to  manage  classified  and  dis¬ 
play  ads,  through  sales,  booking,  produc¬ 
tion,  planning  and  pagination.  New  fea¬ 
tures  are  designed  to  increase  revenue 
and  provide  customizable  management 
reporting. 

Electronic  library  systems  for  text  and 
graphics  include  DT’s  sophisticated  new 
searching  capabilities. 

New  features  in  version  4.2  of  DT’s 
Editorial  and  Graphics  management  sys¬ 
tems  include  an  editorial  budgeting  fea- 
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turc  that  provides  electronic  budgets  for 
either  individual  newspapers  or  entire 
groups.  With  DT’s  unique  WAN  and 
Locations  database  technology,  stories, 
pictures  or  pages  may,  when  appropri¬ 
ate,  be  shared  between  titles. 

DT’s  pagination  database  offers  the 
added  benefits  of  intelligent  copy  flow 
control  and  computer-assisted  pagina¬ 
tion,  while  allowing  a  number  of  jour¬ 
nalists  to  work  on  the  same  page  simul¬ 
taneously. 

The  World  Wide  Web  is  the  focus  of 
HTML  publishing  facilities  that  enable 
information  to  be  published  on  the  Web 
without  costly  manual  repurposing. 


Booth:  1851 

DK&A 

Staffed  by:  David  Burkhart,  sales  rep.; 
David  Brannan,  national  sales  dir.; 
Charles  James,  v.p.-technical  services. 
Introducing:  Imposition  2.0  software 
for  imposing  QuarkXPress  and 
PageMaker  files.The  system  allows  real¬ 
time  editing  and  page  reviews.  It 
imports  PostScript  files  from  over  30 
applications  for  Macintosh  and 
Wmdows,  and  support  of  EPS  and  TIFF 
includes  nearly  any  file.  With  DK&A’s 
Trapper,  Imposition  allows  users  to 
impose,  preview,  edit,  trap,  proof,  sepa¬ 
rate  colors  and  print  in  a  single  environ¬ 
ment,  meaning  big  savings  in  time 
when  previewing  pages  before  output. 

Booth- 1551 

DOUTHin  CORP. 

Staffed  by:  Mark  E.  Froelich,John  G. 
Diehl,  Mark  W.  Diehl. 

Exhibiting:  E)outhitt  manufactures  a 
wide  selection  of  plate  expiosure  units, 
including  the  semi-automated  twin- 
frame  Model  Gemini  Platemaker,  which 


uses  a  GATE  Award-winning  vacuum  sys¬ 
tem  offering  speed,  registration,  and  per- 
formance.The  unit  comes  with  sturdy 
construction  and  reliability  based  on 
Douthitt’s  78  years  of  experience. 

Other  advantages  include  the  flexibili¬ 
ty  to  use  any  registration  board  or  tiling 
board,  counterbalanced  adjustable  lamp 
to  optimize  distance,  anti-static  vacuum 
blanket,  and  the  fastest  vacuum  contact 


available.  Douthitt  now  uses  an 
improved  silent  vacuum  pump  that  is 
maintenance  free. 

One  of  the  compiany’s  specialties  is 
large  sizes  to  fit  new  press  sizes. 

Booth:  1646 

DUARTE  REGISTER  SYSTEMS  INC. 

Staffed  by:  Martin  A.  Peters,  Karilyn 
Duarte,  Kevin  M.  Klass. 


Archives... 

Classifieds... 

Today’s 

news... 


Taking 
it  to 
the  ’Net? 

Go  ON-LINE  now 

with  help  from 
Stauffer  Media  Systems! 

Three  new  on-line  products  from  Stauffer  can  help  your  newspaper  com¬ 
mand  an  information  presence  on  the  Internet. 

Interconnect  provides  a  low  cost  solution  to  Internet  publication  of  your 
existing  Stauffer  Gold  Library  archives. 

Quadrant  is  an  on-line  classified  service  that  drives  revenue  while  main¬ 
taining  your  newspaper’s  branded  identity,  all  at  a  very  reasonable  cost. 

Voyager,  our  newest  product,  creates  a  powerful  archiving  system  for  text, 
photos,  and  graphics  on  a  relational  data  base.  With  HTML  formatting. 
Voyager  archives  are  inherently  Web  ready. 

Talk  to  your  Stauffer  sales  representative  to  schedule  a  demo  of  these  on¬ 
line  products  at  NEXPO’97  in  New  Orleans  to  learn  how  your  newspaper  can 
launch  into  the  electronic  future. 


See  all  the  Stauffer  Gold 
products  at  Booth  #947  at 
.NEXPO’97  in  New  Orleans 


P.O.Box  13.10 Joplin. MO 64802  (417)782-0280 
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UMA750  dust  collectors  for  pressroom 
dust  control  and  noise  abatement  sys¬ 
tems  for  folders  and  slitters. 

Also:  unit  for  recycling  waste  ink,  sol¬ 
vent-recovery  systems,  ink-mist  control 
systems,  quiet  rooms  and  enclosures. 


Introducing:  The  Web-Step  Imagesetter 
Tiling  System  provides  a  simple,  precise 
and  innovative  way  to  tile  prepunched 
imageset  output  in  platemakers. 
Configured  to  work  with  existing 
imagesetters  and  register  system,  users 
simply  slide  tiling  blocks  into  position 
for  the  desired  web  size.  No  more 
repunching  imagesetter  film. 

Duarte  Register  Systems,  a  leading 
provider  of  pin  registration  for  web 
presses,  provides  precise  image  control, 
from  pasteup  or  electronic  output  on  to 
the  press,  and  is  configured  to  woric 
with  existing  press  and  prepress  equip¬ 
ment.  Hundreds  of  newspapers  and 
commercial  web  printers  use  Duarte 
register  systems  and  increase  their  pro¬ 
ductivity  and  profitability  by  reducing 
paper  waste,  virtually  eliminating  plate 
remakes,  experiencing  faster  press 
starts,  and  printing  more  color  in  regis¬ 
ter  in  less  time  —  whether  offset  or 
direct. 


Booth:  3447 

DYNARIC  INC. 

Staffed  by:  Joseph  Martinez,  pres.;  Mike 
Moses,  v.p.  sales;  Len  Brown,  power 
equipment  sales  mgr.;  Bob  Frey,  graphic 
arts  sales  mgr.;  Steve  Mishler,  reg.  sales 
mgr. 

Introducing:  Dynaric  Inc.,  a  leading 
supplier  of  newspaper  strapping 
machinery,  plans  to  show  a  lineup  of 
equipment  whose  outstanding  reliability' 
helps  maximize  productivity  and  pro¬ 
duce  lower  costs  j-ier  bundle. 

For  example,  the  NP-2,  NP-2  Crosstie 
System  and  NP-1500  line  of  newspaper 
strapping  equipment  are  all  backed  by 
Dynaric’s  customer  satisfaction  pro¬ 
gram.  Also  on  display:  the  newly  intro¬ 
duced  QS-2000  and  DF-20  for  use  in 
offline  strapping  applications. 

The  NP-2  features  programmable 
logic  control/diagnosis,  a  segmented 
strap  feed  track,  a  soft  bundle  clamp  and 
a  side  squaring  device.  It  is  equipped  to 
fit  into  today’s  automated,  interlocked 
mailroom  systems  by  incorporating 
strap/bundle  sensors  and  electrical 
interlock  connectors.  User-friendly  fea¬ 
tures  include  control  panels  on  both 
sides,  quick-change  strap  dispenser  and 
automated  strap  feed  device. 

The  NP-1500  is  designed  for  installa¬ 
tions  with  ancillary  operations  where  a 
lower  cost  machine  is  required. 

The  QS-2000  is  a  high-speed,  bottom 
seal  strapping  machine  featuring  easy 
strap  loading,  internal  dispenser,  anti-jam 
feature  and  externally  adjustable  elec¬ 
tronic  tension  control. 

The  DF-20  is  a  semi-automatic  strap¬ 
per  with  externally  adjustable  strap 
feed,  electronic  tension  control  and  an 
audible  cycle  alert  safety  signal. 


Booth:  1647 

ECRM  INC. 

Staffed  by:  Ken  Hurtubise,  v.p.  mktg; 
Thomas  Ireland,  nat.  mktg.  mgr. 
Introducing:  ScriptSetter  scries  of 
high-resolution  color  imagesetting  sys¬ 
tems,  including  KnockOut  4550  and 
KnockOut/PRF,  18-inch  wide  imageset¬ 
ters  with  head  and  tail  punch  modules, 
variable  resolutions  (1,000-2,450  dpi),  a 
PostScript  Level  2  software  Rip  and  dual 
buffer  exit  system.  Precise  imaging  and 
film-tofilm  accuracy  is  made  possible  by 
a  tension  control  system,  from  the  input 
cassette  to  final  film  delivery. 

The  new  KnockOut/PRF  includes  a 
unique  cut-to-size  technology  allowing 
operators  to  specify  the  length  of  each 
piece  of  film  or  polyester  plate,  as  it  is 
delivered  to  a  proprietary  buffer  exit, 
linked  to  standard  on-line  processors. 
Exhibiting:  AIR75  color  digital  plate- 
setter  with  multi-beam  internal  drum 
and  speeds  up  to  74  full-size  plates  per 
hour. 


Booth:  3447 

DYC  SUPPLY  CO. 

Staffed  by:  Joseph  Martinez,  pres.; 

Dave  Kennedy,  v.p.  sales;  Jack 
Valdespino,  Kevin  Kennedy,  regional 
sales  mgrs. 

Exhibiting:  A  complete  line  of  printing 
blankets  —  headed  by  the  new  NP-21 
—  for  all  newspaper  press  applications. 

The  NP-21,  specifically  designed  for 
newspapers,  settles  in  quickly  and 
does  not  sink.  This  no-pack  blanket  elim¬ 
inates  the  need  to  compensate  for  over¬ 
feed  and  underfeed,  has  excellent 
release  characteristics  and  provides 
unmatched  durability  for  long  runs 
between  blanket  changes.  Throughout 
testing,  the  NP-21  consistently  held  reg¬ 
ister,  especially  in  color  decks  and  after 
web  splices. 

The  NP-21  features  the  latest  advance¬ 
ments  in  offset  printing  technology, 
namely'  a  uniform,  closed  microcell  com¬ 
pressible  layer  and  a  high-tensile,  water- 
and  solvent-resistant  backing.  Both  tech¬ 
nologies  increase  longevity  by  eliminat¬ 
ing  blanket  smashes  and  together  pro¬ 
vide  quicker  wash  up  and  protection 
against  accidental  delamination  and 
swelling. 

The  NP-21  is  a  4-ply,  no-pack  blanket 
designed  for  use  on  all  newspaper 
presses,  especially  Goss,TKS  and 
Mitsubishi.  As  with  all  DYC/Kinyo  offset 
printing  blankets  the  thickness  is  guar¬ 
anteed  to  be  within  eight  ten-thou¬ 
sandths  of  an  inch. 


Booth:  3412 

EDGE  ERGONOMICS 
Staffed  by:  Kevin  Nelson. 
Introducing:  Lifting  devices  to  posi¬ 
tion  inserts  and  other  materials  for 
injury-free  handling:  EZ  Loader,  Scissor 
Lift  Pallet  Jack,  Super  Stacker. 


Booth:  1915 

EDGIL  ASSOCIATES  INC. 

Staffed  by:  Ed  Hopey,  pres.;  Gil  Wolsky, 
v.p.;  Linda  Gagnon,  v.p.  sales/mktg.; Jeff 
Kosiorek,  mktg.  coordinator;  Bill 
Jatromb,  Sean  Callahan,  sales  execs. 
Introducing:  Interactive  classified  ad 
hosting  program  for  the  Internet.  Using 


Booth:  1003 

EASTMAN  KODAK  CO. 

Staffed  by:  W.  Manzek,  product  mgr.;  H. 
Rocha,  mktg.  mgr.;T.  Martin,  nat.  account 
mgr. 

Exhibiting:  From  capturing  images  to 
outputting  printed  pages,  products  such 
as  imagesetting  film,  digital  cameras, 
color  proofer,  photo  CD  image  storage 
equipment,  color  management,  scan¬ 
ners,  ink-jet  printers. 


Automotive 

Ckweifiede 


Booth:  3309 

ECLECTIC  CO.  INC. 

Staffed  by:  Ronald  M.  Wantz,  pres.; 
Douglas  D.  Wantz,  project  mgr. 
Exhibiting:  Pressroom  environmental 
systems,  featuring  UMA450  and 
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pers  from  the  newsrooms,  to  board- 
rooms  to  mailrooms,  and  including  com¬ 
prehensive  classifieds. 

The  monthly  Free  Paper  Publisher, 
the  journal  of  the  free  paper  industry, 
provides  a  window  to  this  last-growing 
industry. 

Directories  include  the  tS>97  Editor 
&  Publisher  International  Year  Book, 
the  encyclopedia  of  newspapers;  the 


1997  Editor  &  Publisher  Market 
Guide,  which  helps  sell  newspaper  mar¬ 
kets  with  demographic  and  commercial 
information  on  U.S.  and  Canadian  mar¬ 
kets. 

U.S.  Market  Forecasts  reveals  compre¬ 
hensive  data  and  projections  for  U.S. 
towns  with  2,500  or  more  people. 

Conferences  include:  the  9th  Annual 
Interactive  Newspapers,  Feb.  4-7, 1998, 


Edgil’s  WebCentral  software,  newspa¬ 
pers  pay  only  for  ads  transferred  to  the 
Web.  With  no  capital  outlay,  newspapers 
benefit  from  using  Edgil’s  advanced 
architecture  and  revenue-generating 
applications. 

WebCentral  enhancements  include 
such  value-added  services  as  interactive 
recruiting  softw'are  and  automated 
query  agents  (AQAs)  that  allow 
browsers  to  request  automatically  deliv¬ 
ery  of  ads  via  e-mail.  Edgil  plans  to 
announce  advancements  in  its  AdParse 
software,  a  frist  and  accurate  ad  content 
searching  tool. 

NcwsCentral  software  provides  auto¬ 
mated  editorial  data  conversion  and 
now  translates  electronic  copy  for  use 
on  the  Intemet.The  system  accepts 
lai^e  amounts  of  copy,  then  categorizes 
news  stories  and  routes  them  to  desti¬ 
nations  at  the  newspaper.  NewsCentral’s 
new  receiving,  categorization  and  rout¬ 
ing  (RCR)  technology  supplies  real-time 
information  dispersion,  and  is  flexible 
enough  to  send  copy  to  many  interac¬ 
tive  data  sources. 

EdgCapture,  the  automated  prepay¬ 
ment  system  for  advertising  and  circula¬ 
tion  departments,  now  processes  pay¬ 
ments  over  the  Internet. 


Enterprise. 


Powerful  solutions  for  today 
and  flexibility  for  tomorrow. 


For  two  decades,  hundreds  of 
advertising  and  classified  directors 
have  relied  on  Atex  for  integrated 
advertising  systems. 


Today,  the  Enterprise  advertising 
system  provides  the  powerful  sales, 
marketing  and  production  tools  — 
from  strategic  planning  to  sales 
analysis  to  pagination  —  to 
increase  productivity  and  revenue. 


Booth:  933 

EDITOR  &  PUBLISHER 

Staffed  by:  Chris  Phillips,  Colin 
Phillips,  co-publishers;  Mike  Dardano, 
v.p.-advertising;  Dennis  O’Neill,  v.p.-new 
media  mktg.;  Paul  Arata,  CD-ROM  prod¬ 
uct  mktg.  mgr.;  Mike  Rogers,  Jim  Hoos, 
Joanne  Koenigsberg,  Greg  Lawner,  Betsy 
Maloney,  ad  sales  reps. 

Introducing:  New  quarterly  magazine, 
mediainfo.com,  subtiUed, “Journal  of  the 
Online  News  Indastry.”  Plus  the  1997 
Editor  &  Publisher  International  Year 
Book  CD-ROM;  a  new  directory  of  free 
publications,  the  E&P/FPP  Community, 
Specialty  &  Free  Publications  Year 
Book,  providing  data  on  free  papers  and 
groups;  the  1997  Editor  &  Publisher 
Market  Guide  and  1997  U.S.  Market 
Forecasts  CI>ROM;  Editor  &  Publisher 
Interactive  Web  site,  chock  full  of  news 
on  online  newspapers,  events,  classi¬ 
fieds;  E&P  Members  Network,  an  online 
service  for  newspaper  professionals, 
offers  access  to  E&P  magazine  archives, 
texts  from  industry  conferences,  infor¬ 
mation  from  new  media  conferences 
woridwide,  and  other  online  sources. 
Exhibiting:  The  latest  Editor  & 
Publisher  magazine,  covering  newspa- 


just  Atex  anymore 


visit  us  at  NEXPO 

booth  #1201. 
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Seattle,  Wash.;  4th  Annual  Interactive 
Publishing,  Nov.  12-14, 1997,  Zurich, 
Switzerland;  2nd  Annual  Medios 
Interactivos,  Nov.  3-5, 1997,  Costa  Rica; 
Editorial  Issues  on  the  Web,  July  31-Aug. 
2, 1997,  New  York,  NY. 


Booth:  3159 

EDIWISE 

Staffed  by:  (Ediwise)  Eric  Wee,  dir.  elec¬ 
tronic  commerce;  Rose  Gonzalez,  sup¬ 
port  analyst;  Jeff  Low,  account  mgr.; 
(AEG  Automation  Systems  Corp.)  Euan 
Morgan,  vice  president;  Ray  Haima,  sys¬ 
tems  consultant;  Jan  Gribowicz,  account 
mgr. 

Introducing:  A  system  allowing  pro¬ 
duction  control  “from  dock  to  dock” 
from  Ediwise,  the  Abitibi  Price  Inc.  divi¬ 
sion  that  in  1987  launched  theAbitRol 
newsprint  inventory  sy'stem  now  used 
at  150  newspapers,  and  AEG,  a  provider 
of  monitoring  and  counting  systems  for 
printers. 


Booth;  64 

ELECTRIC  CLASSIFIEDS  INC. 

Staffed  by:  Steve  Buck,  v.p.  business 
development;  Jerry  Butz,  mgr.  business 
development;  Elliot  Wassarman, 
pres.,  CEO;Tom  Barquinero,  commu¬ 
nications  dir.;  Randy  Hamilton,  v.p.,  eni- 
neering;  Fran  Maier,  v.p.,  g.m.  of 
Match.com. 

Introducing:  Privately  branded  online 
classified  advertising  transaction  systems 
and  services.  Products  include  turnkey 
customer  care,  integrated  print  and 
online  classified  operations,  user  self- 
publishing  features  and  a  multiple- 
source  revenue  model  for  online  pub¬ 
lishers. 

For  newspapers  seeking  to  lead  in 
online  classified  commerce,  ECI  says  its 
Match.com  online  personals  service  is  a 
leading  retail  brand  in  the  field. 
Launched  in  early  1996  to  test  a  propri¬ 
etary  application  technology,  it  has 
grown  into  one  of  the  top  10  subscrip¬ 
tion  revenue  generators  on  the  Web  and 
one  of  PC  Magazine’sTop  100  Web 
sites  of  1997. 


Booth:  12 

ELECTRONIC  SCRIPTORIUM 

Staffed  by:  Edward  Leonard,  pres. 
Introducing:  Information  management 
services  utilizing  cloistered  monks  and 
nuns  to  bring  a  high  level  of  intellectual 
value  to  captioning,  cataloging  and 
archiving  projects  for  companies  such 
as  Time  magazine,  the  New  Yoric  Daily 


News,  Allsport  and  Conde  Nast. 
Cataloging  packages  designed  to  suit 
each  collection’s  unique  properties, 
often  based  on  Library  of  Congress  and 
MARC  standards. 

The  professional  staffers  are  supple¬ 
mented  by  business  associations  with 
religious  orders  such  as  Benedictines, 
Carmelites,  Franciscans  and  the  Order  of 
Cistercians  of  the  Strict  Observance 
(Trappists).  In  the  Cistercian  tradition, 
dating  from  the  11th  century,  monks 
have  supported  themselves  through 
manual  labor.  The  traditions  of  copying 
and  illuminating  manuscripts  allowed 
the  redefinition  of  monastic  labor  to 
include  computer-oriented  tasks.The 
monastic  work  force  includes  educated 
people  who  are  dedicated  to  excellence 
and  perform  detailed  work  meticulously. 
The  knowledge  of  foreign  languages  in 
monasteries  provides  a  rich  resource 
and  the  tradition  of  silence  offers  a 
unique  atmosphere  for  high-quality 
work. 


Booth:  2624 

ENKEL  CORP. 

Staffed  by:  Chester  Moore,  Ray 
Cornell,  Fred  Hertz,  Charles  Kaiser,  Holly 
Fleming. 

Introducing:  The  stackable  Autoweb 
flying  paster,  rated  at  speeds  over  2,(XX) 
feet  per  minute.  Features  include  PLC, 
capacity  for  50-inch  diameter  rolls,  digi¬ 
tal  operation  display  showing  number 
of  impressions  and  time  until  splice. 


Booth:  3 

ERA-MAPTEC  LTD. 

Staffed  by:  Paul  Kidney. 

Introducing:  Online  reader  offer  ser¬ 
vice  provides  satellite  images  and  per¬ 
spective  views  of  desired  locations  such 
as  San  Francisco  from  above  —  similar 
to  an  online  offer  in  Ireland  for  the  Irish 
Times  newspaper. 


Booth:  2812 

EWERT  AMERICAN  ELECTRONICS  LTD. 

Staffed  by:  Richard  Ewert,  pres.;  Chris 
Eickhoff,  exec.  v.p. 

Introducing:  Press  control  console 
with  presetting  features  and  message 
controller.  OPS  concept  for  total  produc¬ 
tion  preparation  and  control  —  press 
control,  presetting,  production  monitor¬ 
ing,  material  handling,  plate  information 
and  tracking,  roll  handling,  mailroom 
control. 

Exhibiting:  New  solutions  for  the 
retrofit  market. 


Booth:  2411 

FINCOR  ELECTRONICS 

Staffed  by:  Lee  Hankey,  printing  prod¬ 
ucts  sales  mgr.;  Dick  Simmons,  engineer¬ 
ing  mgr.;  Rodney  Heiner,  quality  assur¬ 
ance  mgr. 

Introducing:  Single-  and  double-width 
drive  systems  designed  specifically  for 
printing  presses.  Systems  are  easily 
adapted  to  new  press  installations  or 
configured  for  additions  to  existing 
presses. 

Along  with  new  drive  systems,  Fincor 
is  introducing  a  “New  Spark  of  life” 


Business 


retrofit  to  upgrade  existing  Model  5125 
double-width  drives  to  state-of-the-art 
power  electronics. 

Exhibiting:  Complementary  press 
drive  equipment  such  as  operator  pan¬ 
els  and  drive  information  systems. 


Booth;  2129 

FIRST  USA  PAYMENTECH 

Introducing:  First  USA  Paymentech, 
the  largest  payment  processing  service 
dedicated  to  the  direct  response  indus¬ 
try,  processes  merchant  payment  trans¬ 
actions  covering  a  broad  range  of  mar¬ 
keting  channels,  including  authorization 
and  settlement  for  all  major  credit  cards, 
consumer  bank  account  (electronic 
check)  debit  processing,  private-label 
and  purchasing  cards,  and  international 
currencies. 

Unique,  flexible  payment  programs 
allow  merchants  to  incorporate  pay¬ 
ment  options  designed  to  elevate  con¬ 
sumer  response  and  facilitate  business- 
to-business  commerce  through  continu¬ 
ity,  deferred,  installment,  and  recurring 
billing  capabilities.  Products  expand  the 
boundaries  of  business  support  services 
and  broaden  merchants’  marketing 
opportunities. 


Booth:  2847 

FLINT  INK  CORP. 

Staffed  by:  David  B.  Flint,  exec,  v.p.; 
Greg  Lawson,  group  v.p.;  Roy  Beagle, 
v.p.-news  ink;  Susan  G.  Kutchta  group 
mktg.  dir.;  Kathy  Marx,  v.p.-mktg. 
Introducing:  Performance  Plus  news 
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Performance  V 


ink  colors,  a  new  ink  system  providing 
strong  colors  for  performance  power. 
The  inks  produce  improved  print  quali¬ 
ty  with  sharper  dots,  smoother  over¬ 
prints  and  less  setoff.  Sharper  registra¬ 
tion,  better  runnability,  and  lower  densi¬ 
ties  for  higher  mileage  are  added  bene¬ 
fits. 

Exhibiting:  Ink  Plus,  the  printer’s  link 
to  satisfaction,  provides  an  invaluable 
system  of  support  resources. 

Booth:  301 1 

FMC  CORP. 

Staffed  by:  Rick  Schering,  dir. 
sales/mktg.:John  Harper,  sales  mgr. 
Introducing:  Layout  Wizard,  a 
Windows-based  software  tool  that  ■ 


allows  users  to  graphically  create  and 
edit  AGV  guide  paths.  Its  user-friendly, 
menu-driven  interface  drastically 
reduces  the  complexity  and  time 
involved  designing,  installing  and  chang¬ 
ing  auotomated  vehicle  systems. 

The  FMC  Walkabot,  a  low-end  auto¬ 
matic  pallet  jack  vehicle  for  moving  rolls 
or  pallets,  features  a  full  function  micro¬ 
processor  controller  aboard  the  vehicle. 
Guidance  with  or  without  wire  provides 
safe,  accurate  guide  path  tracking.  It 
includes  a  number  of  safety  features  and 
allows  manual  operation. 

Booth:  419 

FOLEY,  TORREGIANI  &  ASSOCIATES  INC. 

Staffed  by:  Bill  Foley,  Jaime  Torregiani, 
Charlie  Donovan,  Jim  Cuozzo,Jim  Kelly, 
Tom  Difazio. 

Introducing:  ClassPage,  the  automatic 
classified  pagination  program  for 
PostScript  or  non-PostScript  output 
from  any  front-end  system.The  UTl 
GJniversal  Translation  Interface)  trans¬ 
lates  traditional  typesetter  code  to 
Postscript.  ClassPage  and  UTI  were 


Wm 

developed  by  Northwood  Publishing 
systems. 

Also,  shown  for  the  first  time,  two 
new  high-speed,  color-capable  imageset¬ 
ters  with  built-in  punch  systems. 


Booth:  1821 

FREEDOM  SYSTEM  INTEGRATORS  INC. 

Staffed  by:  Rich  Barnette,  Chris 
McKee,  sales;Trevor  Kibble,  managing 
dir.,  IPA  Systems;  Don  Blecha,  g.m. 
Introducbig:  Freedom  Series  ADvance 
Net,  an  Internet  tool  providing  a  search 
engine  for  the  FSl  Oracle  database  to 
search  ads  booked  for  the  Internet  by 
ADvance  Sales.  Used  in  conjunction 
with  any  standard  Internet  browser. 

Freedom  Series  ADvance  Sales  version 
4.6  Macintosh-based  classified  and  dis¬ 
play  ad  software  and  Freedom  series 
ADvance  Sales  for  Windows  95  version 
1.1.  ADvance  supports  booking  ads  for 
the  Internet  and  automatically  saves 
them  in  HTML  format  to  the  FSI  Oracle 
database,  making  them  available  in  real 
time  to  FSl’s  ADvance  Net  Internet  tool. 

It  automatically  calculates  charges  for 
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Our  Presses 
Make  Great 
Impressions... 

. .  .And  you  will  too  with  the  DGM  450  and  the  DGM  850 
single  width  presses  from  Dauphin  Graphic  Machines. 
State-of-the-art  technology  and  precision  engineering  come 
together  to  create  a  superior  line  of  presses  built  by  the 
leader  in  single  width  equipment  And,  each  unit  is  backed 
by  a  first-rate  warranty  and  24  hour  emergency  service. 

At  Dauphin  Graphic  Machines  we  build  it  better. 


Daupin  E^*aplic  Mactiies,  he. 


P.O.  Box  573 

Elizabethville.  PA  USA  17023 
800-346-6119  •  (717)362-3243 
FAX  717-362^165 


See  us  at  NEKPO  Booth  #2820 


/ 

bold  or  styled  words,  borders,  logos, 
graphics  and  fonts  within  ad  text;  sorts 
by  multiple  classification  ranges;  calcu¬ 
lates  cost  per  publication;  handles  blind 
boxes;  and  more. 

Mets  is  a  Windows  95-based  editorial 
and  tracking  system,  and  Galley  Fit  is  a 
Quark  XTension  for  automatically  resiz¬ 
ing  sort  galleys  to  other  column  mea¬ 
sures.  Freedom  Series  LiveWire  version 
4.2. 1  wire  service  and  remote  commu¬ 
nications  system  converts  Freedom  Edit 
files  to  HTML  and  allows  remote  access 
to  the  Oracle  database. 

Exhibiting:  Freedom  Series  editorial 
and  editorial  pagination  systems;  classi¬ 
fied  layout  and  classified  pagination  sys¬ 
tems;  ROP  ad  layout  system. 


Booth:  2031 

FUJI  HUNT  PHOTOGRAPHIC 
CHEMICALS  INC. 

Staffed  by:  Scott  Clouston,  sales  dir.; 
James  Whitehead,  product  development 
mgr.; Alice  Peterson,  mktg. 

Introducing:  ChemPact  Fountain 
Solution  System,  featuring  small,  dry,  vac¬ 
uum-packed  concentrate  with  an  auto¬ 
matic  mixing  unit.  Fuji  Himt  has  com¬ 
bined  the  easy-to-handle  ChemPact  con¬ 
cept  with  an  in-depth  understanding  of 
press-ready  fountain  solution,  resulting 
in  a  new  approach  for  press  operators. 
Major  reductions  in  storage  space  and 
transportation  costs  normally  associated 
with  drum  packaging  and  handling, 
along  with  freshly  mixed  fountain  solu¬ 
tion,  bring  a  new  and  safer  application 
to  the  pressroom. 

Exhibiting:  For  the  prepress  area, 
newspapers  learned  to  depend  on  fast 
and  easy  mixing  using  the  ChemPact 
Chemical  Handling  System.  Regardless 
of  the  film  being  processed,  Fuji  Hunt 
has  a  ChemPact  developer  to  match, 
along  with  several  types  of  rapid  access 
fixers.  In  addition,  state-of-the-art  equip> 
ment  for  electrolytic  silver  recovery  and 
wash  water  recirculation  will  be  on  dis¬ 
play. 


Booth:  1950 

FUJI  PHOTO  FILM  USA  INC. 

Exhibiting:  Fuji’s  full  line  of  Fujicolor 
Super  G  Plus  color  print  films,  featuring 
Fujicolor  Super  G  Plus  800,  an  ISO  800 
film  that  produces  fine-grained,  vivid 
color  prints  in  a  wide  variety  of  lighting 
conditions. 

The  Fujix  DS-505A  and  Fujix  DS-515A 
Digital  SLR  card  cameras  offer  a  higher 
effective  ISO  rating  of  800/3200,  new 


continuous  video  mode  and  faster  syn¬ 
chronized  firing. 

The  Fujix  Pictrography  3000  with 
30MB  and  48MB  frame  memories  — 
and  reduced  prices  —  utilize  Fujifilm’s 
Thermal  Development  and  Transfer 
Technology  that  requires  no  chemicals 
or  toner.  Users  can  obtain  brilliant  pho¬ 
tographic  color  quality  prints  —  the  first 
in  about  2  minutes,  others  in  about  70 
seconds. 

The  Fujifilm  DS-300  is  equipp)ed  with 
an  optical  viewfinder  and  incorprorates  a 


new  vacancy  transfer-based  1.3  million 
square  pixel  CCD  capable  of  capturing 
supierior  quality,  full-color,  full-frame 
images  up  to  a  maximum  resolution  of 
l,280-by-l,000  pixels.  It  has  an  optional 
extension  unit  with  a  continuous  mode 
feature  that  shoots  4.5  frames  prer  second. 


Booth:  755 

GANNEH  MEDIA  TECHNOLOGIES 
INTERNATIONAL 

Staffed  by:  Daniel  Zito,  pres./CEO;  Kurt 
Dressel,  v.p.-sales/mktg.;  (Celebro)  Steve 
Bums,  v.p.-new  technology;  Rebecca 
McGarvey,  nat.  account  mgr.;  (Digital 
Collections)  Mike  Tucker,  product  mktg. 
mgr.;  Bill  Kelley,  nat.  account  mgr. 
Introducing:  Celebro  Advertising 
Solutions  offers  a  suite  of  applications 
designed  for  newspapjers  and  major  cat¬ 
egory  advertisers  such  as  real  estate 
agents  and  auto  dealers.  Celebro  sys¬ 
tems  allow  advertisers  to  design,  create 
and  schedule  their  classified  display  and 
liner  ads  and  to  electronically  submit 
them  for  publication.  In  addition  to 
print  media,  Celebro  provides  facilities 
for  full  Internet  support  and  hosting. 
Audio  Text/FaxBack  service  and  kiosk 
presentations 

Celebro  will  demonstrate  real  estate 
and  automotive  products,  and  Internet 
and  interactive  voice  respwnse  products 
and  services. 

Digital  Collections  provides  a  power¬ 
ful  multimedia  infomution  and  work- 
flow  management  system  for  handling 


all  forms  of  digital  content  —  including 
text,  photos,  graphics  and  full-page 
images  —  within  one  database.  A  wide 
range  of  interfaces,  data  filters  and  gate¬ 
ways  exist  for  information  capture,  stor¬ 
age  and  retrieval.  Digital  Collections  also 
serves  as  a  single-source  information 
reservoir  to  support  and  manage  elec¬ 
tronic  and  Internet  publishing  initiatives 
and  will  demonstrate  its  enterprise-wide 
information  management  solutions,  as 
well  as  PhotoDesk,  a  stand-alone  photo 
archiving  system. 


Booth:  1657 

GEAC  VISIONSHIFT 

Staffed  by:  Warren  Fletcher,  g.m.;  Jerry 
Martinez,  newspapor  sales  mgr.;  Gary 
Schoessow,  newspapor  development 
mgr.;  Karen  Jaspor,  newspapor  support 
mgr.;  Cheryl  Lasse,  mktg.  mgr. 
Introducing:  VisionShift  Circulation 
Director  enables  newspapors  to  enjoy 
all  the  advantages  of  client/server  tech¬ 
nology  while  leveraging  existing  soft¬ 
ware  investments,  to  gain  new  func- 
tonality  without  buying  a  full-blown  sys¬ 
tem.  Relational  database  technology  cre¬ 
ates  an  engine  for  powerful  reporting. 
Coupled  with  Windows  NT  server  and 
Microsoft  SQL  server,  the  most  popular 
oporating  environments.  Circulation 
Director  helps  spot  opportunities  for 
building  revenue  and  increasing  circula¬ 
tion  while  reducing  exponses. 

An  automatic  extract  program  takes 
data  from  the  World  Class  Series 
Circulation  system  and  populates  the 
Circulation  Director  database,  where 
users  can  access  sophisticated  reporting 
and  analysis  tools.  New  reports  help 
with  budgeting  and  forecasting,  and  bet¬ 
ter  draw  and  subscriber  analysis  pro¬ 
vides  the  information  required  to 
strengthen  production,  distribution  and 
promotional  plans. 

Exporting  data  to  Microsoft  Office 
applications  opons  the  door  to  limitless 
presentation  flexibility,  including 
PivotTables  and  Graphs. 

Exhibiting:  VisionShift  Advertising, 
Attache,  Database  Marketing, 
Accounting,  World  Class  Series 
Advertising,  Circulation,  Ad  Layout, 
Cla,ssified,  Bad  Debt  Processing, 
Accounting. 


Booth:  3822 

GILBERTI  SPIHLER  INTERNATIONAL 

Staffed  by:  Celso  Gilberti,  Peter 
Spittler,  Steve  Barber,  Chuck  Rosati, 
Ruben  Grossberg,  Greg  Koss. 
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Introducing:  The  firm  is  a  professional 
planning,  architectural,  engineering,  and 
management  organization  dedicated  to 
nexvspapers.  It  aims  to  provide  irmova- 
tive  design  solutions,  high-quality  engi¬ 
neering,  advanced  construction  technol¬ 
ogy,  and  value  to  meet  clients’  facilities 
needs. 

Located  in  Cleveland,  GSI  includes 
a  multi-disciplined  team  of  professionals 
with  extensive  experience  in  process 
planning,  interior  design,  architecture, 
engineering,  project  and  construction 
management,  and  ongoing  facilities 
assistance.  GSI  has  proven  itself  on 
complex  newspaper  projects  through¬ 
out  the  United  States,  Canada,  and 
the  Caribbean  for  clients  from  small- 
cuculation,  family-owned  papers  to 
laige,  metropolitan  dailies  owned  by 
chains.  Exhibits  will  include  models 
and  renderings  of  completed  projects. 

With  GSI  at  Nexpo  will  be  MAI,  a 
professional  engineering  firm  providing 
environmental,  civil,  mechanical,  electri¬ 
cal  and  process  engineering.  The  firms 
have  worked  together  on  complete 
design  and  engineering  projects  for 
newspapers. 


Booth:  2431 

GLOBAL  PRESS  SALES  INC. 

Staffed  by: 

Edward  R.  Padilla,  pres.;  John  A. 
Pascarella,  v.p.,  g.m.;  Edward  J.  Uchrin, 
sales  mgr.;  David  Lukas,  engineering 
mgr. 

Introducing:  Global  offers  a  wide 
range  of  specialized  services,  including 
press  surveys,  appraisals,  representation 
for  the  purchase  or  sale  of  quality  used 
newspaper  presses,  engineering  for 
press  modifications,  and  complete 
turnkey  services,  including  press 
removal,  shipping,  installation,  start-up 
and  training. 


Booth:  3425 

GMA/MULLER  MARTINI 

Staffed  by:  Randy  Seidel,  pres./CEO; 
Dick  Connor,  exec.  v.p.-sales/mktg.;Tom 
Stuart,  nat.  sales  mgr.;  Darrell  Pav,  tech¬ 
nology  dir.;  Phil  Jones,  mktg.  mgr./sys- 
tems;  Frank  Cinquino,  technical  services 
dir. 

Introducing:  The  SLS2000/Powerliner 
inserting  system,  operating  up  to 
40,000  cph  in  double  production 
mode  with  missed  insert  repair  system. 
Jackets  and  inserts  will  be  fed  by 
AF200  hopper  loaders  and  new  GMA 
Mini  Loaders.  Operation  will  be  man¬ 


aged  by  Lines  packaging  line  control 
system. 

Muller  Martini  FlexiRoll  storage/ 
retrieval  stands  will  be  on  display,  and  a 
TV  program  stitcher  will  process  prod¬ 
ucts.  GMA  will  also  show  its  newly 
introduced  electronic  manuals. 

At  Nexpo,  GMA/MuUer  Martini  will 
focus  on  the  ability  to  integrate  an 
extensive  range  of  packaging  and  distri¬ 
bution  equipment,  systems,  and  control 
software.  Several  workstations  in  the 
booth  will  allow  visitors  to  gather  in- 
depth  information  on  specific  post-press 
components  or  to  discuss  system  con¬ 
cepts. 

An  SLS2000  feeder  test  stand, 
NEWSGrip  conveyor,  and  ink-jet  capa¬ 
bilities  will  be  highlighted,  as  will  the 
modules  comprising  GMA  Production 
System  application  software. 

Workstation  operation  is  continuous, 
supplementing  die  four  daily  inserting 
demonstrations. 

Exhibiting:  Muller  Martini  CN-25 
stackers;  spare  parts  display;  systems 
engineering  capabilities. 


Booth:  2831 

GOSS  GRAPHIC  SYSTEMS 


Staffed  by:  PM.  Kienzle,  v.p.-large 
newspaper  products;  H.L.  Cobb,  nat.  dir. 
large  newspaper  sales;  B.T.  LaBine,  sales 
dir.-single  width  &  insert  products;  W. A. 
Boston,  v.p.-commercial  products;  B.L. 
Gora,  dir.-mktg. 

Introducing:  The  Goss  Shaftless  Drive 
Universal  70,  a  new  two-around, 

70,000  cph  single-width  press  with 
2234-inch  (58  cm)  cutoff  Designed  for 
both  newspaper  and  semi-commercial 


Where's  wMir  eolor 
control  strip? 


WeMher 

S:  tKobtasJ  tICimes? 


CIRCULATION;  I.02I.I2I  Ml; 


Friday.  Juac  25.  IW7 


Ours  is  under  the  dateline  in 
the  masthead,  but  yours  could 
be  anywhere  as  part  of  your 
layout.  The  latest  Tobias  SDT 
Scanning  Densitometer  will 
"seek  and  find"  a  3/c  gray 
balance  bar,  even  as  small  as 
Vie"  high.  And  delivers  excep¬ 
tional  color  control,  instantly. 

Call  for  details. 

1 -800-877-DENS 


SO  Industrial  Drive.  P.O.  Box  2699.  tvyiarxt  PA 
189744)347  21S-322-1S00  Fax:  21S-322-1504 
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printing,  the  Universal  70  features  high 
pnxluctivity  and  print  quality.  Also  on 
display:  the  latest  Goss  technologies. 


Booth:  2236 

GRAFIKONTROL  AMERICA 

Staffed  by;  Ward  Walsh,  pres.;  Ric 
Mayle,  v.p.-sales/mktg.;  Paolo  DeGrandis, 
exec.  v.p. 

Introducing:  Color  register  and  indi¬ 
vidual  ribbon  register  systems  for  news¬ 
paper  presses.  The  CR20  System  will  be 
installed  on  a  new  Goss  press  in  Oslo, 
Norway. 


Booth:  1747 

GRAPHIC  ENTERPRISES  OF  OHIO  INC. 

Staffed  by:  Rosanne  Dressel,  show 
mgr.;  Greg  Pasco,  div.  sales  mgr.;  Mark 
Gill,  dir.-mktg.,  R&D;  Bob  Behringer,  div. 
mgr.;  Les  Beyeler,  v.p.; John  Joharmsen, 
Mike  Frank,  regional  sales  mgrs. 
Introducing:  G.U.S.S.,  a  customized 
production  management  system  com¬ 
posed  of  print  spooling,  OPl  and  other 
integrated  modules  and  a  new  hard  and 
soft  proofing  module. 

Exhibiting:  The  Tecsa  18-by-24-inch 
scanner;  Harlequin  Wmdows  NT  RIP  sys¬ 
tem  for  handling  Postscript  job  spooling 
and  previewing;  1824C  18-by-24-inch 
printer  for  digital,  camera-ready  ouput; 
Repro  A2D:  18-by-24-inch  black-and- 
white  copier;  CF900  ll-by-17-inch  digi¬ 
tal  full-color  copier,  printer,  scanner. 


Booth:  957 

GRAPHICS  MICROSYSTEMS  INC. 

Staffed  by:  Fred  Barnes,  v.p.  sales;  Bill 
Fleck,  reg.  mgr.;  Patricia  Johnson,  mktg. 
mgr. 

Introducing:  ColorQuick  on-web 
closed-loop  color  control  .system,  com¬ 
bines  unique  2-millimeter  high  color 
bar  with  built-in  recognition  features 
and  proprietary  high-speed  pattern 
recognition  system  to  obtain  accurate 
color  data.  As  insurance.  ColorQuick  ver¬ 
ifies  that  the  color  patch  measured  is 
correct  before  accepting  the  informa¬ 
tion  for  press  control  and  operator  dis¬ 
play,  and  the  on-press  densitometer  uses 
a  dual-bt“am  spectrophotometer  for 
measurement  with  ISO/ANSI  standard 
geometry. 

ColorQuick  reduces  makeready  and 
improves  color  consistency  through 
real-time  closed-loop  press  control,  or  by 
giving  the  press  operator  displays  of 
color  control  data. 

The  ColorQuick  Color  Manager  pro¬ 
vides  printed  charts  and  graphs  with 


color  data  critical  for  analysis  and  con¬ 
trol. 

As  part  of  closed-loop  controls, 
ColorQuick  can  link  to  GMI’s 
Microcolor  ink  control  system  and  sys¬ 
tems  of  several  press  manufacturers. 
Exhibiting:  Microcolor  is  a  100% 
digital  ink  control  system  that  ofiers  all 
the  cost  savings  of  keyless  inking,  but 
with  more  control  and  reliability,  and 
has  proven  to  reduce  makeready  and 
waste. 


Booth:  631 

GRAPHX  INC. 

Staffed  by:  Douglas  Turner,  pres.;  Dan 
TXimer,  bus.  developer;  James  Pfeiffer, 
v.p.  product  development;  Lance  Knight, 
system  support  specialist. 

Exhibiting:  Adtaker  classified  and  dis¬ 
play  advertising  software  systems  for 
newspapers  and  magazines.  Systems  fea¬ 
ture  calendar  for  monthly  accounting, 
revenue  by  issue,  agency/client  relation¬ 
ships,  contract  fulfillment,  outbound 
contact  management  and  sales  tracking, 
and  QuarkXPress  for  Macintosh  and 
Windows  for  paginating  and  flowing 
ads. 


Booth:  3046 

GSP  INC. 

Staffed  by:  Erik  Ljungberg,  pres.;  Jens 
Ljungberg,  v.p.;  Joe  Geer,  sales  mgr.;  Rich 
McKrell,  sales;  Maurice  Blanchet,  techni¬ 
cal  dir. 

Introducing:  Harris  VISA  press  with 
brush  dampening,  circumferential  regis¬ 
ter  and  22K-inch  cutoff,  extensively 
reconditioned;  Harris  VI 5D,  2VA  inches, 
extensively  reconditioned;  JF7  folder, 

22K  inches,  extensively  reconditioned; 
JF25B  folder,  21 H  inches,  extensively 
reconditioned;  Barstrom  automaitc  label¬ 
er,  Perretta  remote  ink  control, 
Motterstitch  folder-stitcher. 


Booth:  3247 

GEORGE  R.  HALL  CONTRACTING 

Staffed  by:  Graham  Hall,  CEO;  Richard 
Taylor,  pres.;  Ronald  Ehrhardt  Jr,  sales 
dir.;  Don  Bish,  mgr.  mailroom  installa¬ 
tions. 

Introducing:  A  complete  line  of 
turnkey  installation  services,  including: 
new  and  used  press  installations;  add-on 
and  reconfiguration  of  existing  presses; 
RTP,  unit,  and  folder  rebuilding;  ink  sys¬ 
tem  upgrade  to  digital  inking;  RTP 
upgrades;  press  control  sy'stem 
upgrades;  web  width  reductions;  and 
mailroom  installations. 


Booth:  731 

HARRIS  PUBLISHING  SYSTEMS  CORP. 

Staffed  by:  Bill  McCaslin,v.p./g.m.; 
Tony  Peri,  v.p.;Johanne  Kittle,  opera¬ 
tions  mgr.;  Russ  Latch,  mktg.  mgr.; 
Jennifer  Fitch,  mktg.  communications. 
Introducing:  Harris,  which  has  suc¬ 
cessfully  evolved  its  proprietary  pre¬ 
press  systems  to  the  open  system 
environment,  provides  integrated  adver¬ 
tising  and  editorial  publishing  systems, 
including  the  NewsMaker  editorial  and 
pagination  systems;  CASH  for  Windows, 
DASH,  XP-Link  for  desktop  integration, 
and  XP-21  server  products.They  offer 
the  capability  to  produce  a  large  vol¬ 
ume  of  fully  paginated  pages.  The  com¬ 
pany  also  supplies  system  engineering 
services  to  address  highly  complex  sys¬ 
tems  designed  for  high  performance 
and  reliability. 


Booth:  3430 

HEAT  AND  CONTROL  INC. 

Staffed  by:  Troy  Snader,  sales  mgr.;  B<ib 
Caston,  regional  sales. 

Introducing:  The  DACS-V-3(X)  counter¬ 
stacker  inspection  system,  a  low-cost 
totalizing  system  designed  to  reduce 
newsprint  waste  from  overruns  and 
reorders  by  verifying  each  bundle  count 
before  the  bundle  reaches  distribution. 
Accurate  counts  provide  a  savings  and 
payback  of  time,  labor,  and  material. 

The  DACS-V-300  is  easy  to  operate 
and  maintain,  and  includes  a  powered 
belt  conveyor  that  fits  simply  into  the 
line  downstream  of  the  stacker.  It  incor¬ 
porates  an  RS-232  port  to  tie  into  MIS 
networics,  allowing  data  retrieval  for 
accurate  and  up-to-the-minute  account¬ 
ing  of  the  day’s  production. 


Booth:  4003 

HEIDELBERG  FINISHING  INC. 

Staffed  by:  Doug  Gibson,  v.p.  sales; 

Dick  Long,  v.p.;  Dean  Carney,  newspaper 
service  mgr.;  Ulrick  Nygaard,  pres.; 
Howard  Dare,  CEO. 

Introducing:  The  NP630-II,  a  high¬ 
speed,  large-package  newspaper  insert¬ 
ing  subsystem  that  receives  and  opens 
jackets  for  product  insertion,  places 
preprinted  material  into  the  jacket  and 
releases  the  completed  package  to  the 
delivery  gripper. 

NP125  Delivery  Gripper  is  a  single¬ 
copy  newspaper  conveyor  system  that 
transptorts  packages  from  the  inserter  to 
stackers. 

NP230  Mini  Hopper  Loader  auto¬ 
mates  the  feeding  of  preprints  into  hop- 
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pers  capable  of  handling  broadsheet 
and  tabloid  products. 

NP200  Press  Gripper  transports 
papers  from  the  folder  or  other  source 
to  inserters,  stackers  and  storage  in  a 
lapped  stream. 

Eclipse  bottomwrapper  applies  a  pro¬ 
tective  sheet  of  kraft  paper  to  the  bot¬ 
tom,  or  optionally  to  three  sides,  of  a 
newspaper  bundle  to  protect  against 
destruction. 

Olympian  stacker  is  a  high-speed 
stacker  controlled  by  touch-screen  inter¬ 
face. 

Exhibiting:  Heidelberg  Supervisory 
Controls,  mat  top  conveyor,  beltstream 
conveyor.  Cannon  cart  loader,  Dynaric 
strapper,  Heidelberg  web  press  stacker, 
Wamac  storage  system. 

Booth:  19 

IBM  CORP. 

Staffed  by:  Karen  Anderson,  mktg.  dir.; 
Steve  Diermt,  solutions  dir. 
Introducing:  Lotus  Domino  and  IBM 
electronic  commerce  systems  help  pub¬ 
lishers  work  the  Web  with  features  such 
as  on-command  Web  site  creation,  col¬ 
laborative  computing,  and  powerful  pro¬ 
tection  for  multimedia  commerce  and 
delivery. 

IBM’s  Network  Station  provides 
access  to  the  worldwide  resources  of 
the  Internet  or  a  company’s  own 
intranet,  all  at  low  cost. 

Also:  KOZ  Community  Publishing, 
offering  solutions  for  establishing  and 
maintaining  online  communities;  digital 
content  management  through  Neticon; 
Web  hosting,  including  WebEntrance,  a 
single  log-on  and  registration  manage¬ 
ment  feature;  Lotus  Notes  applications 
for  publishing  intranets;  Founder  pub¬ 
lishing  systems;  IMMS  zoned  insert  man¬ 
agement  system. 

Booth:  1948 

ICANON  ASSOCIATES  INC. 

Staffed  by:  Joe  Lewinski,  Mike  Hanson, 
dirs.;  Libby  Barland,  mktg.  dir. 
Introducing:  NEWZware  version  4.0 
includes:  Circulation  software,  now 
totally  integrated  with  Postalsoft,  helps 
newspapers  mail  accurately  and  save 
money.  It  performs  CASS  certification, 
produces  all  postal  forms  and  handles 
address,  correction  and  encoding  in  a 
seamless  integration  that  eliminates  data 
entry  errors  and  offers  suggestions  for 
city,  street  and  range.  It  identifies  dupli¬ 
cate  records  and  generates  labels  with 
bar  codes. 


Enhanced  NEWZware  TMC  Marketing 
Tool  allows  taigeting  ZIP  codes,  ABC 
zones,  carrier  routes,  and  user-defined 
demographics  to  analyze  subscriber  or 
non-subscriber  base.To  pinpoint  mail¬ 
ings,  users  may  search  criteria  as  specif¬ 
ic  as  whether  homes  have  children, 
pets,  or  computers.  The  software  can 
calculate  product  delivery  draw  based 
on  selected  demographic  and  maricet 
zones  and  can  produce  route  lists,  bun¬ 
dle  tops  or  mail  labels. 

NEWZware’s  Business  Tools  is  a  grow¬ 
ing  collection  of  Wmdows-based  appli¬ 
cations  that  have  the  ability  to  rapidly 
find  out  new  subscription  starts,  stops, 
billed  editions,  etc.  based  on  a  specific 
date  or  dates.  Data  may  be  exported 
from  any  database  table  to  a  PC  for  mail 
merging,  mapping,  or  other  manipula¬ 
tion. 

Exhibiting:  Software  products  for  cir¬ 
culation/mail,  advertising,  general  ledger, 
accounts  payable,  commercial  print. 


Booth:  3438 

IDD  ENTERPRISES 

Staffed  by:  Thomas  Ferb,  v.p.;  Doran 
Howitt,  dir.; Jennifer  Kupec,  mgr. 
Introducing:  IDD  Enterprises,  a  con¬ 
tributor  to  the  Wall  Street  Journal 
Interactive  Edition  and  host  of  Barron’s 
On-Line,  provides  a  variety  of  informa¬ 
tion  management  tools  to  assist  interac¬ 
tive  newspapers,  including:  News  Agent, 


a  news  wire  management  system  for  tra¬ 
ditional  newsroom  or  Web  site; 
BenchMailt,  for  financial  profiles  of  com¬ 
panies;  Quote  Agent,  for  stock  market 
quotes;  and  Rover  for  friendly  Web 
searching. 

Booth:  2236 

IMC  AMERICA 

Staffed  by:  Ward  Walsh,  pres.;  Ric 
Mayle,  v.p.-sales/mktg.;  Hans  Frey,  region¬ 
al  sales  mgr. 

Introducing:  Newly  designed  automat¬ 
ic  roll  loading  system. 

Exhibiting:  Roll  storage,  movement, 
and  stripping  robots  and  manual  ARL. 

Booth:  3340 

INDUSTRIAL  ACOUSTICS  CO.  INC. 

Staffed  by:  Jim  Graham,  Gary  Figallo. 
Introducing:  Noishield  Sound  Havens, 
quiet  rooms  built  for  the  press  halls 
of  the  Daily  Telegraph  in  London  and 
now  the  Washington  Post,  are  among 
the  quietest  press  control  rooms  any¬ 
where. 

Noishield  panels  and  doors  help 
dampen  noise  from  punch  presses,  gen¬ 
erator  sets,  and  aircraft  engines,  and 
now  are  available  for  noise  suppression 
for  printing  presses,  press  control 
rooms,  check  copy  rooms  and  broadcast 
studios. 

Exhibiting:  Noishield  doors  and  win¬ 
dows,  for  integration  into  block  con- 
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struction,  provide  superior  sound  sup¬ 
pression  for  newspaper  and  magazine 
production  facilities. 


Booth:  10 

INFINET 

Staffed  by:  Vicki  Zimmerman,  v.p.  affili¬ 
ate  sales  &  mktg.;  Rick  Murchake,  dir. 
affiliate  sales;  Annette  Kingman,  Macie 
Morris,  Jim  Shumadine,  affiliate  sales 
mgrs.;  Ellen Tlirbeville,  classifieds  prod¬ 
uct  mgr. 

Introducing:  A  complete  package 
designed  to  help  newspapers  publish 
on  the  Internet.  It  includes  Web  site 
hosting,  a  suite  of  classified  products,  ad 
management  tools,  archives  and  content¬ 
billed  gateways,  chat  applications  and 
Internet  access  affiliations. 


Booth:  2437 

THE  INK  CO. 

Staffed  by:  George  Tholke,  pres.;  Bob 
Throckmorton,  dir.  corporate  services; 
Dave  Roberts,  sales  dir. 

Introducing:  Information  on  continu¬ 
ing  advances  in  technology  that  have 
helped  make  the  company  among  the 
fastest-growing  suppliers  in  the  news 
ink  market.  Key  sales  and  technical  per¬ 
sonnel  will  be  present  to  answer  ques¬ 
tions. 

Exhibiting:  Information  on  the  Mobile 
Reclamation  System  and  its  on-site  ink 
recycling  services. 


Booth:  2555 

INNOTEK  ENGINEERED  PRODUCTS 

Staffed  by:  Dan  Davis,  v.p./g.m.;  Parke 
Killinger,  v.p.-sales;  Dan  Toynton,  sales. 
Introducing:  Innovative  engineered 
solutions  for  print  problems,  including: 
custom  hydraulic  and  pneumatic  sys¬ 
tems  and  manifolds  for  the  printing 
industry;  manufacture  and  design  of  pro¬ 
prietary  press  components,  such  as 
dampening  and  wash-up  systems,  for 
press  manufacturers;  Scandrive  self-oscil¬ 
lating  rollers  for  upgrading  existing 
presses  to  eliminate  print  ghosting; 
Scandrive  high  efficiency  actuators  for 
speed  phase  and  registration  control. 

The  PS5()  phase-shifting  actuator  can 
be  used  to  reposition  the  driven  cylin¬ 
der  within  360  degrees,  even  while 
operating,  and  produces  high  99%  effi¬ 
ciency. 


Booth:  1863 

INTEGRATED  TECHNDLDGIES  SOLUTIDNS 

Staffed  by:  Ezra  Gershon,  pres. 
Introducing:  The  PostFax  system 


enables  connectivity  and  integration  of 
a  variety  of  input  scanners  and  RIPs  to 
laser  imagers  and  recorders  at  local  or 
remote  sites,  while  providing  page 
buffering,  compression,  and  data  inter¬ 
change  using  all  communications  links. 
Connectivity  to  Autologic,  Scitex, 

Konica,  Linotype-Hell,  ECRM,  Crossfield, 
and  other  equipment  has  lieen  installed 
in  newspapers  worldwide. 

NT  RIP:  NT  Harequin  RIP  with 
remote  printing  connectivity. 


Booth:  3747 

INTRALDX  INC. 

Staffed  by:  Dan  Waters,  nat.  sales  mgr.; 
Michael  Burkart,  Scott  Faille,  district 
mgrs.; Joe  DePaso,  sales  engineer; 

Ramon  Salazar,  mktg.  analyst. 
Introducing:  Conveyor  systems  that 
eliminate  downtime,  improve  safety  and 
reduce  maintenance  in  newspaper  post¬ 
press  operations.  Used  at  over  60  news¬ 
paper  companies,  the  modular  plastic 
conveyor  belts  route  newspaper  bun¬ 
dles  from  strappers  to  distribution  load¬ 
ing  points.They  are  composed  of  injec¬ 
tion-molded  plastic  modules,  interlocked 
over  plastic  hinge  rods  that  run  the 
width  of  the  belt,  and  in  many  applica¬ 
tions  they  have  proven  more  reliable, 
energy  efficient,  quieter  and  easier  to 
repair  than  rubber,  fabric  or  metal  belts. 
Belts  at  Nexpo  include: 


Series  1100  Mini-Pitch  Belt,  because 
of  its  small  0.6-inch  pitch,  allows 
smooth  transfers  between  conveyors 
and  is  available  in  flat  top  or  original 
flush  grid  surface. 

Series  SKK)  Friction  Top  Belt  features 
rubber  strips  thermally  bonded  to  the 
plastic  base  modules  to  grip  newspa¬ 
pers  moving  over  inclines  and  declines. 

Series  400  Flush  Grid  or  Flat  Top  Belt, 
a  heavy  duty  2-inch  pitch  belt  with  an 
enclosed  hinge  area  that  makes  it  ideal 
for  use  in  abrasive  applications  such  as 
cart  or  waste  conveyors. 

Series  2200  Radius  Belt,  with  a  turn¬ 
ing  radius  as  tight  as  2.2  times  the  belt 


width,  its  flexibility  through  turns  elimi¬ 
nates  transfer  points  where  product 
damage  can  occur. 


Booth:  2624 

KANSA  CDRP. 

Staffed  by:  Ron  Swint,  v.p./mktg.  dir.; 
Steve  Spencer,  national  sales  mgr.; Jesse 
Miser,  Chris  McCune,Joe  Patterson, 
mktg.  reps;  Joe  Zumbrum,  service  mgr. 
Exhibiting:  Kansa  will  run  its  high¬ 
speed  760, 480  and  320  inserting 
machines,  designed  for  newspapers 
from  small  weeklies  to  large  metropoli¬ 
tan  dailies. 

The  Kansa  480  will  feed  a  Kansa 
Twin  Stacker  stacking  half-folds,  quarter- 
folds  or  tabloids  at  speeds  up  to  15,000 
pieces  per  hour. 

The  Kansa  760  with  inkjet  labeling 
will  run  into  a  conveying  system  and  a 
Kansa  high-speed  compensating 
counter  stacker.  The  760,  which  can  run 
up  to  1 1  inserts  in  a  single  pass,  will 
insert  single  sheets  to  128-page  half¬ 
folds  through  each  insert  station. 

Custom  designed  belt  conveyor  sys¬ 
tems  will  handle  products  from  a  four- 
page  half-fold  to  a  large  football-shaped 
inserted  package. 

The  Kansa  stacker  handles  8-  to 
250-page  half-fold  and  up  to  60  batch¬ 
es  per  minute.  For  labeling,  in  opera¬ 
tion  will  be  a  Kansa  500  feeder  base 
with  pressure-sensitive  labeling  head 
and  quarterfolder,  along  with  the 
Kansa  600  feeder  base  with  pressure- 
sensitive  labeling  for  large,  preinserted 
packages. 

The  500  feeder  base,  550  labeler  and 
525  quarterfolder  can  feed,  label  and 
fold  up  to  30,000  pieces  per  hour.  The 
600  feeder  base  feeds  and  labels  up  to  a 
128  page  half-fold  football-shaped  pack¬ 
age.  Inkjet  labeling  is  also  an  option  on 
both  the  500  and  600  feeder  bases. 

Also:  the  Kansa  Quadracart,  a  heavy- 
duty  utility  truck  used  for  moving  or 
storage,  and  the  J-50  flat  deck  jogger. 


Booth:  3135 

KBA-MDnER  CDRP. 

Staffed  by:  Gary  Owen,  dir.  mktg./ 
newspaper  sales;  Bruce  Richardson, 
national  acets.  mgr.;  Richard  Hirst,  reg. 
sales  mgr.;  Scott  Smith,  pres/CEO;  Heinz 
Schmid,  v.p.  sales. 

Exhibiting:  As  a  member  of  the  KBA 
Group,  KBA-Motter  offers  a  complete 
line  of  single-width  and  double-width 
flexographic  and  offset  printing  machin¬ 
ery.  Press  options  include  the  Colormax 
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and  Colormax  SW  flexo  units;  Colora 
double-width  offset  press  for  newspa¬ 
pers  and  Comet  for  single-width  appli- 
cations.The  presses  are  available  with 
shaltless  drives  and  keyless  inkers  as 
standard. 


Booth:  18 

LEXIS-NEXIS  NEWSVIEW  SOLUTIONS 

Staffed  by:  Glenn  Cruickshank, 
development  dir.;  Ron  Hay,  product 
mgr.;  Mike  Woodward,  sales  consultant; 
Giselle  Springer,  technical  consultant; 
Michel  Foster,  dir.-NewsView  Solu¬ 
tions. 

Introducing:  PhotoView  Contact, 
the  latest  product  for  NewsView 
Solutions,  a  global  provider  of  archiving 
and  distribution  systems  for  publishers. 
PhotoView  Contact  delivers  Internet 
and  intranet  connectivity  to  existing 
photo  archives  and  provides  an 
alternative  to  current  enterprise-wide 
client  workstation  designs  while 
maintaining  the  robust  search  capabili¬ 
ties. 

PhotoView  Contact  gives  users  the 
ability  to  save  searches,  download 
images,  and  queue  images  for  later  pro¬ 
cessing  —  and  it  is  the  first  in  a  series  of 
releases  enabling  publishers  to  leverage 
information  assets. 

PhotoView  also  provides  Internet 
access  to  subsets  of  an  internal  image 


archive  and  allows  guests  to  order  high- 
resolution  electronic  images  or  photo 
prints  while  online. 

Exhibiting:  Electronic  archiving  and 
distribution  systems  for  text  and  graph¬ 
ics  include  NewsView,  Connections  and 
PhotoView.  Products  offer  linked  text 
and  photo  archives,  robust  search  capa¬ 
bility,  automated  Web  page  construction, 
byline  rights  distribution  management, 
and  automated  distribution  to  online 
services. 


Booth:  1346 

K&F  PRINTING  SYSTEMS  INTERNATIONAL 

Staffed  by:  Joe  Bella,  v.p.  mktg.;Terry 
Kelly,  dir.  int’l.  operations;  John  Hollows, 
European  managing  dir. 

Introducing:  Vision  punch-bender 
Model  2,  a  punch-bender  that  registers 
plates  via  image  targets  and  verifies 
plate  in  one  machine.  New  plateroom 
conveyors,  stackers  and  CTP  platesetter 
with  automatic  plate  hopper. 

PlateExpress  auto-exposure  unit  for 
single  or  double  plates  runs  at  240  sin¬ 
gle  plates  per  hour  on  line,  features  a 
small  footprint  requiring  less  space. 
Exhibiting:Registration  systems,  lock¬ 
ups  for  50-inch  webs,  saddles,  polyester 
plate  finishing,  lock  ups. 


Booth:  2157 

DAVID  R.  LIGHTFOOT  LLC 

Staffed  by:  David  Lightfoot,  pres.;  Paul 
Lightfoot,  demonstration  mgr.;  Ulf 
Wilkenson,  pres., Wilkenson  Scoop  AB. 
Introducing:  Scoop  editorial  products, 
widely  accepted  overseas,  will  be  exhib¬ 
ited  for  the  first  time  at  Nexpo.  Available 
for  PC,  Macintosh  or  mixed  platform 
environments.  Scoop  for  Windows  95 
and  NT  is  called  Winedit,  MacEdit  for 
Macintosh.  An  SQL  version  supports 
Sybase,  Microsoft  SQL,  and  Oracle  rela¬ 
tional  databases.  Scoop’s  intuitive  user 


Booth:  2802 

KING  PRESS  CORP. 

Staffed  by:  Neina  Bellm,  mktg.  adminis¬ 
trator;  Cliff  Eighmy,  v.p.  engineering; 
Roger  Kaughman,  mgr.  mktg.  administra¬ 
tion;  Lou  Patoto,  v.p.  int’l.  sales;  Julius 
Rosewicz,  v.p.  customer  service;  Geoff 
Symanek,  reg.  sales  mgr. 

Introducing:  A  set  of  stacked  Litho 
King  printing  units.  Litho  King  is 
designed  with  a  vertical  web  lead, 
steel  side  frames,  solid  stainless  steel 
plate  and  blanket  cylinders,  preloaded 
tapered  roller  bearings,  brush  dampen¬ 
ing  and  automatic  sequenced  grease 
lubrication.  Available  with  choices  of 
plate  lock-ups  and  undercuts  in 
578mm  (22%  inches)  and  546mm  (21% 
inches)  cutoffs.  Modular  construction 
allows  Litho  King  to  be  configured 
singly  in  line  or  stacked  two  or  three 
high. 

Units  on  display  will  demonstrate  sev¬ 
eral  features  available,  including  spray 
dampening  and  standard  brush  dampen¬ 
ing,  a  new  ink  pumping  system  and 
new  lever  ink  key  adjustment. 
Exhibiting:The  News  King  Province 
and  News  King  n  presses  for  newspa¬ 
per  applications.  Media  King  20(X)  for 
newspaper  and  commercial  applica¬ 
tions,  and  Color  King  2000  and  Process 
King  for  commercial  applications,  both 
heatset  and  coldset.All  products  are 
available  with  a  full  line  of  automated 
auxiliaries. 
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interface  is  praised  by  editors  and  jour¬ 
nalists  alike. 

Shoot,  an  editorial  picture  manage¬ 
ment  system,  will  be  demonstrated,  as 
will  a  new  product.  News  Planner,  a 
stand-alone  application  that  runs  with 
any  editorial  product  on  the  market.  It 
runs  locally  on  each  client  workstation 
and  all  information  is  available  on  a 
common  database.  News  Planner  facili¬ 
tates  the  planning  of  stories  and  fea¬ 
tures,  stimulates  creativity,  and  coordi¬ 
nates  the  application  of  human  and 
other  resources. 

Scoop  is  a  “shrink-wrapped”  software 
product  suite  that  offers  editors  intuitive 
operation  and  provides  newspapers 
with  a  superior  price  peformance 
investment. 


Booth:  2202 

LOCKWOOD  GREENE  ENGINEERS  INC. 

Staffed  by:  Owen  Olson,  group  dir. 
printing/publishing. 

Exhibiting:  A  global  consulting,  design 
and  construction  firm  with  2,700 
employees  in  33  offices,  Lockwood 
Greene  is  headquartered  in  Spartanburg, 
S.C.,  and  has  served  manufacturing, 
process,  and  institutional  clients  since 
1832.The  printing  and  publishing  divi¬ 
sion  provides  full-service  planning,  engi¬ 
neering,  architectural,  and  construction 
management  services  for  greenfield, 
expanded,  and  renovated  newspaper 
facilities. 


Booth:  1847 

LOGETRONICS  CORP. 

Staffed  by:  Gary  Aheimer,  v.p.-sales;  Bill 
Bardsley,  Barry  Heimbuch,  Larry  Risso, 
reg.  mgrs.;  Isabel  Zobell,  export  sales. 
Introducing:  First  showing  of  the 
newly  redesigned  MX2629F  processor, 
reworked  to  function  with  new  high¬ 
speed  imagers  being  introduced  by 
AH  and  others  for  the  newspaper  mar¬ 
ket. 

Also  LogE’s  Electronet  tracking  sys¬ 
tem.  With  custom  features  for  newspa¬ 
pers,  the  system  lets  users  track  virtually 
any  aspect  of  their  operation,  from  pre¬ 
press  to  delivery  trucks,  and  generate 
reports  they  need.The  plug-and-play  sys¬ 
tem  uses  the  latest  bar  code  technology. 


Booth:  3832 

MACHINE  DESIGN  SERVICE  INC. 

Staffed  by:  Pete  Nemeth,  pres.;  Peter  P. 
Nemeth,  v.p.;  Greg  Greenan,Tim  Dudley, 
sales. 

Introducing:  Lint  Buster,  a  chemical- 


free  blanket  cleaner  that  removes  lint, 
dust  and  ink  and  op>erates  at  normal 
press  speeds  during  production.  With  a 
patent  pending,  the  system  features  a 
high-speed  rotating  brush  powered  by  a 
linear  motor  along  the  blanket  cylinder. 
The  unit  mounts  to  the  shaft  of  the  lin¬ 
ear  drive  above  the  blanket  cylinder,  and 
the  brush  head  gently  contacts  the  blan¬ 
ket. 

Exhibiting:  Robotic  palletizing,  bulk 
newspaper  handling  and  roll  handling 
systems. 


Booth:  137 

MANAGING  EDITOR  INC. 

Staffied  by:  Dennis  McGuire,  pres.; 

Linda  Penrod,  v.p.  sales;  Robert  Baldwin, 
v.p.  R&D;  Mark  Leister,  exec,  dir.-product 
mktg.;  Robert  Yoder,  mktg.  dir. 
Introducing:  Software  to  facilitate  pub¬ 
lication  workflow.  The  Page  Director 
programs  are  designed  to  help  overall 
publication  management  and  to  auto¬ 
mate  ad  dummying,  forms  and  color 
management,  and  classified  and  editorial 
pagination. 

The  Advertising  Layout  System  2.1, 
the  newest  entry,  automates  the  adver¬ 
tising  layout  process  with  precision  con- 
trols.The  Classified  Layout  System  2.0 
flows  liners  and  displays  ads  with  equal 
ease.The  Roundhouse  Advertising 
Tracking  System  provides  powerful  ad 
tracking  at  an  affordable  price. 


Booth:  3103 

MAN  ROLAND 

Staffed  by:  Helgi  Schmidt-Liermann, 
CEO;  Vmce  Lapinski,  v.p.  newspaper 
press  sales;  Craig  Simon,  dir.  mkt.  devel¬ 
opment 

Introducing:  Man  Roland’s  newspaper 
presses  are  built  to  accommodate  any 
publisher’s  production  demands.  From 
the  70,000  eph  single-width  Uniset 
through  the  80,000  eph  double-width 
Colorman,  Man  Roland  continues  to 
advance  the  quality  of  offset  hthography 
and  flexography  for  newspaper  produc¬ 
tion. 


Booth:  3337 

MARATEK 

Staffed  by:  Colin  Darcel,  pres.;  Paul 
Wavrock,  national  sales  mgr. 
Introducing:  Shop  Towel  Onsite 
Recycling  (STOR)  system  eliminates  lia¬ 
bility  associated  with  sending  dirty 
press  wipes  to  industrial  laundries. 
STOR  recycles  all  solvent  and  ink  from 
shop  towels  and  returns  clean  towels. 


while  reducing  solvent  purchases  as 
much  as  80%. 

Devex  Developer  Recycling  System 
saves  75%  on  developer  costs  for  both 
film  and  photo  typesetting  processors. 

Maratek’s  integrated  parts  washer/sol¬ 
vent  recycling  system  recycles  solvents 
and  washes  parts. 

The  Waste  Wizard  self-cleaning  ultrafil¬ 
tration  membrane  system  is  ideal  for 
treating  troublesome  waste  streams, 
such  as  pressroom  mop  water  and  aque¬ 
ous  cleaners. 

Exhibiting:  FSRS  fountain  solution 
recycling  system,  Chemsaver  plate 
developer  recycler,  Enercycler  wash 
water  recycling  for  film  and  plate 
processors;  reverse  osmosis/nanofiltra¬ 
tion  treatment  to  prepare  public  water 
for  fountain  solution. 


Booth:  1952 

MARKZWARE 

Staffed  by:  Krislyn  Sayre,  mktg.  &  spe¬ 
cial  events;  Susan  Jaget,  account  exec.; 
Fernando  Ortega,  asst.  dir.  training;  Mary 
Gay  Marchese,  public  relations. 
Introducing:  Flightcheck  for 
Windows,  the  revolutionary  PC  version 
of  Markzware’s  award-winning  preflight 
work  flow  tool.The  stand-alone  applica¬ 
tion  examines  native  documents  created 
with  QuariiXPress,  Pagemaker, 

Illustrator,  Photoshop  and  FreeHand  — 
without  the  presence  of  applications 
that  created  them. 

Flightcheck  alerts  users  to  over 
140  potential  printing  problems, 
including;  incorrect  printer  settings; 
incorrect  color  usage;  user-defined  cus¬ 
tom  traps;  missing  fonts  or  images; 
improper  resolution  of  images;  RGB 
images;JPEG  compressed  images. 
Offering  the  potential  to  save  thousands 
of  dollars  in  lost  time  and  wasted  film, 
the  software  helps  assure  that  docu¬ 
ments  print  correctly  the  first  time. 
Normally  $399,  it  costs  $299.00  for 
Nexpo  attendees. 

Exhibiting:  Flightcheck  for  Macintosh, 
which  has  become  a  de  facto  standard 
for  preflighting,  as  on  sale  also. 


Booth:  2230 

MASTHEAD  INTERNATIONAL  INC. 

Staffed  by:  Harry  L.  Anderson,  v.p.; 
John  H.  Baker,  dir.  operations. 
Introducing:  Photos  and  documents 
of  DC  and  AC  press  drive  upgrades, 
including  AC  drives  running  in  conjunc¬ 
tion  with  DC  drives.  Also:  photos  of 
turnkey  press  installations. 
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Booth:  1172 

MCC  BUSINESS  SERVICES 

Staffed  by:  Patricia  McCarthy,  part¬ 
ner/consultant;  Jan  Van  Der  Lee,  part¬ 
ner/consultant;  Lynn  Michaels,  mktg. 
consultant;  Nancy  McCarthy,  consultant. 
Introducing:  Integrated  services: 
CCl/Sn  systems;  complete  integration 
package  including  translations,  cus¬ 
tomization,  PostSript  device  and  font 
installation,  program  code,  testing,  com¬ 
munications  and  documentation  and 
training. 

Exhibiting:  Custom  programming  and 
analysis;  technical  design;  team  leader¬ 
ship/project  management;  SlI,  CIl,  Mac 
system  support;  general  pagination/inte¬ 
gration  consulting;TextCon  custom 
character  set  conversion. 

Booth:  3703 

MCCLIER 

Staffed  by:  Rick  Rogers,  sr.  v.p.. 
Newspaper  Group;  Len  Elliot,  Mike 
Pusich,  v.p.’s;  Grant  McCuUagh,  CEO; 
Frank  Cavalier,  COO;  Gary  Cooper,  Jim 
Kistler,  architects. 

Introducing:  Technical  consulting 
and  professional  design,  engineering, 
and  construction  services  to  the 
printing  and  publishing  industry. 
McClier’s  staff  includes  architects, 
interior  designers,  material  handling 
and  industrial  engineers,  and  engineers 
representing  all  disciplines  of  the 
building  industry.  Recent  projects  range 
from  consulting  on  circulation  and 
reconfiguration  to  complete  design 
and  construction  services  for  a 
multiple-press  operation.  Recent  clients 
include  Phoenix  Newspapers  Inc.;  the 
Chicago  Sun-Times;  Milwaukee 
Journal-Sentinel;  Washington  Post, 
Tribune  Review,  Greensburg,  Pa.;  New 
York  Daily  News,  and  New  Straits 
Times  in  Kuala  Lumpur. 

Booth:  2159 

MEDIA  DATA  TECHNOLDGY  INC. 

Staffed  by:  John  Peters,  pres.; Jeanette 
Peters,  application  consultant;  Bill  Farley, 
dir.  sales-mktg. 

Introducing:  Because  newspaper 
advertising  billing  systems  have  valuable 
customer  information  that  is  often  hard 
to  access.  Media  Data  Technology’s 
Management  Support  System  (MSS) 
provides  the  information  easily  and 
quickly  to  pave  the  way  to  increased 
ad  revenues.The  database  provides 
realistic  business  relationships  familiar 
to  advertising  and  financial  manage- 


ment  and  is  optimized  for  query  and  The  Sales  Management  Support 

reporting  rather  than  transaction  pro-  System  (SMSS)  provides  MSS  support  for 
cessing.  the  mobile  sales  force  using  laptop  com- 

MSS  traps  transactions  in  the  host  puters.Ad  revenues  increase  because 

ad  billing  system  and  places  them  in  sales  executives  who  can  access 
the  MSS  database,  where  the  inlbrma-  detailed  historical  information  on  cus- 
tion  is  available  to  SQL  queries  from  tomers  are  more  effective.  SMSS  pro¬ 
advertising  or  financial  managers  vides  sales  executives  with  the  same 

who  need  to  show  performance  and  information  support  on  their  territories 
trends.  that  the  company  has. 


p^nLEXISNEXIS 

It’s  the  full  power  of  LEXIS'-NEXIST  for  the  rest  of  us. 

Now  available:  A  new,  easy-to-use  Windows*  based  software  that  uses  thousands 
of  news  sources  from  the  LEXIS-NEXIS  NEWS  library  to  give  you  the  information  you  need 
when  you  need  it.  You'll  add  power  and  productivity  to  your  “l-team''  when  you  tap  in  to  the 
full  power  of  LEXIS-NEXIS,  the  world’s  premier  information  service  for  business,  legal  and 
government  professionals. 

Want  to  cure  your  research  anxiety?  Call  1-800-227-4908  for  a  FREE  information  kit. 

And  for  easy  access  to  information  on  LEXIS-NEXIS  News  Quick-Check  and  other 
products  in  the  AnswerPak”  Portfolio,  look  under  products  and  services  on  our  world  wide  web 
site  at  http://www.lexis-nexis.com. 

®  LEXISNEXIS’ 

LtX5aidKX»w«ii^itn<g«dwMrk«.««J*»  WltMATIUNAaKAYIi»»w«W»*— piftiii  li  .uwd— ^  [  AB1006 
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Booth:  1715 

MEDIA  MARKETING  INC. 

Staffed  by:  Janies  Theall,  CEO;  Charies 
Maudlin,  v.p.-mktg.  dir.;  Chris  Browne, 
v.p.-customer  support;  Cliff  Fewel,  cus¬ 
tomer  training  mgr.; Wendy  Canavan, 
communications  mgr.;  Patti  Theall,  mktg. 
development  mgr. 

Introducing:  Demonstrating  1997 
Windows  and  Macintosh  releases  of 
imMEDIAte  sales  force  automation  sys¬ 
tems,  including  actual  systems  from 
leading  newspapers.  Designed  for  shoul- 
der-to-shoulder,  interactive  problem  solv¬ 
ing  with  clients,  the  systems’  purpose  is 
to  make  newspaper  sales  reps  the  most 
effective,  respected,  and  desirable  of  all 
media  visitors. 

Sales  Assistant  feeds  business  system 
data  and  fresh  sales  leads  to  users;  pro¬ 
vides  expert  opportunity  management 
and  time  management  tools;  generates 
letters  faxes  and  e-mail;  and  automates 
client  interviews. 

Research  Manager  generates  instant, 
customized  presentations  of  market 
data,  consumer  and  media  behavior,  and 
flaunts  newspaper  strengths  and  prod¬ 
uct  sales  information.  In  Ad  Director,  the 
Annual  Budget  module  creates  plans  to 
lock  up  long-term  budget  commitments. 
Geographic  Analysis  module  generates 
full-color  maps  that  highlight  client  tar¬ 
get  areas,  data  analyses,  preprint  propos¬ 
als.  Monthly  Schedule  generates  sched¬ 
ules  and  co-op  plans,  calculates  impact 
measures,  generates  insertion  orders. 

Radio  Analyst,TV  Analyst  and  Cable 
Analyst  optimize  schedules  in  compet¬ 
ing  media,  saving  significant  amounts 
that  fund  newspaper  ad  programs. 
Creative  Director  supports  effective  ad 
development,  spec  ad  presentation  and 
markup. 

All  modules  feature  plug-and-play  inte¬ 
gration;  client-server  design;  laptop,  desk¬ 
top,  and  mixed  solutions. 

Also:  consulting,  planning,  information 
integration,  customization,  installation, 
training,  and  implementation.  Media 
Marketing  has  420  North  American 
installations. 


Booth:  15 

MEDIASTREAM  INC. 

Staffed  by:  Hal  Cohen,  pres.; Joe 
DiMarino,  exec,  v.p.;  Robert  Kennedy, 
dir.  sales  development;  Steve  Rubin,  sales 
mgr.; Alan  Crawford,  systems  engineer; 
Tom  Priddy,  IP  content  mgr.;  Mary  Lou 
Whitman,  dir.  customer  service/project 
mgmt. 


Introducing:  Created  when  Knight- 
Ridder  merged  VU/l  EXT  and  PressLink, 
MediaStream  provides  newsroom  woik- 
flow  systems  for  acquiring,  archiving 
and  reselling  text  and  image  content. 

Products  include  SAVEimage,  an 
image  archiving  system;  Labrador,  a 
Windows  95  interface  to  the 
SAVEimage/text  archive;  SAVE  4.0,  the 
comprehensive  library  system  employ¬ 
ing  the  latest  interactive  and  Web  tech¬ 
nology;  PressLink  Explorer  3  0  for  image 
management;  and  PressLink  Online,  the 
world’s  largest  selection  of  on-demand 
online  photos  and  graphics. 

MediaStream  helps  publishers  acquire 
text  and  images,  publish  content, 
archive  all  text  and  image  content,  and 
sell  it  all  through  worldwide  distribution 
channels. 


Booth:  354 

MESA  CORP. 

Staffed  by:  Jerry  Genrich,  sales  rep.; 
Tom  Manning,  v.p.  sales-mktg. 
Introducing:  Archive  Plus,  an  automat¬ 
ed  optical  disk  archiving  and  retrieval 
system  that  replaces  printed  reports, 
microfiche,  and  magnetic  tape.This  user- 
friendly  system  helps  minimize  paper 
usage  by  providing  electronic  access  to 
reports,  contracts,  and  invoices  for 
accounting,  circulation,  advertising,  and 
human  resource  systems.Archive  Plus 
appears  as  a  printer  to  host  systems  and 
can  recognize,  automatically  index,  and 
archive  ASCII  print  files.  Its  password- 
secure  environment  provides  powerful 
search  tools. 

Installation  requires  no  programming 
on  host  systems,  and  it  connects  to  mul¬ 
tiple  host  systems,  allowing  annotation, 
printing,  and  transfer  functions. 

Optional  modules  include  client  serv¬ 
er  networidng,  scanning  (TIFF  &  PCX), 
jukebox,  forms  overlay,  multiple  library, 
autoffot,  and  bar  code  recognition.The 
Windows  95  format  allows  access  to 
Archive  Plus  in  Windows  31, 95,  or  NT 
environments. 


Booth:  1211 

MICRO  SYSTEMS  SPECIALISTS  INC. 

Staffed  by:  Catherine  Culkin,  pres.; 
Judy  Bruning,  v.p.;  Suzanne  Gentile, 
mktg.  coordinator. 

Exhibiting:  The  Newspaper  Manager,  a 
series  of  10  software  modules  running 
under  MS-DOS-based  PCs,  stand-alone  or 
networked,  that  combine  to  form  a  mas¬ 
ter  business  system.  Applications  include 
PAVE-certified  circulation;  display  ad 


billing  and  accounts  receivable;  ad  pro¬ 
duction  manifest,  transient  classified 
billing,  accounts  payable,  payroll,  general 
ledger  and  newsprint  inventory. 


Booth:  3255 

MIRACHEM  CORP. 

Staffed  by:  Bill  Shaffer,  v.p.  mktg.;  Don 
Lee,  v.p.  sales;  Maik  Snedecor,  regional 
mgr.;  Pat  Doughty,  CEO. 

Introducing:  Mirachem  pressroom 
cleaner,  an  effective  alternative  to  haz¬ 
ardous  chemicals,  offers  a  complete 
package  of  cleaners  and  equipment  for 
pressrooms  facility,  including  cleaners 
for  blankets,  pipe  and  ink  rollers,  page 
packs,  cylinders,  and  equipment  and 
general  maintenance. 

Exhibiting:  Glass  cleaner  for  plate  and 
lens  cleaning. 


Booth:  3159 

THE  MORNING  CALL 

(See  Ediwise  listing) 


Booth:  3425 

MULLER  MARTINI 

Exhibiting:  Muller  Martini’s  TV  pro¬ 
gram  stitcher,  the  Presto-TV.  Shown  in 
GM>^  booth  3425,  the  machine  operates 
at  speeds  to  10,000  an  hour.  It  is  a  fully 
automated  saddle  stitcher  that  folds, 
stitches,  trims  and  delivers  TV  programs 
ready'  for  inserting.  It  will  be  equipped 
with  a  folder  feeder,  two  signature  feed¬ 
ers  and  a  stream  feeder.  TV  program 
stitchers  build  extra  advertising  revenue 
and  can  be  used  for  promotional  inserts 
such  as  coupon  books,  real  estate 
guides,  mall  tabs,  and  special-interest 
booklets  like  entertainment  and  sports 
programs.  Equipped  with  signature  feed¬ 
ers  for  pre-folded  sections,  the  machine 
can  also  perform  regular  commercial 
woik. 


Booth:  2115 

MURPHY  MANAGEMENT  & 
COMPENSATION  CONSULTING 

Staffed  by:  Kay  Murphy,  pres.;  Sean 
Strache,Tass  Rupp,  consultants. 
Introducing:  MMCC  analyzes  and 
designs  industry-specific  compensation 
plans  based  on  unique  competitive 
needs,  geography,  organizational  styles 
and  business  demands.  Well-designed 
plans  give  managers  greater  control 
over  the  largest  budget  item,  payroll, 
and  MMCC  helps  maximize  the  return 
on  the  expense. 

MMCC  designs  creative  and  motiva¬ 
tional  plans,  provides  information  on 
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what  the  competition  is  paying  for  tal¬ 
ent;  and  enhances  pay  equity. 
Consultants  offer  a  decade  of  compen¬ 
sation  experience  for  over  20  newspa¬ 
per  clients. 

Services  include:  executive  competi¬ 
tive  analysis;  full  salary  administration 
plans;  private  surveys  for  unique  posi¬ 
tions;  departmental  analysis;  perfor¬ 
mance  appraisal  design;  gain  sharing 
plans,  sales  commission  plans,  employee 
recognition  and  other  low<ost  reward 
programs. 


Booth;  2419 

NAPP  SYSTEMS  INC. 

Staffed  by:  Kai  Wenk-Wolf,  pres./COO; 
Jackie  Crossman,  v.p.  newspaper  sales; 
Gerald  Miller,  v.p./CFO;Tom  Moore, 
flexo  mktg.  specialist. 

Introducing:  Celebrating  25  years  as  a 
worldwide  manufacturer  of  newspaper 
printing  plates,  NAPP  is  developing  a 
computer-to-plate  system  with  a  new 
plate  designed  for  either  CTP  or  con¬ 
ventional  exposure.  Plans  call  for  intro¬ 
duction  of  NAPPflex  HS  printing  plates 
later  this  year.  Notable  improvements 
include;  greater  durability  for  longer 
runs;  better  vignette;  cleaner  mid-tones 
and  shadows. 

Also:  Other  developments  in  flexo 
plate  technology. 


Booth:  1247 

NEASI-WEBER  INTERNATIONAL 

Staffed  by:  Michael  Brier,  sr.  v.p. 
sales/mktg.,  Dennis  J.  Neasi,  CEO;  James 
S. Weber,  pres.;  Lynn  Buchanan,  regional 
support  mgr. 

Introducing:  Oracle-based  suite  of 
client-server  software,  including; 

Admarc,  the  popular  ad  management 
system;  Discus,  a  totally  integrated  cus¬ 
tomer  service,  single-copy  sales,  distribu¬ 
tion  and  database  marketing  system;  and 
Adsert,  an  advertising  insert  manage¬ 
ment  system. 


Booth:  7547 

NENSCO 

Staffed  by:  Brad  Beaton,  CEO;  Larry 
Erwin,  pres.;  Dave  Vito,  prepress  product 
mgr. 

Exhibiting:  Prepress,  press  and  post¬ 
press  products,  including  Freedom  and 
USA  washes  for  environmentally  safe 
press  washing;  Liquid  Gold  fountain 
solutions;  a  full  line  of  Polyfibron 
Technologies  press  blankets;  Ebonite  ink 
drums;  rubber  rollers;  press  piarts; 
ergonomic  handling  equipment. 


Also,  the  latest  prepress,  pressroom 
and  post-press  catalogs. 


Booth:  2459 

NEWARK  PAPERBOARD  PRODUCTS 

Staffed  by:  Eric  Ashley,  product  mgr.; 
Randy  Tillery,  Larry  Montague,  sales 
mgrs.;  Mickey  Thompson,  Andy  Stewart, 
v.p.’s;  Dan  Kewin,  project  mgr. 
Introducing:  Greensleeves  System. 
This  fiber  core,  with  returnable  plastic 
insert  sleeve,  reduces  newsprint  butt-roll 
waste  to  one-sixteenth  of  an  inch  by 
eliminating  paster-cycle  bounce  and 
vibration.  Newark  creates  revenue  by 
paying  50<  a  roll  to  users.  A  universal 
chuck  fit  helps  reduce  newsprint  inven¬ 
tories. 

Exhibiting:  Bottomwrap,  end  bends. 


Booth:  2005 

NEW  HORIZONS  GROUP 

Staffed  by:  Sharon  Smith,  sales/mktg. 
dir.;  Ed  Costic,  Mark  Osbum,Jim  Burke, 
sales;  Julian  Milewski,  training. 
Introducing:  Web  Delivery,  an  afford¬ 
able  software  program  for  publishing  on 


IXU 

the  Web,  and  InfoConnect  for  Wmdows 
NT,  a  new  audiotex  platform. 

A  full-service  market  support  program 
is  designed  to  build  audiotex  revenue 
and  editorial  usage  of  any  audiotex  plat¬ 
form.  Plus,  Easy  to  Read  Telephone 
Directories. 

Exhibiting:  Consulting  services,  audio¬ 
tex  content  packages. 


Booth:  2162 

NEWSPAPER  COUNT  SYSTEMS  INC. 

Staffed  by:  Tim  Cooper,  pres.;  Fred 
Fazzio,  v.p.  engineering. 

Introducing:  Systems  designed  to 
improve  production  performance  in 
newspaper  production  plants.  The  aim 
is  to  reduce  wasted  time  and  material, 
reduce  inserting  errors  and  reduce 
billing  and  shipping  errors.  Offerings 
include  systems  for  production  plan¬ 
ning,  totalizing,  inserter  control. 


Booth:  1356 

NEWSPAPER  TECHNOLOGIES  INC. 

Staffed  by:  Don  Chapman,  Jim  Evans, 
Colleen  Callies,  Mike  Credland,  Mervi 


UPGRADE  OR  MOVE 

TO  BASEYIEW? 


Ba.seview’s  suite  of  powerful  Editorial,  Advertising  and 
Circulation  solutions  are  priced  so  reasonably,  many  of  our 
customers  actually  saved  money  by  moving  to  Baseview 
instead  of  upgrading  their  old  systems.  So,  if  your  old 
newsroom,  ad  department  or  circulation  system  is  getting  a 
little  tired,  here’s  your  wake-up  call! 


Baseview 

A  Mown  SyMnt  Conptfiy 

313.662-5800  marketing@baseview.com  www.baseview.com 

ADVERTISING  •  EDITORIAL  •  CIRCULATION  •  INTERNET 
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Legarc,  Jeff  Nelson. 

Introducing:  The  newest  versions  of 
the  Newsline  suite  of  circulation  man¬ 
agement  software.  Based  on  Windows 
client-server  technology,  the  products 
are  even  more  database  and  platform 
independent.They  include:  Single  Copy, 
for  single<opy  newspaper  sales  through 
stores  and  newspaper  boxes;  Home 
Delivery,  for  management  of  home  deliv¬ 
ery  service;  Collections,  a  collection  sys¬ 
tem  based  on  handheld  computers; 
Mapping,  a  system  allowing  users  to  see 
the  query  results  on  a  map;  and  Market 
Coverage,  a  total  market  coverage  sys¬ 
tem  to  manage  shoppers  and  free  news¬ 
papers. 

New  this  year:  telephony  and 
Internet  programs  that  interface  directly 
into  the  circulation  database.The  soft¬ 
ware  manages  most  standard  functions 
now  performed  by  customer  service 
personnel,  including  taking  complaints, 
stops,  starts,  and  informing  customers 
about  their  current  subscription  and 
payment  status.These  products  not 
only  simplify  the  integration  of  this 


CLASSIFIED 

DISPLAY 

INTERNET 

PC  Software 
solutions 
designed  for 
your  specific 
‘  needs 


GRqPHX 

PUBLISHING  SYSTEMS 


444  East  Susquehanna 
Allentown,  FA  18103 
Phone;  (610)  797-5515 
Fax:  (610)797-8740 

Call  Today  For 
More  Info  or  Demo! 


technology  into  circulation  manage¬ 
ment,  but  make  it  affordable  to  all  sizes 
of  newspapers. 


Booth;  1725 

NEWSTECH  CO. 

Staffed  by:  Oscar  Rovito,  pres.;  Rey 
Veigara,  Diego  Rovito,  v.p.’s. 
Introducing:  Digital  Collections,  an 
enterprise-wide  multimedia  informa¬ 
tion  management  system  for  archiving 
digital  text,  photos  and  pages;Tesca 
Copy  Dot  scanner  for  newspaper  and 
ad  processing  applications;  ECRM 
imagesetters  and  AIR  direct-to-plate 
imaging  systems;  Konica  EV  Jet  4 
Konsensus  color  proofing  systems, 
Sahara  dry  chemical  film  processing 
system  and  film  processors;  Managing 
Editor  ALS  page  layout  software;  Fujix 
Digital  Cameras;  Harlequin  Rips; 
Graphic  Enterprises  OPl  for  Windows 
NT. 

Exhibiting:  Barco  calibration  monitors 
for  accurate  color  analj'sis;  Seiko  color 
printers. 


Booth:  431 

NTH  DEGREE  SOFTWARE 
Staffed  by:  Kristina  Rigopulos,  v.p. 
product  management; Woody  Leggit,v.p. 
sales. 

Introducing:  Ntb  Degree’s  award-win¬ 
ning  Proteus  System  3,  a  desktop  soft¬ 
ware  program  for  automating  the  pro¬ 
duction  of  newspapers  and  newspaper 
supplements.  Proteus  runs  identically  on 
Windows  and  Macintosh,  integrates 
with  QuaikXPress  and  PageMaker,  and 
supports  the  gamut  of  advertising,  edito¬ 
rial,  manufacturing  and  accounting  infor¬ 
mation  needed  to  manage  a  complex 
publication. 


Booth:  2139 

NUARC  CO.  INC. 

Staffed  by:  Don  Cims,  James  Dowlen, 
Carlos  Acosta. 

Introducing:  NuLine  Imaging 
Systems,  a  completely  automated  expo¬ 
sure  unit  with  the  nuVac  Instant 
Vacuum  System.  A  top-of-the-line  vacu¬ 
um  frame  that  achieves  positive  contact 
with  perfect  registration  in  seconds,  the 
patented  nuVac  system  incorporates  a 
specially  designed  blanket  and  two 
powerful  pumps  to  instantly  eliminate 
air  pockets  —  with  no  moving  parts  to 
wear  out  or  replace.The  system  is  high¬ 
ly  recommended  for  stochastic  or  fre¬ 
quency  modulated  (EM)  screening. 
Offerings  include  the  Smartone 


mm 


Computer  Exposure  System  or  EZl 
Controller/Integrator.  Standard  features 
include:  nuVac  vacuum  system,  over¬ 
head  mounting.  Systems  631  lamp,  cur¬ 
tain,  automatic  glass  frame  opener,  stor¬ 
age  drawers. 

Exhibiting:  NuArc’s  flip-top  platemak- 
ers,  vertical  cameras,  light  tables. 


Booth.  4031 

OVALSTRAPPING  INC. 

Staffed  by:  Morgan  Stout,  mgr.  sales/ 
mktg.;  Allen  Copeland,  sales  mgr.-graphic 
arts;  Alethea  Wofford,  mktg.  administra¬ 
tor;  Jack  White,  pres.;  Don  Smith,  chief 
engineer;  Ronnie  Berry,  service  mgr. 
Introducing:  Ovalstrapping’s 
StrapMaster  newspaper  strapping 
machine,  built  with  45  years  of  service 
and  experience  in  newspaper  packag¬ 
ing  and  bundle  strapping  and  incorpo¬ 
rating  the  newest  innovations  in  strap¬ 
ping  equipment  —  innovations 
designed  to  minimize  maintenance. 


Booth:  3303 

OXY-DRY  CORP. 

Staffed  by:  Edward  T.  McLoughlin, 
pres.;  Bruce  Niedzwiedz,  dir.  sales/tech¬ 
nical  support;  Mary  Ellen  Cahill,  v.p./ 
mktg.  dir.;  Rick  Hausfeld,  v.p.-sales;  Diego 
Uribe,  v.p.-intemational  sales;  David 
Calhoun,  district  sales  mgr. 
Introducing:  A  revolutionary  new 
“Cylinder  Select”  multi-position  blanket 
washer  system  that  automatically  cleans 
the  common  impression  cylinders  as 
well  as  the  blankets  on  newspaper 
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presses  equipped  with  both.  Oxy-Dry’s 
design  makes  the  washer  units  automat¬ 
ically  retractable  to  allow  better  access 
when  changing  blankets  or  plates. 


Booth:  750 

PAKON  INC. 

(Impak  Division) 

Staffed  by:  James  True,  pres.,  CEO; 
Gregg  Ovsak,  software/electrical  engi¬ 
neer;  Andrew  Oman,  Eric  Walt,  reps. 
Introducing:  Impak  35-millimeter  digi¬ 
tal  film  scanner  scans  36  images  at 
400x600  dpi  each  in  20  seconds  or 
1200x1800  dpi  each  in  60  seconds.The 
unit  allows  electronic  editing  on  screen, 
creates  contact  sheets  without  a  dark¬ 
room,  and  uploads  images  to  Net  or 
Web. 


Booth;  1650 

PALOS  SOFTWARE 

Staffed  by:  Mark  Barlow,  v.p.;  Paul 
Srimuang,  Brooks  Holman,  Shari  Jones, 
David  Altomare,  software  engineers. 
Exhibiting:  A  series  of  integrated  appli¬ 
cations  —  including  database  manage¬ 
ment,  digital  photography  and 
QuarkXTensions  —  designed  to  auto¬ 
mate  the  production  of  photo  advertise¬ 
ment  publications.  Palos,  which  devel¬ 
ops,  markets,  and  supports  electronic 
publishing  software  for  publishing  mag¬ 
azines,  newspaper  supplements  and  cat¬ 
alogs,  aims  to  help  production  staff  with 
pagination  and  layout,  and  its  fully  cus¬ 
tomized  systems  are  compatible  with  a 
wide  range  of  front-end  systems. 

Products  include  AdEntry,  a  cus¬ 
tomized  ad  entry  system  that  tracks  ads 
and  ad  client  information  and  has  multi¬ 
user  capabilities;  AdLink,  a  customized 
application  for  importing  ads  from  a 
remote  front-end  system  to  Palos  data¬ 
bases;  AdBase,  a  complete  database  man¬ 
agement  system  that  maintains  and 
updates  ads  linked  to  the  publication 
database  in  preparation  for  magazine 
layout. 

PhotoCaps,  a  digital  image  processing 
system  which  c'aptures  and  digitizes 
images  that  are  imported  for  layout; 
DisplayBuilder,  a  Quark  XTension  for 
automating  the  process  of  building  dis¬ 
play  ads;AutoLayout  is  an  XTension 
which  automatically  lays  out  photo  ad 
publications  precisely  and  accurately. 


Booth:  1547 

PANTHEON 

Staffed  by:  Joe  Snell,  pres.;  Daren  Tsui, 
v.p.  engineering;  Karl  Weiss,  sales  mgr.; 


Matt  Rowlens,  sales;  Ed  Petersen,  Anna 
Kim,  mktg.  mgrs. 

Introducing:  Pantheon  software  solu¬ 
tions  for  publishing  online.  Pantheon 
Builder,  the  company’s  flagship  product, 
provides  tools  for  newspapers  to  pub¬ 
lishing  news  content,  classified  ads,  and 
community  information  on  the  Web. 

For  content.  Builder  helps  automate 
the  process  of  moving  text  and  multi- 
media  files  from  virtually  any  newspa¬ 
per  front-end  system  to  a  Web  site. 
Builder’s  functions  are  designed  with  a 
category  management  system  to  pro¬ 
vide  dynamic  index  creation,  time 
release  publishing,  and  automatic  story 
deletion  —  features  enabling  one  man¬ 
ager  to  do  the  work  of  many. 

For  classified.  Builder  also  uses  the 
category  management  system  to  publish 
and  manage  classified  ads  on  the  Web. 
Extensive  search-and-replace  capabilities 
expand  abbreviations  into  complete 
text  and  allow  automatic  insertion  of 
images  and  hot  links.  Optional  packages 
provide  text-based  and  range  searches. 

For  community  information.  Builder 
incoporates  a  suite  of  features  including 
a  calendar,  chat  group,  and  forum.  It 
allows  local  organizations  to  manage 
information  on  a  paper  s  site  through  e- 
mail  or  FTP  connections  and  can  also 
be  configured  to  serve  a  group  of 
papers  or  otganizations  through  a  hub- 
and-spoke  format.These  features  help  a 
newspaper  become  the  complete 
source  for  local  information. 


Booth:  525 

PARASCAN  TECHNOLOGIES 

Staffed  by:  Aytun  Erdentug,  pres.; 
Floyd  Inman,  v.p.;  Peter  Mitchell,  sup¬ 
port  mgr. 

Introducing:  Visualizer  soft  color 


proofing  and  ink  control  products  pro¬ 
vide  proofs  and  ink  values  in  a  com¬ 
pletely  digital  environment  and  can  be 
connected  online  to  most  RIPs,  image¬ 
setters,  computer-to-plate  systems  and 
facsimile  networks.The  system  supports 
a  variety  of  color  proof  printers. 
Exhibiting:  The  company  also  will  dis¬ 
play  facsimile  communications  net¬ 
works,  scanners  and  bar  code  readers. 


Booth:  1319 

PITMAN  CO. 

Staffed  by:  Dick  Simonian,  v.p.  newspa¬ 
pers;  Ron  Giancoli,Jim  DeRosa,  Jim 
Garvin,  Dave  Hamrock,  Steve  Leckie, 
regional  newspaper  mgrs. 

Introducing:  Efficient  work  flow  solu¬ 
tions  for  digital  environments  with  a 
focus  on  CTP  systems  from  Gerber  and 
D'lP  systems  for  Mitsubishi.  RIPs  from 
Agfo  and  Xitron  and  network  integra¬ 
tion  to  assure  prepress  efficiency.  A 
series  of  scanners  will  he  shown  from 
Agfa,  ICG  and  Parup/Eskofot.  Output 
devices  for  proofing  are  from  Agfa, 
DuPont,  Imation,  Polaroid  and  Western. 
Imagesetters  especially  for  the  newspa¬ 
per  market  from  Agfa  and  Parup/Eskofot 
will  be  shown. 

Exhibiting:  A  range  of  pressroom  and 
mailroom  parts,  along  with  consumable 
products  are  available.  Also:  the  Press- 
Sentinal  newspaper  dispenser. 


Booth:  1956 

PONGRASS  NEWSPAPER  SYSTEMS 

Staffed  by:  Shelley  Hando,  group  sales 
mgr.;  Michael  SuUivan,  training  mgr. 
Exhibiting:  The  database  version  of 
Pongrass’s  classified  advertising  system, 
ClassAdv4.Also  showing  PPI  Classified 
Pagination  software  for  Mac  and  PC 
platforms. 
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from  blanket  to  blanket,  no  pinholes  and  no  porosity.  The  blankets  are 
to  be  talc  free,  in  perfect  condition  and  ready  to  mount  on 
your  press  when  you  receive  them.  If  our  blankets  do  not  perform,  it  will 
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Call  for  a  no  obligation  trial  offer. 


Guaranteed. 
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Booth:  156 

3-M  POST-IT  NOTE  ADVERTISING 

Wood  Associates  Inc. 

Staffed  by:  Scott  Christman,  dir.;  John 
Grantham,  g.m.;  Don  Branch,  3M. 
Introducing:  Ads  where  advertisers 
have  always  wanted  them  —  on  news¬ 
paper  Front  Rages  —  now  available  with 
3M  Post-it  Note  Advertising. 

Over  130  newspapers  across  the 
United  States  use  this  program,  includ¬ 
ing  30  of  the  top  100  circulation 
papers. 

Post-it  Note  ads  can  now  be  applied 
through  automation  on  the  following 
productsiTV  books,  weekend  maga¬ 
zines,  coupon  books,  comics  and  8H-by- 
1 1-inch  fliers. 

Some  of  the  hotest  catagories  for 
Post-it  Notes  include  new  car  sales, 
aftermarket  auto  products,  fast  food, 
political  advertising,  groceries,  malls, 
banking/finance,  and  home  improve¬ 
ment. 


Booth:  3636 

POWER  STRAP 

Staffed  by:  Tom  Gould,  v.p.  sales;  David 
Homik,  newspaper  industry  mgr.; 
Michael  Helton,  Joe  Lux,  Gary  Nesbitt, 
regional  sales  mgrs. 

Introducing:  The  Overture  Hi-Res 
ink-jet  controller  for  use  on  the  MK6 
underwrapper  and  three-quarter  wrap¬ 
per.  The  controller  is  a  small,  self-con¬ 
tained  (processor,  keyboard  and 
dislpay)  unit  mounted  to  the  wrapper. 
The  software  is  designed  in  a  familiar 


Windows-style  format  for  easy  learning 
and  use.The  typewriter-style  QWERTY 
keyboard  makes  creating  and  changing 
messages  a  snap,  and  the  advanced  dis¬ 
play  allows  users  to  view  messages 
prior  to  printing. 

The  Overture  ES  stores  up  to  200 
messages  using  1 1  different  fonts  and  is 
equipped  with  time,  date  and  count 
functions,  as  well  as  an  RS232  port  for 
message  download  from  upstream 
equipment. 

Er^biting:  The  NT30  newspaper 
strapper,  Newstyer  20(K)  high-speed 
strapper,  MK6  three-quarter  wrapper 
and  underwrapper,  P40(X)  RingTXimer. 
Also  the  P940  automatic  strapper  and 
P205  semiautomatic  strapper  for  offline 
applications. 


Booth:  2214 

PRESSLINE  SERVICES  INC. 

Staffed  by:  Steve  Brown,  pres.;  Jim 
Gore,  v.p./g.m. 

Introducing:  Specializing  in  double¬ 
width  newspaper  presses,  services 
include  mechanical  and  electrical  press 
rebuilding  and  repair,  including  rebuild¬ 
ing  cylinders,  drivelines,  RTPs,  folders, 
and  more.  Other  services  include  audit¬ 
ing,  web  reductions,  upgrades,  electrical 
service  and  more. 


Booth:  3128 

PRINTERS'  SERVICE 

Staged  by:  Terry  A.Torkelson,  mktg. 
dir.;Andrew  M.  Douglas,  national  equip¬ 
ment  mgr.;  Kenneth  J.  Cesario,  regional 


equipment  mgr.;  Keefe  Aldstadt,  sales 
mgr.;  Don  Struck,  sales  rep. 
Introducing:  Newsfount  MA  4,  a  foun¬ 
tain  solution  concentrate  formulated 
specifically  for  high-speed  newspaper 
presses,  especially  presses  using  subtrac¬ 
tive  plates  for  color  printing.  This  high- 
performance,  mildly  acidic  concentrate 
enhances  color  reproduction,  allowing 
brighter,  sharper  colors,  especially  reds 
and  yellows.  It  also  helps  reduce  dot 
gam,  achieve  cleaner  screen  values,  and 
promote  faster  press  startups. 

Also  solvent  recycling  systems  for  the 
newspaper  pressroom.The  PriscoTech 
SpinKlene  explosion-proof  centrifuge 
removes  used,  contaminated  solvents 
from  pressroom  towels  before  they  are 
laundered,  allowing  recovered  solvents 
to  be  reused  and  thereby  reducing 
incoming  VOC  levels  and  cutting  dis¬ 
posal  costs.  PriscoTech’s  SolKlene  sol¬ 
vent  recovery  system  distills  and  con¬ 
denses  pressroom  solvents,  removing 
water  and  permitting  the  solvent  to  be 
reused.  Both  systems  provide  financial 
savings. 

Exhibiting:  Printers’  Service  manufac¬ 
tures  and  distributes  offset  printing 
chemistry,  solvents,  lubricants,  and  blan¬ 
kets  —  all  supported  by  comprehensive 
technical  service.  Also:  PriscoTech  water 
management,  solvent  recovery  and 
pressroom  humidification  systems. 


Booth:  3127 

PRINTING  PRESS  SERVICE 
INTERNATIONAL 

Staffed  by:  Joe  McManamon, 
chmn.;  Stephen  McManamon, 
David  McManamon  dirs.;  Dave 
Evans,  U.S.  agent. 
Introducing:  PPSI  Inker  in 
versions  for  printing  one,  two 
or  four  colors.  This  unique 
and  advanced  technology 
allows  ink  presetting,  auto¬ 
matic  color  changes,  and  com¬ 
puterized  ink  desk  controls. 

Other  products  and  ser¬ 
vices:  Metro  press  remanu&c- 
turing  and  updates;  press  sales 
and  purchases;  new  and 
updated  press  drives;  new  and 
upgraded  reelstands,  including 
modernizing  (ioss  RTPs  to  45 
inches;  press  removals,  instal¬ 
lations,  expansions  and  spe¬ 
cial  engineering.The  compa¬ 
ny  offers  an  in-house  machine 
tool  manufacturing  facility, 
spare  parts,  skip  slitters. 
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Booth;  3325 

PTI  INC. 

Staffed  by:  James  Grotevant,  pres.; 

Gary  Hickey,  v.p.;  Christopher  Mohler, 
dir.  engineering;  Bob  Pippin,  v.p.  sales; 
Lyn  Pearson,  software  engineer; Terri 
Green,  admin,  asst. 

Introducing:  Press  Builder  3.0,  a  press 
configuration  tool  for  creating  a  virtual 
press  —  including  all  common  unit 
types,  rollers,  slitters,  angle  bars,  webs, 
etc.  —  for  use  as  part  of  an  SQL  data¬ 
base. 

Plate  Imposition  2.0,  a  tool  offering 
the  latest  in  artificial  intelligence  for 
press  configurations.  It  offers  users  a 
selection  of  impositions  to  choose  from. 
Once  information  on  section  breaks  and 
color  is  entered,  users  select  from 
“known  good”  options  or  “generate 
new”  impositions.The  software  then 
offers  solutions  based  upon  the  request. 

Crew  Manager  1.0,  the  latest  addition 
to  PTI’s  pressroom  management  suite, 
allows  pressroom  managers  to  input 
crew  information  and  tasks  and  then  to 
build  crews  and  assign  work  to  crew 


members.  It  also  does  resource  leveling 
and  can  track  actual  production  times. 


Booth:  1921 

PUBLISHING  PARTNERS  INTERNATIONAL 

Staffed  by:  Sam  List,  sr.  partner, 
Christine  Ttimer,  mktg.  communica¬ 
tions.;  Ed  Slattery,  sales  mgr.; Jack Tonole, 
sales  rep.;  Dana  Rice, Andy  Jalbert,  pro¬ 
ject  mgrs. 

Introducing:  The  latest  version  of 
PPI’s  AD2000  system,  including  classi¬ 
fied  and  display  ad  order  entry,  accounts 
receivable,  and  contract  management, 
with  classified  pagination  and  Internet 
output.  PPI  plans  to  demonstrate  its  abil¬ 
ity  to  integrate  standard  third-party 
Windows  software  packages  into  its  ad 
system.  Examples  include;  contract  man¬ 
agement  using  ACT!,  a  package  for  retail 
sales  reps  that  also  provides  automatic 
phone  dialing  from  the  PPI  database;  fax 
and  e-mail  packages  integrated  with  the 
PPI  applications;  ProfitZone,  a  prospect 
database,  including  site-tailored  SIC 
codes,  integrated  with  PPI’s  canvas.sing 
program  to  provide  new  customer 


prospecting  as  well  as  resolicitation  of 
ads  from  existing  customers. 

AD2000  is  a  Windows-based  applica¬ 
tion  using  Windows/NT  on  PC  or  Digital 
Alpha  file  servers  and  Wmdows  95  on 
workstations.  It  supports  several  PC  and 
Apple  classified  pagination  products  and 
integrates  Apple  display  ad  makeup 
products. 

Two  significant  new  product 
announcements  are  planned  for  Nexpo. 


Booth:  3123 

QUAD/TECH  INTERNATIONAL 

Staffed  by:  George  Czechowski,  sales 
mgr./N.  America;  Doug  Inda,  Vince  Kuhn, 
technical  sales. 

Exhibiting:  Register  Guidance  System 
(RGS)  V  Series  N,  a  closed-loop  color 
register  control  system  for  newspaper 
presses,  scans  register  marks  to  deter¬ 
mine  lateral  and  circumferential  register 
position  and  automatically  corrects 
errors. 

Register  Guidance  System  (RGS)  IV 
Series  X,  a  color-to-color  register  system, 
provides  high-performance  web  offset 
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printers  with  affordable  technology  to 
increase  quality',  reduce  waste  and 
improve  the  bottom  line. 

Print-to-Process  Controller  3000X  pro¬ 
vides  full  web  and  multiple  ribbon  con¬ 
trol  for  presses.  Controls  up  to  48  com¬ 
pensators  from  one  operator  station. 


Booth:  3709 

QUIPP  SYSTEMS  INC. 

Staffed  by:  Lou  Kipp,  pres.;  Christer 
Sjogren,  exec,  v.p.; John  Green,  v.p. 
mktg. ; Angel  Arrabal,  national  sales  mgr.; 
David  Switalski,  prod.  dir. 

Introducing:  Automatic  cart  loading 
system  (ACL)  for  efficient  loading  of 
transportation  carts  in  the  packaging 
center  for  delivery  to  satellite  distribu¬ 
tion  points. 

Exhibiting:  Quipp’s  well-known  350 
Newspaper  Stacker,  interfaced  to  a  Viper 
three-quarter  wrapper  equipped  with 
inkjet  printing.  Also  various  strapping 
machines,  a  Sport  newspaper  stacker, 
matte  top  conveyor  system  with  distrib¬ 
ution  controls,  and  a  production  totaliz 
ing  system. 


Booth;  2325 

BOB  RAY  &  ASSOCIATES  INC. 

Staffed  by:  Bob  Ray,  pres.; John  Steker, 
v.p.  sales. 

Exhibiting:  A  nationally  recognized 
newspaper  equipment  installation  con¬ 
tractor  providing  specialized  technical 
support  to  publisher.  Services  include: 
web  width  reduction;  equipment  reloca¬ 
tion  and  installation;  new  installations; 
total  service  support,  including  mechani¬ 
cal,  electrical  and  piping;  Allen  Bradley 
press  drive  retrofits;  specialized  equip¬ 
ment  rebuilding  and  reconfiguration. 

The  company  also  serves  commercial 
printers,  and  its  corporate  goal  is  to  pro¬ 
vide  cost  effective  and  quality  service. 


Booth:  4 

REED  BRENNAN  MEDIA  ASSDCIATES 

Staffed  by:  Robert  S.  Reed,  pres.;Tim 
Brennan,  v.p.;  Jeff  Talbert,  dir.  operations 
Exhibiting:  The  availability  of  daily 
comic  strips  and  panels  in  black  and 
white  or  color  as  GIF  files  for  online 
use.The  company  is  marking  its  fourth 
year  as  a  page  production  service 
specializing  in  the  pagination  and 
custom  editing  of  daily  comic  pages, 
in  color  and  black  and  white,  as  well 
as  custom  editing  other  non-news 
feature  sections.  Clients  include  over 
180  newspapers,  including  60  of  the 
100  biggest  dailies.  Delivery  options 


include  disk,  bulletin  board  download, 
or  high-speed  file  transfers  via  the 
Internet. 


Booth:  3333 

ROBERTSON  PRESS  MACHINERY  CO. 

Staffed  by:  Sheryl  Lallemand,  mktg.  dir.; 
Bob  Robertson  Sr.,  rep. 

Introducing:  Robertson  disc  brake/air 
tensioning  systems  for  single-width 
presses  are  designed  to  replace  outdat¬ 
ed  drum  brakes.They  will  be  displayed 
and  demonstrated.  Also  displayed: 
Robertson  spiral  brush  dampening  for 
single-width  presses.  Other  products 
include  remanufactured  presses,  espe¬ 
cially  King  presses. 


Booth:  3223 

ROCK-BUILT 

Staffed  by:  Rock  Ferrone,  pres.;  Bruce 
Barna,  v.p.;  Ed  Wiest,  sr.  technical  mgr. 
Introducing:  Uni-Trim  in-line  trimming 
systems,  Uni-Stack  compensating-stack- 
ing  systems,  Mini-Stack  counting-stack¬ 
ing  systems,  Uni-Stream  stream  merging 
systems,  custom  conveying  systems, 
bump-tum  systems,  in-line  glue  systems, 
trim  removal  systems,  trim  removal  cen¬ 
trifugal  blowers. 


Booth:  2239 

RYCO  GRAPHIC  MANUFACTURING  INC. 

Staffed  by:  David  lies,  pres.; Jacob  Lin, 
v.p.  engineering;  Thomas  Carbery,  v.p. 
sales;  Steven  Brown,  Martin  Kaczmarek; 
reg.  sales  mgr. 

Introducing:  A  new  generation  of 
digital  pulse  dampening  equipment. 
Modular  spray  bars  simplify  web  width 
changes.  Features  include  self-aligning 
nozzles;  sealed  coil  assemblies;  integrat¬ 
ed  quick  disconnect  service  connec¬ 
tion;  nozzle  removal  even  under  pres¬ 
sure. 

Remote  dampening  controls  feature 
eight  adjustable  water  curves  per  spray 
bar  and  interfaces  with  popular  press 
control  systems  such  as  EAE,  CGI,  ABB, 
Goss,TKS,Allen  Bradley  and  others. 

Volumetric  mixing  is  powered  by 
compressed  air,  takes  up  litde  floor 
space  and  includes  automatic  drum  or 
tote  switching. 


Booth:  3903 

RYDER  TRANSPORTATION  SERVICES 

Staffed  by:  Phil  Kennedy,  Bill  Spiker, 
newspaper  industry  specialists. 
Introducing:  Fleet  management  ser¬ 
vices  provide  all  the  advantages  of  a 
Ryder  full-service  lease  plus  drivers,  dri¬ 
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ver  management,  and  other  support  ser¬ 
vices  —  providing  total  insulation  from 
liabilities  and  risk. 

Finance  leasing,  combining  Ryder’s 
vehicle  specification  expertise  and  buy¬ 
ing  power  with  the  financial  resources 
of  CitiCorp  to  form  an  unparalleled 
vehicle  leasing  service.  When  added  to 
maintenance,  the  Ryder  CitiCorp  lease 
offers  a  complete  transportation  solu¬ 
tion. 

Onboard  computers,  featuring  the  lat¬ 
est  hardware,  plus  specific  applications 
for  newspaper  distribution. 


Booth:  3311 

RYSON  INTERNATIONAL  INC. 

Staffed  by:  Ole  Rygh,  pres.,  and  others. 
Introducing:  Palletizer  for  newspaper 
bundles  and  a  new  roll  handling  system 
for  newsprint.  Also  automated  guided 
vehicle  systems,  and  automated  storage 
and  retrieval  systems. 


Booth;  2403 

SEIKEN  GRAPHICS  INC. 

Staffed  by:  K.K.  Cheng,  national  sales 
mgr.;  Ken  Inoue,  int’l  sales  mgr. 
Introducing:  Sales  and  service  on  a 
full  range  of  web  offset  presses,  plus 
expertise  in  keyless  inking  conversions, 
add-on  color  units  to  other  makers’ 
presses. 

The  Type  40  and  50s  single-wide 
single-  and  double<ircumference 
presses  are  high-speed,  state-of-the-art 
creations.The  50s  single-wide,  double 
circumference  press  operates  comfort¬ 
ably  at  55,000  eph  and  provides  excel¬ 
lent  color  reproduction  and  reliability. 

It  incorporates  easy  to  operate  but 
sophisticated  electronic  controls. 
Features  include  digital  AC  drive,  LCD 
touch  screens  and  fiberoptic  cabling, 
which  saves  wiring  costs. 

Po.ssessing  similar  qualities,  the  Type 
40  single-width,  one-around  web  offset 
press  can  operate  at  production  speeds 
up  to  50,000  cph. 


Booth:  2246 

SERVANTS  INC.,  THE 

Staffed  by:  Wayne  Sandrige,  sales  mgr.; 
J.C.  Harris,  g.m.;  AI  Miller,  mktg.  dir. 
Exhibiting:  The  Equa-liner  Alleviator 
(patent  pending),  the  newest  product 
in  a  growing  line  of  web  and  belt 
tension  correction  systems.  Alleviator 
uses  a  self-aligning,  high-speed,  low-drag 
system  that  is  extremely  sensitive  to 
cross  web  imbalance.  The  rotation  is 
handled  by  outboard  mounted  ball 
bearings,  which  are  easy  to  maintain. 
Lateral  oscillation  is  managed  by  a  cen¬ 
trally  located,  sealed  bearing  that  can 
make  corrections  360  degrees  around  a 
common  axis.The  unit  is  custom  ma¬ 
chined  to  make  any  installation  simple. 

Othe  products  include  the  Equa-Liner 
1000  and  Equa-liner  Elite. 


Booth:  2111 

SHIRA  COMPUTERS  LTD. 

Staffed  by:  Rami  Krispin,  pres./CEO; 
John  Werth,  mktg.  dir.,  U.S  arm,  Shira 
Inc.;  Gadi  Shoshan,  mktg.  dir.,  parent 
company,  Shira  Computers,  Japan;  John 
Carter,  sr.  account  mgr.;  Bob  Holt,  John 
Poucher,  consultants. 

Introducing:  Systems  enabling  pub¬ 
lishers  to  turbocharge  PostScript  work 
flow.  Shira’s  tools  adapt  PostScript  and 
other  embedded  format  curves  to  print¬ 
ing  press  parameters  and  provide  the 
missing  link  in  quality  adjustment  for 
computer-to-plate  systems.  Shira  also 
offers  work  flow  management  and  data¬ 
base  management  server  (DBMS)  systems. 

New  developments  include  CEPStoPS 
version  2.5,  an  enhanced  software  prod¬ 
uct  that  now  supports  Scitex  New 
Linework  and  input  from  Brisque  work¬ 
stations;  SmartProof,  a  powerful  proof¬ 
ing  tool;  Image  Manager  version  1 .6 
with  new  add-on  utilities  such  as  the 
Reader’s  Spread  to  Printer’s  Spread  func¬ 
tion,  LW  Extract,  CTAW  split  utility  and 
CT/LW  merge  utility;  and  SteamRoller,  a 
component  of  Shira  TIFF/TT  Stream, 
operating  on  the  Macintosh  platform. 


Booth:  3417 

SITMA  U.S.A.  INC. 

Staffed  by:  Pete  Butikis,  managing  dir.; 
Melissa  Fulkerson,  mktg.  administrator; 
Al  Lindsay,  Ken  Kujawa,  Rich  Cannon, 
Dennis  Havlik,  regional  sales  mgrs. 
Introducing:  C80/750  Newspaper 
Polywrap  System,  utilizing  the  new 
975A  newspaper  feeder  for  large  ROP 
sections,  pre-stuffs,  preprints,  and  collat¬ 
ing  up  to  four  sections  to  produce  a 


complete  Sunday  package  polywrapped, 
stacked,  and  tied. 

Flexible  design  allows  for  configura¬ 
tions  to  assemble  comic  packages,  TMC 
products,  product  samples.  Upgrades 
allow  up  to  50  hoppers,  selective  insert¬ 
ing  or  onserting,  inline  connection  with 
gripper  conveyors,  inkjet  labeling. 

Also  introducing  the  975AL 
Autoloader  to  automatically  feed  large, 
unruly  packages. 


Booth:  3021 

SMITH  RPM  CORP. 

PRESSROOM  PRODUCTS  INC. 

Staffed  by:  (Smith  RPM)  Vicky  Smith, 
pres.;  Jessie  Brunk,  engineering  mgr.; 
Janette  Schumm,  v.p.;  (Pressroom 
Products)  Ross  Hart,  pres.;  Paul 
Geralds,  v.p.;  Bob  Puleo,  sales. 
Introducing:  Three  new  electronics 
packages  running  on  Smith  pulse  damp¬ 
ening  systems.  Demonstrations  will 
show  the  packages  with  digital  and  con¬ 
trols  and  a  master  control  system  oper¬ 
ated  by  touchscreen. 

From  Pressroom  Products  and  on  dis¬ 
play;  a  new  mixing/supply  system  with 
drain  waste  reclamation  system. 
Exhibiting:  Fully  operational  double- 
and  single-width  digitally  controlled 
pulse  dampening  systems. 


Booth:  1557 

SOFTAD 

Staffed  by:  Bill  McNey,v.p./g.m.  media 
products;  Jerry  Dyson,  Parker  Silzer  111, 
Terry  Lee,  regional  business  develop¬ 
ment  v.p.s. 

Introducing:  Media  SalesExcelerator 
version  3.0.The  latest  version  upgrades 
the  system  to  32  bit  architecture  by  uti¬ 
lizing  Microsoft’s  latest  development 
software.  It  allows  for  synchronization 
and  replication  by  utilizing  Microsoft 
NT  and  includes  integrated  components 
from  Bruce  Bell  &  Associates’  Surview 
research  software.  Surview  provides 
research  and  analysis  capabilities  and  is 
used  at  over  400  newspapers.  By  com¬ 
bining  the  two  products,  SoftAd  enables 
sales  reps  to  access  and  deliver  more 
complete  and  customer-specific 
research  data. 

The  addition  of  Presentation  Wizard 
lets  users  step  through  a  series  of  ques¬ 
tions  that  defines  the  scope  of  a  particu¬ 
lar  presentation.  Based  upon  the 
answers.  Media  SalesExcelerator  pack¬ 
ages  relevant  slides  into  a  completed 
presentation  that  reps  can  show  the 
customer. 


Preprint  Mapping  provides  an  easy-to- 
use  system  for  specifying,  pricing  and 
ordering  preprinted  inserts  and  is  an 
integral  part  of  the  sales  software  strate- 
gy.The  process  includes  interfaces  to 
data  that  allow  users  to  see  defined  lev¬ 
els  of  geographic  and  demographic 
information. 

Exhibiting:  WebExcelerator  Internet- 
enabled  selling. 


Booth:  2107 

SOFTER  USA 

Staffed  by:  Robert  Cook,  Cindy 
Schlette,  Ken  Barth. 


outsourte  it 


Jnggling  varied  schedules. 
Managing  nneven  workflow. 
Eliminating  excessive  ad  rework. 
Reducing  costs. 

Ifs  our  job. 

(And  we’re  reaUy  good  at  it) 

Visit  our  booth  at  Nexpo.  New  Orleans 
June  21-24, 1997  •  booth  455 

Call  Joe  Beaver  to  schedule  an  appointment 
for  a  complete  presentation. 

See  how  Ad0ut*can  help  you. 

818.780.4700 

AQoUr 
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Introducing:  Softek,  leading  developer 
of  Atex-to-desktop  communications, 
offers  MacText  for  Apple,  WinText  for  all 
versions  of  Microsoft  Windows,  OSText 
for  OS2,  SolText  for  Solaris,  and  AIXText 
for  AIX  —  all  to  give  users  the  ability  to 
use  a  single  workstation  to  access  and 
work  within  their  Atex  environment. 


Booth:  323 

SOFTWARE  CONSTRUCTION  CO.,  THE 

Staffed  by:  Rick  Marucci,  CEO;  Lee 
Funnel,  dir. -systems  integration;  Miles 
Waldron,Tracy  Legg,  Mike  Komegay, 
mktg. 

Introducing:  SCC  MediaGrid  and  SCC 
MediaServer.  MediaGrid  for  Power 
Macintosh  and  NT/95  is  a  dynamic  fold¬ 
er  browser  and  database  client  applica¬ 
tion  that  displays  thumbnails  and  text 
attributes  of  picture  files,  text  files, 

PDFs,  and  other  files.  MediaGrid  can 
watch  multiple  folders  located  on  differ¬ 
ent  volumes  and  on  different  servers 
and  can  simultaneously  watch  libraries 
in  the  SCC  MediaServer  database.  As  pic¬ 
ture  files  are  added,  deleted,  or  changed, 
the  grid  of  thumbnails  is  automatically 
updated,  delivering  real-time  live  image 
management. 

MediaGrid  with  the  MediaServer  data¬ 
base  create  a  high-end  multimedia  man¬ 
agement  system  scalable  to  hundreds  of 
thousands  of  files  with  many  users. 
Media  Server  incorporates  search  tech¬ 
nology  licensed  from  Verity  Inc.  for 
rapid  and  sophisticated  search  capabili¬ 
ties,  including  word,  s^monym,  root 
word,  wildcard,  proximity,  and  field 
searches. 

Exhibiting:  PhotoGrid,  PhotoGrid  Pro, 
PhotoFactory,  ExpresSEP,  Plugins  for 
Photoshop. 


Booth:  1332 

SOFTWARE  CONSULTING  SERVICES 

Staffed  by:  Richard  Cichelli,  pres.; 

Kurt  Jackson,  dir.  operations/projects; 
Bill  Bright,  business  development  dir.; 
Suzanne  Roseman,  Arlene  Gallo,  Steve 
Gass,  regional  sales  mgrs. 

Introducing:  SCS’s  multi-platform  pre¬ 
press  newspaper  solutions,  providing 
the  tools  to  make  newspapers  look  bet¬ 
ter,  increase  efficiencies  and  save  on 
newsprint.  SCS  will  show  developments 
in  a  new  version  of  SCS/Layout-8000, 
the  industry-standard  ad  dummying  sys¬ 
tem.  SCS  will  feature  SCS/AdMAX,  its 
integrated  system  for  retail  and  classified 
advertising,  incorporating  order  entry, 
billing  and  accounts  receivable  in  one 


system.  SCS/ClassPage,  among  the  fastest 
classified  pagination  systems  available,  is 
designed  to  automatically  paginate  thou¬ 
sands  of  ads  in  minutes  into  a  consistant 
and  tight  classified  section.  GoodNews 
is  SCS’s  fully  integrated  Windows  NT 
client/server-based  editorial  and  news 
pagination  system. 

Exhibiting:  SCS’s  other  powerful  pre¬ 
press  systems:  SCS/Circulation,  for  man¬ 
aging  the  circulation  department  and 
SCS/Track,  for  tracking  advertising 
through  the  production  process. 


Booth:  2813 

SOLNAWEB  USA  INC. 

Staffed  by:  Richard  Kerns,  pres.  ;Travis 
Ferguson,  dir.  sales/mktg.;  Randy 
Johnson,  parts  mgr.;  Daryl  Schock,  cus¬ 
tomer  service  mgr.;  Ulf  Aggeryd,  Solna 
International  sales  mgt.;  Karl  Klokler, 
managing  dir.-  Solna  do  Brasil 
Introducing:  Solna’s  single-width,  sin¬ 
gle  circumference  web  offset  presses, 
known  worldwide  for  high  print  quality 
and  reliability  for  over  50  years,  will 
show  the  latest  advancements  in  the 
Distributor  series  commercial/newspa¬ 
per  presses,  featuring  tlie  economical 
D200  and  the  combination  heatset/non- 
heatset  D300.They  come  in  standard 

1- 1-1  perfecting  units  and  Solna’s  unique 

2- 1-1  jjerfecting  units.  Standard  features 
include:  bearerless  design,  integrated  roll 
stands,  lever-operated  ink  fountains, 
sequential  start-up  and  a  variety  of  auto¬ 
mated  and  dampening  options. 

The  company  will  also  introduce  the 
concept  of  the  SPS600  unit,  which 
allows  the  ability  to  stack  printing  units 
for  configuration  flexibility  with  the 
superior  advantages  of  a  horizontal  web 
lead. 

Exhibiting:  The  Swedish  company 
offers  a  full  line  of  quality  commercial 
presses  folding  capabilities. 


Booth:  554 

SPANLINK  COMMUNICATIONS 

Staffed  by:  Michael  McCahey,  mktg. 
dir.;  Dave  Dorman,  newspaper  sales 
mgr.;  Mike  Follrath  newspaper  mkt.  mgr. 
Introducing:  Spanlink’s  call  center  sys¬ 
tems  for  circulation  and  classified  cus¬ 
tomer  service  operations  help  newspa¬ 
pers  serve  subscribers  and  advertisers 
—  65%  of  whom  prefer  to  do  business 
with  people  instead  of  automated  sys¬ 
tems. 

Utilizing  the  latest  in  interactive  voice 
response  and  computer  technology  inte¬ 
gration  tools,  ExtraAgent  gives  newspa¬ 


per  customers  the  convenience  of  an 
automated  system  for  routine  transac¬ 
tions,  while  providing  easy  access  to  a 
live  agent  when  needed. 

With  Spanlink’s  ExtraAgent  for 
Circulation,  newspaper  customers  can 
report  and  resolve  service  errors,  handle 
vacation  stops  and  restarts,  access  their 
account  balance,  and  pay  for  their  sub¬ 
scription  with  their  credit  card  —  all 
using  their  touch-tone  phone. 

In  classified,  ExtraAgent  for  Classified 
ensures  no  missed  calls.  When  an  adver¬ 
tiser  needs  to  speak  with  an  operator, 
but  faces  a  long  wait  on  hold,  the  sys¬ 
tem  allows  callers  to  save  their  place  in 
line  and  receive  a  call  back  when  their 
wait  is  over.  Alternatively,  callers  can 
schedule  call  backs  for  later  and  can 
choose  where  they  would  like  to  be 
called. 


Booth:  2157 

SPARROW  INFORMATION  INC. 

Staffed  by:  George  Horrocks,  pres.; 
Janice  Ziemba,  mktg.  communications. 
Introducing:  Intertext  Classified 
System  Revision  12,  described  as  the 
only  user-installable,  user-maintainable 
classified  system.This  durable  PC-based 
system  features  integrated  transient  and 
ledger  accounting,  display  ad  reserva¬ 
tion,  easy  user  control  of  rates,  pubs, 
styles  and  formulas,  year  2000  compli¬ 
ance,  and  fully  paginated  output  via 
Managing  Editor  software.  New  to 
Revision  12:  Politically  Correct 
Dictionary  examines  ads  and  flags  politi¬ 
cally  incorrect  and  potentially  litigious 
words  and  phrases;  Network  Ad 
Manager  transfers  ads  taken  for  other 
newspapers  and  automatically  handles 
billing  and  revenue  distribution. 

Multi-platform  Scoop  Editorial  System 
runs  on  both  Macs  and  PCs,  with 
NT/SQL  servers,  and  is  completely  user- 
installable  and  user-configurable. 
Companion  software  includes  Scoop 
Archive,  Shoot  Picture  Management  and 
News  Planner,  a  unique  planning  tool 
that  allows  editorial  departments  to  allo¬ 
cate,  assign  and  track  resources,  includ¬ 
ing  story  assigiunents,  editors,  reporters, 
photographers,  equipment,  vehicles,  etc. 

NewGen  XP  Series  1200x1200  dpi 
printer  featuring  Adobe  Postscript  Level 
2,  IDT  50  MHz  RISC  processor,  and  1 1- 
by- 17-inch  full  bleed. 

Exhibiting:  Sparrow  Information  also 
provides  turnkey  display  ad  systems, 
and  on-site  training  in  QuarkXPress, 
Multi-Ad  Creator  and  Adobe  Photoshop, 
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along  with  consultation,  around-the- 
clock  system  support, Web  site  and  net¬ 
work  design  and  installation. 

Booth:  3347 

STANDLEE  &  ASSOCIATES  INC. 

Staffed  by;  James  Standlee,  pres.;John 
Peterson,  mechanical  engineer,  Fred 
Foster,  sales;  Marcie  Barnes,  office  mgr.; 
Debbie  Standlee,  business  mgr. 
Introducing:  Mobile  Distribution 
Centers,  specially  designed  trailers  that 
eliminate  costly  distribution  substations, 
reduce  truck  fleets  and  maintenance 
cost,  reduce  liability,  reduce  or  eliminate 
theft  of  coupons  and  inserts,  save  dri¬ 
vers  from  laborious  unloading,  decrease 
truck  cycle  times,  and  protect  products 
from  weather  and  vandalism. 

Also  introducing:  The  V-Track  lap- 
stream  conveyor  and  curves. 
Exhibiting:The  company  manufac¬ 
tures  and  supplies  distribution  equip¬ 
ment,  and  mailroom  equipment  controls 
and  systems.  Used  mailroom  equipment 
available. 

Booth:  947 

STAUFFER  MEDIA  SYSTEMS 

Staffed  by;  Keith  Wood,  sales  mgr.; 
Kim  Sexton,  Harry  Stewart,  Jerry 
DeBondt,  sales  reps. 

Introducing:  Stauffer  Gold  Voyager,  a 
new  relational  database  library  support¬ 
ing  text  and  digital  images.  Voyager  uses 
standard  Web  browsers  as  clients  to 
allow  users  on  either  an  intranet  or  the 
Internet  to  access  the  library.  Designed 
to  archive  published  material.  Voyager 
accepts  paginated  text  and  graphics, 
text  directly  from  front-end  text  sys¬ 
tems,  legacy  data  from  Stauffer  Gold 
libraries,  and  can  also  store  unpublished 
text  and  photos. 

Quadrant  is  a  new  Internet  classified 
publishing  system  and  service  bureau. 
Newspapers  may  contract  with  SMS  as 
a  service  bureau  to  host  and  publish 
their  classified  ads  in  a  completely 
searchable  Web  site  on  the  Internet,  or 
they  may  purchase  the  system  outright 
and  make  their  own  connection  to  the 
Internet.  Quadrant  accepts  classified 
data  from  several  different  vendors, 
including  Baseview. 

Exhibiting:  Stauffer  Gold  Audiotext. 
Stauffer  Gold  1  ibrary,  Stauffer  Gold  busi¬ 
ness  packages. 

Booth:  391 1 

STERLING  PACKAGING  SYSTEMS 

Staffed  by:  Carl  Hansen,  g.m.; Wes 


Greavu,  national  sales  mgr.;  Ken 
Wattleworth,  service  mgr. 

Exhibiting:  Five  strapping  machines, 
including  the  MR-50CH,  full  of  new  fea- 


nircs,  MR-45CH,  and  GR-40. 

Introducing  the  GP-30  and  GP-30C, 
designed  for  small  to  medium-size 
papers.  Also  showing  back-to-back  inter¬ 
connect  system,  zone  counter,  and 
touch-screen  diagnostics. 

Booth:  6 

SYNTELLECT  INC. 

Staffed  by:  John  Norris,  v.p.;  Gary 
Smith,  corporate  v.p.;  Keith  Bennett, 
account  exec.;  Bo  Chance,  v.p. 
Introducing:  Syntellect’s  newly  intro¬ 
duced  Interactive  Communications 
Management  GCM)  systems,  using  CTI 
technology  and  rules-based  transaction 
management  software  to  intelligently 
track,  route  and  manage  customer  tele¬ 
phone  calls  and  Web  transactions.  The 
brains  behind  ICM  is  the  VocalPoint 


Interaction  Server,  which  links  PBX/ACD 
systems  and  inbound/outbound  agents 
with  IVRs,Web  servers,  predictive 
dialers  and  Fax  servers  for  seamless 
work  flow  automation. 

Syntellect  will  demonstrate 
SYNthesizer,  a  Wmdows-based  graphical 
application  generator  for  developing 
cross-platform  ICM  applications.  Also  the 
new  VocalPoint  IWR  (Interactive  Web 
Response)  software  for  integrated 
WebA^oice/Cn  transaction  processing 
applications;  VocalPoint  fVR  and 
VocalPoint  Predictive  Dialing  systems 
for  inbound  and  outbound  telephone 
call  processing. 

Syntellect  offers  a  comprehensive 
range  of  products  and  services,  includ¬ 
ing  powerful  interactive  voice  response, 
interactive  Web  response  and  predictive 
dialing  technology,  and  outsourced  solu¬ 
tions  through  Syntellect  Interactive 
Services. 


Booth:  138 

T/ONE  INC. 

Staffed  by:  David  M.Tenenbaum,  pres.; 
Peter  B.  Leabo,  mktg.  dir.;  Michael  E 
KuUen,  production  dir.; Andrew  Forber, 
product  designer. 

Introducing:  The  latest  enhancements 
toT/One’s  Merlin  Archive  System 
include  full  picture  desk  functionality, 
text  archiving,  and  a  high-speed  Web 
interfiice. 

Merlin,  a  leader  in  image  archive  sys¬ 
tems,  now  has  a  higher-performance 
dual  Pentium  Pro  server  with  new 
Merlin  server  software  extensions  such 
as  Auto-Purge  and  Auto-Protect,  and  sev¬ 
eral  new  client  features  such  as  crop¬ 
ping  and  a  launch  command.  Merlin 
seeks  to  position  itself  as  a  replacement 
for  aging  AP  Leaf  picture  desks. 


“THE  MIGHTY  STAPLE” 


IN-LINE  STAPLING  IS  THE  FASTEST, 
THE  MOST  ECONOMICAL  AND 
THE  CLEANEST  METHOD  OF 
BINDING  A  PRODUCT 


STITCHERS  CUSTOM  DESIGNED  FOR  ALL  WEB  FOLDERS 

FOR  FURTHER  INFORMATION  PLEASE  CALL 
MOTTERSTITCH  CO.  /  P.O.  BOX  553  /  504  NORTH  MAIN  STREET 
LANOKA  HARBOR,  NJ  08734  /  TELEPHONE:  609-693-6262 
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New  text  archiving  has  been  added 
to  Merlin  so  that  all  objects  (text,  pho¬ 
tos,  graphics)  related  to  an  event  or  a 
user’s  search  criteria  can  be  viewed  or 
retrieved  by  one  application  at  one 
workstation  —  Windows  PC  or 
Macintosh  —  in  a  matter  of  seconds. 
Import  modules  ensure  speedy,  highly 
automated  processing  of  text  into 
Merlin  from  QuarkXPress,  as  well  as 
many  news  production  systems. 

Merlin  Webmaster  makes  Merlin 
Archive  data  available  for  search  and 
retrieval  by  users  with  Web  browsers  on 
intranets  or  the  Internet.  Webmaster  is 
optimized  for  performance  and  its  pow¬ 
erful  search  engine  can  return  results 
within  seconds,  even  for  users  with  dial¬ 
up  access. 


T/One’s  Trax  Assignment  Tracking 


System  tracks  all  aspects  of  assignments, 
from  inception,  to  photographers’ 
scheduling,  captioning  scanned  images, 
and  archive  storage  of  all  the  informa¬ 
tion  gathered  for  and  during  the  assign¬ 
ment  for  lightning-quick  searching  and 
retrieval  of  that  information  when  need¬ 
ed. 


Booth:  2747 

TECH-ENERGY  CC 

Staffed  by:  John  E.  Pickard,  pres.; 
Rachel  Bell,  Louis  Benke,  David  Moeller, 
Tommy  Moeller,  sales. 

Introducing:  Several  new  products  to 
enhance  the  printing  press  production. 
For  example,  on  display  on  a  Goss 
Community  unit  will  be  a  motor-operat¬ 
ed  sidelay,  motor-operated  running  cir¬ 
cumferential,  motor-operated  compen- 
sater  and  a  new  style  motor-operated 
direct  print  compensator  —  all  able  to 
be  operated  from  individual  units  or  a 
central  control  panel. 

Also  showing  Tech-Energy  ’s  Segment¬ 
ed  Ink  Fountain  Blade. 

Exhibiting:  Tech-Energy  provides 
replacement  parts  for  Goss,  Harris,  Hoe, 
Motter  andTKS  press  equipment.  Its 
press  service  department  rebuilds  and 


repairs  single-  and  double-width  units 
and  folders,  and  it  sells  pre-owned  print¬ 
ing  equipment,  along  with  installation, 
engineering,  drives  and  controls,  expan¬ 
sions,  and  web-width  reductions. 


Booth:  22 

TECNAVIA  S.A. 

Staffed  by:  Angelo  Vanoni,  mktg.  dir.; 
Giancarlo  Vanoni,  dir. 

Introducing:  News  Web  and  PSF  Web, 
Intranet  browsers  for  both  the  E-Binder 
and  PSF  systems. 

The  E-Binder  Archiving  System  now 
archives  images,  full  pages  and  cuttings. 
Thanks  to  the  News  Web,  it  provides  a 
platform-independent  workstation 
browser  for  installation  on  any  comput¬ 
er  running  operating  systems  such  as 
Windows  (3.1, 95,  NT),  Macintosh, 
XWindows,  etc.  PSF  pictiue  desk  soft¬ 
ware  for  stand-alone  or  networic  solu¬ 
tions  features  image  browsing,  searching 
and  editing.  Front-end  and  interface  for 
most  protocols  are  available. 

MIOC  (Multiple  Input  Output 
Controller)  is  the  front-end  communica¬ 
tion  and  image  management  unit  that 
handles  all  the  reception  and  transmis¬ 
sion  tasks  within  a  newspaper.  It  can  be 
used  as  a  front-end  for  other  vendors’ 
databases  and  browsing  software.  Most 
data  communication  protocols  are  sup¬ 
ported. 


Booth:  464 

TEKTRONIX 

Introducing:  The  Phaser  450  is  a  let¬ 
ter-size,  dye  sublimation  color  printer 
optimized  to  deliver  fast,  photorealistic 
color  prints.  It  can  print  a  letter-size 
color  page  in  two  minutes  and  is  suited 
for  digital  photography  output,  creative 
designs  and  comps,  boardroom  presen¬ 
tations,  and  technical  and  engineering 
applications. 

The  Phaser  600  wide-format  printer 
provides  boundless  color  —  36  inches 
wide  —  with  the  bright,  accurate,  con¬ 
sistent  color  that  solid  ink  provides.  It 
prints  on  anything  from  adhesive- 
backed  canvas  to  company-specific 
paper  stock.The  Phaser  600  prints  34- 
by44-inch  prints  in  enhanced  mode  in 
less  than  25  minutes  —  up  to  twice  as 
fast  as  other  units. 

Exhibiting:  Phaser  300X,  a  tabloid¬ 
sized,  solid-ink  color  printer  designed 
for  graphic  arts  applications  requiring 
high-quality,  consistent  color  on  a  range 
of  paper  types  and  sizes. 

Phaser  350  is  a  letter-sized,  solid-ink 


color  printer  that  offers  fast,  affordable 
color  for  all  types  of  business.  Per-page 
costs  are  as  low  as  5<,  and  with  free 
black  ink,  the  cost  in  black  and  white 
beats  monochrome  lasers. 

Phaser  550  color  laser  printer  is 
among  the  fastest  desktop  color  print¬ 
ers  available  and  prints  color  pages  at 
the  rate  of  nearly  five  a  minute.  User- 
selectable  resolution  —  600  to  1200  dpi 
—  delivers  sharp  prints. 


Booth:  3461 

TINGUE,  BROWN  &  CO. 

Staffed  by:  James  Hopkins,  Richard 
Bird. 

Introducing:  Packing  systems  for  let¬ 
terpress  Polyfibron  Technologies, 
Polydraw  L-2  Drawsheet  and  Polystick 
Underblanket,Tingue  Ball  Koat 
Drawsheets,  packing  systems  for  offset, 
Polyfibron  Polycell-NP  and  Polycell-NP 
version  20  blankets.  Mod  plastic  molded 
material  handling  products  and  more. 


Booth:  2203 

TKS  (U.S.A.)  INC. 

Staffed  by:  Steve  Hashimoto,  pres.; 
John  Hall,  consultant;  Jesse  Strong,  sr. 
sales  mgr.;  Mike  Shafer,  national  sales 
mgr. 

Introducing:  Graphic  illustrated  dis¬ 
play  of  color  keyless  offset,  shaftless 
press  design,  new  single-width  ColorTop 
3000  offset  press,  telephone  directory 
press,  digital  ink  pumps  and  computer¬ 
ized  controls  for  presetting  and  remote¬ 
ly  controlling  ink,  comp>ensators  and 
water. 


Booth:  355 

TOBIAS  ASSOCIATES  INC. 

Staffed  by:  Bill  Bender;  Jim  Fransisco; 
Bob  Karpowicz;  Jerry  Jarka,  Jay 
Rutherford,  Dick  Brandenburg. 
Introducing:  Reflection  and  transmis¬ 
sion  densitometers  for  calibrating 
imagesetters,  checking  press  sheets  or 
measuring  dot  gain  on  a  press  plate. 
Also,  the  SDT-40  scanning  densitome¬ 
ter,  which  reads  a  color  bar  or  gray  bal¬ 
ance  bar  to  within  one-sixteenth  of  an 
inch  wide  in  approximately  10  sec¬ 
onds. 


Booth:  2854 

TOLERANS-INGOL  INC. 

Staffed  by:  Thomas  Perzon,  CEO; 
Ragnar  Magnusson,  tech,  dir.;  Igor 
Heifets,  engineer. 

Introducing:  The  new  generation 
Streamliner  2000  in-line  stitcher 
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staples  a  tabloid  product  of  between 
eight  and  144  pages  at  speeds  up  to 
80,000  iph.  Straight  and  collect  stitchers 
are  available  for  all  kinds  of  web  press 
folders. 

Tolerans  bookbinding  wire,  available 
in  24  and  25  gauge,  is  available  in 
spools  from  five  pounds  to  2001bs. 
Exhibiting:  The  reversed  fan-wheel  is 
designed  to  convert  the  delivery  stream 
from  folders  delivering  with  open  edge 
to  folded  edge  leading. 


Booth:  4039 

TOTAL  MAILROOM  SUPPORT  INC. 

Staffed  by;  Michael  McGeady,  pres.; 
Anthony  Skerl,v.p.;  Victor  Robinson, 
dir.  mechanical  engineering;  Mark 
Thompson,  dir.  elec,  engineering;  Gary 
Dishman,  regional  sales  mgr.; Wayne 
Anderson,  parts/field  service  mgr. 
Introducing:  New  products  including 
the  Compass  180  Counter  Stacker. 
Designed  to  compete  with  conventional 
stackers,  the  Compass  180  is  completely 
retrofitable  in  the  field  to  four-way  dis¬ 
charge. 

The  Compass  Count  System,  also  to 
be  displayed,  represents  the  latest  in 
oddcount  and  remote  stacker  control. 
Exhibiting:  Mat-top,  roller-top  and  belt- 
stream  conveyors,  reconditioned  Hall 
Monitor  stacker  equipped  with  TMSl 
upgrades. 


Booth;  2855 

ULTRA  CORP. 

ULTRA  PUBLISHING  SYSTEMS 
ULTRAGRAPH  TECHNOLOGIES 

Staffed  by:  Tony  Pardo,  Robert  Lyon, 
Michael  Wead. 

Introducing:  Recently  released 
ViewXpert  program,  a  Windows-based 
editorial,  advertising,  production  and 
archival  database  application  engine 
for  newspapers.  It  allows  users  to 
easily  create  queries  in  order  to  get  up- 
to-the-minute  status  information  on 
any  or  all  elements  of  a  publication, 
including  pages,  art,  photos,  ads  and 
text.  Additionally,  ViewXpert  provides 
an  automatic  routing  mechanism 
where  elements  from  the  production 
database  are  sent  to  the  archival  data¬ 
base.  Using  the  same  graphical  inter¬ 
face,  users  can  execute  queries  and 
retrieve  information  from  the  archival 
database. 

Exhibiting:  Ultra’s  PageXpert,  a 
QuarkXPress  for  Windows  Xtension  for 
efficient  layout  and  pagination. 
PageXpert  also  provides  page-tracking 


and  status  information  to  ViewXpert. 
UltraEdit  is  Ultra’s  editorial  front-end 
system  and  runs  as  an  add-on  to 
Microsoft  Word  for  Windows,  providing 
additional  functionality,  such  as  inter¬ 
facing  to  PageXpert  in  order  to  get 
story-fit  parameters  from  PageXpert. 
and  also  interfacing  to  ViewXpert  in 
order  to  provide  to  the  database  up-to- 
the-minute  status  information  on  sto¬ 
ries. 

UltraGraph  Technologies  Inc., 
exclusive  Latin  American  distributer  of 
Web  Press  Corp.  offset  presses,  will 
demonstrate  its  new,  independent, 
shaftless<lrive  Quadra-Color  four-color 
common  impression  cylinder  unit, 
which  is  compatible  with  press  lines  of 
most  other  single-width  one-around 
presses. 

Ultra  Publishing  Systems  Inc.  special¬ 
izes  in  editorial  color  imaging  systems 
and  features  its  Vectrum  imagesetters 
among  a  line  of  capstan,  drum  and 
direct-to-plate  units. 


Booth:  927 

ULTRE 

(Division  of  the  Heidelberg  Group) 

Staffed  by;  David  Green,  v.p./g.m.; 
James  Martin,  worldwide  dir.  sales/ 
mktg.;  Jeff  Buchman,  national  sales 
mgr.;  Sherri  Melchione,  sales/mktg. 
administrator;  Helene  Smith,  public 
relations. 

Introducing:  Ultre’s  new  5400  is 
another  example  of  the  company’s 
expertise  in  creating  cost-effective 
solutions  in  capstan  output.  The  5400 
rapidly  produces  high-qualit>'  color 
separations  at  up  to  25  inches  per 
minute  over  a  16-inch  format,  and 
tops  the  Ultre  line  with  improved 
registration  and  repeatability,  simple 
film  loading,  SCSI  II  interface,  and 
visible  red  laser  imaging  for  a  wide 
choice  of  media.  Optional  are  auto¬ 
matic  punch  and  the  multi-functional 
UltreRIP  4. 1  management  system. 

UltreRIP  4.1  is  a  new  and  complete 
RIP,  RIP  management,  and  trapping  sys¬ 
tem.  It  boosts  pnxluctivity  in  high-reso¬ 
lution  publishing  environments  by  con¬ 
trolling  a  diverse  set  of  processes.  By 
integrating  various  work  flow  options, 
such  as  color  management,  screening 
and  automatic  trapping,  it  has  RIP  flexi¬ 
bility  and  scalability  essential  to  o(>en- 
system  environments. 

Since  Jan.  1,  Ultre  has  added  a  record 
40  global  business  partners  to  its  net¬ 
work  of  dealers  and  OEMs.  Aiding  the 


movement  are  the  successful  Ultre  “P” 
and  “E”  and  the  more  recently  launched 
Vision  and  3000/4000  products. 


Booth:  3446 

U.M.I. 

Staffed  by:  Bob  Mackenzie,  pres.; 
Lorraine  Mackenzie,  v.p.;  Gerry  CoUard, 
sales  mgr. 

Introducing:  The  new  Nireco 
Calagraph  7000  automatic  color  registra¬ 
tion  control,  featuring  a  patented  high- 
intensity  strobe  that  allows  yellow  to  be 
the  first  color  laid  down. 

Also  introducing  Web  Saver  tape,  a 
patented  lead-in  tape  designed  to  save 
thousands  of  dollars  in  paper. 

No  Mark  nip  rings  eliminate  marks  on 

If  you’re  going 
to  do  only  one 
thing,  you  better 
do  it  well. 

Fw  more  than  85  years  we’ve  done 
only  one  thing;  buy  and  sell  news¬ 
paper  presses.  Today  we’re  recog¬ 
nized  as  the  source  for  pre-owned 
presses  world-wide.  From  single  to 
double  width,  our  inventory  and 
singleness  of  purpose  will  make  you 
better  at  what  you  do. 

Call  1-800-255-6746. 

INLAND 

Newspaper  Machiaery  Corp. 
Fax:(913)492-6217 

See  us  at  booth  #2813 
at  NEXPO 
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the  Front  Page  and  reduce  internal  set¬ 
off  marks. 

Exhibiting:  Aqua-tac  repulpable  splic¬ 
ing  tape  and  nose  tabs,  plus  a  complete 
line  of  press  and  mailroom  supplies. 


Booth:  1310 

UNISYS  CORP. 

Staffed  by:  I>avid  Erdner,  v.p.  publish¬ 
ing  systems,  North  America;  Bill  Stroud, 
dir.  technical  support;  Dick  Kitzmiller, 
Mark  Wasserman,  Donna  Wiley,  regional 
sales  execs.;  Brian  Smith,  consultant. 
Introducing:  From  a  global  leader  in 
information  management  and  systems 
integration,  the  Unisys  Publishing 
Solution,  a  complete  editorial,  pagina¬ 
tion  and  archiving  system  designed 
specifically  for  medi^tm  to  large  newspa- 
pei’s.  Based  on  client/server  architec¬ 
ture,  UPS  works  with  in-house  applica¬ 
tions  and  standard  industry  packages.  Its 
highly  integrated  applications  — 

Hermes,  WireCenter,  and  DocCenter  — 
also  operate  as  stand-alone  systems. 

Hermes  is  one  of  tlie  most  complete 
editorial  systems  available  and  covers 
editorial  and  production  cycles  of  sin¬ 
gle-  and  multiple-edition  publications.  An 
advanced  system  for  text  or  layout-dri¬ 
ven  newspapers,  Hermes  accommodates 
different  editorial  environments  and  var¬ 
ied  work  flows  while  managing  hun¬ 
dreds  of  users  in  a  time-critical  environ¬ 
ment.  It  provides  flexible  and  easy-to- 
use  editorial  and  typograpliical  tools. 

WireCenter  provides  large-capacity 
storage  and  fast  retrieval  of  wire  stories, 
wire  images  and  reporter-generated  sto¬ 
ries  in  multi-user  environments.  The  sys¬ 
tem  allows  hundreds  of  concurrent  full- 
text  retrieval  queries  to  be  performed 
while  the  database  is  continuously 
updated.  DocCenter  is  a  multimedia 
archiving  system  providing  large-capaci¬ 
ty  storage  and  database  management  in 
high  throughput  and  multi-user  environ¬ 
ments.  Different  types  of  objects  are 
stored  in  the  database  together  with  a 
descriptive  data  record. 


Booth:  3630 

VALLEY  REMANUFACTURING  CO. 

Staffed  by:  Bruce  L.  Seidel,  pres.;  Scott 
Renkes,  Sam  Brockington,  regional 
sales  mgrs. 

Introducing:  Remanufactured  Harris 
Model  13/72  inserter  with  IMS  (Insert 
Management  System)  control  software. 
Hopper  Feed  Loader  Model  HL500.  New 
heavy  duty,  single-width,  belt-stream  con¬ 
veyor.  Newspaper  transport  cart  called 


the  Buggy  Lugger. 

Exhibiting:  Reconditioned  counter¬ 
stackers,  bottom  wrappers,  tyers,  floor 
conveyors. 


Booth:  3319 

VEGRA  U.S.A. 

Staffed  by:  Michael  T.  Miske,  pres.; 
Albert  Uhlemayr,  managing  dir.  Vegra 
GmbH;  William  Sheppard,  technical 
mgr.;  Elena  Schmitt,  sales  mktg.  mgr. 
Introducing:  Vegra’s  line  of  pressroom 
chemistr)'  formulated  specially  for  the 
demanding  requirements  of  newspaper 
printing.  Incorporating  corrosion 
inhibitors,  anti-piling  components  and 
antimicrobial  properties,  Vegra’s 
advanced  chemistry  assures  fast  start¬ 
ups,  reduced  waste,  improved  color  con¬ 
sistency  and  superior  protection  for 
equipment.  Featured  products  include 
Vegra’s  Low/No  VOC  Rapid  Wash  clean¬ 
ing  agents. Also  on  display:  Litho 
Research’s  “tools  for  the  pressroom,” 
which  include  paper  savers  such  as  the 
Paper  Puck  and  Dura-Tip  Stripp>er. 

The  Hands  Off  Safety  Scrubber 
(HOSS)  makes  manual  blanket  quick 
and  safe  while  complying  with  current 
OSHA  lockout/tagout  guidelines. 


Booth:  2236 

VON  ROLL  INC. 

Staffed  by:  Ward  Walsh,  pres.;  Ric 
Mayle,  v.p.  sales/mktg.;  Hans  Frey,  area 
sales  mgr. 

Introducing:  Newly  designed  automat¬ 
ic  roll  loading  system. 

Exhibiting:  Roll  storage,  movement, 
stripping  robots  and  manual  ARL. 


Booth:  1415 

WEATHERDATA  INC. 

Staffed  by:  Michael  Smith,  pres.;Todd 
Buckley,  dir.  media/computer  opera¬ 
tions;  Belinda  Venters,  mktg  coordinator. 
Introducing:  WeatherData’s  cus¬ 
tomized  online  data  services  and  award¬ 
winning  newspaper  weather  packages. 
With  services  for  every  budget, 
WeatherData  offers  quality  weather  and 
environmental  features,  and  its  research 
division  can  provide  statistical  informa¬ 
tion  for  complex  weather  features. 


Booth:  2904 

JERVIS  B.  WEBB  CO. 

Staffed  by:  A1  Kafka,  newsprint  spe¬ 
cialist. 

Exhibiting:  Jervis  B.  Webb  Co.’s 
newsprint  and  pallet  handling  equip¬ 
ment  include:  non-wire  automatic  guid¬ 


ed  vehicles,  automated  electrified  mono- 
rails,  and  automated  storage  and 
retrieval  systems  for  efficient  movement 
and  control  of  newsprint  in  the  ware¬ 
house,  pressroom,  and  reel  room. 

Automated  mailroom  technologies 
include:  automation  equipment,  belt,  rol¬ 
ler,  tilt  tray  sorter,  and  bundle  conveyors. 

The  firm  has  been  providing  material 
handling  and  control  systems  to  news¬ 
papers  for  nearly  60  years. 


Booth:  2215 

WEB  PRESS  CORP. 

Staffed  by:  Charles  A.  Gath,  v.p.  sales; 
Grant  Dickinson,  regional  sales  mgr. 
Exhibiting:  Web  Press  Corp.’s  unique 
Quadra-Color  four-color  common 
impression  cylinder  press  unit.  In  over 
25  years  in  the  field,  the  Quadra-Color 
has  proven  it  can  produce  high-quality 
process  color  printing  with  exact  regis¬ 
ter  control  and  within  only  five  feet  of 
web  travel.  This  year,  the  Quad  has  a 
new,  independent  shaftless  drive  that 
enables  it  to  be  placed  in  line  with  most 
single-width,  one-around  presses.  It  can 
be  used  on  one  side  of  a  web  or  with 
two  units  in  a  “back-to-back”  configura¬ 
tion  for  quality  four-color  printing  simul¬ 
taneously  on  both  sides  of  a  web. 

The  modular  design  provides  the 
flexibility  to  produce  a  wide  range  of 
products  for  newspapers  and  commer¬ 
cial  printers.  Plus  the  innovative 
“twinned  &  associated”  configuration 
allows  production  of  multi-sectioned 
products  from  a  single  press  line,  or  the 
economy  of  running  two  separate  jobs 
at  the  same  time. 


Booth:  1 1 

WIECK  PHOTO  OATABASE  INC. 

Staffed  by:  Travis  Hughs,  CEO;  Marge 
Boatright,  v.p.  mktg.;Tim  Roberts,  v.p. 
systems. 

Introducing:  A  new  Web  site  with  a 
name/password  secure  feature  for  pre- 
view^g  and  dowmloading  high-resolu- 
tion  photos,  graphics,  and  text  from  the 
New  York  Times  News  Service,  Sunday 
Crossword  Puzzle  from  the  New  York 
Times  Syndicate,  and  photos  from 
Agence  France-Press,Archive  Photos  and 
Kyodo,  plus  free  images  from  corporate 
America  and  travel  locations  around  the 
world.  Photo  exchange  system  for  news¬ 
paper  groups  now  used  by  Hearst 
Newspapers  and  the  New  York  Tunes 
Co.’s  regional  newspapers.  Online  archiv¬ 
ing  of  newspaper  libraries.  Electronic  ad 
transfer  system. 
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Exhibiting:  Web  site  design,  construc¬ 
tion  and  management;  CD-ROM  produc¬ 
tion;  systems  design  and  consulting. 

Booth:  2247 

WIFAG  PRESS  CO. 

Staffed  by:  Dr.  Ursula  Wirz,  chairman; 
Gotz  Stein,  CEO;  Joe  Ondras,  v.p.  sales; 
Noel  McEvoy,  v.p.  liaison  sales;  Matt 
Kobel,  project  mgr.  sales. 

Introducing:  Wifag’s  totally  shaftless 
press  drive  systems  now  offers  the  abili¬ 
ty  to  print  later-breaking  news  and 
zoned  news  daily  without  stopping  the 
press.  Other  benefits  of  shaftless  print¬ 
ing  include  exceptional  register  accura¬ 
cy  throughout  the  press  run  —  even 
during  the  speed  ramps  —  improved 
efficiency,  and  waste  reduction  up  to 
70%  on  start  up  alone. 

It  all  comes  standard  on  the  OF  370 
GTD  (Gearless  Transmission  Drive), 
shafdess  offset  newspaper  press 
equipped  with  flying  Plate  Changing 
Unit  (PClD.The  OF  570  GTD  Keyless 
with  USIS  (Ultra  Short  Inking  System), 
with  only  one  roller,  the  system  allows 
page-by-page  ink  metering. 

The  systems  are  now  proven  in  work¬ 
ing  newspaper  operations. 

Booth:  655 

WILLOW  BEND  COMMUNICATIONS  INC. 

Staffed  by:  Steve  Thompson,  pres.; 
Steve  Lerch,  dir.-systems  development; 
Brian  Skruch,  v.p.;  Harold  Vamado,  v.p.- 
sales. 

Introducing:  The  Route  Xpert  Series 
1000,  newspaper  circulation  software 
for  graphically  mapping,  routing,  and 
managing  paid  circulation  delivery  to 
specific  addresses,  with  sales  and  mar¬ 
keting  applications  that  include  advertis¬ 
er  profiling  and  market  reports.  It 
enables  circulation  departments  to  effi¬ 
ciently  manage  carrier  routes  using  visu¬ 
al  tools,  to  modify  route  structures,  then 
to  report  modifications  back  to  the  cir¬ 
culation  system. 

A  new  route  sequencing  option  is 
available  to  create  a  graphic  and  text 
router  that  configures  the  shortest  and 
most  economical  path  for  deliveries  that 
have  been  geocoded.The  sequencing 
system  allows  for  the  selection  of  multi¬ 
ple  product  tyf)es  or  publications  to  be 
sequenced  with  the  main  product. 
ExUbiting:  Distribution  Marketing 
Manager,  for  the  start  up  and  ongoing 
management  of  a  newspaper  TMC  pro¬ 
gram.  It  enables  users  to  manage  TMC 
operations  from  warehousing,  ordering. 


and  inventory  to  carrier  payment  and 
delivery  verification.  Willow  Bend’s  ser¬ 
vices  include  geocoding,  mapping,TMC 
verification,  operations  management, 
consulting,  the  National  Distribution 
Marketing  Network,  market  studies,  and 
service  bureau,  which  will  CASS-  or 
CDS-certify  address  lists  for  mailing  or 
address-sjjecific  delivery  needs. 

Booth:  1031 

XITRON 

Staffed  by:  Wendy  Darland,  pres.; Jim 
Thrush,  v.p.-sales/mktg.;  Mark 
Scarbrough,  engineering  mgr.;  Lisa 
Austin,  product  mgr.,  print  server;  Kem 
Kuipers,  applications  specialist;  Ed 
Kennedy,  regional  sales  mgr. 
Introducing:  Navigator  RIP  software, 
with  interfaces  to  over  60  imagesetters 
and  proofers,  now  running  on  Microsoft 
Windows  95  and  NT  4.0.  Key  features 
available  with  the  Xitron  Navigator  RIP 
4. 1  release  2  are; 

CoPilot  OPI,  a  unique  OPl  print  serv¬ 
er  system  that  resides  on  the  high-sf)eed 
Xitron  Navigator  NT  RIP  and  communi¬ 
cates  with  the  RIP  while  sending  jobs.  It 
offers  full  control  of  queuing,  spooling 
and  management  of  images. 

ColorCat  755  Plug-In,  an  option  offer¬ 
ing  36-inch  color  proofing,  confirming 
imposition  and  layout  from  the  same 
RIP  that  goes  to  film.  Xitron’s  trapping 
system  on  Navigator  saves  time  and 
money.  It  is  a  user-configurable,  hilly 
automatic,  RlP-based  integrated  solution. 

NetProof  adds  flexibility  to  prepress 
systems  by  allowing  users  to  view  low 
resolution  proofs  generated  from  the 
same  RIP  that  generates  final  output. 
NetProof  works  with  PostScript  Level  2 
laser  inkjet  printer. 

Booth:  28 

ZEBRA  PUSHWARE  SOLUTIONS 


five  multimedia  content  according  to  the 
advertiser’s  requirements  and  level  of 
technical  sophistication. 

Each  personalized  paper  is  delivered 
directly  to  the  paying  customer.  Only 
now  both  the  subscription  and  ad  rev¬ 
enues  come  back  to  the  publisher  and 
not  Internet  middlemen.  A  familiar  and 
easy-to-use  graphic  interface  makes  it 
simple  for  publishers  to  manage  their 
content,  advertising,  and  subscriptions. 


Agenda 

Continued  from  page  9N 

operative  for  New  Century  Network  in 
Houston,  talks  nuts  and  bolts  operational 
and  technical  issues  while  trying  to  answer 
the  question,“How  do  we  make  it  woik?” 

Monday,  June  23 

The  general  session  (9  a.m.-10;15 
a.m.)  is  run  by  Louis  J.  Franconeri,  vice 
president  of  operations,  St.  Petersburg 
Times.  Ashton  Phelpsjr.,  publisher  of  the 
New  Orleans  Times-Picayune,  welcomes 
Nexponeers.  Next  comes  keynote  speak¬ 
er  David  C.  Cox,  president  and  CEO, 
Cowles  Media  Co.,  parent  company  of 
the  Minneapolis  Star  Tribune. 

Cox  is  followed  by  a  presentation 
from  the  Massachusetts  Institute  of 


Staffed  by:  Drew  Tick,  mktg.  dir.;  Haim 
Engler,  development  dir. 

Introducing:  InfoPager  Personal  News 
Delivery  Software,  new  from  2^bra 
Pushware  Solutions,  returns  control  of 
electronic  content  to  the  publisher.  It 
leverages  existing  online  investment  by 
providing  a  personalized  edition  of  the 
newspaper  directly  to  the  reader’s  PC  in 
a  real  newspaper-like  format. 

Users  get  a  number  of  value-added  fea¬ 
tures,  including  the  abUity  to  print  the 
newspaper  and  send  letters  to  the  editor. 
A  powerful  advertising  package  offers  tra¬ 
ditional  space  ads  in  a  newspaper  format 
that  can  be  enhanced  to  include  interac- 


Technology’s  Media  Lab.  Professor 
Joseph  Jacobsen  hypothesizes  about  an 
electronic  newspaper  on  a  hybrid  form 
of  reusable  paper.  Robert  Gutman  talks 
about  an  electronic  middleman  between 
businesses  and  customers  that  could 
change  how  newspapers  sell  classified 
ads.  Professor  Glorianna  Davenport  dis¬ 
cusses  how  Storyteller  systems  can  help 
people  write  their  own  newspapers. 

From  10:30  a.m.  to  noon,  three  con¬ 
current  sessions  are  conducted. 

Workshop  I,  moderated  by  Eric 
Wolferman,  NAA  senior  vice  president/ 
technology,  looks  at  newspaper  automa¬ 
tion  from  a  global  perspective.  Panelists 
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from  Europe,  South  America,  and  Asia 
join  U.S.  counterparts  to  discuss  cutting 
edge  technologies,  including  desktop 
publishing,  pagination,  computer  to  plate 
and  more.  There  will  be  simultaneous 
translation  in  Spanish  and  Japanese. 

Workshop  II,  Quality:  Issues  and 
Answers,  brings  together  expert  panelists. 
Ed  Lehr,  new  technology  manager  of  the 
St.  Paul  Pioneer  Press  sheds  light  on  the 
next  steps  in  color  management  svtems, 
including  what’s  available;  Paul  Lynch, 
manager  of  quality  and  technical  training 
at  the  Chicago  Tribune,  discusses  NAA’s 
Quality  Task  Force  and  what  it  can  actual¬ 
ly  deliver.  Beverly  McCombs,  creative 
director  of  Dillard’s  Department  Store 
Inc.,  Fort  Worth,Texas,  discusses  ad  quality 
from  an  advertiser’s  viewpoint.  Bob 
Crandall,  quality  assurance  manager  at  the 
Orlando  Sentinel,  and  George  Remaine, 
Sentinel  editorial  technology  manager, 
address  centralized  vs.  decentralized  imag¬ 
ing.  Kenneth  E.  Goodson,  production  man 
ager/quality  assurance,  Dallas  Morning 
Neu’s,  hosts  a  question-and-  answer  ses¬ 
sion  on  shaftless  presses,  digital  page 
packs,  flexography  and  keyless  inking  — 
with  simultaneous  Spanish  translation. 

Workshop  III,  Data  Warehousing; 
Panning  for  Gold,  is  organized  by 
Elizabeth  A.  Sholar,  director  of  publishing 
systems,  Thomson  Newspapers  in  Cota- 
opolis.  Pa.,  and  Edward  E  Baer,  director  of 
computer  services,  Atlanta  Journal  and 
Constitution.  Sholar  moderates. 

Panelist  Gerald  C.  Palmer,  general  man¬ 
ager  at  Thomson  Technology  Consulting 
Group  in  Boston,  explains  the  impor¬ 
tance  of  data  warehousing  in  today’s 
business  climate.  lorie  Schrader,  applica¬ 
tions  development  manager  at  the  Dallas 
Morning  News,  discusses  trends  in  target 
marketing.  Don  Stroud,  director  of  MIS  at 


Plain  Dealer  F*ublishing  Co.  in  Cleveland, 
tackles  data  warehousing  in  circulation 
and  advertising  departments.  When  the 
Tire  Hits  the  Road  is  the  title  of  the 
address  by  Steven  C.  Hannah,  vice  pesi- 
dent  of  information  technology  at  the 
Gazette  Co.,  Cedar  Rapids,  Iowa.  David  R. 
Lightfoot,  president  of  Chesapeake 
Resource  Group  in  Annapolis,  Md., 
addresses  the  question.  What  happens  to 
the  computers  when  the  calendar  turns 
2000? 

Tuesday,  June  24 

Business  starts  earlier  Tuesday.  Three 
concurrent  sessions  run  from  8:30  a.m. 
to  10  a.m. 

Workshop  I  takes  the  pulse  of  pack¬ 
aging.  Organized  by  Thomas  Norton,  vice 
president  of  operations  at  York 
Newspaper  Co.,  York,  Pa.,  and  Raymond 
E.  Maly,  vice  president  and  production 
director,  Times-Picayune  Publishing 
Corp.,  New  Orleans,  the  session  is  mod¬ 
erated  by  Norton. 

Panelist  Kenneth  A.  Harding,  president 
of  Blevins  Harding  Group,  Boulder,  Co., 
discusses  how  advertiser  and  reader 
needs  drive  the  design  of  packaging  cen¬ 
ters.  Olivier  Girod,  manager  of  industrial 
engineering  at  the  Washington  Post, 
explains  why  it’s  a  gtxxl  idea  to  see  soft¬ 
ware  running  before  buying  it.  A  speaker 
to  be  announced  addresses  European 
newspaper  automation.  Lewis  “Woody” 
Schuler,  packaging  center  manager  at  the 
New  Orleans  Times-Picayune  expounds 
on  managing  racks  of  inserts,  one-piece 
Sunday  products  and  microzoning. 

Workshop  n  f(x:uses  on  digital  vs.  con¬ 
ventional  delivery  of  advertising.The  event 
is  organized  by  Martlia  Reichold,  produc¬ 
tion  director  at  the  Huntsville  Times  in 
Alabama,  and  Charles  Kulow,  operations 


manager  at  the  Victoria  Advocate  in  Texas, 
and  moderated  by  David  M.  Cole,  publish¬ 
ing  consultant  and  editor  of  the  Cole 
Papers  newsletter  in  San  Francisco. 

Panelist  Kara  Gabbert,  assistant  to  the 
data  services  director  at  the  St  Peters¬ 
burg  Times,  discussess  guidelines  for 
preparation  of  digital  ads.  Gary  Cosimini, 
business  development  manager  at  Adobe 
Systems  Inc.  in  New  York,  talks  about  pre¬ 
flighting,  or  computerized  checking  of 
electronic  content  before  output.  Monica 
B.  Hubert,  communications  manager/ 
advertising  at  the  Boston  Globe,  looks  at 
digital  ad  delivery  vendors.  Ellen 
Snodgrass-Lind,  Classified  Advertising 
Manager  at  the  Greenville  Neu’s  in  South 
Carolina,  discusses  mobile  advertising  sales, 
with  simultaneous  Spanish  translation. 

Workshop  HI  takes  a  look  at  orga¬ 
nizing  outside  “the  box”  —  how  some 
papers  have  embraced  very  different 
ways  of  conducting  business.The  session 
is  organized  by  Don  Buckman,  publisher 
of  the  Columbus,  lnd.,.^epMW/c;  Michael 
Stem,  production  manager  at  Syracuse 
Newspapers  Inc.;  and  Robert  W.  Pierce, 
production  director  at  the  Flint  Journal 
in  Michigan.  The  moderator  is  Charles  A. 
Spence,  publisher  at  the  Midland 
Reporter-Telegram  in  Texas. 

Spence  doubles  as  a  panelist  to  pre¬ 
sent  his  paper’s  approach  to  the  brave 
new  world  of  management.  Joseph  Pepe, 
senior  associate  publisher  at  the 
Munster,  Ind.,  Times,  discusses  building  a 
growth  advertising  department.  Hoag 
Levins,  editorial  director  of  Editor  & 
Publisher  Interactive  in  New  York,  takes  a 
look  at  the  state  of  interactive  newspa¬ 
pers.  Grant  Crosbie,  vice  president  and 
general  manager  of  the  Toronto  Globe 
and  Mail,  talks  about  outsourcing  print¬ 
ing  operations. 
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FACTS 


Unlimited  Freedom  of  Movement. 


FERAG,  INC.,  190  RIHENHOUSE  CIRCLE 
P.O.  BOX  137,  BRISTOL,  PA  19007-0137 
PHONE  215-788-0892,  FAX  215-788-7597 


Our  systems  put  you  in  control  when  moving  products.  We  con  maneuver 
around  obstacles  with  tight  radii  and  easily  overcome  any  height  difference  - 
all  this  with  one  conveyor  of  virtually  endless  length,  or  multiple  integrated  conveyors 
for  more  demanding  situations.  Whether  your  application  involves  moving, 
picking  or  sorting,  our  plate  conveyor  adds  a  new  dimension  to  your  handling  logistics 
-  the  new  dimension  of  cost-effectiveness,  with  reduced  noise  levels  and  low  maintenance. 
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See  us  at  Booth  4003 
Halls  E  &  F  for  NEXPO  ‘97 


Heidelberg  Finishing  Takes  the  Wraps  Off  New  Tools 

for  Automated  Packaging  at  NEXPO  ‘97 

Heidelberg  Finishing  introduces  four 

automate  your  mailroom  to  increase 

Heidelberg  Finishing  Inc. 

new  tools  to  help  solve  packaging 

efficiency  and  productivity,  while 

Phone:  937-278-2651 

and  distribution  challenges  in  your 

reducing  labor  costs  and 

Fax:  937-274-5719 

mailroom.  Visit  the  Heidelberg 

turn-around  time. 

Finishing  booth,  #4003,  to  discover 

Heidelberg  Finishing  Inc. 

4900  Webster  Street 

how  to  put  integrated  solutions  to 

Discover  the  cutting  edge  of 

Dayton,  Ohio  45414 

work  for  you. 

packaging  and  distribution 

Heidelberg  Finishing  Ltd. 

From  the  press  folder  to  delivery 

technology.  Visit  Heidelberg 

Finishing  at  NEXPO  ‘97. 

Buckingham  Avenue 

Slough,  England  SLl  4NA 

Phone:  (441  753  533366 

trucks,  Heidelberg  offers  machines. 

Fax:  (44)  753  811274 

controls,  and  systems  that  help 

-HEIDELBERG- 

FtNISHING 

BY  M.L.  STEIN 


Still  Waiting 
For  Apology 


San  Francisco 
Examiner 
celebrates  first 
anniversary  of  its 
predicted  demise 
by  rival  paper 


Convinced  that  the  reports  of  its 
death  were  greatly  exaggerated,  the  San 
Francisco  Examiner  staff  recently 
threw  a  party  for  itself  to  proclaim, 
“We’re  Still  Here.” 

The  phrase  was  emblazoned  on  T-shirts 
handed  out  to  staffers,  who  came  for  the  good-time 
event  at  Jelly’s,  a  waterfront  bistn),  where  they 
danced  the  night  away,  snickering  all  the  while  at 
the  San  Jose  Mercury  News. 

The  party  roughly  marked  the  first  anniversary  of 
a  Mercury  News  story  that  reported  the  aftemon 
Examiner  was  about  to 
merge  with  its  JOA  partner, 
the  San  Francisco  Chronicle, 
and  then  go  out  of  business, 
leaving  San  Francisco  a  one- 
daily  town. 

The  April  27, 1996,  story,  by 
San  Francisco  correspondent 
Miranda  Ewell,  quoted  an 
unnamed  source  as  saying  the 
deal  would  be  wrapped  up  in 
about  a  week.  The  joint  oper- 

_  ating  agreement  between  the 

Hearst-owned  Examiner  and 
the  family-owned  Chronicle  runs  to  2005. 

“We’re  still  here  and  I’m  still  waiting  for  an  apol¬ 
ogy  from  the  Mercury  NewsF  said  Examiner  man¬ 
aging  editor/news  Sharon  Rosenhause,  above  the 
noise  of  a  rhythm  and  blues  band.  “When  we  make 
a  mistake  we  correct  it.  They  were  flat-out,  dead 
wrong  as  you  can  see.” 

Rosenhause  and  executive  editor  Phil  Bronstein 
invited  Mercury  News  executive  editor  Jerry  Cep- 
pos  and  managing  editor  David  Yamold  to  the  party 
to  view  for  themselves  the  Examiner's  state  of 
health  but  they  never  showed  up. 

“We  felt  they  could  u,se  a  good  party,"  Bronstein 
explained.  Asked  if  the  bash  was  held  with  the 
idea  of  sticking  it  to  the  M-N,  he  replied:  “It  has 
nothing  to  do  with  that.There  is  such  an  excess  of 
hubris  over  there  that  they  wouldn’t  feel  it  if  we 
did  stick  it  in.The  thing  to  do  in  this  business  is  not 
to  take  yourself  too  seriously  but  take  your  news¬ 
paper  seriously.  They  write  stories  of  dubious  cred¬ 
ibility."  However,  both  Bronstein  and  Rosenhause 
said  Ceppos  and  Yamold  were  “fine”  newspaper¬ 
men. 

Besides,  added  Bronstein,  the  story  was  a  “good 
excuse  to  have  a  party.”  But  beneath  the  gaiety  there 
was  some  bitterness  among  the  celebrants.“rm  glad 
we’re  still  here,”  said  columnist  Rob  Morse,  “but  the 


Merc  story  upset  a  lot  of  people.” 

He  recalled  that  he  and  other  staffers  got  calls 
from  fnends  and  relatives  “saying  how  sorry  they 
were  that  we  were  losing  our  jobs.  It’s  tough 
enough  being  the  afternoon  paper  in  this  town 
without  being  summarily  dismissed  and  insulted. 
Newspapers  are  jewels  to  be  treasured,  not  treated 
in  a  cavalier  fashion.” 

Morse  has  stuck  it  to  the  Mercury  News  twice  in 
recent  columns.  On  April  1,  he  spoofed  the  San  Jose 
newspaper  by  reporting  that  he  had  learned  from 
“sources  close  to  the  negotiations  that  within  the 
next  week  a  deal  will  be  com¬ 
pleted  to  sell  the  San  Jose 
Mercury  News  to  a  compet¬ 
ing  Bay  Area  newspaper”  — 
the  Palo  Alto  Daily  News,  a 
small  tabloid  that  started  up 
little  more  than  a  year  ago. 

Three  weeks  later,  Morse 
took  another  shot  at  the  Mer¬ 
cury  Neu’s,  commenting  that 
“it’s  good  to  have  a  job . . . 
and  second,  it’s  nice  to  be  at  the  Examiner  instead 
of  some  Stepford  paper  like  the  San  Jose  Mercury 
News,  the  paper  that  declared  us  dead  a  year  ago. 
The  Mercury  News  is  a  paper  you  only  have  to  read 
to  declare  lifeless.” 

Bronstein  and  Morse  said  the  Examiner  lost  sev¬ 
eral  potential  staffers  who  were  scared  away  by  the 
prediction  of  its  demise.  One  applicant,  Bronstein 
related,  took  a  job  with  the  Mercury  News  instead. 

“They  have  a  strong  interest  in  disrupting  us,” 
Bronstein  contended. 

Metro  reporter  Gregory  Lewis  observed:  “A  lot  of 
people  on  the  Ex  feel  we  were  violated.  It’s  too  bad 
that  the  Mercury  News  is  not  big  enough  to  admit 


they  made  a  mistake.”  . .  - — -  (g* 


The  San  Francisco  Examiner  distributed  an  internal  mock-up  paper 
with  the  “WeTe  Still  Here!'  banner  head.  The  paper  was  not 
distributed  outside  the  newsroom. 


“When  we  make 
a  mistake  we 
correct  it  They 
were  flat-out, 
dead  wrong  as 
you  can  see.” 
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Top  20  Daily  Newspapers 
Ad  Inches  in  Selected  National  Categories* 

Jan.-Feb.  1997  -  Full  Run  ROP,  excluding  preprints 


Auto  Dealer 

Factory 

Computers  & 

Credit 

FoodR 

Hotels  & 

Motion 

Travel  & 

Utilities  R 

NEWSPAPER 

TOTAL 

AiriiliM 

Associations 

Automotiva 

Banks 

Software 

Cards 

Household 

Resorts  Insurenco 

Investments 

Pictures 

Toerism 

Comms 

1  York  Tinies 

79,025 

4,328 

669 

2,268 

5,355 

4,556 

1,989 

474 

2,037 

477 

5,137 

38,214 

1,307 

12,214 

2  Los  Angeles  Times 

89,517 

3,193 

9,285 

1,890 

2,812 

2,833 

573 

776 

1,464 

1,295 

2,039 

53,701 

654 

9,002 

3  Washington  Post 

47,924 

3,226 

6,227 

1,650 

8,797 

1,694 

528 

337 

1,549 

436 

1,525 

10,585 

828 

10.542 

4  Mew  York  Daily  Sews 

29,410 

2,198 

608 

1,932 

2,830 

504 

829 

1,106 

420 

12,433 

576 

5,974 

5  Chio^to  Tribune 

44,855 

3,626 

5,391 

2,485 

4,121 

3,182 

537 

742 

1,808 

587 

944 

11,890 

705 

8,837 

6  Newsday 

35,845 

1,175 

2,129 

2,397 

9,680 

603 

168 

183 

869 

607 

10,353 

1,360 

6.321 

7  Houston  Chronicle 

30,583 

3,078 

2,427 

258 

1,998 

878 

258 

103 

101 

1,421 

382 

8,619 

75 

10,985 

8  Chicago  Sun’Hmes 

9  San  Francisco 

26,653 

1,648 

3,098 

2,730 

2,933 

350 

527 

829 

343 

98 

8,439 

427 

5,231 

Chronicle 

31.769 

2,355 

1,579 

375 

1,428 

2,627 

894 

830 

1,383 

1,215 

906 

12,056 

436 

5.685 

10  Dallas  Morning  ^^el^ 

35,167 

2,743 

1,745 

126 

3,381 

1,594 

507 

286 

2,192 

733 

1,075 

8,396 

683 

11,706 

1 1  Boston  Globe 

44,781 

2,771 

2,008 

2,264 

2,810 

1.832 

790 

599 

5,106 

2,200 

2,021 

10,388 

1,243 

10,749 

12  ^iew  Yorit  Post 

13  Philadelphia 

28,135 

1,703 

485 

2,055 

3,496 

140 

1,345 

1.054 

405 

8.814 

3,736 

4.902 

Inquirer 

32,973 

2,777 

891 

3,798 

6,252 

1,590 

252 

462 

958 

1,001 

381 

9,663 

124 

4.821 

14  Newark  Sta^Ledge^ 

19  Cleveland  Plain 

31,739 

2.888 

1,694 

4.484 

7,110 

75 

156 

489 

2,160 

527 

5,644 

528 

5,984 

Dealer 

21,642 

1,814 

1,737 

1,116 

4,324 

378 

444 

353 

994 

231 

5,233 

156 

4,862 

16  Phoenix  Arizona 
Republic 

1?  San  Diego  Inion- 

27,865 

1,863 

4,687 

223 

1,580 

968 

265 

605 

3,200 

609 

7,006 

444 

6,415 

Tribune 

35,278 

940 

5,406 

272 

1,905 

1,606 

258 

16 

720 

1,221 

804 

8,637 

381 

13.112 

18  Minneapolis  Shu* 

Tribune 

23,120 

1,531 

1,322 

226 

2,356 

1,174 

616 

1,425 

228 

1,972 

7,146 

856 

4,268 

19  Detroit  Free  Press 

20  Orange  County 

16,251 

507 

2.809 

380 

627 

1.011 

112 

206 

79 

207 

6,904 

205 

3.204 

Register 

31,633 

1,699 

6,066 

375 

1,885 

1,085 

164 

288 

1.5% 

21 

9.809 

508 

8,137 

Top  20  Sunday  Newspapers 

Ad  Inches  in  Selected  National  Categories' 

Jan.-Feb.  1997  -  Full  Run  ROP,  excluding  preprints 

Auto  Dtalar 

Factory 

Computers  R 

Credit 

FeodR 

HotoUa 

Motion 

Travel  R 

Utilities  R 

NEWSPAPER 

TOTAL 

Akhaes 

AssociatioAS 

Automotive 

Banks 

Software 

Cards 

Household 

Resofis 

nsurenco 

Investments 

Pictures 

Tourism 

Comms 

1  New  York  Times 

60,603 

4,021 

3,906 

3,173 

2,171 

313 

1,119 

395 

8,704 

34 

4,442 

14.681 

13,730 

3,914 

2  Los  Angeles  Times 

41,084 

1,806 

3,867 

344 

1,422 

258 

31 

365 

7,111 

986 

12.998 

7,200 

4.6% 

3  Washington  Post 

19,244 

1,604 

631 

357 

2,155 

264 

159 

2,199 

132 

329 

3,206 

5,194 

3,014 

4  Cbks^  Tribune 

32,640 

1,925 

3,351 

3,289 

716 

252 

63 

4,062 

252 

4% 

3,627 

8.850 

5,757 

9  New  York  Daily  News 

6  Philadelphia 

15,372 

1,148 

252 

420 

507 

189 

2,562 

84 

336 

3,650 

3,211 

3.013 

Inquirer 

7  Detroit  News  &  Free 

24,742 

1,176 

1,112 

1.869 

5,237 

252 

126 

180 

2,492 

631 

384 

2,922 

6,013 

2.348 

Press 

15,560 

1,358 

3,221 

211 

378 

261 

32 

910 

85 

2.286 

4,178 

2,640 

8  Dallas  Morning  News 

20,850 

1,084 

530 

1,612 

315 

91 

2,310 

331 

443 

2,529 

5,835 

5,770 

9  Boston  Globe 

30,782 

1,257 

2,030 

726 

2,642 

281 

189 

13 

5,704 

626 

469 

2,758 

8,921 

5,166 

10  Houston  Chronicle 

11  Atlanta  Journal 

14,877 

1.189 

234 

1,161 

321 

35 

13 

790 

257 

340 

2,074 

4,421 

4,042 

Cottstitatlon 

16,968 

1,099 

247 

458 

1,021 

255 

17 

1,265 

128 

5% 

2,490 

7,405 

1.987 

12  Minneapolis  Star 

Tribune 

17,417 

1,295 

664 

1.524 

274 

92 

2,839 

367 

594 

1,911 

5,737 

2,120 

13  Newsday 

14  San  Francisco 

16,997 

1,023 

476 

679 

1,291 

232 

18 

2,843 

352 

43 

3,134 

5,671 

1,235 

Examiner  &  Chronicle 

20,775 

1,039 

631 

31 

620 

290 

89 

5,532 

136 

691 

3,078 

6,128 

2,510 

19  Newarit  Star-Ledger 

I6  MioenLx  Arizona 

24,930 

1,500 

936 

1.158 

5,963 

24 

15 

24 

4,662 

363 

791 

1,435 

6,713 

1,346 

Republic 

17,529 

856 

647 

76 

1,316 

331 

2,%1 

3.012 

485 

1,686 

3,226 

2,933 

17  SL  Louis  Post- 
Dispatch 

18  Cleveland  Plain 

10,182 

709 

1,232 

209 

963 

135 

6 

479 

30 

174 

1.680 

2,556 

2,009 

Dealer 

16,158 

739 

1,298 

126 

2,070 

273 

158 

559 

1.188 

149 

1,507 

5,406 

2,685 

19  Seattle  Times/ 

Post-  Intelligencer 

17,827 

1,272 

512 

948 

296 

1,706 

65 

289 

2,570 

7,501 

2,668 

20  Baltimore  Son 

12,389 

1,246 

1,633 

143 

1,239 

252 

31 

819 

643 

288 

1,544 

2,992 

1,759 

^Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  Sept.  30, 1996. 

Ad  data  provided  by  Competitive  Media  Reporting. 
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Top  20  Daily  Newspapers 

I 

i 

1 

Ad  Inches  in  Selected  Retail  Categories 

i 

Jan.-Feb.  1997  -  Full  Run  ROP,  excluding  preprints 

Apparal  A 

Auto  Supply/ 

Books  A 

BuiMiag 

Compatar 

Consamar 

Daparimaat 

Otscauat 

Druf 

Faad  Furaiturt  A 

Jawahy  OtftcaSapply 

Spans  A 

NEWSPAPER 

TOTAL 

Accessoriss 

Ropair 

Stationtry 

Matarials 

SIMM 

Elactroaics 

Stom 

Starts 

Starts 

Starts  Accassarias 

Starts 

Starts 

Ttys 

1  !S«w  York  Hflies 

S1.878 

5,992 

2,182 

54 

7,037 

3,633 

14.588 

67 

222 

35 

10.801 

3,364 

2,786 

1.117 

2  Los  .\nReles  Times 

104.825 

2,208 

2,705 

423 

493 

3,851 

18.605 

42,539 

2,377 

194 

7,703 

10.476 

359 

5,493 

7,399 

3  Wiisbingtofi  Post 

97,339 

5.583 

656 

240 

1.934 

5.039 

11.641 

29.412 

2.615 

305 

9.671 

23.434 

901 

3,238 

2,670 

4  New  York  Daily  News 

52,119 

2,455 

2,926 

17 

949 

584 

16,072 

13.256 

406 

143 

3,192 

10,322 

227 

793 

777 

5  ChioNi*^  Tribune 

55,718 

3,948 

193 

410 

994 

3.803 

7,931 

13,731 

3,172 

326 

1,299 

13.878 

353 

2,611 

3.069 

6  Newsdav 

60.664 

2,709 

1.285 

84 

1,229 

1.826 

18.708 

15,671 

1,918 

589 

462 

10.558 

294 

3.426 

1,905 

7  Houston  Chronicle 

103,277 

6,198 

1,179 

420 

2,228 

3,197 

11.208 

37,312 

3,453 

218 

1.973 

28,364 

992 

2.335 

4.200 

8  Chkaito  Sun-Times 

9  San  Francisco 

32,312 

2.842 

2.009 

7 

1,674 

329 

9,205 

5,095 

1.793 

203 

846 

4,758 

190 

2,174 

1.187 

Chronicle 

43.475 

854 

589 

318 

188 

2,113 

4.244 

19,795 

1,482 

781 

119 

6,903 

237 

3,860 

1.992 

10  Dallas  Homing  News 

111,100 

10.040 

180 

388 

1,543 

4.366 

9,075 

36,792 

3,436 

126 

14.066 

23.294 

795 

4.333 

2.666 

1 1  Boston  Globe 

60,197 

3,431 

99 

1,163 

712 

2,497 

5,864 

25.9% 

3.470 

473 

2,700 

7,817 

577 

1,871 

3,527 

12  New  York  Post 

13  Philadelphia 

21,721 

2,077 

133 

98 

170 

1,254 

11,458 

307 

660 

341 

560 

3.491 

172 

298 

702 

Inquirer 

64.826 

3.181 

813 

62 

546 

6,127 

3,022 

29.741 

867 

414 

321 

15,808 

533 

1.856 

1,535 

H  Newark  Star- Ledger 

IS  Cleveland  Plain 

75,235 

4,%2 

%2 

74 

711 

2,048 

24,346 

17,606 

l.%3 

253 

1,742 

15,248 

679 

2,781 

1.860 

Dealer 

49,857 

1,964 

731 

234 

689 

538 

3.448 

17,246 

1,368 

575 

8,158 

11.630 

250 

2,083 

943 

16  Phoenix  Arizona 
Republic 

17  San  Diego  I  nion- 

75.384 

3,624 

929 

32 

3,060 

1,627 

7,347 

24.384 

1.709 

273 

3,480 

23.392 

544 

2,119 

2.864 

Tribune 

93.643 

1.486 

1,615 

215 

1,208 

6,491 

19,712 

27,565 

1.640 

160 

7.568 

13.883 

684 

2.655 

8.761 

18  Minneapolis  .Star 

Tribune 

46,931 

3,017 

500 

487 

1,613 

1.884 

6,154 

10,527 

2.942 

126 

1,385 

12,721 

416 

2.152 

3.007 

19  Detroit  Free  Press 

20  Orange  Count) 

31,065 

1,391 

501 

30 

1,657 

566 

9,652 

8,286 

1,177 

324 

684 

2,574 

129 

2,444 

1,650 

Register 

122.998 

2.365 

7,701 

250 

2,566 

4,215 

18,899 

31,037 

1.233 

97 

13,147 

24.400 

1.035 

4.928 

11,125 

Top  20  Sunday  Newspapers 

Ad  Inches  in  Selected  Retail  Cateaories' 

Jan.-Feb.  1997  -  Full  Run  ROP,  excluding  preprints 

i 

ApfwdA 

AM  Supply/ 

BooksA 

BaiMwg 

Caaipalir 

Caataiaar 

Dapartanat 

Dttcoaat 

Oruf 

FaaP 

Farailura  A 

Jawahy 

(HBcaSappty 

Sparta  A 

NEWSPAPER 

TOTAL 

Acestsonst 

Rupsir 

StatioMry 

Matarials 

Storas 

Elactraaics 

Slaim 

Sum 

Starts 

terat 

Aecaaaarias 

Slaraa 

Starts 

T«y« 

1  New  York  Hines 

25,397 

3,274 

387 

38 

1,160 

1,824 

12,401 

236 

4.235 

1,293 

422 

127 

2  Los  Angeles  Times 

23,059 

1,190 

1,655 

780 

249 

604 

1,748 

9,643 

263 

162 

1,908 

2,304 

209 

1,445 

899 

3  Washington  Post 

25,102 

1,442 

1,622 

617 

179 

431 

409 

6.591 

1.251 

1,200 

6,173 

3,883 

324 

563 

417 

4  ChlGqto  lyibune 

17,892 

685 

1.098 

749 

188 

941 

644 

5,870 

579 

403 

51 

4.284 

99 

1.901 

400 

5  New  York  Daily  News 

6  Philadelphia 

23,459 

462 

1,304 

1,134 

7,091 

2,609 

133 

710 

4.704 

5.039 

84 

189 

Inquirer 

28.953 

725 

1.663 

181 

332 

694 

6.827 

7,057 

551 

1,397 

686 

7,952 

78 

452 

358 

7  Detroit  News  A  Free 

Press 

11.250 

203 

270 

999 

185 

2,041 

2,734 

572 

40 

83 

1.633 

14 

1,086 

1.390 

8  Dallas  Morning  News 

59,929 

1,713 

2,020 

180 

188 

1.437 

8,844 

14,608 

500 

21 

17.827 

4.112 

159 

995 

7,325 

9  Boston  Globe 

25,533 

1.122 

385 

270 

1.043 

883 

953 

8.863 

633 

756 

76 

7,409 

543 

1,037 

1.560 

10  Houston  Chronicle 

11  Atlanta  Journal 

47,247 

2,225 

1.882 

351 

487 

1,199 

5,669 

13,941 

672 

27 

3.015 

9.164 

365 

1,052 

7,198 

Coostitndoo 

26,325 

638 

1,972 

105 

60 

785 

1,775 

9,330 

4.566 

278 

2.603 

2,893 

134 

7% 

390 

12  Minneapolis  Star 

Tribone 

15,267 

431 

6% 

79 

182 

189 

150 

2.970 

2.062 

756 

3,595 

2.511 

133 

784 

729 

13  Newsday 

14  Saa  Francisco 

18,912 

595 

153 

409 

409 

4,370 

3,741 

793 

84 

6,822 

168 

884 

484 

Examiner  A  Chronide 

19,147 

504 

966 

679 

332 

383 

763 

8,505 

328 

139 

4,607 

235 

1.175 

531 

15  Newark  Star-Ledger 

16  Phoenix  Arizona 

28,068 

1,595 

972 

68 

361 

1,639 

6,098 

4,904 

1.040 

778 

4,737 

4,152 

112 

1.014 

598 

RepaUk 

17.389 

708 

1,200 

11 

403 

1.252 

1.051 

5,754 

521 

110 

1.830 

1,741 

357 

614 

1,837 

17  St  Louis  Post- 

Dispatch 

12,547 

108 

850 

57 

788 

179 

6 

6.399 

595 

15 

1,228 

1,248 

945 

129 

18  Ctevehind  Plain 

Dealer 

15,074 

397 

1.085 

73 

1,260 

50 

290 

5.243 

617 

1,612 

1,358 

988 

45 

1,660 

3% 

19  Seank  Tbaes/ 

Post-IntelHgencer 

14,068 

480 

870 

201 

288 

1,105 

2,910 

4,476 

434 

264 

135 

1,565 

140 

950 

250 

20  Bahimore  Sun 

27,847 

178 

2,789 

104 

74 

391 

7,672 

4,023 

1,568 

1.386 

5,193 

3,563 

105 

487 

314 

1 

^Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  Sept  30, 1996. 

1  Ad  data  provided  by  Competitive  Media  Reporting. 
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Financial  Reports 

Continued  from  page  15 

due  to  the  Newspaper  Group’s  expanded  whole¬ 
sale  newspaper  delivery  operations.The  improve¬ 
ment  in  operating  profit  in  1997  included  the 
favorable  effect  of  a  33%  decrease  in  the  compa¬ 
ny’s  average  cost  of  newsprint  compared  to  1996. 

The  Magazine  Group’s  first-quarter  operating 
profit  was  $5.7  million  on  revenues  of  $40. 1  mil¬ 
lion  in  1997,  while  the  Broadcast  Group’s  operat¬ 
ing  profit  was  $5.7  million  on  revenues  of  $31.4 
million  for  the  first  quarter  of  1997. 

PULIUER  PUBLISHING 

Pulitzer  Publishing  Co.  reported  that  first-quar¬ 
ter  1997  net  income  gained  22%  to  $12.5  million, 
or  $0.57  per  share. 

Publishing  cash  flow  increased  145%  to  $14.5 
million  from  $5.9  million. 

Year-over-year  comparisons  were  affected  by 

the  acquisition  of 
Scripps  League 
Newspapers,  Inc. 
(renamed  Pulitzer 
Community  News¬ 
papers  Inc.)  in  the 
middle  of  1S>96. 

First-quarter 
1997  revenues 
were  up  17.5%  to 
$136  million  from  $1 15.7  million  a  year  ago. 
Publishing  revenues  gained  29.7%,  reflecting 
increases  in  classified  and  retail  advertising  rev¬ 
enues  at  both  the  St.  Louis  Post-Dispatch  and  the 
Arizona  Daily  Star. 

TIMES  MIRROR 

Times  Mirror  reported  1997  first-quarter  net 
income  of  $45  million,  a  gain  of  74%  over  last 
year’s  first-quarter  results  of  $26  million. 

First-quarter  revenues  declined  to  $773  9  mil¬ 
lion  from  $806.8  million,  primarily  due  to  divesti¬ 
tures  in  the  Professional  Information  segment. 

In  Newspaper  Publishing,  operating  profit  rose 
81.3%,  due  to  revenue  gains  as  well  as  a  substantial 

year-over-year 
decline  in  news¬ 
print  expense, 
which  fell  almost 
30%  from  last 
year.  Revenues 
increased  4%,  with 
advertising  rev¬ 
enues  rising  5.8%. 
Daily  circula¬ 
tion  at  the  Los  Angeles  Times  and  Newsday  report¬ 
ed  gains  compared  with  the  same  six  months  last 
year.  The  improvement  reflects  increased  national 
and  classified  advertising  and  improved  conditions 
in  the  Southern  California  and  Long  Island,  N.Y., 
markets. 

TRIBUNE 

Tribune  Co.  reported  net  income  for  the  first 
quarter  of  1997  increased  28%  to  $65  million. 


mainly  due  to  a 
51%  gain  in  pub¬ 
lishing  profits. 

Revenues  rose 
11%  to  $594  mil¬ 
lion. 

Tribune  chair¬ 
man,  president 
and  CEO  John  W. 

Madigan  stated  that  the  publishing  group  had  an 
exceptionally  strong  first-quarter  with  better  than 
expected  revenue  growth  coupled  with  lower 
newsprint  prices. 

Publishing  operating  profit  for  the  first  quarter 
rose  51%  to  a  record  $95  million  vs.  $63  million 
in  1996. 

Operating  revenues  gained  8%  to  $355  million, 
advertising  revenues  were  up  10%  due  to  higher 
rates  and  linage  and  newsprint  and  ink  expense 
feU  28%. 


WASHINGTON  POST 

The  Washington  Post  Co.  net  income  rose  29% 
to  $47.7  million  as  revenues  gained  9%  to  $454. 1 
million  for  the  first  quarter. 

Newspaper  division  revenue  gained  8%  over  last 
year.  Advertising  volume  at  the  Washington  Post 
increased  7%  to 
763,200  inches. 

Newsweek  rev¬ 
enues  gained  1 1% 
compared  to  the 
first  quarter  of 
1996, due  to 
increases  in  adver¬ 
tising  volume  for 
both  the  domestic 
and  international  editions. 

Broadcast  division  revenues  increased  3%  for 
the  quarter,  while  revenues  at  the  cable  division 
were  up  12%. 

Revenues  from  other  businesses  in  the  company 
improved  17%. 


Hears!  Corp. 
Execs  To  Visit 
College  Campuses 

The  HEARST  core  has  established  the  Hearst 
Speakers’  Bureau  under  which  senior  Hearst 
executives  will  visit  campuses  to  address  students 
on  various  topics  relating  to  the  media. 

The  appearances  are  part  of  the  corporation’s 
outreach  efforts,  following  dialogue  with  university 
professors,  department  heads  and  deans,  to  make 
contact  with  students  at  the  graduate  and  under¬ 
graduate  levels. 

The  bureau’s  first  speaker  will  be  Robert  J. 
Danzig,  vice  president  of  Hearst  and  general  manag¬ 
er  of  Hearst  Newspapers. 

He  will  speak  at  the  University  of  Georgia  and 
address  such  topics  as  leadership  and  maximizing 
individual  performance. 
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Southam 
ponders 
Hollinger  offer 

SOUTHAM  INC. HAS  formed  a  special 
committee  of  independent  directors 
to  consider  the  offer  made  by  an  afhli- 
ate  of  Hollinger  Inc.  to  buy  the  remain¬ 
ing  balance  of  the  common  shares  not 
presently  controlled  by  Hollinger. 

The  anticipated  meeting,  which  will 
decide  whether  it  will  accept  the 
Hollinger  offer,  is  expected  to  take 
place  sometime  in  the  middle  of  June. 

Toronto-based  Hollinger  Inc.,  which 
is  controlled  by  millionaire  Conrad  M. 
Black  and  currently  owns  50%  of 
Southam’s  stock,  said  on  April  30  that  it 
would  offer  to  purchase  the  rest  of 
Southam  (also  based  in  Toronto)  for 
approximately  $660  million  (U.S.). 

The  committee,  which  consists  of 
independent  directors  Donna  Soble 
Kau^an  (Chair),  L.Yves  Fortier  and 
Stephen  Jarislowsky,  has  also  retained  as 
its  financial  adviser  RBC  Dominion 
Securities  Inc.  and  Davies,  Ward  &  Beck 
as  its  legal  adviser. 

Southam  Inc.  is  Canada’s  largest  na¬ 
tional  newspaper  publisher  with  32  dai¬ 


ly  newspapers  coast  to  coast  in  Canada. 

Hollinger  Inc.  is  a  global  multimedia 
newspaper  company  that  owns  or  has 
an  interest  in  142  paid  daily  English-lan¬ 
guage  newspapers,  including  the 
Chicago  Sun-Times. 

Exec  compensation 
linked  to 

shareholder  value 

Tribune  co.  shareholders  at  its 

annual  meeting  in  Chicago 
approved  a  management  incentive  plan 
that  links  top  executive  compensation 
to  the  so-called  Shareholder  Value 
Added  concept,  which  measures  operat¬ 
ing  profit  minus  the  cost  of  capital. 

About  70  top  executives  will  have 
their  incentive  compensation  tied  to 
Tribune’s  SVA,  chairman,  president  and 
chief  executive  officer  John  W.  Madigan 
said  at  the  May  6  annual  meeting. 

Tribune  had  already  mandated  that 
top  executives  own  stock  equivalent  to 
between  two  to  five  times  their  salaries. 

Madigan  announced  at  the  meeting 
that  a  Teamsters  proposal  that  would 
have  elected  all  directors  at  the  same 
time  was  withdrawn  by  the  union  after 


it  was  printed  in  the  proxy. 

In  other  business,  Patrick  Ryan,  chair¬ 
man,  president  and  chief  executive  offi¬ 
cer  of  the  Aon  Corp.,  was  elected  to  the 
board  of  directors.  Re-elected  to  the 
board  were  James  Dowdle,  Diego 
Hernandez,  Robert  La  Blanc  and 
Andrew  McKenna. 

Giles  to  head 
Freedom  Forum 
media  center 

Effective  JUNE  l,  Robert  H.  Giles 
will  be  the  new  executive  director 
of  the  Freedom  Forum’s  Media  Studies 
Center. 

Giles,  63,  formerly  editor  and  publish¬ 
er  of  the  Detroit  News,  will  also  become 
senior  vice  president  of  the  Freedom 
Forum  and  will  be  a  member  of  the 
foundation’s  senior  management  team. 

Giles  is  immediate  past  president  of 
the  American  Society  of  Newspaper 
Editors  and  is  president  of  the 
Accrediting  Council  on  Education  in 
Journalism  and  Mass  Communications. 

Giles  succeeds  Gerald  M.  Sass,  execu¬ 
tive  vice  president  of  the  Freedom 
Forum,  who  is  retiring. 


Plan  to  Survive! 


You  can  tell  people  how  to  survive  a  tornado  with  a  FREE, 
non-commercial  1 1 -minute  video  that  teaches  through  real-life 
examples. 

‘Tornado:  Plan  to  Survive!”  is  jointly  sponsored  by  the 
National  Coordinating  Council  on  Emergency  Management 
and  State  Farm  Fire  and  Casualty  Company. 

A  brochure  containing  the  same  type  of  information  also  is 
available.  We’ll  send  you  brochures  to  distribute  or  you  may 
ask  people  to  write  directly  to  State  Farm. 

Contact  us  with  this  form,  or  e-mail  us  at:  info@statefami.com 


Rease  send  ttie  following: 

_ ll-mlnute  safety  program 

_ 3/4-inch  tape 

_ 1-inch  tape 

_ 30-second  TV  PSAs 

_ 3/4-inch  tape 

_ 1-inch  tape 

_ 30-second  radio  PSAs  (cassette) 

_ Brochures  (quantity; _ ) 

Name: _ _ 

Tttle: _ 

Station: _ 

Address- _ 

City: _  State: _ 

Zip: _  Phone:  _ 

Mall  to:  TORNADO  /  Public  Affairs  Department 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL  61710-0001 

Fax:  (309)  766-2670  Phone:  (309)  766-2625 
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Business  Wire, 
PR  Newswire 
make  it  easier 
to  search  for 
press  ref  ase 
information 
online 


BY  DAVID  NOACK 


Corporate  Press 


Two  LONGTIME  DISTRIBUTORS  of 
corporate  and  financial  news  releases 
—  Business  Wire  and  PR  Newswire  — 
have  established  Web  sites  that  make 
the  daily  flow  of  corporate  news 
releases  easily  available,  even  to  reporters  with  lim¬ 
ited  resources  working  in  smaller  newsrooms. 

The  corporations,  of  course,  hope  that  editors 
will  elect  to  simply  print  the  release  as  a  “news” 
story,  thereby  generating  free  publicity. 

Editors  and  reporters  have  long  regarded  corpo¬ 
rate  press  releases  warily,  treating  them  as  business 
propaganda.  But,  along  with 
their  hype  and  bombast,  such 
releases  contain  a  lot  of  infor- 
mation  that  reporters  can  use 
as  they  research  and  write 
legitimate  business  new's  sto- 
lies. 

Nora  Paul,  library  director 
■■■■laH  and  Computer-Assisted 

Reporting  expert  at  the 
Poynter  Institute  for  Media 
Studies,  said  that 
Newswire  and  Business  Wire 
can  be  very  useful  as  a  reporter’s  tool  because  of 
the  new  sorts  of  Web-based  functions  provided  by 
both  services. 

“The  volume  of  press  releases  that  have  always 
gone  into  newsrooms  is  still  going  there,  but  in  a 
manageable,  searchable  and  customizable  way. . . . 
The  searchable  database  format  of  the  new  Web 
sites  becomes  a  resource  for  journalists  looking 
for  i>eople  who  can  comment  or  bring  a  perspec-  ' 
tive  to  a  news  event  they  are  reporting  on,”  said  ; 
Paul.  i 

The  information  provided  at  the  PR  Newswire  < 
and  Business  Wire  Web  sites  can  be  especially  J , 
helpful  to  reporters  who  have  been  tossed  a  last-  :  j 
minute  assignment  and  need  a  quick  source  for  . 
contacts  and  background  information.  i  j 

In  order  to  cater  to  online  reporters,  both 
corporate  press  release  services  have  tailored 
their  Web  sites  in  different  ways. 


Defense”  to  “Utilities.” 

Then,  within  each  key  word,  the  reporter  can 
further  narrow  his  focus  by  selecting  limiting  cate- 
gories.Thus,  if  a  reporter  was  interested  in  follow¬ 
ing  the  financial  side  of  the  entertainment  busi¬ 
ness,  he  could  sign  up  for  the  categories  such  as 
“Eamings,”“Management  Changes”  and  “Mergers  & 
Acquisitions”  within  the  main  “Entertainment”  key 
word. 

Once  the  profile  is  established,  the  central  sys¬ 
tem  automatically  delivers  copies  of  all  relevant 
press  releases  to  the  reporter’s  Personal  Web  Box 
each  day.  The  reporter  logs  into  the  Web  Box  with 
a  password  and  scrolls  down  headlines  of  the  lat¬ 
est  press  releases. 

The  full  text  of  any  item  is  accessible  by  click¬ 
ing  that  headline.The  incoming  news  release  files 
remain  archived  in  the  user’s  Personal  Web  Box  for 
30  days. 

News  and  information  included  in  Personal  Web 
is  updated  three  times  daily  and  gleaned  from 
Business  Wire,  Ziff-Davis  Interactive  fDaily  Wire 
Highlights),  Intell.XAJata  Times,  First  Call 
Corporate  Services  and  Knight-Ridder/Tribune 
Business  News.  And  it’s  free. 

Although  Business  Wire  charges  others  $14.95  a 
month  to  sign  up  for  Personal  Web  Box  service, 
the  fee  is  waived  for  news  reporters. 

Later  this  year.  Personal  Web  Box  will  be  provid¬ 
ing  news  and  information  in  real-time. There  are 
roughly  700  journalists  registered  for  Web  Box  and 
_ _  E-Mail  Select,  which  provides 
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BUSINESS  WIRE'S  PERSONAL  WEB  BOX  ;  [ 

Business  Wire’s  Personal  Web  Box  ]  ‘ 

(http://www.businesswire.com/)  is  a  Web  ; 
function  that  allows  a  reporter  to  define  a  ;  ^ 
customized  interest  “profile”  by  selecting 
from  an  alphabetical  list  of  31  general  Indus- 
try  descriptions  or  “keywords”  from  “Aerospace  & 
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Also  in  the  works  is  an  audio  feature 
called  AudioSpot  where,  in  addition  to  a 
news  release,  there  will  he  also  be  a  60- 
to- 1 20-second  RealAudio  clip. 


Newspaper, 
High  School 
Partner  Online 

The  record  of  Bergen  County,  N.J., 
and  the  Academy  for  the  Ad¬ 
vancement  of  Science  and  Technology 
have  launched  an  online  news  partnership 
called  in.site,  which  can  be  found  at  the 
newspaper’s  Web  site,  www.bergen.com 
or  at  www.bergen.oig. 

Produced  daily  by  more  than  50  stu¬ 
dents  at  the  high-tech  magnet  high  school, 
in.site  .staffers  regularly  interface  with 
Record  reporters,  editors  and  execoitives, 
who  support  the  project’s  need  for  news 
updates,  information,  graphics,  photogra¬ 
phy  and  marketing. 

The  site  is  designed  to  provide  coverage 
of  local,  national  and  worid  news  in  a  man¬ 
ner  that  shows  how  it  affiects  teens’  lives. 

AAST,  in  cooperatkm  with  the  Record, 
has  also  developed  an  electronic  journal¬ 
ism  cwriculum  to  be  implemented  in 
Ai^>Ust.The  curriculum  will  be  offered  as  a 
series  of  yearlong  electives  intended  to 
feed  and  maintain  in.site. 

“The  teen  market  is  crucial  to  the  future 
of  this  newspaper,”  said  Glenn  Ritt,  vice 
president  of  news  and  information  at  the 
Record.  “Rather  than  guessing  at  what 
teens  want  online,  we  literally  have  part¬ 
nered  with  the  entire  high  school,”  Ritt 
said.“The  teens  not  only  are  on  the  cutting 
edge  of  Web  technology,  but  they  bring 
their  tastes,  viewpoints,  and  knowledge  to 
the  project.” 

VIS  Signs 
Newspapers 

VEHICLE  INFORMATION  SERVICES 
(VIS)  has  signed  agreements  with 
the  San  Francisco  Chronicle/Examiner, 
Orange  County  Register,  and  the  Fort 
Worth  Star-Telegram  to  provide  Web  site 
database  services  for  new  and  used  vehi¬ 
cle  advertising. 

As  part  of  the  VIS  Internet  program, 
the  company  provides  everything  from 
new  and  used  vehicle  pricing  reports  to 
database  tracking  to  new  vehicle  evalua¬ 
tions,  among  other  services. 
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- -  search  manually 

Beach  day.  The 

database  contains 
all  news  releases 
from  the  previous 
72  hours. 

A  recent 
release  frosted 
under  the  Today’s 
News  category 
included  a  list  of 
sources  to  discuss 
lie  impact  of 
Vnerica  Online 
rossibly  buying 
mline  rival 
fompuServe.The 
St  was  provided 

ittp://www. 
profnet.com),  an 

information  resource  for  reporters  look¬ 
ing  for  comments  from  expert  sources. 
PR  Newswire  acquired  ProfNet  last  year. 

The  “Company  News”  area  includes  a 
searchable  database  containing  a  year’s 
worth  of  corporate  news  releases.  Report¬ 
ers  can  either  pursue  the  lists  of  news 
releases  in  alphabetical  order  by  com¬ 
pany  or  do  a  search  by  company  name. 

A  handy  resource  to  check  out  is 
Company  News  On-Call  PLUS,  which  is 
an  upgraded  version  of  the  basic  news 
release  database;  it  offers  three  addition¬ 
al  information  sections  for  quarterly 
report  summaries,  corporate  profiles, 
annual  reports  or  other  investor  rela¬ 
tions  documents. 

A  plus  sign  next  to  a  company  name 
means  that  there  are  more  than  just 
press  releases  available.They  may  have 
quarterlies,  a  corporate  profile,  an  annu¬ 
al  report,  a  link  to  EDGAR,  a  stock 
quote,  a  link  to  their  home  page,  or 
other  information.  Special  “Industry 
Focus”  news  categories  have  been  creat¬ 
ed  to  funnel  industry-specific  news 
such  as  automotive,  banking,  biotech¬ 
nology/health  care,  technology,  govern¬ 
ment  and  entertainment. 

John  Williams,  vice  president  of  sales 
at  PR  Newswire,  said  Ae  service  sends 
out  between  6(X)  to  8(X)  stories  daily  — 
more  when  earnings  reports  come  out 
—  on  everything  from  banking  and 
finance  to  the  automotive  industry  to 
high-tech  news. 

Williams  noted  that  future  plans  call 
for  creating  a  deeper  archive  of  compa¬ 
ny  press  releases,  maybe  going  back 
three  years,  rather  than  the  current  one 
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the  same  news  and  information  via  e- 
mail. 

Lissauer  said  that  between  600  to 
8(X)  releases  are  posted  on  the  Web  site 
daily,  with  more  going  online  during 
company  earnings  report  periods.The 
latest  news  stories  from  Business  Wire 
are  posted  for  48  hours,  all  searchable 
from  the  home  page. 


PR  NEWSWIRE  ONLINE 

PR  Newswire’s  Web  site  (http:/Avww. 
pmewswire.com/)  does  not  allow  re- 
prorters  to  establish  interest  profiles  or 
automatic  daily  feeds  of  news  releases. 

Essentially,  the  site  is  set  up  to  enable 
reporters  to  quickly  “graze”  across  the 
broad  bod^'  of  current  news  releases. 

“Our  system  doesn’t  have  any  auto¬ 
matic  profiling  capabilities  on  the  Web 
site,”  said  senior  account  representative 
Maura  M.  Kennedy,“but  we  do  offer  an 
off-line  monitoring  service.  We  can  pull 
releases  on  a  certain  subject  off  the 
wire  and  fax  them  to  a  customer.” 

She  said  the  company  planned  to 
upgrade  its  Web  site  sometime  in  the 
future  to  provide  automatic  profiling 
services.  Meanwhile,  it  does  provide  a 
number  of  manual  functions  that  are 
useful  to  reporters  seeking  subject-spe¬ 
cific  corporate  news. 

The  “Today’s  News”  section  of  the 
.site  offers  the  same  sort  of  Aerospace- 
to-Utilities  categories  as  Business  Wire. 

It  supports  searches  by  industry,  com¬ 
pany,  stock  symbol  and  state,  as  well  as 
by  key  word  and  concept.  By  entering  a 
term,  say  “Gambling  &  Casmos,”  a 
reprorter  gets  all  the  relevant  news 
releases  from  that  day  on  that  subject. 
But  the  reprorter  has  to  set  up  this 
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Web  Directory 
Via  Sunday  Mags 


Company 
readies  all-ad 
listing  guide  that 
K  ill  appear  in 
neivspaper 
magazines 
Parade.  USA 
Weekend 


IN  AN  EFFORT  to  turn  the  maddening  confu¬ 
sion  of  the  World  Wide  Web  into  a  revenue 
source,  an  upstart  mariceting  company  in  the 
Pacific  Northwest  is  launching  a  directory  to 
Web  sites  that  will  appear  in  Parade  and 
USA  Weekend  magazines. 

All  content  of  the  Web  directory'  created  by 
Weblink  Express  Corp.  of  Eugene,  Ore.,  will  be 
advertising.  Web  site  owners  will  pay  to  be  listed  in 
the  Sunday  newspaper  magazines  that  circulate  to 
a  vast  audience.  For  instance,  the  Parade  and  USA 
Weekend  combined  audience  is  almost  85  million 
households,  or  close  to 
200  million  readers. 

While  some  newspa¬ 
pers  currently  run 
Uniform  Resource  Locator 
(URL)  or  Web  addresses  in 
advertisements,  computer- 
related  stories  and  Web 
review  features,  this 
appears  to  be  the  first 
attempt  to  comprehen¬ 
sively  categorize  and  orga¬ 
nize  a  national  and  region¬ 
al  listing  of  sites  as  a  major  print  newspaper  adver¬ 
tising  vehicle. 

Mark  Grimes,  president  of  eyescream  interactive 
(www.eyescream.com),  a  Portland,  Ore.-based 
interactive  advertising  agency,  said  that  one  of  his 
clients,  Cyberian  Outpost  (www.cybout.com/cyber- 
ian.html),  a  virtual  computer  store  in  Kent,  Conn., 
is  taking  part  in  the  campaign. 

He  said  the  problem  merchants  face  on  the 
Internet  and  Web  is  the  glut  of  information  avail¬ 
able.  Even  using  such  popular  search  engines  and 
indexes  as  Yahoo!  and  AltaVista,  which  still  pro¬ 
duce  an  ocean  of  information,  you  would  need  to 
be  savvy  enough  to  learn  the  search  intricacies  of 
the  navigation  tool. 

Grimes  feels  this  service  is  a  concept  that  helps 
short-circuit  such  clutter  and  puts  a  client’s  Web 
site  directiy  in  front  of  the  targeted  audience. 

But  Steve  Mitra,  an  analyst  at  Jupiter  Communi¬ 
cations  in  New  York  City,  an  online  research  com¬ 
pany,  called  the  effort  “a  pretty  stupid  idea  when 
you  think  about  it.” 

He  said  there  is  no  editorial  content  but  simply  a 
list  of  companies  that  have  paid  to  be  included  in 
the  ad. 

“They’re  not  approaching  this  as  a  value-added 
content  business,”  he  said. 


Randy  Bennett,  the  head  of  new  media  at  the 
Newspaper  Association  of  America,  said  boosting 
the  visibility  ofWeb  sites  is  a  market  opportunity 
for  newspapers. 

“Web  developers  need  to  build  awareness  for 
their  sites  and  the  best  way  to  do  that  is  to  adver¬ 
tise  in  traditional  media  (newspapers  for  Web  sites 
that  want  to  reach  a  certain  local  market)  or  target¬ 
ed  media  (specialty  magazines,  for  niche  sites),”  said 
Bennett. 

WebLink  Express  will  begin  running  the  full- 
page,  full-color,  pullout  directory  ad  inserts  in  both 
magazines  in  late  June, 
providing  readers  with  a  GordOfl  Givetl, 
selective  guide  to  what’s 

online  much  the  way  Online  advertising 

newspapers  have  long  manager  far  the 

provided  guides  to  what’s  _  _  ,  ^  . 

on  TV.  Star-Telegram  Online 

The  ads  wiu  feature  Servlces  In  Forth 

companies  that  have  paid  ^  n  j 

$4,000  each  to  be  listed  in  VP^rth,  TeXOS,  Called 

the  directory.  In  addition  fhe  appTOach 
to  the  printed  ad, there  ^  » 

will  also  be  a  free  listing  interesting 
at  the  Seekers  Weblink 

Express  Web  site  (www.weblinkexpress.com/). 

The  company  was  launched  by  CEO  Rick 
Brown. 

The  printed  directories  will  be  published  on  a 
13-week  regional  rotation  basis,  eventually  hitting 
all  50  states. 

Parade  readers  in  Maine,  Massachusetts,  New 
Hampshire,  Rliode  Island  and  Vermont  will  be  part 
of  the  initial  launch,  while  the  first  USA  Weekend 
readers  will  be  in  Texas,  Oklahoma  and  Louisiana. 

Plans  call  for  343  advertisers  to  be  part  of  the 
first  ad  campaign. There  will  be  a  dozen  categories 
—  automotive,  home  electronics  and  travel  — 
among  others  that  will  be  organized  alphabetically. 

Fight  of  the  categories  will  have  35  listings, 
while  four  categories  will  carry  16  listings. 

Valerie  Stilwell,  director  of  operations  for 
Weblink  Express,  said  the  project  has  been  in  the 
works  for  several  months,  looking  at  a  variety  of 
ways  to  help  tame  the  clutter  and  confusion  of  the 
Web  for  novice  computer  users  who  have  heard 
about  the  Web,  but  don’t  know  quite  what  to  make 
of  it  or  where  to  begin  searching. 

“Because  people  don’t  have  a  firm  understand¬ 
ing  of  what  is  going  on  with  the  Internet,  there  is  a 
(See  Directory  on  page  44) 
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'Mad’  magazine 
atiists  win  big 
at  gala  that  also 
features  awards 
for  syndicated 
cart(H)nists 


BY  DAVID  ASTOR 


Glad  To  Be  ‘Mad’ 
At  Reuben  Event 


Coveriy  of  Creators  Syndicate. 

Bill  Day  of  the  Detroit  Free  Press  and  Tribune 
Media  Services  won  the  editorial  cartoon  category 
over  Jack  Higgins  of  the  Chicago  Sun-Times  and 
Jeff  Parker  of  Florida  Today. 

Day  said  he  was  “blessed”  this  year  to  have  had  a 
new  son  bom  and  then  win  the  award. 

Receiving  the  magazine  gag  cartoon  prize  w'as 
Glenn  McCoy,  who  also  does  “The  Duplex”  comic 
for  Universal  Press  Syndicate. 

Other  winners  were  David  Clark  for  newspaper 
illustration,  Roy  Doty  for  advertising  and  illustra¬ 
tion,  Jeff  Smith  for 
comic  books, 

Doug  Cushman 
for  magazine  and 
book  illustration, 

Suzy  Spafford  for 
greeting  cards, 

Everett  Peck  for 
TV  animation,  and 
Mark  Miller  “& 

Crew”  for  feature 
animation. 

Master  of  cere¬ 
monies  Bil  Keane 
joked  that  “win¬ 
ners  take  home  a 
plaque  —  which 
can  be  removed 
by  a  dental 
hygienist  —  and 
losers  receive  the 
Reuben  home 
game  by  Parker 
Brothers.” 

“The  Family 
Circus”  creator 


The  national  cartoonists  society 

was  mad  about  Mad  last  weekend,  but 
syndicated  newspaper  cartoonists  also 
received  their  share  of  prizes. 

A  pair  of  artists  best  known  for  their 
Mad  magazine  work  won  the  biggest  honors  at  a 
May  10  NCS  ceremony  in  Asheville,  N.C.  Sergio 
Aragones  took  home  the  51st  annual  Reuben 
Award  as  “Outstanding  Cartoonist  of  the  Year,”  and 
Jack  Davis  won  the  Milton  Caniff  Lifetime 
Achievement  Award. 

A  visibly  moved  Aragones  said,  “I  thought  Scott 
was  going  to  win  this.  It  was 

He  was  referring  to  Scott 
Adams,  who  does  the  hugely 
popular  “Dilbert”  comic  for 
United  Feature  Syndicate. 
Adams  and  “Mutts”  creator 
Patrick  McDonnell  of  King 
Features  Syndicate  were  the 
other  finalists  for  the  peer- 
voted  Reuben,  known  as  the 
Oscar  of  cartooning. 

McDonnell  did  win  the  NCS  comic  strip  division 
over  Adams  and  “Rose  is  Rose”  creator  Pat  Brady  of 
United. 

King  editor  in  chief  Jay  Kennedy  —  accepting 
for  McDonnell,  who  was  ill  May  10  —  said,“Patrick 
is  a  great  cartoonist  and  I’m  happy  for  him.” 

“Non  Sequitur”  creator  Wiley  Miller  of  the 
Washington  Post  Writers  Group  won  the  newspa¬ 
per  panel  category  for  the  second  year  in  a  row. 

“It’s  a  real  honor  to  be  recognized  by  your  peers” 
said  Wiley,  who  also  thanked  WPWG. 

The  other  panel  nominees  were  “Berry’s  World” 
creator  Jim  Berry  of  Newspaper  Enterprise 
Association  and  “Speed  Bump”  creator  Dave 


’Mutts"  creator  Patrick  McDonnell 


Sergio  Aragones  (self-caricatured  at  lower  right)  and  his  characters.  He  also  contributes 
to  the  "Wit  of  the  World"  feature  distributed  by  the  Cartoonists  &  Writers  Syndicate. 


’Dilbert"  creator  Scott  Adams 
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had  other  one-liners  for  —  ^ 
the  audience  of  300.  For 
instance,  he  said  ^  V 

“Dilbert”  creator  Adams  \  / 

is  “a  master  of  figure  %  a*  V 
drawing.  According  to 
his  accountant,  he’s  draw- 
ing  eight  figures.”  ^ 

The  King  cartoonist  also 
reported  that  Jeff  MacNelly 
had  renamed  his  “Shoe”  strip  ^ 

“Bruno  Magli,”  and  that  ' 

the  real  winner  of  the  Wiley  Miller 

recent  who-  _ _ _ , 

should-go-to-the- 
prom-with-Luann 
poll  was  Ellen 
DeGeneres. 

Keane  further 
reported  mailing  a 
card  to  Creators 
congratulating  the 
syndicate  on  its 
recent  10th  Bill  Day 

anniversary.  “They 

sent  it  back  with  a  rejection  slip,”  he  said. 

Tliming  more  serious,  Keane  said  he 
expected  Adams  and  McDonnell  to  each 
win  a  Reuben  in  the  future. 


‘Hedge’  Cartoon 
Goes  Hollywood 

FOX  FAMILY  HLMS  has  acquired  the 
rights  to  make  a  movie  based  on 
“Over  the  Hedge”  by  Michael  Fry  and  T 
Lewis  of  United  Media. 

Producer  Jim  Cox  {FemguUy,  Oliver 
and  Company)  contacted  the  cartoon¬ 
ists  through  the  e-mail  address  that 
appears  in  their  comic. 

Fry  and  Lewis  are  writing  a  script  for 
the  feature  film,  which  would  star  an  RJ 
the  raccoon  and  Verne  the  turtle  brought 
to  life  with  the  help  of  computer  tech¬ 
nology  (a  la  Babe). 

United  syndicates  “Hedge,”  which  looks 
at  suburbia  through  the  eyes  of  its  animal 
characters,  to  more  than  275  papers. 


Reel  deal  for  Verne  and  RJ 


BY  MARK  FITZGERALD 

High  Court  Asked  To 
Rule  On  Exclusivity 


WHEN  THE  DAILY  Herald 

appealed  the  dismissal  of  its 
lawsuit  against  syndicate  ter¬ 
ritorial  exclusivity,  the  suburban  Chicago 
newspaper  lost  in  the  7th  Circuit  U.S. 
Court  of  Appeals  —  and  lost  badly. 

Far  from  striking  down  the  syndi¬ 
cates’  longtime  practice  of  allowing  one 
newspaper  in  each  market  to  buy  the 
exclusive  rights  to  a  popular  comic  or 
news  feature,  the  famously  pro-business 
appellate  court  in  Chicago  declared  last 
December  that  exclusivity  actually  fos¬ 
ters  competition  rather  than  inhibits  it. 

Now  the  Daily  Herald's  parent  cor¬ 
poration,  Paddock  Publications,  hopes  to 
turn  that  sweeping  defeat  to  its  favor. 

Last  month.  Paddock  filed  a  petition  ask¬ 
ing  the  U.S.  Supreme  Court  to  rule  on 
the  legality  of  syndicate  territorial  exclu¬ 
sivity. 

And  a  large  part  of  Paddock’s  argu¬ 
ment  is  that  the  7th  Circuit  is  trying  to 
single-handedly  rewrite  antitrust  law. 

“This  result  overturns  decades  of 
antitrust  precedent,”  Paddock  writes  in 
its  petition.  “Such  a  fundamental  change 
in  antitrust  law  should  not  be  allowed 
without  a  full  hearing  in  this  Court.” 

“The  Supreme  Court,  of  course,  does 
not  take  many  cases,  so  we’ll  have  to 
tickle  their  interest,”  Paddock  President 
Daniel  Baumann  said.  “We’re  saying  the 
case  we  were  arguing  was  not  the  case 
[7th  Circuit  appellate  Justice  Richard 
Posner]  ruled  on.” 

Posner  —  who  has  written  a  legal 
textbook  arguing  that  courts  should  not 
even  rule  on  business  practices  —  said 
exclusivity  has  helped  build  a  “vigorous” 
newspaper  market  in  Chicago. 

That’s  just  wrong,  says  the  Daily 
Herald,  which  is  suing  the  Chicago 
Tribune  and  Chicago  Sun-Times  as  well 
as  eight  of  the  biggest  syndicates  and 
news  services. 

“What  the  Seventh  Circuit  mischarac- 
terized  as  a  ‘vigorous  market’  is  in  fact  a 
duopoly  protected  by  high  market  barri¬ 
ers  to  insure  that  competition  will  never 
be  vigorous,”  the  paper  writes  in  its  peti¬ 
tion. 

Another  mistaken  notion  of  the  court 


is  that  anyone  with  a  better  offer  can 
get  any  syndicated  feature,  the  newspa¬ 
per  says.  In  his  decision  last  December, 
Posner  said  the  Daily  //eraW  “should 
try  to  outbid  the  Tribune  and  Sun- 
Times  in  the  marketplace,  rather  than 
to  outmaneuver  them  in  court.”  But 
the  Daily  Herald  says  the  plain  fact  is 
that  once  a  paper  gets  the  right  to 
publish  “Doonesbury”  or  Dave  Barry, 
that  feature  is  theirs  as  long  as  they 
want  it. 

“The  Daily  Herald  is  normally  not 
even  offered  the  leading  features,”  the 
newspaper  writes.  “They  are  first 
offered  to  the  Tribune  and  then,  if  the 
Tribune  declines,  to  the  Sun-Times.  If 
both  the  Tribune  and  the  Sun-Times 
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are  not  \  % 
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Everyone  has  to  „ 
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effort  for  them  to  work.  Neil  Rosenthal 
can  help  your  readers  whether  they’re 
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friends  or  co-workers — he’ll  solve  them 
with  advice  for  the  heart,  mind  and  soul. 
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decline  a  feature,  it  is  then  offered  to 
the  remaining  papers  on  a  non-exclusive 
basis.” 

In  its  petition,  the  Daily  Herald  says 
it  picked  up  “Dilbert”  after  both  the 
Tribune  and  Sun-Times  passed  on  it. 

But  when  the  comic  became  popular, 
the  Tribune  “licensed  it  through  an 
exclusive  that  blocks  access  to  all 
papers  except  the  Daily  Herald”  the 
paper  says. 

In  its  petition,  the  Daily  Herald 
argues  the  7th  Circuit  also  swept 
aside  a  landmark  decision  known  as 
Motion  Picture  Advertising  Service  Co. 
that  is  an  almost  exact  parallel  to  news¬ 
paper  syndicate  exclusivity.  In  that  case, 
which  Posner  called  “antiquated”  and 
“derelict,”  the  Supreme  Court  ruled  that 
four  big  firms  that  controlled  75%  of 
their  market  violated  antitrust  law 
through  the  use  of  exclusive  contracts 
—  even  though  no  conspiracy  was 
alleged. 

The  Daily  Herald  lost  in  U.S.  District 
Court  because  the  paper  did  not  allege 
the  two  downtown  papers  or  the  syndi¬ 
cates  conspired  to  block  competition. 

No  conspiracy,  no  antitrust  violation,  the 
court  ruled. 

“The  notion  that  lawful,  non-collusive 
conduct  by  the  Tribune  added  to  law¬ 
ful,  non-collusive  conduct  by  the  Sun- 
Times  produces  in  the  aggregate  an 
unlawful  effect  requiring  divestiture  of 
otherwise  legal  exclusive  agreements 
simply  makes  no  sense,”  the  judge  wrote 
at  the  time.  But  the  Daily  Herald  argues 
in  its  Supreme  Court  petition  that,  just 
as  in  the  Motion  Picture  Advertising 
Service  case,  newspaper  syndicate 
exclusivity  does  have  an  anticompetitive 
eftect. 

“In  this  case,”  the  Daily  Herald 
writes,  “consumers  are  hurt  by  having  a 
restricted  choice  of  newspapers,  by 
being  deprived  of  the  improvement  in 
the  quality  of  their  papers  that  greater 
competition  would  inspire,  and  by  pay¬ 
ing  higher  prices  for  the  limited  number 
of  papers  available  to  them.  Output  is 
restricted  and  prices  are  increased,  the 
hallmarks  of  anticompetitive  effects  and 
consumer  injury.” 

Others  named  in  the  suit  include  the 
Los  Angeles  Times-Washington  Post 
News  Service, Times  Mirror  Co.,  New' 
York  Times  Syndication  Sales  Corp., 
Tribune  Media  Services,  Creators 
Syndicate,  King  Features  Syndicate, 
United  Media  and  Universal  Press 
Syndicate. 


Racial  Cartoon 
Draws  Reaction 

An  editorial  cartoon  that  ran 

recently  in  the  Los  Angeles  Times 
was  seen  as  antiracist  by  a  Times  editor 
and  racist  by  some  of  the  paper’s  read¬ 
ers. 

The  cartoon,  by  Ted  Rail  of  Universal 
Press  Syndicate,  showed  a  white  parent 
and  black  parent  talking  to  their  respec¬ 
tive  kids.  The  white  parent  asks,  “Which 
will  it  be  —  Harvard  or  Columbia?”  The 
black  parent  asks,  “Which  will  it  be  — 
lethal  injection  or  random  shooting?” 

Times  editorial  page  editor  Janet 
Clayton  said,  “Ted  Rail  is  very  liberal,  and 
his  style  is  ironic  and  sarcastic.  So  when 
we  looked  at  the  cartoon,  it  was  quite 
clear  that  he  was  saying  that  this  dispari¬ 
ty  between  white  and  black  kids  is 
awfiil.” 

Clayton,  who  is  African  American,  said 
she  received  about  10  calls  from  readers 
questioning  the  cartoon.  She  noted  that 
this  is  more  negative  reaction  than  usual, 
but  nowhere  near  the  number  of  com¬ 
plaints  the  Times  has  occasionally 
received  about  other  things  in  the  paper. 

One  person  upset  by  the  cartoon  was 
Dennis  Schatzman,  who  teaches  journal¬ 
ism  at  Cal  State  Fullerton,  serves  as  a 
media  adviser  to  the  Congress  of  Racial 
Equality  in  California,  and  writes  a  col¬ 
umn  that  the  National  Newspaper 
Publishers  Association  syndicates  to 
black  newspapers. 

“The  cartoon  is  part  of  a  long  line  of 
insults  that  the  Los  Angeles  Times  and 
many  other  mainstream  papers  have 
aimed  at  black  America,”  he  said.  “Quite 
frankly.  I’m  tired  of  it.” 

Schatzman  added  that,  even  if  the  car¬ 
toon  could  be  considered  ironic,  many 
(white  and  black)  readers  would  not 
pick  up  on  the  irony.  — ^David  Astor 

Editor  Is  Named 
At  News  Service 

PETER  SEARES  HAS  been  named  man¬ 
aging  editor  of  American  News 
Service  (ANS). 

The  native  of  England  was  previously 
senior  editor  of  the  Nikkei  News 
Bulletin's  New  Yoric  bureau,  assistant 
executive  news  editor/North  America  for 
Reuters,  and  an  editor  at  Newsday  and 
the  Associated  Press.  He  has  also  been  a 
journalism  professor. 


The  Brattleboro, 
Vt. -based  ANS, 
which  specializes  in 
solution-oriented 
journalism,  sends 
out  material  itself 
and  via  the  Knight- 
Ridder/Tribune 
News  Service.  Its 
Web  site  is  at  http:// 
americannews.com. 


Peter  Scares 


Weather  Channel 
In  WeatherPoint 

WEATHERPOINT  NOW  HAS  data 
from  the  Weather  Channel, 
according  to  Tribune  Media  Services. 

The  data  features  five-day  forecasts, 
special  packages,  and  more. 

WeatherPoint,  launched  last  year,  is  the 
online  service  whose  clients  include 
newspaper  Web  sites. 

Ex-United  Sales 
Exec  Dies  At  71 

Former  united  media  sales  execu¬ 
tive  John  Swagger  died  April  29  in 
Virginia  Beach.  The  Cleveland  native 
was  71. 
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''Crock"  comic  collaborators  Bill  Rechin 
and  Don  Wilder  of  North  America 
Syndicate  have  created  anti-smoking 
posters  and  bookmarks  for  the  American 
Cancer  Society. 
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The  Ready  Reckoner.  This  authoritative  summary  is  the  first  available 
overview  of  the  community,  specialty  and  free  publicatioas  industry.  The 
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Admonish 

Continued  from  page  16 

what  we  have,”  he  contended.  “A  news¬ 
paper  cannot  ignore  the  fact  that  it’s  part 
of  a  marketing  dynamic.  It  just  seems  to 
me  that  editorial  has  the  biggest  prob¬ 
lem.” 

The  importance  of  marketing  also  was 
stressed  by  another  INMA  speaker,  John 
Lavine,  who  called  it  the  “new  frontier” 
for  newspapers. 

Lavine,  former  publisher  of  a  newspa¬ 
per  chain  and  currently  director  of 
Northwestern  University’s  Newspaper 
Management  Center,  said  a  maiket-driven 
newspaper  “changes  the  rules”  by 
redefining  both  its  market  and  its 
medium  with  new  strategies  and 
alliances. 

A  newspaper  on  the  new  frontier  is 
also  customer-driven,  he  maintained. 

“It  constantly  learns  about  its  cus¬ 
tomers  and  it  does  not  cut  this  stream  of 
knowledge  when  new  print  prices  spike 
or  advertising  revenues  fall  or  interest 
rates  rise  any  more  than  it  would  stop 
the  presses  or  not  cover  news  because 
times  were  difficult,”  Lavine  remarked. 

He,  too,  urged  editorial  departments  to 
get  on  the  marketing  team,  saying  that 
profit  margins  impact  the  newsroom  as 
much  as  the  advertising  department. 

Actually,  Lavine  observed,  newspapers 
have  four  customers:  its  readers,  advertis¬ 
ers,  the  community  and  its  employees 
and  suppliers. 

Readers,  he  said,  come  first  because 
without  them  advertisers  will  not  come 
at  all.  The  community  is  crucial,  Lavine 
said,  because  if  its  economy,  culture  and 
vitality  are  reduced,  the  newspaper  and 
everyone  in  its  market  suffers. 

“This  is  not  do-gooderism,  it’s  hard 
business  reality,”  he  stated.  “That  makes 
treating  the  community  like  a  customer 
—  a  very  valuable  business  asset.” 

And  the  new  frontier  will  not  happen 
without  the  input  of  employees  and  sup¬ 
pliers,  Lavine  said. 

This,  he  said,  involves  a  major  organi¬ 
zation  change  in  which  “every  employee 
not  just  buys  in,  but  understands  and 
buys  in.” 

A  newspaper  on  the  new  frontier 
must  be  keenly  aware  of  the  realities  of 
the  marketplace,  Lavine  warned. 

“Newspapers  are  the  most  user- 
friendly  of  any  medium  but  they  are  not 
customer-friendly,”  he  said.  “In  my  vision 
of  the  new  frontier,  a  newspaper  knows 
how  customers  use  the  media  to  live 
their  lives  and  make  buying  decisions.” 

And  although  a  newspaper’s  market  is 
segmented,  the  segments  should  not  be 
separated  from  one  another,  but  should 
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be  overlapping,  he  suggested. 

“You  cannot  put  out  a  paper  for  gray 
heads  like  me  and  for  teenagers,”  he  said. 
“Do  not  copy  television  segmenting 
which  . . .  follows  the  outrageous  scheme 
that  their  segment  is  1849.” 

Newspapers  offering  orJine  news  and 
information  should  make  them  available 
to  users  where,  when  and  how  they 
want  it,  he  advised. 

Papers  that  delay  developing  a  realistic 
marketing  plan  are  putting  off  possible 
disaster,  Lavine  said. 

“Do  you  think  you  can  avoid  asking 
those  tough  questions  because  your 
country  or  your  market  or  your  medium 
is  not  threatened?”  he  asked.“If  you’re  not 
threatened  today,  it  is  only  a  matter  of 
time,  and  the  time  is  growing  shorter  by 
the  millisecond.” 


Press  Group 
Installs 

Alarm  System 

After  TWO  break-ins  and  thefts  at 
the  California  Newspaper  Publish¬ 
ers  Association  offices  in  downtown 
Sacramento,  the  association  installed  a 
high-tech  burglar  alarm  system. 

Missing  were  two  computers,  one  a 
laptop,  from  the  office  of  Sharia  Trillo, 
director  of  the  California  Newspaper 
Network.  No  arrests  were  reported. 

Section  Relief 

The  floods  that  inundated  CaU- 
fomia  in  January  generated  some 
dramatic  photo  coverage  at  the  Modesto 
Bee,  which  heeded  calls  from  readers 
and  retold  the  story  in  a  16-page,  color- 
throughout,  tabloid  photo  section. 

Called  the  Floods  of  ’97,  the  section, 
printed  in  bold  flexo  color,  sold  about 
6,000  copies  at  $2  each,  said  executive 
editor  Sanders  LaMont.  After  paying 
printing  costs,  the  Bee  donated  the  rest 
of  the  receipts  —  about  $10,000  —  to 
the  Salvation  Army’s  flood  relief  efforts, 
he  said. 

World  Leaders 
Endorse  Free 
Speech  Document 

The  declaration  of  Chapultepec 

was  endorsed  by  16  presidents,  for¬ 
mer  presidents  and  prime  ministers  of 
the  Western  Hemisphere  at  the  annual 
meeting  of  former  heads  of  state  at  the 
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Carter  Center  in  Atlanta,  April  28-29. 

Each  year  former  President  Jimmy 
Carter  hosts  a  gathering  of  the  group, 
named  the  Council  of  Freely  Elected 
Heads  of  Government,  at  the  center  he 
established  at  Emery  University. 

The  subject  of  this  year’s  meeting  was 
“An  Agenda  for  the  Americas  for  the  21st 
Century.” 

The  Declaration  of  Chapultepec  is  the 
product  of  the  Hemispheric  Conference 
on  Freedom  of  Fjcpression,  which  took 
place  in  March  1994,  at  Chapultepec 
Castle  in  Mexico  City.  It  contains  10 
essential  principles  by  which  a  free 
press  fulfills  its  role  in  a  democracy. 

The  endorsement  of  the  declaration 
by  the  former  heads  of  state  came  when 
the  council  adopted  resolutions  and 
wrote  statements  on  a  variety  of  issues. 

Luis  Gabriel  Cano,  director  of  El 
Espectador  in  Bogota,  Colombia,  and 
president  of  IAEA,  and  James  McClatchy, 
director  of  McClatchy  Newspapers,  and 
organizer  of  the  Chapultepec  confer¬ 
ence,  explained  to  the  council  how  the 
declaration  meets  the  need  in  the  West¬ 
ern  Hemisphere  for  a  free  speech  docu¬ 
ment. 

Carriers  Not 
Entitled  To 
Benefits 

CURRENT  AND  FORMER  carriers  for 
the  Kansas  City  Star  Co.  are  not  enti¬ 
tled  to  employee  benefits  under  the 
Employee  Retirement  Income  Security 
Act  (ERISA),  the  U.S.  District  Court  in 
Kansas  ruled. 

The  carriers  had  sought  participation 
in  pension,  savings  and  insurance  plans 
provided  by  the  company. 

The  court  based  its  decision  largely  on 
the  following  language  in  the  Kansas 
City  Star's  contract  with  the  carriers:  “It 
is  expressly  understood  and  agreed 
between  the  parties  that  the  Agent  will 
not  be  treated  as  an  employee  for  federal, 
state,  or  local  tax  purposes. ...  It  is  fur¬ 
ther  expressly  understood  that,  as  an 
independent  contractor,  the  Agent  will 
not  receive,  and  has  no  claim  to,  any  ben¬ 
efits  or  other  compensation  currently 
paid  by  the  Star  for  the  benefit  of  its 
employees.” 

However,  the  court  issued  its  ruling 
without  deciding  if  the  carriers  were 
independent  contractors,  noting  that 
nothing  in  ERISA  mandates  coverage  of 
all  employees. 

Based  on  the  contracts  and  ERISA  plan 
documents,  the  judges  found  the  carriers 
ineligible  regardless  of  contractor  status. 
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Ads 

Continued  from  page  19 

editorial  work  more  closely  together  to 
produce  a  paper,  especially  since  adver¬ 
tising  has  this  solid  local  franchise,”  War¬ 
den  said. 

San  Jose  (Calif.)  Mercury  News  chair¬ 
man  and  publisher  Jay  T.  Harris  said  the 
results  made  him  feel  “hopeful.” 

“Despite  their  problems,  newspapers 
have  a  strong  local  franchise  in  news  and 
advertising,”  Harris  said.  “One  of  the 
things  I  find  hopeful  in  the  data  is  that 
everything  consumers  are  talking  about 
are  things  we  have  in  our  power  to 
change. 

“I  mean,  if  the  data  had  said  make  pic¬ 
tures  on  the  front  page  move  —  we’d 
have  a  problem.  But  there’s  nothing  here 
we  can’t  fix,”  he  added. 

Harris  urged  publishers  to  “experi¬ 
ment  boldly,”  but  also  cautioned  against 
simply  applying  the  NA,VASNE  research 
to  their  individual  papers. 

“The  last  thing  we  need  to  do  is  edit 
and  market . . .  local  newspapers  based 
on  national  research,”  Harris  said. 

NAA  research  director  Billups  noted 
the  survey  is  designed  so  that  it  could  be 
adopted  by  any  local  paper. 

To  Des  Mottles  (Iowa)  Register  presi¬ 
dent  and  publisher  Barbara  Henry,  the 
survey  also  does  not  fully  reflect  news¬ 
paper’s  strength  as  a  medium  because  it 
asked  consumers  to  rate  their  newspaper 
against,  say,  television,  while  ignoring 
how  fragmented  that  medium  is. 

The  previously  reported  result  that 
respondents  listed  the  Sunday  newspa¬ 
per  as  the  single  medium  they  would 
miss  most  was  described  as  a  “phenome¬ 
nal”  finding  by  the  Washington  Post’s 
Warden. 

That  result  suggested  to  Marie  G.  Con¬ 
treras,  president  and  publisher  of  the 
Times  Leader  in  Wilkes-Barre,  Pa.,  that 
other  newspapers  consider  doing  what 
his  paper  does:  create  niche  weeklies. 

“It’s  a  very  clear  argument  for  us  to 
extend  our  papers  weekly,”  he  told  pub¬ 
lishers. 

Full  results  of  the  survey  should  be 
available  in  June,  Billups  said.  There  will 
be  some  sort  of  update  to  the  study  each 
year,  she  added. 


Backtrack 

Continued  from  page  23 

with  Webb’s  belief  that  Blandon  later 
recanted  that  testimony. 

The  editor  also  found  fault  with  the 
series’  “implication”  that  the  Blandon- 
Ross  connection  was  a  critical  factor  in 
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America’s  crack  explosion,  terming  it  an 
“oversimplification.” 

Further,  he  said,  CIA  comment  should 
have  been  included  in  the  stories.  The 
series  never  stated  that  the  CIA  directed 
the  drug-selling  scheme  or  knew  about 
it. 

Summing  up,  Ceppos  declared;  “How 
did  these  shortcomings  occur?  It  might 
be  easier  for  us  if  they  were  the  fault  of 
one  person,  but  they  were  not.  I  believe 
we  fell  short  at  every  step  of  our  process 
—  in  the  writing,  editing  and  production 
of  our  woric.  Several  people  share  that 
burden.  We  have  learned  from  the  expe¬ 
rience  and  even  are  changing  the  way 
we  handle  major  investigations. 

“But  ultimately,  the  responsibility  was, 
and  is,  mine." 


Directory 

Continued  from  page  36 

need  for  this  kind  of  service.  Newspapers 
are  a  trusted  and  comfortable  medium 
that  people  look  to,”  said  Stilwell. 

She  said  having  a  printed  directory 
makes  Web  searching  easier. 

“We  are  the  low-tech  answer  to  the 
high-tech  problem  of  the  clutter  and  con¬ 
fusion  of  the  Web  and  search  engines,” 
said  Stilwell. 

She  said  the  Web  links  in  the  various 
categories  are  designed  to  create  a  “syn¬ 
ergy”  among  products.  As  an  example, 
while  the  fashion  category  will  include 
links  to  clothing  companies,  there  will 
also  be  links  to  fragrance  firms. 

Instead  of  having  to  type  in  the  typical 
Web  address,  computer  users  can  go  to 
the  WebLink  Express  site  and  can  either 
type  in  a  special  four-digit  Web  code  — 
which  is  similar  to  those  VCR  codes  — 
or  view  the  entire  Web  directory'  online 
and  point-and-click  on  a  company  name. 

AH  of  the  companies  will  have  the 
VCR-like  codes,  while  others  will  have 
Web  addresses  and  still  others  will  have  a 
short  description  of  themselves. 

Gordon  Given,  online  advertising  man¬ 
ager  for  the  Star-Telegram  Online  Ser¬ 
vices  in  Forth  Worth,  Texas,  called  the 
approach  “interesting.” 

“I’m  sure  it  will  draw  national  adver¬ 
tisers  more  heavily  than  local  ones,  based 
on  the  distribution  of  Parade  and  USA 
Weekend”  said  Given. 

He  said  the  Star-Telegram  currently 
runs  a  full  page  of  ads  in  the  weekly 
I  (tabloid)  Tarrant  Business,  which  high- 
i  light  area  businesses  and  their  Web  sites. 

“The  section  is  called  the  Internet 
j  Directory  and  includes  a  link  to  the 
:  advertiser’s  site  from  our  online  version 
i  of  the  product.” 
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And,  Dawn  Kusick-Paduganan,  man¬ 
ager  of  new  media  product  development 
for  the  Orange  County  Register,  said  the 
mcxlel  may  siphon  off  regional  ad  dollars. 

“They  have  integrated  it  well  within 
their  site  and  the  packaging  of  national 
and  regional  presence  is  excellent.  It  will 
definitely  compete  for  ad  dollars  on  a 
regional  basis  with  what  we  are  trying  to 
accomplish  and  will  compete  directly  in 
the  products  that  we  distribute,”  said 
Kusick-Paduganan. 

WebLink  Express  has  contracted  with 
UUNET  Technologies  of  Fairfax,  Va.,  to 
host  and  maintain  its  Web  site. 


Shop  Talk 

Continued  from  page  56 

Newspapers  are  much  better  now. 
Few  nations  have  higher  newspaper 
sales.  Overall  circulation  grew  by  33% 
from  1991  to  1995.  Journalists  are  better 
trained,  and  newspapers  provide  more 
aggressive  coverage. 

The  Times  has  been  losing  advertising 
share  to  competing  newspapers  and 
electronic  media.  But  overall  revenues 
have  remained  high.  Advertisers  are 
increasing  their  purchases  of  time  on 
cable  and  satellite  television  channels. 

This  plays  out  to  the  advantage  of  the 
Times. 

“Television  is  taking  newspaper  adver¬ 
tising,  but  what  remains  goes  to  the  top 
paper,”  Ragnavan  said. 

Advertising  rates  have  increased  dra¬ 
matically,  leaving  the  Times  in  good 
shape,  he  said. 

My  great-grandfather’s  fin  de  siecle 
newspaper  was  the  voice  of  a  commer¬ 
cial  class  that  would  soon  be  gone  from 
India. 

Everything  changes  in  a  century.  A 
century'  ago,  Britain  was  celebrating 
Queen  Victoria’s  Diamond  Jubilee.  The 
British  Empire  was  at  its  zenith.  India  is 
now  the  world’s  largest  democracy. 

This  story  ends  with  another  journey, 
the  journey  that  brought  my  grandfather 
to  New  York  after  he  served  in  the  British 
Army  in  the  first  World  War.  I  have  a  pho¬ 
tograph  of  him  reading  an  English  news¬ 
paper.  Like  his  father,  he  kept  in  touch. 


Guide  Expands 

Best  read  guides,  a  franchised  vaca¬ 
tion  guide  company  based  in  Oriando, 
which  licenses  to  newspapers  in  or  near 
family  vacation  areas,  has  expanded  to  the 
Nashville  market. 

The  newest  guide  will  be  distributed  by 
the  Murfreesboro,Tenn.,  News  Journal. 
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OFF  THE  WALL:  If  anyone  deserves  the 
title  as  the  new  generation's  successor 
to  Lewis  Grizzord,  it  must  go  to  P.S. 
Wall  and  her  off-the-wall  commen¬ 
taries  on  life  as  she  sees  it.  This  weekly 
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Joe  Hanley,  CRAIN  NEWS  SERVICE 
Phone:  (212)  254-0890 
Fox:  (212)  254-7646 


BRAINSQUEEZE 

The  ultirTKite  Word  Puzzle  producers 
FREE  pocket  with  sample  puzzles 
(409)  295-5794  •  fox  (409)  295-9624 
PO  Box  1 972,  Huntsville,  IX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


WORLD  WIDE  WEB 


FOR  AN  established  source  of  religion 
news  that  fits  your  audierKe  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


If  you  don’t  see  a  category 
that  fits  your  needs, 
please  call  us  at  (212)  675-4380 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 


ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  *  Brokers 
(561)368-4352 
123NW13thSt.,  Suite  214-7 
Boca  Raton,  FL  33432 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)540-0636 


DAVID  R.  STia 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  Sou^  (704)  698-0021 


NEWSPAPER  BROKERS 


"2/10  Generation  Newspaper  Broker" 
Experienced  •  Professkxul 

Bolitho  -  Taylor 
Media  Service 
(405)  421-960( 

Dailies  aWeddies 
Individuals  aGroups 
ThomM  C.  BoHthO  IIS&BiOKlway»Adii.  OK  74820 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
tor  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170. 


MEDIAAMERICA  BROKERS 
Lenox  Tovrers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montcbir,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


BUSINESS  OPPORTUNITIES 


SEEKING 

BUSINESS  PARTNER 

An  independent  international 
newspaper  on  environment 
and  current  affairs  is  seeking  a 
business  partner  to  expand  its 
print  and  Web  operations. 

Send  inquiries  to: 
P.O.  Box  3363 
Grand  Central  Station 
New  York,  NY  10163 


NEWSPAPER  BROKERS 


MICHAEL  D.  UNDSEY 
Experienced  --  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  (or  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


CHICAGO  NORTH  Suburban  weekiv 
newspaper  for  sale.  40  years  old. 
$790,000  gross  sales.  P.O.  Box 
46025,  Chicago,  IL  60646. 


NO  CHARGE:  List  of  newspapers  for 
sale.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
AusHn,  TX  78703,  (512)  476-3950. 


SHOPPERS:  Tennessee  $975,000, 
South  Carolina  $150,000;  DINING 
GUIDE,  Florida,  $95,000.  Mayo 
Communications,  (81 3)  971  -2061 . 


WESTERN  RESORT  WEEKLY 
Top  ten  nationwide  growth.  $300K 
cash.  Write  in  confidence.  Box  08157, 
Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,(XX) 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


PUBLICATIONS  FOR  SALE 


PROFITABLE  New  England  Specialty 
Beer  Periodical  seeks  equity  partner  or 
strategic  alliance.  Mr.  Gosselin,  Bos¬ 
ton,  MA  (617)  846-8800. 


SMALL  BUT  PROFITABLE,  well- 
established  trade  publishing  company, 
founded  in  1982,  with  several  sports 
business  related  publications/ 
periodicals  seeks  buyer  for  all  or  part 
of  existing  properties. 

E-mail  request  for  details 
along  with  a  brief  background  to: 
barry@cybertours.com 


NEWSPAPER  BROKERS 


BoiKho-Crlbb  Report:  http://www.cribb.com 


Confidential  Appraisal  lor 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

EatabUthad  In  m3 
1  Annette  Park  Drive,  Bozeman, 
MT  5971S  e-mail:  |crll><>*>mtnat 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
A  Appraisal 

406-586-6621 

Fax  406-586-6774 
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EQUIPMENT  &  SUPPLIES 


FERAG  EQUIPMENT 


EQUIPMENT 


QUMTITY  ASKING  PfKC 
AVAILAHi  PtnSTSTtM 

INSERTING  DRUMS  4  *200,000 
(3  VP)-  w/Related 
Equipment  & 

Conveyor 

VARIO-OiSC 

UNWINDINGSTATIONS  8  *125,000 
-  w/Buffer 

Pacer,  Disc  Changer 
&  Conveyor 

VARIO-DISC 

COMBI-  STATIONS  -  4  *400,000 
w/BuUer  Pacer,  Disc 
Changer  &  Conveyor 

MULTI-CELL 

COMPLEX  10  *100,000 

of  3  Stackers 

All  equipment  must  be 
removed  by  Sept.  1st 


I  I 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  805-5005 

FAX  (5 1 6)  843-2280 


CAMERA  &  DARKROOM 


SOUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 


MAILROOM 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fox  (407)  273-901 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fox  (770)  590-7267 


REBUILT  1  372  inserter  with  new  PC 
based  inserter/zoning  controls.  Other 
mailroom  equipment  also  available. 

Call  (215)  364-3671 
Fox  (215)  364-1483 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


PRESSES 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


Qiuhy  that  maka  an  knpmslan  woMwIdt 

m^ORlenr 

/T  '?«r  Seleg  from; 

(  ^  >1  ^  Complete  Presses 

\J  CJ  Additions  to  Existing  Presses 
O  ^-color  Satellites 
“\  P]  □  4-Hi  Anengements 
O  Stacked  Unds 
\  □  Integral  Roil  Stand  Units 
%r\  O  Half  and  Gutter  Folders 

I  \  OCutorf:2(r-21VS*.22"-22%’ 

^  □  18,500  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  |  XA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHC5N 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

1 7  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
(800)  950-8475 
Horace  Southward 

BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 

CIRCULATION  2000  INC. 
Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-mail:  CIRC2000@aol.com 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telenKirketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide. 

(800)  844-3581 


CIRCULATION  SERVICES 

GROWING  NIE  &  HOME  DEUVERV 
CIRCULATION  IS  SPECTRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 

LEVIS  NATIONAL,  INC. 
SINCE  1968 

"We  Deliver  More  Homes  to 
Your  Newspaper" 
Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"WoHdwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED.  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

FOR  SALE:  1986  6/u  Harris  VI 5D;  2/ 
u  GOSS  Community  $50,000,  1/u 
GOSS  Community  $36,(X)0;  4/u  V25 
HARRIS  Rebuilt  w/JF  25  folder  & 
splicers;  5/u  1979  HARRIS  VI  5A 
$96,000;  8/u  GOSS  Community  w/2 
folders;  5/u  rebuilt  RZ300;  5/u 
HARRIS  Ml  10. 

Tel:  (913)  362-8888 
Fax:  (913)  362-8901 


PRESS  ROOM 

2  UNIT  GOSS  METRO  22  3/4'  c.o. 
Available  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4' 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42'  or  45"  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1  /2  c.o.  and  22  3/4  c.a. 

1  folder,  baloon,  and  Engle-bars 
Harris  1650,  22  3/4"  c.o. 

Northeast  Industries 
(800)  821-6257 


1982  HARRIS  VI 5D  press  with  JF25 
folder,  brush  dampening,  oil  bath,  run¬ 
ning  circ.  register,  sidelay,  motorized 
roll  stands,  1989  Count-O-Veyer,  com¬ 
plete  press  reconditioned  in  1989  at 
cost  of  $150,000,  running  daily  in 
Oklahoma,  complete  with  all  8  units 
$225,000,  or  may  sell  as  a  5,  6  or  7 
unit  press,  (91 3)  362-01 1 9. 


WANTED  TO  BUY 


IMMEL51ATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

•  Editor  &  Publisher  IS  the 
onlv  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 
NEWS  makes  the  difference 

EDITOR  &  PUBUSHER 
1 1  WEST  19TH  STREET 
NEW  YORK,  NY  1001 1 
(212)  675-4380 


CIRCULATION  SERVICES 

CONSULTANTS  1 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 

CLASSIFIED  SOFTWARE 

SOFTWARE  (or  AR,  classifieds,  sched¬ 
uling  &  circulation. 

FAKE  BRAINS 
Tel:  (303)  791-3301 
hltp://v/vw.(akebrains.com/ scout. 


£&P*S  CLASSIFIED 


The  newspaper  umusm's 
MEETING  PLACE.  (212)  673^4380 


Our  mission  is  to  help  you  develop  a 
dynamic  and  enduring  relationship  with 
your  employees,  prospects  and 
customers.  We  offer  a  variety  of 
products  &  services  that  will  help  build 
employee  relationships  and  tap  into  the 
untapped  potential  of  the  people  in 
your  organization. 

Our  products  and  services  include: 
■Organizational  Transformation  & 
Change  Management 
•Leadership  Development  &  Employee 
Involvement 

•Newspaper  Delivery  Systems  & 
Alternate  Delivery  Systems 
•Circulation  &  Distribution  Marketing 
•Labor  Relations  and  Partnerships 
•Tailored  Workshops 
•Mentoring 

For  information  on  our  Products  and 
Services  call  or  write  to: 

John  Kenrwdy 
Organizational  Consultant 
The  Kennedy  Management  Group 
18181  Croixwood  Lane 
Eden  Prairie,  MN  55347-1018 
Tel/Fax:  (612)  906-0155 
E-mail:  John@Kennedyadv.com 
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INDUSTRY  SERVICES 


I 


CONSULTATION 


FREE  CONSULTATION 
NEED  CIRCULATION  INCREASES? 
IPC 

WE  KNOW  PROMOTIONS 
CALL  (800)  243-7659 


INCREASE  AWARENESS  & 
BENEFIT  FROM  OCR 
LOW  CONTRACT  RATES. 

Call  (212)  675-4380 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATKDNS 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES 
(National) 


They  deem  me  mad  because  I  will  not 
sell  my  days  for  gold;  and  I  deem  them 
mad  because  they  think  my  days  have  a 
price. 

Kahtil  Gibran 


PRESSROOM  SERVICES 

PRESSROOM  SERVICES 

I  PRESSROOM  CLEANING  PROBLEMS? 

DO  YOU  NEED  HELP  ON  YOUR 

i  Dirty  presses,  ceilings,  walls,  beams? 

:  Unsafe  floors,  catwalks  and  lad- 
1  derways?  Dirty  air  handling  systems. 

ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 

i  ductwork? 

drive  nnotors  and  consoles  for  single  or 

Daily  Service  Contracts 

double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 

One  Time  Service 

AC  Drive  Conversions. 

ALL  WORK  DONE  TO  YOUR 

MASTHEAD  INTERNATIONAL 

1  COMPLETE  SATISFACnONI 

(800)  545-6908,  24  hr.  line 

1  30  Years  experience! 

(505)  842-1357 

i  PRESSROOM  CLEANERS 

P.O.  Box  1952 

1  CALL  TOLL  FREE  (800)  657-21 1 0 

Albuquerque,  NM  87103 

HELP  WANTED 


ADMINISTRATIVE 


AMERICAN  PUBUSHING  CO.,  owners 
of  over  300  daily  and  weekly  newspa¬ 
pers  in  the  U.S.  is  accepting  applica¬ 
tions  for: 

•  Publisher  Trainees 

•  Advertising  Trainees 

•  Circulation  Managers 
Excellent  management  opportunities 
await  candidates  wishing  to  join  the 
fastest  growing  newspoper  organiza¬ 
tion  in  America.  No  phone  calls,  but 
send  resumes  to  American  Publishing 
Co.,  606  N.  Van  Buren,  Marion,  IL 
62959. 


JOIN  AN  AGGRESSIVE,  fast-growing 
Zone  9  newspaper  group  as  publisher 
of  its  twice-weekly  ragship  newspaper 
in  a  desirable  location.  You'll  lead  a 
staff  of  55  and  be  expected  to  continue 
producing  rapid  growth,  solid  profits 
and,  above  all,  award-winning  jour¬ 
nalism.  Salary  in  the  50's  with 
excellent  benefits  (including 
performance  bonus,  profit  sharing, 
401  (k)).  If  you  have  solid  doily  or 
weekly  newspaper  management  expe¬ 
rience  and  understand  advertising, 
circulation,  production,  editorial  and 
marketing  apply  to:  Box  08162,  Editor 
&  Publisher. 


ADVERTISING 


AD  MANAGER  for  large  -  10,000 
circulation  tri-weekly  plus  8,000  TMC 
product.  Applicants  must  hove  experi¬ 
ence  in  sales  planning,  budgeting  and 
staff  leadership.  Compensation  to 
$35,000,  excellent  benefits,  chance  to 
advance  with  young,  fast-growing 
company  in  Zone  3.  Reply  to  Box 
08163,  Editor  &  Publisher. 


ADVERTISING  DIREaOR 
22,000-circulation  South  Central  Penn¬ 
sylvania  daily  newspaper  has  a 
challenging  position  for  a  proven  pro¬ 
fessional.  The  right  candidate  likes  to 
sell,  provide  aggressive  staff  leadership 
and  beat  the  competition.  Competitive 
salary  and  benefits.  Send  resume  to: 
Publisher,  Lebanon  Daily  News,  P.O. 
Box  600,  Lebanon,  PA  1 7042. 

ALL  OUR  REPS  make  over  50K  but  we 
only  hire  the  best.  If  you  qualify  send 
resume — Sales  Manager  also  needed  — 
Publisher,  P.O.  Box  9421, 
Greensboro,  NC  27429. 

WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


ADVERTISING 


ADVERTISING  i^iKECTOR  -  The  Prin¬ 
ceton  Packet,  Inc.,  a  family  owned 
group  of  award  winning  weekly  pub¬ 
lications  has  a  challenging  and  excit¬ 
ing  opportunity  available  in  a  great 
market  for  a  motivated,  creative  and 
experienced  Advertising  Director.  Our 
corporation  is  composed  of  traditional 
full  service  print  products  (19  total,  1 1 
paid)  with  a  combined  circulation  of 
1 34,000,  os  well  as  a  premiere  Web 
site.  We  seek  a  results  oriented  leoder 
with  exceptional  motivational,  training, 
communication,  planning  and  market¬ 
ing  know-how  who  will  lead  and 
develop  our  sales  team,  implement  new 
sales  strategies,  maintain  and  serve 
our  existing  clients,  and  develop  new 
revenue  streams.  Demonstrated  lead¬ 
ership  in  account  management  and 
development,  and  a  proven  record  in 
meeting  and  exceeding  revenue 
targets.  Internet  experience  helpful. 
Excellent  benefits  and  compensation 
package  and  a  charKe  to  become  part 
of  a  management  team  pushing 
toward  the  21st  century.  Send  resume 
and  salary  history  to  The  Princeton 
Packet,  Inc.  (E&P),  P.O.  Box  350,  Prin¬ 
ceton,  NJ  08542,  ATTN:  Human 
Resources  or  Fax  resume  to  (609)  921- 
8412.  EOE/M/F/D/V. 


ADVERTISING  DIREQOR 

We  have  an  opportunity  for  an 
energetic  pro  to  market  two  6  day, 
dailies  in  Eastern  Ohio  with  a  com¬ 
bined  circulation  of  20,000. 

The  successful  candidate  must  hove  a 
proven  track  record  in  advertising 
management  and  the  ability  to  think 
strategically.  This  individual  must  be  o 
leader  who  can  train,  motivate  and 
teach.  Must  also  be  computer  literate. 

We  offer  a  competitive  compensation 
and  benefits  package  with  the 
opportunity  for  rapid  odvarrcement. 

If  you  are  an  achiever  send  your 
resume  to:  Group  Publisher,  Thomas 
Newspapers,  240  Franklin  Street,  SE, 
Box  1 431 ,  Warren,  OH  44482; 

Fax  (330)  841-1721  or 
E-rTKiil  roz@cisnet.com 

Why  do  you  never  see  an  elephant 
ridirtg  a  tricycle? 

Dr.  John  Thonxis 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
The  Oakland  Press,  an  86,000  daily 
and  103,000  Sunday  newspaper,  has 
an  immediate  opening  for  a  Classified 
Advertising  Manager.  This  opportunity 
is  for  a  current  ad  manager  that  vrants 
to  help  a  new  vice  president  ’retool'. 

In  the  successful  candidate's  future:  a 
new  front-end  system  selection,  new 
rate  and  contract  structure,  entrance 
into  online  activity,  combination  selling 
with  our  Homes  Magazine  division, 
emphasis  on  training  and  growing 
supervisors  and  using  modems,  laptops 
and  other  technology  to  do  the  job 
more  efficiently  and  effectively. 

The  current  classified  staff  structure  is 
three  sales  supervisors  and  30  employ¬ 
ees,  part  of  a  department  of  90 
employees.  Located  in  the  heart  of 
automotive  country.  Classified  contrib¬ 
utes  more  than  Retail  to  our  revenue 
flow.  Oakland  County,  Michigan,  is 
the  third  wealthiest  in  the  U.S.  and  its 
economical  growth  far  outpaces 
notional  trends. 

That's  why  if  you  know  what  you're 
doing,  want  more  freedom  to  do  it,  like 
to  take  risks  then  reap  the  rewards, 
you'll  have  fun  working  with  me.  Talk 
to  me.  Send  your  resume  and  letter  to: 

Dennis  J.  Sheely 
Vice  President/ Advertising 
The  Oakland  Press 

48  West  Huron 
Pontiac,  Ml  48342 
e-mail:  dens@concentric.net 

The  Oakland  Press  is  an  Equal 
Opportunity  Employer.  Candidates  that 
would  bring  diversity  to  our  staff  are 
encouraged  to  apply. 


CLASSIFIED  SALES  MANAGER  for  an 
expanding,  direct-mail  shopper  maga¬ 
zine  (circulation  500,000+).  Experi¬ 
enced,  aggressive  and  results-driven 
leader  to  grow  the  business  and 
motivate  team  members  in  our  new 
office.  Background  should  include  4+ 
years  in  sales  management  and  budget¬ 
ing  and  goal  setting  experience.  If  you 
are  serious  about  a  career  in  pro¬ 
fessional  sales  management  and  hove 
a  drive  that  matches  ours,  we  want  to 
talk  to  YOU!  Strong  salary/bonus  pro¬ 
gram,  comprehensive  benefit  plan  and 
opportunity  for  advancement.  Send 
your  resume  to  the  Human  Resources 
Manager,  The  Flyer,  201  Kelsey  Lane, 
:  Tampa,  FL  33619. 


ADVERTISING 


SALES  MANAGER 

Creative  Loafing  is  a  50K  circulation 
weekly  alternative  in  booming 
Charlotte,  NC.  Our  new  sales  manager 
will  be  a  positive  leader  with  media 
savvy,  definite  ideas  on  prospect  track¬ 
ing  and  a  person  that  has  not  lost  their 
thrill  (or  making  a  sale.  Strong  experi¬ 
ence  with  regional  and  notiofKil  busi¬ 
ness  development  a  must.  Previous 
soles  management  experience 
required. 

Base,  plus  MBO,  plus  com¬ 
mission  should  easily  put  the  right  can¬ 
didate  at  $50K  plus  potential  for  much 
more  in  first  year.  Excellent  benefit 
package,  including  401  (k). 

To  respond  please  serKl  resume  to: 

Publisher 

CREATIVE  LOAFING 
P.O.  Box  32546 
Charlotte,  NC  28232-2546 
or  lax  to:  (704)  522-8088 


ADVERTISING 


DISPLAY^ 
SALES  MANAGER 


©Toronto's  NOW  Magazine  - 
Canada's  leading  news  and 
entertainment  weekly  -  has 
a  special  opening  tor  a 
dynamic,  motivaled  Display 
oales  Manager  anxious  to 
make  a  take-charge  comributlon  to  a  bustling 
sales  oltice,  as  well  as  make  great  money. 

We  re  a  well-developed  business  with  a  com¬ 
mitment  to  shaking  things  up.  We  are  looking 
lor  a  seasoned  sales  protessional  with  a 
proven  management  track  record  in  media 
sales  (preferably  print),  to  take  on  a  key  lead¬ 
ership  role  in  moving  NOW  to  the  next  level. 

I  The  successful  candidate  will  report  directly  to 
1  the  Vice-President  of  Sales  and  Marketing. 
NOW  is  an  equal  opportunity  employer,  offer¬ 
ing  a  full  range  of  benefits  and  a  renumeration 
package  commensurate  with  your  outstanding 
achievements. 

Please  send  e  resume  and  cover  letter  by 
May  30  to  Seles  M^mager,  cfo  Human 
Resources  Manager,  NOW 

Magazine,  ISO  . 

Dentorth  Avt., 

Toronto,  ON, 

M4K1N1, 

Canada. 

NOW  thanks 
all  applicants, 
but  regrets  that 
only  those  to  be  Inter 
viewed  will  be  contacted. 
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_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER:  The 
Clarion-Ledger,  Mississippi's  largest 
daily  newspaper  (110,000  daily; 
130,000  Sunday)  has  an  opening  for 
an  energetic  and  progressive  Retail 
Advertising  Manager.  Five  years  mini¬ 
mum  experience  as  an  Advertising  or 
Retail  Advertising  Manager  a  must.  The 
Clarion-Ledger  has  a  very  progressive 
sales  operation,  all  equipped  with  laptop 
computers.  The  successful  candidate  will 
be  oble  to  move  the  staff  forward  with 
strong  motivational,  selling  and 
budgetary  skills.  The  Clarion-Ledger  is 
a  Gannett  newspaper  and  an  equal 
opportunity  employer.  Mail  resume 
and  references  to:  John  W.  Kelly, 
advertising  director.  The  Clarion- 
Ledger,  201  S.  Congress  Street, 
Jackson,  MS  39201 . 

CLASSIFIED  ADVERTISING  DIREaOR 

The  Miami  Herald/El  Nuevo  Herald 
seeks  a  talented  and  visionary  Director 
for  our  Classified  operations.  Develop 
revenue  and  operating  budgets;  recruit 
and  nurture  a  diverse  workforce;  and 
create  initiatives  which  grow  the  busi¬ 
ness.  This  key  strategist  will  develop 
integrated  marketing  plans  using  our 
portfolio  of  print  and  online  products. 
Skills  in  effective  use  of  databases  to 
select/track  products  and  use  of 
technology  to  further  sales/productivity 
goals  are  essential. 

The  successful  candidate  will  hove  out¬ 
standing  interpersonal  and  communi- 
cotion  »ills,  budgeting  expertise,  and 
the  ability  to  collaborate  in  a  team 
environment.  Must  be  an  excellent  pro¬ 
ject  manager.  Marketing  experience  in 
a  diverse  and  complex  market  is  a 
plus. 

Send  your  resume  to: 

The  Miami  Herald 
One  Herald  Plaza 
Miami,  FL  33132 
Attn:  Yolanda  Alter 
Fax:  (305)  995-8021 
Email:  cphipps@herald.com 

Our  Advertising  Department  has  an 
opening  for  a  REGIONAL/NATIONAL 
SALES  MANAGER.  The  successful 
candidate  will  hove: 

•  Experience  with  Microsoft  Office 
and  Macintosh 

•  Must  have  excellent  written  and 
verbal  communication  skills 

•  Minimum  of  five  years  of  media 
sales  experience 

•  Minimumoftwoyearsmanagement 
experience 

•  Marketing,  Business  or  Advertising 
degree  preferred. 

To  apply  for  this  position,  send 
resumo/application  to: 
Human/Organizational  Development 
The  Bakersfield  Californian 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 

All  applicants  subject  to  pre¬ 
employment  physical  and  druq  screen. 
EEO/MF/H 


_ ADVERTISING _ 

CLASSIFIED  AD  DIREaOR 
Philadelphia  Newspapers,  Inc.,  a 
Knight-Ridder  company  and  publishers 
of  me  Philadelphia  Inquirer,  the  Daily 
News,  and  Philadelphia  Online,  is  seek¬ 
ing  an  exceptional  experienced, 
aggressive  Classified  Advertising 
Director  to  lead  a  dynamic  team  of 
classified  sales  professionals  responsi¬ 
ble  for  over  $150  million  in  revenue, 
and  a  team  of  1 25.  Qualified  candidates 
will  hove  experience  as  an  Advertising 
Director  or  Classified  Manager,  and  a 
successful  history  of  increasing  ad 
revenue  in  a  highly  competitive  market. 
The  ideal  candidate  will  be  visionary,  with 
a  thorough  understanding  of  the  latest 
technology,  excellent  communication 
skills,  and  sophisticated  marketing  and 
leadership  skills.  We  offer  an  excellent 
salary,  bonus  structure  and  compre¬ 
hensive  benefits  package  for 
immediate  consideration,  please  fax 
(21  5)  854-2991,  e-mail  us  at 
chrisbon@philly.infi.net,  or  send  your 
resume  along  with  a  salary  history  and 
letter  describing  your  successes  to: 

Chris  Bonanducci  Human  Resources 
Philadelphia  Newspapers,  Inc. 

400  North  Broad  Street 

Philadelphia,  PA  19130 
EEC 

Knight-Ridder,  Inc. 

SALES  DEVELOPMENT  MANAGER 
The  Las  Vegas  Review- Journal  and  the 
Las  Vegas  Sun,  a  JOA  newspaper,  is 
accepting  applications  for  a  SALES 
DEVELOPMENT  MANAGER  position  in 
the  Retail  Advertising  Department.  The 
successful  applicant  will  have  a  mini¬ 
mum  3-5  years  sales  experience  on  a 
daily  metro  newspaper  with 
supervisory  management  responsibilities. 
The  ability  to  develop  revenue  producing 
ideas  is  essential.  The  position  is 
responsible  for  the  direct  supervision  of 
six  inside  sales  representatives,  our 
community  newspaper  sales,  co-op  sales 
and  our  military  base  publications.  Good 
people  skills,  a  strong  sense  for  team 
building,  coaching  sxills  and  a  high 
energy  level  are  a  must.  Send  resume  to 
Las  Vegas  Review- Journal,  P.O.  Box  70, 
Las  Vegas,  NV  89125-0070.  Pre- 

employment  drug  testing  required. _ 

SALES  TRAINER.  If  you're  familiar  with 
imMEDIAte™  integrated  sales  automa¬ 
tion,  here  is  a  chance  to  join  the  news¬ 
paper  sales  force  automation  leader. 
We're  growing.  Our  newest  trainer 
will  have  charismatic  stage  presence, 
will  enjoy  constant  travel,  and  will  be 
able  to  impress  newspaper  people  — 
from  publishers  on  —  with  solid  media 
sales  experience.  Impress  us  first  with  a 
great  cover  letter  and  a  one-page 
resume  that  soys  you  understand  sales 
methodology  and  can  train  with  the 
best  of  them.  Please  MAIL  to  Clifford 
Fewel,  customer  training  manager. 
Media  Marketing,  Inc.,  5/49 
Arapahoe  Ave.,  Boulder,  CO  80303. 

THE  CONCORD  MONITOR,  located  in 
New  Hampshire's  lively  capital  city,  is 
seeking  a  team  player  to  join  our 
advertising  consultant  staff.  If  you  have 
superior  communication  skills,  uncom¬ 
mon  perseverance,  and  the  ability  to 
handle  a  variety  of  situations  on  tight 
deadlines,  you  may  be  our  ideal  can¬ 
didate.  A  bachelor's  degree  is  pre¬ 
ferred.  Please  fax  your  resume  to: 
Laurie  Murphy,  (603)  224-8408  or  e- 
mail  to:  lmurphy@cmonitor.com. 


_ ADVERTISING _ 

THE  NEW  YORK  PRESS  ASSOCIA¬ 
TION,  the  trade  association  for  New 
York's  weekly  community  newspapers, 
is  seeking  an  enthusiastic,  aggressive, 
goal-oriented  sales  executive  far  its 
advertising  subsidiary,  the  New  York 
Press  Service.  The  New  York  Press  Ser¬ 
vice  is  a  well-established,  rapidly  grow¬ 
ing  advertising  sales  and  placement 
firm  with  a  staff  of  ten  and  annual 
sales  of  $6  million. 

Proven  track  record  in  newspaper  or 
magazine  advertising  sales  essentiol. 
We're  looking  for  a  print  sales  heavy¬ 
weight  with  the  track  record  and 
references  to  prove  it.  We  are  seeking 
a  hands-on  person  who  can  identify 
potential  accounts,  get  appointments, 
develop  sales  strategies,  utilize  market 
research  data,  and  close  sales.  Candi¬ 
date  must  enjoy  fast  pace  and  juggling 
the  needs  of  500-k  community  news¬ 
papers,  advertising  agency  personnel 
and  corporate  ad  directors. 

We  will  offer  an  excellent  compensa¬ 
tion,  health  benefits  and  relacation 
package.  Please  send  resume,  cover  let¬ 
ter  and  salary  history  to:  Senior 
Account  Executive,  New  York  Press 
Association,  1681  Western  Avenue, 
Albany,  NY  12203-4307. 

ART/GRAPHICS 

GRAPHIC  DESIGN/ 
ASSISTANT  DIREaOR 
Tufts  University's  Office  of  Communica¬ 
tions  is  seeking  candidates  with  signifi¬ 
cant  graphic  design  experience  to 
manage  the  office's  publications 
division.  Oversees  staff  of  four  pub¬ 
lications  editors/coordinators,  as  well 
as  an  electronic  publishing  operation 
and  a  free-lance  team  of  graphic 
designers.  This  division  produces  about 
600  publications  annually.  The  posi¬ 
tion  is  the  primary  consultant  on  uni¬ 
versity  marketing  as  it  relates  to  visual 
image,  including  Tufts'  graphic  pres¬ 
entation  in  printed  matter,  on  video 
and  in  evolving  computer  technology. 
Meets  daily  with  clients  from  all  facets 
of  the  university  to  advise  about  market¬ 
ing  needs,  ranging  from  specific 
graphics  or  publications  issues  to  wide- 
ranging  media  strategies  for  the  uni¬ 
versity's  identity  and  its  communica¬ 
tions  to  a  range  of  target  audiences. 
Requires:  Proven  ability  as  a  skilled, 
talented  and  effective  graphic 
designer/artist,  as  well  as  at  least  5 
years'  management  experience  in  the 
publications  industry,  including  respon¬ 
sibility  for  personnel  as  well  as  prod¬ 
uction,  cost,  bidding  and  deadline 
issues.  Must  be  fluent  with  Macintosh 
desktop  publishing  programs.  This  is  a 
hands-on  position,  requiring  ability  to 
juggle  multiple  deadlines  and  projects. 
Please  send  cover  letter  and  two  copies 
of  resume  to  Corita  Johnson,  Tufts  Uni¬ 
versity  Human  Resources,  169  Holland 
Street,  Sommerville  MA  02144.  Tufts 
University  is  cn  affirmative  action, 
equal  opportunity  employer  and 
actively  seeks  candidates  from  diverse 
backgrounds. 

don't  see  a  category 

THAT  FITS  YOUR  NEEDS? 

PLEASE  CALL  US 

AT  (212)  675-4380 


_ ART/GRAPHICS _ 

ORLANDO  SENTINEL 
ART  DIREaOR/ 

NEWSPAPER  DESIGNER 

We  are  looking  for  on  innovative 
person  to  run  our  award-winning 
editorial  art  department,  to  art  direct 
the  work  that  it  produces  and  to  be  the 
principal  architect  of  new  design  ideas 
that  will  carry  us  into  the  21  st  century. 

Requires  a  minimum  of  7-10  years  of 
publication  experience,  strong  lead¬ 
ership  and  creative  skills  and  a  clear 
vision  of  newspaper  design. 

Must  have  strong  collaborative  and 
technology  skills  and  a  fine  apprecia¬ 
tion  for  the  readers  need  to  know. 
Redesign  experience  is  essential. 

The  Orlando  Sentinel  is  located  in  a 
vibrant  and  progressive  market.  The 
newspaper  is  owned  by  the  Tribune 
Company;  a  leading  multimedia  com¬ 
pany.  Orlando  is  the  creative  hub  of 
major  multimedia  efforts  with  Orlando 
Sentinel  online.  Destination  Florida  and 
Digital  Cities  Orlando.  The  newspa¬ 
per's  staff  has  embraced  interactive  TV 
with  its  experiment  with  Time  Warner. 
The  launch  of  a  24-hour  television 
news  station  is  planned  for  fall.  Amid 
all  these  innovations,  the  newspaper 
stands  tall  as  one  of  the  most 
innovative  and  lively  in  the  nation. 

Send  resume,  to  Bill  Dunn,  associate 
managing  editor/design  &  planning. 
The  Orlando  Sentinel,  P.O.  Box  2833, 
OHando,  FL  32801. 

In  your  cover  letter  please  describe 
what  readers  expect  in  the  design  of 
their  newspapers  and  why  you  fe&  you 

are  quolified  to  help  us  deliver  it. _ 

ANG  Newspapers,  a  six-paper  chain 
in  the  San  Francisco  Boy  Area,  is  seek¬ 
ing  an  experienced  artist  with  primary 
strengths  in  infographics  and  illustra- 
tians.  Design  experience  would  be 
beneficial.  Candidate  must  be  profi¬ 
cient  in  Photoshop,  QuarkXPress  and 
Illustrator.  Send  cover  letter,  resume 
and  clips  to  Kory  Hansen,  art  director, 
Alameda  Newspaper  Group,  4770 
Willow  Road,  Pleasanton,  CA  94588. 

No  calls,  please. 

FAX:  (510)416-4874 

BUSINESS  MANAGER 

EXCELLENT  OPPORTUNITY 

BUSINESS  MANAGER 
Wanted  immediately.  Strong  Newspa¬ 
per  Operations  background. 
Responsibilities  include  financial 
oversight  and  reporting,  billing,  collec¬ 
tions,  personnel  administration, 
payroll,  taxes,  etc.  This  position  will 
assist  the  publisher  with  the  prepara¬ 
tion  of  monthly  reports  and  annual  busi¬ 
ness  plans.  We  are  looking  for  a  solid 
contributor  to  the  success  of  our  man¬ 
agement  team.  Most  of  all,  we  want  an 
entrepreneurial,  results-oriented  finan¬ 
cial  specialist  who  can  organize,  plan 
and  help  move  our  newspaper 
forward.  Excellent  compensation  and 
benefit  package  in  America's 
heartland.  Send  caver  letter,  resume 
and  compensation  to:  Publisher,  The 
Sioux  City  Journal,  P.O.  Box  1  1  8, 
Sioux  City,  lA  51102  or  FAX  to  (712) 
279-5099. 
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CIRCULATION 


CIRCULATION  MANAGER 
Daily  newspaper  in  expanding, 
upscale  suburban  market  is  seeking  a 
circulation  manager  with  proven  sales 
ability.  Our  product  and  service  are 
excellent,  but  sales  strength  has  been 
missing.  We  are  sitting  on  a  gold  mine 
and  need  an  energetic,  imaginative 
leader  to  tap  into  our  community's 
growth.  Th>s  is  a  key  position  that  will 
receive  the  support  of  every  member  of 
our  organization.  Excellent  pay,  bonus 
plan  and  benefits.  Respond  to  Box 
08161,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

New  York-based  publisher  seeks  expe¬ 
rienced  manager  to  handle  ABC  and 
BPA  publications.  Responsibilities 
include  budgeting,  fulfillment  man¬ 
agement.  Ability  to  execute  and  ana¬ 
lyze  new  business  and  renewals.  Ideal 
candidate  should  be  organized  and 
have  proficient  computer  and  model¬ 
ling  skills.  Send  resumes  to: 

Box  NPM  Inc.  (ML  388) 

300  East  42nd  Street,  2nd  Floor 
New  York,  NY  10017 

Equal  Opportunity  Employer 


CIRCULATION  MANAGER 
Award-winning  and  growing  24,000-t 
seven  day  daily  newspaper  seeking  pro¬ 
ven  leader  to  manage  our  dynamic 
circulation  team.  We  publish  M-F  PM 
and  Sat  &  Sun  AM.  Minimum  five  years 
circulation  experience;  will  work  with 
our  marketing  director  and  NIE 
coordinator  to  strengthen  our  position 
in  our  two-county  plus  coverage  area. 
Offering  a  competitive  salary  and  a 
comprehensive  benefits  package.  Posi¬ 
tion  to  be  filled  immediately.  Send 
resume  and  salary  requirements  to: 
Frank  L.  Beeson,  general  manager.  The 
Daily  Record,  P.O.  Box  918,  Wooster, 
OH  44691.  E-mail:  FBeeson@aol.com. 
Phone  calls  will  NOT  be  accepted. 


FLORIDA  MAKDR  METRO 
OPPORTUNITY 

The  Florida  Times-Union,  a  250,000 
Sunday  Circulation  major  metro  news¬ 
paper,  is  seeking  an  individual  to  lead 
in  circulation  Sales  &  Marketing.  We 
are  an  N.F.L.  city  and  the  #1  provider 
of  news  and  information  in  North  Flor¬ 
ida  and  So<jth  Georgia. 

SALES  AND  MARKETING  MANAGER 
Individual  will  identify  key 
opportunities  for  circulation  growth, 
de^lop  sales  strategies,  and  marketing 
plans.  The  right  candidate  will  be  able 
to  professionally  lead  in  Telemarketing, 
kiosk  sales,  sales  crews,  N.I.E.,  and 
Circulation  promotions.  Bachelor's 
degree  in  marketing  or  related  major  is 
desired,  must  be  an  experienced 
marketer  with  a  minimum  of  five  years 
experience  in  newspaper  circulation 
sales  development. 

Excellent  salary,  incentive  plan,  benefit 
package.  Send  or  fax  resume  and 
cover  letter  with  salary  history  to:  The 
Florida  Times-Union,  Attn:  Sherwin 
Pulmano,  employment  manager,  P.O. 
Box  1949,  Jacksonville,  FL  32231,  Fax 
(904)  359-4695. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


CIRCULATION 


CIRCULATION 
OPERATIONS  MANAGER 

The  San  Diego  Union-Tribune,  a  daily 
metropolitan  newspaper  vrith  a  circula¬ 
tion  of  380K  daily  and  460K  Sunday 
is  currently  seeking  a  Circulation 
Operations  Manager. 

This  position  will  manage  all  activities 
of  the  60-t-  Circulation  customer  service 
department  and  administration  as  well 
as  Circulation  Management  Informa¬ 
tion  System  (Collier- Jackson),  Circula¬ 
tion  Systems  group  and  PC  support. 
They  will  develop  and  oversee  Circula¬ 
tion  Budget  ond  Audit  Bureau  of 
Circulations  requirements. 

Qualified  candidates  will  hove  a  mini¬ 
mum  of  5  years  customer  service  man¬ 
agement  experience  with  an  emphasis 
on  systems  applications.  Strong  PC 
skills  with  a  track  record  using  the  Col- 
lier-Jackson  System.  Experience  with 
managing  a  large  staff  in  a  Customer 
Service  field.  Strong  analytical  ability, 
team  player,  excellent  communication 
and  interpersonal  skills.  College 
degree  preferred.  Salary  com¬ 
mensurate  with  experience. 

Please  send  resume  with  salary  history 
to: 

The  Union-Tribune  Publishing  Co. 

Human  Resources  Department 
Job#51-97AS 
P.O.  Box  191 
Son  Diego,  CA  92112 
Fax  (619)  299-3488 
E-mail:  iynn.hills@uniontrib.com 

An  Equal  Opportunity  Employer 


HOME  DEUVERY  MANAGER 
Seeking  Regional  Manager  (or  large  7- 
day  AM  newspaper  in  Zone  5. 
Responsible  for  home  delivery  and 
circulation  growth  in  large  geographic 
area,  some  travel  required.  Qualified 
candidates  will  hove  extensive  experi¬ 
ence  as  a  proven  leader,  with 
demonstrated  skills  in  sales,  service 
and  team  building.  Experience  in  dis¬ 
tribution  of  multiple  products  helpful. 
Strong  organizotional  and  analytical 
skills  a  must.  Knowledge  of  PC 
required;  including  Word,  Excel,  and 
Quattro  Pro  or  Access.  Bachelor's 
degree  preferred.  Excellent  salary  and 
benefit  package.  Qualified  candidates 
should  send  a  resume  along  with 
salary  history  to  Box  08156,  Editor  & 
Publisher. 

lAAMEDIATE  OPENING  for  o  Circula¬ 
tion  Manager.  Midwest  daily  9,000 
circulation  looking  (or  an  assistant  or 
district  manager  ready  to  move  up. 
Include  resume  and  pay  required,  send 
to  Box  081 42,  Editor  &  Publisher. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


CIRCULATION 


STATE  CIRCULATION  ZONE 
MANAGER 

The  Rocky  Mountain  News,  Denver, 
CO,  is  seeking  a  motivated  individual 
to  join  our  State  Circulation  Depart¬ 
ment.  We  need  an  experienced  man¬ 
ager  to  work  in  our  Northern  Col¬ 
orado,  front  range  communities. 

Our  State  Zone  Managers  are  responsi¬ 
ble  (or  both  home  d^ivery  and  single 
copy  sales  through  an  independent  dis¬ 
tributor  operation.  Managers  are 
responsible  for  both  marketing  and 
operational  needs  to  support  circula¬ 
tion  growth.  A  very  competitive  attitude 
will  be  required  (or  increasing  market 
penetration  through  various  sales 
programs.  Looking  for  a  highly- 
motivated  self-starter,  who  is  able  to 
work  both  independently  and  on  a 
team.  This  position  requires  an  individ¬ 
ual  who  possesses  excellent  oral  and 
written  communication  skills.  A  high 
energy  manager,  who  is  detail- 
oriented,  with  organized  work  habits 
will  be  successful.  Use  of  a  computer 
will  be  part  of  the  daily  work  environ¬ 
ment. 

Successful  candidates  should  have  at 
least  five  years  of  circulation  manage¬ 
ment  experience.  Consider  joining  us 
in  one  of  the  most  exciting  markets  in 
the  country. 

We  offer  an  excellent  salary  and 
benefit  package.  Qualified  candidates 
should  submit  a  resume  and  salary  his¬ 
tory  to: 

Human  Resources  Office 
Rocky  Mountain  Nevws 
400  W.  Colfax  Avenue 
Denver,  CO  80204 
EOE 


EDITORIAL 


$269  "Laptop"  (or  reporters.  Text-only 
downloads  to  Mac/PC  via  ADB/ 
keyboard  200  hrs  on  2  AA  batteries. 
Reporters  mention  "model  20"  to  receive 
free  cable,  vinrw.alphasmart.com 
1  (888)  276-2780 

ASSISTANT  EDITOR 

Leading  publisher  of  gay-male  erotica 
seeks  experienced,  organized, 
deadline-oriented  editor.  3  years' 
copyediting  experience  and  strong  wri^ 
ing  skills  required.  Moc  experience 
preferred.  Resume,  cover  letter  to 
Editor-in-Chief,  P.O.  Box  4356,  Los 
Angeles,  CA  90078-4356.  Fax  (213) 
467-6805.  No  phone  calls. 

ASSISTANT  FEATURES 
EDITOR 

The  Naples  Daily  News,  a  Scripps- 
Howard  newspaper,  has  an  immediate 
opening  for  an  assistant  features 
editor.  Applicont  must  hove  at  least  five 
years  of  reporting,  and/or  editing 
experience  at  a  daily  newspaper.  Job 
duties  include  editing  copy,  suggesting 
stories,  writing  and  motivating  staff. 
The  Naples  Daily  News  is  an  award¬ 
winning  50,000-circulation  paper  on 
Florida's  southwest  coast. 

Send  resume,  clips  and  names  and  tele¬ 
phone  numbers  of  references  to  Maria 
Cote,  Naples  Daily  News,  1075  Cen¬ 
tral  Avenue,  Naples,  FL  34102. 


EDITORIAL 


BUSINESS  REPORTER:  Medium-sized 
southern  California  daily  nevrspaper  is 
seeking  a  reporter  with  a  minimum  of 
2  years  newspaper  experience  in  gen¬ 
eral  assignments/business  reporting 
preferrecT  Send  resume  and  clips  to 
Human  Resources,  Inland  Valley  Daily 
Bulletin,  P.O  Box  4000,  Ontario,  CA 
91761. 


COPY  DESK  CHIEF:  Supervise  design, 
editing  ond  imagesetting  (or  a  good  liF 
tie  16,000  daily  in  Sierra  foothills.  We 
need  good  editing,  good  monogement 
skills,  and  a  decent  human  being.  Send 
a  resume  (including  salary  require¬ 
ments  to  John  Seelmeyer,  Mitor,  The 
Union,  11464  Sutton  Way,  Grass 
Valley,  CA  95945. 


COPY  EDITOR/PAGE  DESIGNER 
The  Times,  an  80,000  (100,000  Sun¬ 
day)  Gannett  AM  in  Shreveport,  LA, 
has  an  immediate  opening  (or  a  copy 
editor/page  designer  to  join  our  17- 
member  universal  desk. 

Design  background  desired.  Basic 
copy  editing  skills  a  must.  We  are  100 
percent  paginated  on  Mac-based 
system  so  pagination  experience, 
QuarkXPress  skills  necessary. 

Come  join  a  progressive  newspaper 
devoted  to  getting  even  better. 

Please  send  letter,  resume  and  work 
samples  to  Executive  Editor  Mike 
Whitehead,  The  Times,  222  Lake 
Street,  Shreveport,  LA  71 1 30. 

We  volue  diversity  in  the  workplace 
and  encourage  those  who  share  that 
vision  to  apply.  EEO 


COPY  EDITOR/PAGINATOR:  East 
Texas  mid-size  daily  needs  strong 
designer  to  join  talented  news  desk. 
Prefer  several  years  experience,  but 
will  consider  talented  grad  with  solid 
internships.  E-mail:  lnjpete@aol.com  or 
fax  to  Pete  Litterski  at  (903)  757-3742. 


COPY  EDITOR:  If  you  can  make  sure 
that  copy  is  clear,  concise,  complete, 
Idir  and  accurate,  arKi  if  you  can  top  it 
all  off  with  a  good  headline  and  cap¬ 
tions,  Newsday  may  have  a  position 
(or  you.  Send  letter  and  resume  to  Tim 
Healy,  executive  news  editor.  News- 
day,  235  Pinelown  Rood,  Melville,  NY 
1 1 747.  E-mail:  healy@newsday.com 

COPY  EDITOR 

The  Sun-Sentinel,  an  aggressive  South 
Florida  news  leader,  has  an  opening  for 
a  Renaissance  copy  editor.  What  does 
that  mean?  You  tell  us  how  your  editing, 
headlines  and  design  skills  enter  this 
realm.  Our  daily  circulation  is  270,000 
and  Sunday  is  390,000.  Send  cover 
letter,  resume  and  clips  to  Jeanne  Jordan, 
news  editor,  200  E.  Las  Olas  Blvd., 
Deerfield  Beach,  FL  33301-2293. 

For  a  complete  list  of  current  openings, 
see  vreb  site  at  www.sun-sentinel.com/ 
SunServe/job.htm  or  call  (954)  523- 
5463,  category  5627. 

The  Sun-Sentinel  values  diversity  and 
encourages  those  who  shore  our  vision 
to  apply. 

Always  remember  to  keep  your  arms  and 
legs  inside  the  cow. 

Ace  Ventura 
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EDITORIAL _ 

COPY  EDITOR 

Award-winning  29,000  morning  daily 
■  n  central  Pennsylvania  seeking 
creative  page  designer  with  solid  copy 
editing  skills.  Join  a  team-driven  copy 
desk  and  advance  your  community 
journalism  career,  using  Microsoft 
Word,  QuarkXPress  and  Pnotoshop  for 
Windows.  Send  resume  and  tear 
sheets  to  Human  Resource  Manager, 
The  Daily  Item,  200  Market  Street,  Sun- 
bury,  PA  17801.  No  phone  calls, 
please.  EOE 

COPY  EDITOR 

National  boating  monthly  seeks 
energetic  copy  editor  with  ear  for  lan¬ 
guage,  eye  for  design  and  Quark¬ 
XPress  knowledge.  Boating  experience 
preferred.  Sena  resume,  3  samples  to 
Editor,  Soundings,  35  Pratt  St.,  Essex, 
a  06426;  fax  (860)  767-1048. 

COPY  EDITORS  sought  for  capital  city 
daily.  Send  resume,  work  samples  to 
Andrew  West,  managing  editor,  Del¬ 
aware  State  News,  P.O.  Box  737, 
Dover,  DE  19903. 

COPY  EDITORS/PAGINATORS 

The  Daily  Southtown  needs  skilled, 
creative  copy  editors  for  its  day  and 
night  universal  desk  as  it  continues  to 
expand  in  the  suburbs  of  Chicago, 
armed  with  a  new  pagination  system. 
Applicants  must  be  skilled  in  the  follow¬ 
ing  areas:  copy  editing,  headline  writ¬ 
ing,  page  designing  and  QuarkXPress. 
College  degree  is  required  and  Web 
savvy  is  a  big  plus.  Send  resumes  to 
Douglas  Williams,  Daily  Southtown, 
6901  W.  159th  Street,  Tinley  Park,  IL 
60477. 

COPY  EDITORS:  Experienced  copy 
editors  who  have  a  flair  for  writing 
headlines.  Layout  skills  a  plus.  Potential 
for  advancement.  Salary  com¬ 
mensurate  with  experience.  Excellent 
benefits.  Apply  to  Rick  Rodriguez, 
managing  editor.  The  Sacramento  Bee, 
P.O.  Box  15779,  Sacramento,  CA 
95852.  We  are  an 

Equal  Opportunity  Employer 

CORRESPONDENT 

$  14/inch.  That's  what  RESTRUCTUR¬ 
ING  TODAY  pays  correspondents 
mostly  in  state  capitals  but  not  only 
there.  It's  a  faxed  daily,  business 
newsletter  focused  on  natural  gas  and 
electricity  competition  and  the  con¬ 
vergence  of  the  two  industries.  We 
especially  need  someone  in  the  capitals 
of  GA,  MS,  TN,  NC,  NM,  NV,  MN, 
lA,  MO,  CA,  CT.  Fax  resume  and 
recent  stories  to  US  Publishing,  (202) 
298-8210. _ 

ZONE  6  DAILY,  45K  circulation  has 
openings  for  Metro  Editor,  Reporter  and 
Copy  Editor.  Must  have  college  degree 
and  newspaper  experience.  If  interested, 
send  resume  with  salary  history  to  Box 
08164,  Editor  &  Publisher. 


_ EDITORIAL _ 

CRAVE  COMPETITION? 

The  Daily  Southtown  needs  aggressive, 
creative  and  refined  reporters  eager  to 
make  their  mark  in  one  of  the  most  com¬ 
petitive  markets  in  the  country.  We 
need  people  who  can  put  stories  on  the 
front  page  that  will  make  news 
customers  take  notice  as  the  newspa¬ 
per  expands  in  Chicago's  suburbs.  We 
need  specialty  writers  to  produce 
regional  and  trend  stories  in  fields  such 
os  health,  environment,  politics  and 
technology,  as  well  as  general  assign¬ 
ment  reporters  to  handle  set  geo¬ 
graphic  beats.  Web  savvy  is  a  big 
plus.  Send  resumes  to  Douglas 
Williams,  Daily  Southtown,  6901  W. 

1 59th  Street,  Tinley  Park,  IL  60477. 

DESERT  DISPATCH  of  Barstow,  Calif., 
needs  two  general  assignment 
reporters,  one  with  primary  beats  of 
business,  economy  and  city  gov¬ 
ernment,  the  other  focused  on  feature 
writing  for  news  and  sports.  Experi¬ 
ence  preferred  but  talented  j-grads  will 
be  considered.  The  Dispatch  is  a 
6,000-circulation  daily  with  a  36,000 
Sunday  edition  published  jointly  with 
the  Victorville  Daily  Press.  Send 
resume,  clips  and  cover  letter  to  M. 
McCarty,  130  Coolwater  Lane, 
Barstow,  CA  9231 1  by  05/30/97. 
DREAM  JOB  •  The  Florida  Times-Union 
needs  a  bureau  chief  to  coordinate 
state  capital  coverage  in  Tallahassee. 
Lead  our  three-person  team  in  cov¬ 
erage  of  state  government  and 
regional  news  stories.  Compete  against 
arguably  the  toughest  state  press  corps 
in  the  country  (Miami,  St.  Pete, 
Orlando,  etc.).  Job  requires  excep¬ 
tional  reporting  skills  plus  the  ability  to 
manage  other  reporters.  This  job  is  a 
fantastic  opportunity  for  the  right 
person.  But  you  have  to  be  the  right 
person.  If  you  think  you  are,  send  six 
clips  and  resume  to  John  Burr,  news 
editor.  The  Florida  Times-Union,  1 
Riverside  Ave.,  Jacksonville,  FL  32201 . 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 

EDITOR  -  Two  edition,  six-day  daily 
serving  six  counties;  circulation  8,500. 
Duties  include  copy  editing,  story 
development,  working  with  7  reporters 
in  main  office  and  2  bureaus.  Weekly 
or  daily  newsroom  experience 
necessary.  Good  step  upgrade  for 
weekly  editor.  Salary  range  mid-to 
upper  20s.  Cover  letter  and  resume  to: 
Ann  Gibbons,  editor,  Register-Star, 
P.O.  Box  635,  Hudson,  NY  12534. 

EDITOR  POSITION  available  at  5,000 
circulation  daily  newspaper  in  Sterling 
CO.  Journalism  degree,  2  years  expe¬ 
rience,  computer  proficiency  and 
pagination  ability  required. 
Opportunity  for  professional  advance¬ 
ment  within  The  Denver  Post  newspa¬ 
per  group.  Full  benefits,  excellent  fam¬ 
ily  community.  EOE.  FAX  resume  in  con¬ 
fidence  to  David  McClain,  (970)  522- 

2320. _ 

If  a  duck  eafs  before  its  goes  In  the  water 
does  it  get  cramps? 

Gallagher 


EDITOR  in  charge  of  3  p.m. -midnight 
shift.  Select  stories,  photos  and  graph¬ 
ics  off  The  Associated  Press;  paginate 
pages.  Copy  editing/editor  experience 
preferred.  Publish  Monday  through 
Friday,  plus  weekend  edition.  6,000 
circulation.  Located  on  island  in  the 
Tongass  National  Forest.  Community 
dependent  on  fishing,  timber  and 
tourism.  Lots  of  outdoors  opportunities. 
Send  letter,  resume  and  clips  to  Belinda 
Chase,  Ketchikan  Daily  News,  501 
Dock  St.,  Ketchikan,  AK  99901 . 

EDITOR/PUBLICATIONS 
SENIOR  WRITER 

Western  Maryland  College  is  seeking 
creative  self-starter  with  proven  writing, 
editing,  and  publication  management 
skills.  WMC  is  a  selective,  private,  lib¬ 
eral  arts  college  located  northwest  of 
Baltimore. 

This  full-time  professional  will  serve  as 
managing  editor  of  the  college  maga¬ 
zine  and  senior  feature  writer  of  major 
publications.  A  bachelor's  degree  in 
English,  writing,  journalism  or  related 
field  is  required.  Minimum  of  3  years 
experience  in  editorial/journalism 
required;  prior  publication  manage¬ 
ment  experience  desired.  Experience  in 
an  educational  or  non-profit  setting  is 
preferred,  and  demonstrated  writing 
skills  are  essential. 

Salary  competitive.  Send  a  letter  of 
application,  resume  and  three  writing 
samples  to:  Thomas  Steback,  Personnel 
Office,  Western  Maryland  College,  2 
College  Hill,  Westminster,  MD  21 157. 

Consideration  of  opplicotions  begins 
June  1,  1997. 

WESTERN  MARYLAND  COLLEGE 
WESTMINSTER,  MD 
EEO/AA 

Women  and  minorities  are 
encouraged  to  apply. 

EDITOR 

Growing  Central  Florida  daily  requires 
experienced  professional  with 
demonstrated  leadership  skills. 
Excellent  opportunity  to  develop  strong 
news  report  in  a  competitive  market. 
Apply  to  Publisher,  The  News  Chief, 
Box  1440,  Winter  Haven,  FL  33880. 

DESIGN  EDITOR 

Do  you  live  to  design  front  pages  and 
feature  pages?  We're  seeking  a  design 
editor  to  govern  the  look  of  our  colorhji 
daily  with  its  own  sports,  entertainment 
and  TV  magazines.  Mac,  QuarkXPress, 
Freehand  and  Photoshop  a  must.  Send 
letter,  resume  and  work  samples  to 
Tom  Skoch,  managing  editor.  The 
Morning  Journal,  1657  Broadway, 
Lorain,  OH  44052.  Located  30  miles 
west  of  Cleveland. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 

FAX  YOUR  AD  TO  US  @ 
(212)929-1259 


_ EDITORIAL _ 

EDITORS 

New  Times  is  looking  (or  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for 
managing  editors  at  the  Phoenix  and 
Dallas  papers  and  for  an  associate 
editor  at  Miami  New  Times. 

The  positions  require  Fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 

Executive  Managing  Editor 

New  Times,  Inc. 

P.O,  Box  5970 
Denver,  CO  8021 7 

_ No  phone  colls,  pleose. _ 

EXPERIENCED  COPY  EDITOR  -  Tyler 
Morning  Telegraph,  45,000  circulation 
daily  in  East  Texas,  seeks  copy  editor/ 
page  builder  who  knows  style,  gram¬ 
mar,  layout,  QuarkXPress,  and  writes 
sparkling  headlines.  Degree  and  at 
least  two  years  on  daily  desk  pre¬ 
ferred.  Send  resume,  cover  letter  to 
Dave  Berry,  managing  editor,  Tyler 
Morning  Telegraph,  P.O.  Box  2030, 
Tyler,  TX  75710. 

E-mail:  tbbpobco@tyler.net 

EXPERIENCED  EDITOR  NEEDED 
The  Palm  Beach  Post,  a  180,000- 
circulation  daily  in  South  Florida, 
needs  a  night  slot  editor  to  guide  an 
aggressive,  hard-nosed  metro  desk  as 
it  closes  in  on  deadline.  We're  looking 
for  someone  with  five  years'  experi¬ 
ence,  good  writing  and  reporting  skills 
and  a  zest  for  competition.  A  sense  of 
humor  would  help.  Please  send 
resume,  writing  samples  and  several 
references  to  Metro  Editor  Fred  Zipp, 
P.O.  Box  24700,  West  Palm  Beach,  K 
33416-4700. _ 

EXPERIENCED  SPORTS  COPY  EDITOR 

The  Palm  Beach  Post  is  seeking  an 
energetic  sports  copy  editor  (minimum 
experience:  four  years)  eager  to  work 
in  a  fast-paced,  major-metropolitan 
market.  Layout/design  experience  - 
including  extensive  work  on  the  Macin¬ 
tosh  -  is  required.  Pagination  is  a  plus. 
Contact  Tim  Burke,  executive  sports 
editor,  at  2751  S.  Dixie  Highway, 
West  Palm  Beach,  FL  33405. 

COPY  DESK  CHIEF-  The  Inland  Valley 
Daily  Bulletin,  a  growing  80,000  daily 
serving  14  Southern  California  cities  in 
Los  Angeles  and  San  Bernardino  coun¬ 
ties,  is  looking  for  a  wordsmith/ 
manager  to  direct  a  dozen  talented 
copy  editors  and  page  designers  to 
new  heights.  College  degree  and  3-5 
years  experience  a  must.  Page  design 
and  knowledge  of  QuarkXPress  a 
major  plus.  We  olso  need  an  experi¬ 
enced  copy  editor/page  designer  with 
hustle.  Your  attitude:  It's  a  thankless 
job,  but  it's  important  to  do  it  right. 

Send  resume  to  Human  Resources, 
Inland  Valley  Daily  Bulletin,  P.O.  Box 
4000,  Ontario,  CA  91 761 . 


30  Editor  (S’  Publisher  ■  May  17,  1997 


HELP  WANTED 

EDITORIAL  I  ~~  EDITORIAL 


FINANCIAL  NEWSWIRE  REPORTERS/ 
COPY  READERS 

The  Dow  Jones  News  Service  is  seek¬ 
ing  reporters  and  copy  readers  with 
varied  levels  of  experience,  preferably, 
but  not  essentially,  in  business  journal¬ 
ism.  Recent  college  graduates  will  be 
considered  for  entry-level  positions. 
Qualified  candidates  for  this  business 
newswire  must  have  strong  journalism 
skills.  Speed  and  accuracy  a  must. 

We  offer  responsible  positions  with  a 
prestigious  publication  that  is  expand¬ 
ing  its  staff,  career  advancement 
opportunities,  competitive  salaries  and 
excellent  benefits.  Send/FAX  resume 
with  salary  history  and  requirements  in 
confidence  to: 

Rick  Stine 

Deputy  Managing  Editor 
Dow  Jones  News  Service 
Horborside  Financial  Center 
600  Plaza  Two 
Jersey  City,  NJ  0731 1 
FAX:  (201)938-5034 
No  phone  calls  will  be  accepted. 

Equal  Opportunity  Employer 

GAY  NEWS  EDITOR 
TWN,  a  Miami-based  gay  newspaper 
is  seeking  a  bright,  intelligent  individ¬ 
ual  from  a  weekly  background  to  head 
our  newsroom  as  a  writer/editor  with 
page  design  experience.  Lead  our 
small  staff  and  dozen  freelancers.  Pen 
1-5  pieces  a  week,  oversee  staff, 
design  by  QuarkXPress  (PC),  plan  for 
future  issues.  Excellent  salary  &  bene¬ 
fits  package.  Move  to  South  Florida 
and  be  yourself.  Fax  resume  (305) 
756-6932,  mail  clips  TWN,  901  NE 
79  Street,  Miami,  FL  33138  or  call  Bill 
Watson  at  (305)  757-6333,  ext.  8562 
to  schedule  interview. 

GRAPHIC  ARTIST 

We  are  looking  for  an  energetic 
graphic  artist  to  join  our  editorial  staff. 
We  are  a  progressive  7-day  newspa¬ 
per  (62,000  daily,  82,000  Sunday 
circulation).  The  right  candidate  must 
have  experience  creating  and 
designing  eye-catching  charts,  informa¬ 
tional  graphics,  locator  maps  and 
newsroom  and  sports  artwork.  Strong 
computer  skills  including  Freehand, 
Photoshop  and  QuarkXPress  are  a 
must. 

Send  resume  and  work  samples 
to: 

Lew  Sagermann 
Design  Editor 
The  Repository 
500  Market  Avenue  South 
Canton,  OH  44702-2193 

HARDWORKING  editor/reporter 
needed  for  financial  newsletter  in  NYC. 
Two  years  of  experience  required. 
Send  resume,  clips  to  Royal  News  Cor¬ 
poration,  150  West  25lh  Street,  #902, 
New  York,  NY  10001. 

Because  they  don't  have  a  thumb  to  ring 


HEALTH/ENVIRONMENT  REPORTER 
The  York  Daily  Record,  an  award¬ 
winning  43,000  AM  in  southcentral 
PA,  seeks  enterprising  reporter  to  cover 
health,  environment  and  science  issues. 
Strong  idea  person  who's  a  self-starter 
would  localize  national  health  care 
trends,  cover  three  hospitals,  two 
nuclear  power  plants.  Experience  pre¬ 
ferred.  Salary  $23,100-$32,565.  See 
our  website,  http://www.ydr.com. 
Send  resume,  clips  to  Metro  Editor, 
P.O.  Box  15122,  York,  PA  17405. 

Equal  Opportunity  Employer. 
jaN  A  GROWING  NEWSPAPER 
The  Post-Tribune,  a  70,000-circ. 
Knight-Ridder  newspaper  is  expanding 
its  staff  and  seeks  skilled  editors  to  join 
us  in  a  highly  competitive  market  in 
Northwest  Indiana  outside  Chicago: 

NEWS  EDITOR 

Lead  copy/design  editing  staff  by 
emphasizing  content  editing, 
sharpening  headlines  and  guiding 
nightly  page  production.  Candidates 
must  hove  copy  desk  leadership  expe- 
rienceaswellasQuarkXPress/ pagination 
experience. 

PRESENTATION  EDITOR 
Presentation  and  design  are  top 
priorities  as  we  expand  our  coverage. 
We  seek  a  newsroom  leader  wno 
shapes  coverage  early  in  the  day  with 
the  reporting  and  photo  staffs  and  then 
uides  the  copy/design  staff  to  pro- 
uce  pages  that  emphasize  the 
strengths  of  our  news  coverage.  Can¬ 
didates  must  hove  experience  as  assign¬ 
ing  editors  in  addition  to  strong  design 

COPY/DESIGN  EDITORS 
We  seek  editors  with  strong  word  and 
design  skills  to  join  our  copy  desks 
handling  news,  sports  and  feature  sec¬ 
tion  pages.  1-3  years  newsroom  expe¬ 
rience  plus  QuarkXPress/pagination 
skills  a  must. 

Contact  us  now  if  you're  ready  to  com¬ 
pete.  Send  resume,  work  samples  to 
Christopher  Celek,  assistant  managing 
editor,  Post-Tribune,  1065  Broadway, 

Gory,  IN  46402. _ _ 

BILINGUAL  REPORTER:  37.5  hours/ 
wk,  8:30  a.m.  -  5  p.m.  $37,703/year. 
Gather,  analyze  &  report  on  news  of 
interest  to  the  Chicago-area  Hispanic 
community  for  a  Spanish-language 
weekly  newspaper.  Beat  includes:  bi¬ 
lingual  education;  women's  issues;  local 
politics  &  immigration  law.  B.A.  in 
Journalism  as  well  as  1  year  in  job 
offer  required.  Must  speak,  read  & 
write  Spanish  &  English.  Must  have 
proof  of  legal  authority  to  work  perma¬ 
nently  in  the  U.S.  Send  two  copies  of 
both  resume  and  cover  letter  to: 
ILLINOIS  DEPARTMENT  OF  EMPLOY¬ 
MENT  SECURITY,  401  South  State 
Street  -  3  South,  Chicago,  IL  60605, 
Attention:  Len  Boska,  Reference  #V-IL- 
16878-B.  NO  CALLS.  An  Employer 
Paid  Ad. 

WE  ACCEPT 
MASTERCARD/VISA 


_ EDITORIAL _ 

MAGAZINE  EDITORS 
Atlanta-based  Shore- Varrone,  Inc.,  a 
rapidly  growing,  award-winning  trade 
magazine  publishing  company  with  5 
trade  shows,  8  magazines,  multiple 
ancillary  products  and  120  employees, 
is  accepting  resumes  for  editorial  staff 
members.  All  positions  require  experi¬ 
ence  in  magazine  or  newspaper  pub¬ 
lishing,  interest  in  business  issues, 
bachelor's  degree  in  a  related  dis¬ 
cipline,  an  entrepreneurial  spirit  and 
strong  organizational,  writing  and 
reporting  skills. 

CHIEF  EDITOR  --  (includes  relocation 
costs  and  stock  options)  automotive 
aftermarket  publication.  Minimum 
requirements:  1 0  yeors  editorial  expe¬ 
rience  with  5  years  as  a  chief/ senior 
editor,  3-5  years  supervisory  experi¬ 
ence.  SENIOR  (minimum  5  years  expe¬ 
rience)  or  MANAGING  (minimum  3 
years  experience)  EDITOR  positions- 
interest  in  retail/marketing  issues 
required. 

Our  benefits  include  medical  and 
dental  insurance,  21  vacation/ 
holidays,  40 1  (k)/ profit  sharing  and  com¬ 
petitive  salaries.  For  immediate  con¬ 
sideration,  send  resume,  salary  require¬ 
ments  and  3  writing  samples  to:  fax: 
(404)  252-4436,  mail:  Shore-Varrone, 
Inc.,  Human  Resources,  ATTN:  EP513, 
6255  Barfield  Road,  Suite  200, 
Atlanta,  GA  30328-4300.  Candidates 
cannot  be  considered  without  salary 
requirements  and  clips.  EOE. 


MANAGING  EDITOR 
22,000-circulation  South  Central  Penn¬ 
sylvania  daily  newspaper  has  an  open¬ 
ing  for  an  energized  community- 
oriented  editor.  The  right  candidate 
has  extensive  newsroom  experience, 
staff  development  skills  and  is  willing  to 
jump  into  a  dynamic  leadership  roll. 
Competitive  salary/benefits.  Resume 
to:  Publisher,  Lebanon  Daily  News, 
P.O.  Box  600,  Lebanon,  PA  1 7042. 

MEDICAL  MAGAZINE  EDITOR 

Tufts  University's  Office  of  Communica¬ 
tions  is  seeking  an  editor  for  Tufts  Med¬ 
icine,  the  alumni  magazine  of  Tufts 
School  of  Medicine  that  is  published 
three  times  each  year.  Successful  can¬ 
didates  will  hove  the  ability  to  concep¬ 
tualize  arx)  produce  a  dynamic  maga¬ 
zine  in  concert  with  the  goals  of  the 
university,  the  dean  of  the  School  of 
Medicine  and  the  Tufts  Medical  Alumni 
Association.  The  mission  of  the  maga¬ 
zine  is  to  boost  alumni  pride  and 
philanthropy  to  the  institution.  Specific 
job  responsibilities  include  serving  as 
the  primary  writer  for  the  publication, 
editing,  overseeing  its  production  and 
monitoring  its  annual  budget.  Five 
years'  experience  in  news-writing 
(science  and/or  medical  writing  a 
plus),  publications  editing  and  prod¬ 
uction  required.  This  is  a  honds-on 
position.  Please  send  cover  letter,  two 
copies  of  resume  and  five  writing  sam¬ 
ples  to  Virginia  Marcotte,  Tufts  Univer¬ 
sity  Human  Resources,  200  Harrison 
Avenue,  Boston,  MA  02111.  Tufts  Uni¬ 
versity  is  an  affirmative  action,  equal 
opportunity  employer  and  actively 
seeks  candidates  from  diverse  back¬ 
grounds. 


_ EDITORIAL _ 

MUSIC  EDITOR/VYRITER 
New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning,  140,000  circulation 
weekly  newspaper  in  Phoenix.  Strong 
writing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
fremance  reviewers,  and  writing  a 
local  music  column  as  well  as  reviews 
and  feature-length  pieces.  Send  cover 
letter,  resume  and  five  best  clips  to: 
Christine  Brennan,  P.O.  Box  5970, 
Denver,  CO  80217. 

MUSIC  VYRITER 

The  Birmingham  News  is  the  largest 
circulation  doily  in  Alabama.  We  are 
searchiffg  for  a  top-notch  music  writer 
who  can  move  with  ease  from  pop  to 
rock  to  gospel  to  jazz  to  country.  The 
ideal  candidate  will  have  3-5  years  of 
newspaper  experience  with  substantial 
time  on  the  music  beat,  &  a  proven 
ability  to  write  news,  features  & 
insightful  criticism.  Candidates  should 
olso  possess  boundless  energy  -  Birm¬ 
ingham  has  a  busy  music  scene,  includ¬ 
ing  a  major  music  festival  &  summer  con¬ 
cert  series. 

Send  resumes  &  clips  by  May  30  to: 

Alec  Harvey 

LifeStyle/Entertainment  Editor 
The  Birmingham  News 
2200  4th  Avenue  North 
Birmingham,  AL  35203 
THE  BIRMINGHAM  NEWS 
M/F _ EOE _ ADA 

NEWS  COLUMNIST 
Phoenix  New  Times  seeks  a  news  col¬ 
umnist  who  combines  an  authoritative 
yet  elegant  voice  with  formidable 
reporting  skills.  First-person  whimsy  is 
out-well-sourced,  fact-driven  commen¬ 
tary  is  in.  Must  be  capable  of  compet¬ 
ing  for  the  cover  with  our  long-form 
investigative  and  feature  writers.  We 
provide  the  time,  space  and  resources 
to  do  definitive  work;  you  provide  the 
scoops.  We  care  little  about  what  you 
THINK.  We're  most  interested  in  what 
you  KNOW.  Send  a  cover  letter,  a 
resume  and  your  best  clips  to: 

Jeremy  Voas,  editor 
Phoenix  New  Times 
1201  E.  Jefferson 
Phoenix,  AZ  85034 
No  phone  calls,  please 


NEWS  DESK  COPY  EDITORS  also  for 
southwestern  Pennsylvania  daily  and 
Sunday.  Two  nightside  positions  open. 
Job  requires  editing  and  headline  writ¬ 
ing,  but  limited  design  skills,  mostly 
basic  layout  of  inside  news  pages. 
Pagination  knowledge  is  helpful  but  not 
necessary.  Interested  individuals  should 
submit  a  resume  and  cover  letter  to: 
Human  Resources  Manager,  The 
Johnstown  Tribune  Publishing  Co., 
P.O.  Box  340,  425  Locust  Street, 
Johnstown,  PA  1 5907-0340. 


SEND  E&PBOXREPUESTO; 
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HELP  WANTED 


_ EDITORIAL _ 

NEWS  EDITOR 

The  Hays  Daily  News,  an  award¬ 
winning  1 3,000  evening  daily  with  an 
on-line  edition,  needs  a  news  editor  to 
work  alongside  assistant  managing 
editor,  take  the  l&jd  on  news  de«  in 
assistant  ME's  absence,  and  edit  daily 
theme  pages.  Journalism  experience 
required;  a  journalism,  English  or 
communications  degree  preferred. 
Send  resume,  clips  to  Gregory  Hailing, 
managing  editor.  The  Hays  Daily 
News,  507  Main,  Hays,  KS  67601 . 


NEWS  EDITOR 

The  Wyoming  Tribune-Eagle,  Wyo¬ 
ming's  award-winning  capitol-city 
daily,  is  looking  for  a  skilled  news 
editor. 

If  you  are  an  experienced  journalist 
who  appreciates  fine  writing,  we  want 
you  to  train  and  lead  our  copy  desk 
staff  in  the  continuing  pursuit  of 
excellence  in  community  journalism. 
Our  newsroom  is  fully  paginated  using 
QuarkXPress.  Send  cover  letter, 
resume,  references  and  work  somples 
to  Mary  Woolsey,  managing  editor, 
702  West  Lincolnway,  Cheyenne,  WY 
82001  or  fax  to  (307)  638-7330. 


NEWS  EDITOR 

You  are  a  Mac-savvy,  progressive 
designer  who  will  be  an  advocate  for 
the  wire,  a  deadline  enforcer  with  a 
perfectionist's  eye  and  the  flexible 
leader  of  a  six-person  desk.  The  ideal 
candidate  will  have  been  desk  chief  at 
a  smaller  paper  or  assistant  desk  chief 
at  a  similar-sized  or  larger  paper. 
Supervision/management  experience  a 
must. 

We  are  a  family-owned,  full  paginated 
28,000  AM  two  hours  west  of  Jackson 
Hole  and  Yellowstone  Pork.  Outside 
and  Outdoor  Life  rate  ours  a  top 
Rockies  town. 

Candidates  should,  without  delay,  send 
simple  letters,  a  resume,  references  and 
news  and  feature  page  samples  to 
Dean  Miller,  managing  editor.  The  Post 
Register,  333  Northgate  Mile,  Idaho 
Falls,  ID  83401  or  E-mail 

dmiller@ldahanews.com 


NOW  ADDING  POSITIONS:  Prize¬ 
winning,  fast-growing  mid-size  daily 
on  the  Texas-Mexico  border  has  open¬ 
ings  for  a  graphics  artist,  a  copy  editor 
and  a  reporter.  Experience  preferred; 
Spanish  language  skills  helpful.  Reply 
with  resume  ana  samples  to  Paul  Binz, 
managing  editor.  The  Monitor,  P.O. 
Box  760,  McAllen,  TX  78505. 

POLITICAL  WRITER 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  is  seeking  a 
political  junkie  more  interested  in 
explaining  the  whys  and  hows  of  issues 
than  speculating  on  horse  races.  The 
pasition  includes  four  months  in  Des 
Moines  covering  the  state  Legislature 
and  a  weekly  column.  Send  resume 
and  clips  to  Saul  Shapiro,  editor, 
Waterloo  Courier,  P.O.  Box  540, 
Waterloo,  lA  50704. 


_ EDITORIAL _ 

POUnCAL/STATE 
GOVERNMENT  REPORTER 

The  Times,  an  80,000  (100,000  Sun¬ 
day)  Gannett  AM  in  Shrevepart,  LA, 
has  immediate  opening  for  solid  pro 
(at  least  three  years'  reparting  experi¬ 
ence)  to  cover  state  government  and 
politics. 

You'll  help  cover  state  and  local 
politics,  state  government  and  the 
Legislature.  We  emphasize  gov¬ 
ernment's  effect  on  people,  not  process 
stories.  Key  to  this  beat  also  is  cov¬ 
erage  of  Louisiana  and  Shreveport's 
booming  gambling  industry. 
Investigative  skills  extremely  important; 
computer-assisted  reporting  experience 
helpful. 

Send  letter,  resume  and  6-10  clips  to 
Executive  Editor  Mike  Whitehead,  The 
Times,  222  Lake  Street,  Shreveport,  LA 
71130. 

We  value  diversity  in  the  workplace 
and  encourage  those  who  share  that 
vision  to  apply. 

EEO 

POP  CULTURE/ENTERTAINMENT 
REPORTER:  Are  you  looking  for  an 
exciting  challenge  at  one  of  Califor¬ 
nia's  emerging  newspapers?  The 
Bakersfield  Californian  has  an 
immediate  opening  for  a  pop  culture/ 
entertainment  reporter  in  our  team- 
oriented  newsroom.  Your  focus  will  be 
staying  on  top  of  a  wildly  diverse  enter¬ 
tainment  scene  and  pop  culture  trends, 
although  we  have  tom  down  the  walls 
separating  Metra,  Business  and 
Features,  giving  beat  reporters  an 
opportunity  to  shine  in  a  variety  of 
areas.  Applicants  will  be  expected  to 
have  a  diverse  knowledge  of  music,  as 
well  as  a  working  knowledge  of  arts 
and  live  theater.  Applicants  should  be 
hard  workers  with  3  to  5  years  of  daily 
newspaper  experience  and  must  be 
willing  to  think  out  of  the  box.  Send 
cover  letter,  resume,  references  and  a 
minimum  of  5  work  samples  to  Logan 
Molen,  features  editor.  The  Bakersfield 
Californian,  P.O.  Box  440,  Bakersfield, 
CA  93302,  or  respond  to: 

_ lmolen@bokersfield.com _ 

REGIONAL  FOOTBALL  publications  in 
NY  State  is  looking  for  beat  writer/ 
editor  to  cover  NFL  football  team.  Call 
Brian  or  Dave  J  at  (71 6)  292-0031 . 

REPORTER  -  The  Tribune-Democrat  in 
Johnstown,  PA,  a  49,000  daily-AM, 
53,000  Sunday  paper,  has  an  open¬ 
ing  (or  a  reporter.  We  need  someone 
with  experience  who  can  dig  for  news 
and  develop  stories  on  a  daily,  Sunday 
and  long-term  basis.  Knowledge  of  com¬ 
puter-assisted  reporting  would  be  a 
plus  but  not  essential.  We  are  located 
one  hour  from  Pittsburgh  and  three 
hours  from  Washington,  DC. 

Interested  individuals  should  submit  a 
cover  letter  and  a  resume  with  clips  to 
Human  Resources  Manager,  The 
Johnstown  Tribune  Publishing  Co.,  P.O. 
Box  340,  425  Locust  Street,  Johnstown, 
PA  15907-0340. 


_ EDITORIAL _ 

REPORTER.  Are  you  looking  for  an 
exciting  challenge  at  one  of  Califor¬ 
nia's  emerging  newspapers?  The 
Bakersfield  Californian  has  immediate 
openings  (or  experienced  reporters 
seeking  a  place  in  aur  team-oriented 
newsroom.  We  have  torn  down  the 
walls  separating  Metro,  Business  and 
Features,  giving  even  beat  reporters  an 
opportunity  to  shine  in  a  variety  of 
areas.  This  is  a  great  news  town  and 
we  love  to  give  our  readers  the  best 
stories  out  there.  Our  reporters  all  work 
off  PowerMacs  with  Internet  access, 
spreadsheets  and  database  software. 
E-mail,  and  Quark  loaded  in  each. 
Take  a  look  at  our  home  page  at 
http://www.bakersfield.com.  Send 
cover  letter,  resume,  references  and 
minimum  5  clips  demonstrating  a 
diversity  of  writing  style  and  subject 
matter  to  Tom  Maurer,  metro  editor. 
The  Bakersfield  Californian,  P.O.  Box 
440,  Bakersfield,  CA  93302.  You  can 
send  E-mail  inquiries  to 

tmaurer@bakersfield.com 


REPORTER:  Twice  weekly  paper  in  fast- 
growing  Georgia  suburb  needs  skilled 
Newswriter.  Send  resume  and  clips  to 
Columbia  News-Times,  P.O.  Box 
204178,  Martinez,  GA  30907  or  call 
Barry  Paschal,  (706)  863-6165. 


REPORTER:  We  are  a  60,000- 
circulation  daily  newspaper  within  35 
minutes  of  New  York  City.  Who  are  we 
looking  for?  A  top-notch  community 
reporter  who's  got  two  years  of  full¬ 
time  daily  experience.  Fluency  in 
Spanish  is  a  plus.  Send  letter,  resume 
and  your  five  best  clips  to  James 
McGarvey,  assistant  managing  editor. 
Daily  Record,  P.O.  Box  217,  Parsip- 
pany,NJ  07054-02 17. 

REPORTER 

Join  a  community-minded  daily  with 
an  award  winning  staff  of  local  and 
an-line  reporters.  We  strive  to  publish 
relevant  and  compelling  news  of  peo¬ 
ple  and  places  that  contribute  to  life  in 
the  Susquehanna  Valley  of  central 
Pennsylvania.  Applicatians  are  being 
accepted  now  for  two  general  assign¬ 
ment  reparter  pasitions;  one  geared 
toward  business  and  economic  devel¬ 
opment. 

The  Daily  Item  is  a  seven-day, 
29,000  circulation  daily  and  is  part  of 
the  Ottaway  Newspaper  Group. 

View  our  on-line  edition  at 
"www.dailyitem.com." 

If  you  want  to  advance  yaur  cammunity 
journalism  career,  send  sample  stories 
and  resume  to  Human  Resource 
Manager,  The  Daily  Item,  200  Market 
Street,  Sunbury,  PA  1 7801 . 

No  phone  calls,  please. 

EOE 

REPORTER 

Reporter  with  1  -3  years  experience  or 
recent  grad  with  strong  intern  experi¬ 
ence  needed  for  niche  publication  in 
Zone  5  that  covers  statewide  legal  com¬ 
munity.  Send  resume  and  clips  to  Box 
08155,  Editor  &  Publisher. 


•  The  Shadow  knows. . . 

Lament  Cranston 


_ EDITORIAL _ 

RESTAURANT  CRITIC/WRITER 
The  Houston  Press,  a  94,000- 
circulation  news  and  arts  weekly,  is 
looking  for  a  writer  who  finds  plenty  of 
food  for  thought  in  dining  out;  who  can 
express  those  thoughts  in  stylish,  opi¬ 
nionated  column  writing;  who  can 
bring  food  knowledge  and  passion  to 
reviewing  restaurants  both  up-scale 
and  dovm-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  column,  plus  magazine- 
length  news  or  feature  pieces  on  non¬ 
food  topics.  To  apply,  compose  a  sam¬ 
ple  restaurant  review  and  send  it, 
along  with  resume,  cover  letter  and 
clips  to: 

Editor 

Houston  Press 

2000  West  Loop  South/Suite  1 900 
Houston,  Texas  77027 
ROOM  TO  WRITE 

New  Times  is  looking  (or  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  doily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  (or 
news  writers  in  Phoenix,  Miami  and 
Houston. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


GET  STUCK, 
NOT  BENT 

http://www.mediamfo.com 

Run  Your  Ad  on 
Our  Web. 

(212)  675-4380,  EXT/ 171 
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_ EDITORIAL _ 

SENIOR  EDITOR 

Nationally-renowned  health  and  nutri¬ 
tion  newsletter  seeks  an  experienced 
and  creative  senior  editor  to  conceive, 
research,  write  and  edit  compelling 
stories.  Candidate  should  have  a 
strong  background  in  health  issues,  be 
comfortable  interviewing  researchers, 
and  able  to  interpret  scientific  studies. 
Proven  ability  to  explain  complex 
topics  in  a  clear,  instructive  and  engag¬ 
ing  manner  for  educated  lay  reader. 
Registered  dietitian  a  plus.  Send 
resume,  clips  and  salary  history  to: 
Larry  Lindner,  executive  editor.  Tufts 
Health  &  Nutrition  Letter,  6  Beacon  St., 
Suite  1110,  Boston,  MA  0201 8. 


SENIOR  REPORTER  -  CAPE  COD 
Experienced,  senior  reporter  needed 
for  award  winning  weekly  regional 
newspaper.  Must  be  able  ta  generate 
enterprise  stories,  cultivate  sources  and 
exercise  independent  judgment.  Can¬ 
didates  should  possess  excellent  writing 
skills  and  demonstrated  knowledge  or 
town  and  state  governmental  pro¬ 
cesses;  background  in  environmentol 
writing  a  plus.  Send  resume  and  clips 
to  Human  Resources,  CNC,  P.O.  Box 
39,  Orleans,  MA  02653. 


SPECIAL  SEaiONS  EDITOR  -  23,000 
daily  amid  California  redwoods  needs 
self-starter  to  develop  and  execute 
variety  of  tab,  broadsheet  and 
quarterfold  special  sections.  Degree  in 
journalism,  two  years  newspaper  expe¬ 
rience  required.  Salary  low  to  mid-20s 
plus  attractive  benefits  package  in 
charming  and  affordable  Victorian 
seaport  town.  Visit  required;  Zone  9 
applicants  only.  Letter  and  resume  to 
Rex  Wilson,  managing  editor,  Times- 
Standard,  Box  3580,  Eureka,  CA 
95502.  Fax:  (707)441-0501. 


SPORTS  EDITOR:  The  Watertown  Daily 
Times  has  an  opening  for  an 
aggressive,  experienced  executive 
sports  editor  to  lead  a  staff  of  six  full¬ 
time  and  several  part-time  writers. 
We  are  a  seven-day-a-week  paper 
and  place  a  heavy  emphasis  on  boys' 
and  girls'  high  school  sports  and 
Division  I  football,  basketball,  hockey 
and  lacrosse.  Send  cover  letter, 
resume,  work  samples  and  references 
to  Bert  Gault,  assistant  managing 
editor,  Watertown  Daily  Times,  260 
Washington  Street,  Watertown,  NY 
13601.  Deadline  far  applications  is 
May  24. 

SPORTSWRITER:  41,000-circ.  Pacific 
Northwest  daily  seeks  dynamic 
reporter  to  cover  the  people  and  events 
shaping  local  sports.  We're  looking  for 
a  team  player  who  can  add  another 
dimension  to  our  coverage  of  prep  and 
college  sports.  Minor  League  Baseball 
and  the  Continental  Basketball  Associa¬ 
tion.  Job  could  include  column  writing 
for  an  applicant  who  has  proven 
abilities.  Send  cover  letter,  resume  and 
clips  demonstrating  a  wide  range  of 
talent  to  Human  Resources  Department, 
Yakima  Herald-Republic,  P.O.  Box 
9668,  Yakima,  WA  98909. 

We  are  an  equal  opportunity  employer 
arKi  a  member  of  The  Seattle  Times  group. 


STYLE  COPY  EDITOR  for  southwestern 
Pennsylvania  daily  and  Sunday. 
Dayside  position.  Duties  include  edit¬ 
ing,  headline  writing,  phato  pro¬ 
cessing,  pagination,  design.  Interested 
individuals  should  submit  a  resume 
and  cover  letter  to:  Human  Resources 
MarKiger,  The  Johnstown  Tribune  Pub¬ 
lishing  Company,  P.O.  Box  340,  425 
Locust  St.,  Johnstown,  PA  15907-0340. 


THE  AUGUSTA  CHRONICLE  has 
immediate  opening  for  a  copy  editor/ 
page  designer.  Applicants  must  have 
daily  newspaper  experience,  strong 
page  design,  headline  writing  and 
copy  editing  skills,  and  a  gooa  com¬ 
mand  of  grammar  and  AP  style.  Macin¬ 
tosh  experience  required.  The  job 
requires  night,  weekend  and  holiday 
work.  Pre-employment  drug  screening 
required.  Send  resumes  to  Tom 
Dardenne,  news  editor.  The  Augusta 
Chronicle,  725  Broad  Street,  Augusta, 
GA  30901  or  call  (706)  823-3450 
after  2  p.m.  The  Augusta  Chronicle  is 
an  equal  opportunity  employer. 

THE  DAILY  ITEM,  a  29,000  AM  daily 
in  central  Pennsylvania,  is  accepting 
applications  for  a  graphics  editor  with 
a  flair  for  page  design.  The  successful 
candidate  will  have  a  graphics  back¬ 
ground,  be  well-versed  in  software 
and,  above  all,  hove  a  creative  mind 
that  communicates  with  reporters  and 
editors.  Send  resume  and  work  sam¬ 
ples  to  Human  Resource  Manager,  The 
Daily  Item,  200  Market  Street,  Sun- 
bury,  PA  17801.  No  phone  calls, 
please. 

THE  DETROIT  JEWISH  NEWS,  the 
Midwest's  largest  Anglo-Jewish  news¬ 
paper,  is  seeking  a  reporter  comforta¬ 
ble  writing  a  general  assignment  story 
as  well  as  a  cover  feature.  Please  send 
resume,  three  writing  samples  and  a 
salary  history  to  Phil  Jacobs,  editor, 
Detroit  Jewish  News,  27676  Franklin 
Rood,  Southfield,  Ml  48034. 


THE  FAYEHEVILLE  OBSERVER-TIMES, 
a  75,000  daily  in  North  Carolina,  is 
looking  for  a  copy  editor  who 
understands  packaging  and  points  of 
entry  and  has  the  ability  ta  write  crisp 
headlines  and  edit  copy  with  attention 
to  detail.  Send  resume  and  work  sam¬ 
ples  to  Mike  Amholt,  managing  editor, 
Fayetteville  Observer-Times,  P.O.  Box 
849,  Fayetteville,  NC  28302. 


THE  ODESSA  AMERICAN,  a  28,000 
circulation  daily  (34,000  Sunday)  seek¬ 
ing  talented  writers  to  fill  three  key  posi¬ 
tions:  1 )  Oil  and  Gas  reporter:  We 
seek  experienced  reporter  familiar  with 
the  basic  workings  of  the  industry  and 
to  watch  over  developments.  2)  Area 
Reporter:  Ride  circuit  in  18-county  cov¬ 
erage  area,  cherry  picking  and  devel¬ 
oping  stories.  3)  Feature  Writer:  Pro¬ 
duce  stories  for  lifestyles,  entertainment 
and  news.  Send  resume,  writing  sam¬ 
ples  to  John  Kerr,  MiE,  222  E.  4th 
Street,  Odessa,  TX  79761.  Fax:  (915) 
333-7742. 

/  believe  that  man  will  not  merely  endure; 
be  will  prevail. 

Faulkner 


_ EDITORIAL _ 

THE  STATE,  South  Carolina's  largest 
newspaper,  needs  an  experienced, 
innovative,  hands-on  professional  to 
help  plan  and  produce  an  award¬ 
winning  Knight-Ridder  sports  section. 
As  assistant  sports  editor/content, 
you'll  help  supervise  10  writers  and  be 
on  integral  part  of  the  department's 
leadership  team.  Requirements  are  five 
years  of  sports  experience  (one  year  of 
supervisory  experience  preferred),  the 
ability  to  work  with  reporters  and 
writers  at  many  skill  and  experience 
levels,  and  B.S.  in  j^ournalism.  Send 
resume  and  cover  letter  to  Beverly 
Dominick,  The  State,  P.O.  Box  1 333, 
Columbia,  SC  29202. 

UNIVERSAL  DESK  EDITOR 
Due  to  an  impending  retirement.  The 
Berkshire  Eagle,  the  31,000  circulation 
daily  and  36,000  Sunday  in  the  beau¬ 
tiful  Berkshires,  has  an  opening  on  its 
universal  editorial  desk.  We  are  look¬ 
ing  for  a  candidate  with  strong  editing 
and  layout  skills  vdio  can  handle  wire, 
local  and  feature  pages  with  equal 
enthusiasm,  as  shifts  require.  The 
Eagle's  editing  staff  prides  itself  on 
upholding  old-fashioned  standards  of 
excellence,  demanding  excellent  writ¬ 
ing,  analytical  thinking,  creative  story 
ideas  and  accuracy  from  its  reporlorial 
staff.  Familiarity  with  paginatian 
systems  and  newspapers  online  a  plus. 
Competitive  salary  and  quality  fringe 
benefits.  Send  letter,  resume  and  work 
samples  to  David  Scribner,  editor.  The 
Berkshire  Eagle,  P.O.  Box  1171,  Pit¬ 
tsfield,  MA  01 202. 

BUSINESS  REPORTER 
To  cover  law  firms  nationwide. 
Required:  fascination  with  law  firm 
business  and  personalities;  ability  to 
question  and  investigate  as  well  as 
research;  clear  thinking;  snappy  prose. 
Great  oppartunity  to  join  prestigious, 
national  newspaper  in  its  New  York 
home  office;  beginning  journalists  con¬ 
sidered.  Sernl  resume  and  clips  or  wri^ 
ing  samples  to: 

Ben  Gerson,  Editor-in-Chief 
The  NatiorKil  Law  Journal 
345  Park  Ave  South 

New  York,  NY  10010 
No  Telephone  Calls. 

Equal  Opportunity  Employer 

COPYEDITOR 

If  you're  bright,  can  work  under  pres¬ 
sure,  can  intelligently  and  quickly  edit 
a  flood  of  copy,  can  catch  grammar, 
spelling  and  style  errors,  can  whip 
reporters'  work  into  professionally 
produced  stories,  then  we've  got  the 
job  for  you.  City  News  Service  covers 
Los  Angeles,  Orange  and  San  Diego 
counties  24-hours-a-day.  All  of 
Southern  California's  major  media 
deperKi  on  us  for  breaking  local  news. 
Your  work  will  hove  a  dramatic  effect. 
Undergrad  college  degree  and  suc¬ 
cessful  desk  experience  required.  We 
prefer  applicants  already  in  the  Los 
Angeles  area.  FAX  your  resumes  to 
(310)201-9174. 


SEND  E&PBOXREPUESTO; 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


_ EDITORIAL _ 

WRITERS/COPY  EDITORS  for  CNN 
Interactive.  Required:  Five  years  rrews- 
paper,  broadcast  or  wire  experience; 
extensive  knowledge  of  notional  and 
international  news.  Ability  to  turn  out 
high  volume  of  copy  on  variety  of  sub¬ 
jects,  based  on  CNN  and  wire  reports. 
We're  open  24  hours  a  day,  seven 
days  a  week.  Internet  knowledge 
helpful  but  not  required.  Send  resumes, 
non-returnable  clips  to  Mike  Revzin, 
CNN  Interactive,  One  CNN  Center, 
Atlontg,  GA  30348.  No  colls,  pleose. 

FIELD  SERVICE  TECHNICIAN 

FIELD  SERVICE  TECHNICIAN 
WEB  PRESS  MANUFACTURING 

Experienced  with  Installing,  Servicing 
and  Startinq  of  printing  equipment 
is  requirecT  Competitive  salary  and 
excellent  benefits  package,  including 
medical,  dental  and  401  (lc|.  Only  actpli- 
cant  who  submit  salary  history  wi  ll  be 
considered.  Send  resume,  salary  his¬ 
tory  and  references: 

Tensor  Group,  lr>c. 

626  Executive  Drive 

Willowbrook,  IL  60521 

Attn:  Monoger  Field  Service 

HUMAN  RESOURCES 

MANAGER  OF  EMPLOYEE 
DEVELOPMENT  AND  DIVERSITY 

McCbtchy  Newspapers  seeks  a  corpo¬ 
rate  Manager  of  Employee  Devel¬ 
opment  and  Diversity  to  lead  the  train¬ 
ing  and  organizational  development 
efforts  of  the  company.  The  position 
reports  to  the  corporate  Vice  President 
of  Human  Resources  and  is  located  in 
Sacramento,  CA.  Responsibilities 
include  development,  design  and 
implementation  of  training  programs 
for  all  levels  employees;  analyzing  busi¬ 
ness  and  organizational  needs  and 
facilitating  change,  and  steering  the 
company's  on-going  commitment  to 
diversity.  Comprehensive  experience 
with  program  design,  conflict  man¬ 
agement,  group  development  and 
dynamics,  mentorship  programs, 
strategic  planning,  change  manage¬ 
ment,  facilitation  and  team  building 
desired.  Minimum  qualifications 
include  a  bachelors  in  HR  Manage¬ 
ment,  OD,  Psychology  or  equivalent, 
5-7  years  in  a  training  or  OD  capacity, 
or  equivalent  combination  of  skills  arid 
experience.  Newspaper  background  a 
plus.  Must  be  able  to  travel  minimum 
30%.  To  apply  for  this  position,  please 
send  cover  letter,  resume  and  salary 
history  to  McClatchy  Human 
Resources,  2100  Q  Street,  Sacra¬ 
mento,  CA  95816.  EOE. 

INFORMATION  SYSTEMIs 

IS/PRODUCnON  DIREaOR 
The  Sun  Herald,  a  Knight-Ridder 
newspaper  in  Biloxi,  MS,  has  an  open¬ 
ing  for  an  experierKed  IS  Director  who 
can  also  manage  production  opera¬ 
tions  for  a  growing,  50,000  circulation 
daily. 

Responsibilities  will  include: 

•  Managing  IS  operations 

•  Installing  new  classified  and  news 
systems 

•  Managing  Composing,  Press, 
Moilroom  and  Building  Operations 

•  Serving  as  a  key  member  of  our 
executive  team. 

Send  resume  to  Human  Resources 
Director,  The  Sun  Herald,  P.O.  Box 
4567,  Biloxi,  MS  39535. 

EOE-M/F/V/D 
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HELP  WANTED 


INFORMATION  SYSTEMS 

INFORMATOM  SYSTEAAS  CHREaOR 
A  technically  strong,  people-oriented 
leader  is  needed  to  manage  business 
and  editorial  systems  of  a  major  metro 
newspaper,  located  in  a  dynamic, 
growth  area  of  Southern  California. 
Applicants  should  have  1 5  or  more 
years  of  business  and  production 
systems  experience.  Sll  editorial  and 
classified  experience  will  be  a  plus. 
This  high-level  position  will  be  responsi¬ 
ble  for  advertising,  circulation,  news/ 
editorial,  financial  and  production 
systems.  The  successful  candidate  will 
possess  strong  leadership,  planning 
and  organizational  skills  and  a  vision 
of  the  future.  Qualified  applicants 
interested  in  an  outstanding  career 
opportunity  should  reply  to  Box 
08151,  Editor  &  Publisher. 

MAILRCX)M 

DISTRIBUTION  CENTER  MANAGER 
Growing  Michigan  based  Newspaper 
Group  is  currently  seeking  an  experi¬ 
enced  distribution  center  manager. 
Experience  with  Muller  inserting 
equipment,  bindery  equipment  and 
other  mailroom  equipment  is  required. 
Candidates  should  have  2-4  years 
working  in  a  newspaper  mailroom  as 
an  assistant,  foreman  or  supervisor, 
maintenance  skills  and  the  ability  to 
meet  strict  deodlines  while  providing 
quality  service.  We  offer  a  competitive 
salory,  benefits,  401  |k)  program  and 
bonus  opportunity.  Qualified  candi¬ 
dates  please  send  cover  letter  and 
resume  to  Larry  S.  Fisher,  P.O.  Box 
447,  Mt.  Pleasant,  Ml  48804-0447. 

MAILROOM  MANAGER  for  30,000 
circulation  doily  in  northern  New  Eng¬ 
land.  Scenic  rural/suburban  area. 
Near  ocean.  Technical  (Sheridan,  Idab 
or  similar  equipment)  and  managerial 
experience  required.  Send  resume  and 
salary  requirements  to  Foster's  Daily 
Democrat,  Attn:  Personnel  Dept.  - 
Mailroom,  333  Central  Avenue,  Dover, 
NH  03820. 


It’s  A  Classified 
Secret! 

We'll  never  reveal  the 
identity  of  an  E&P  box 
holder. 

If  you  don't  want  your  reply  to 
go  to  certain  newspapers  (or 
companies),  seal  your  reply  in 
an  envelope  addressed  to  the 
E&P  Classified  Advertising 
Department  with  an  attached 
note  listing  the  newspapers  or 
companies  you  do  not  want  the 
reply  to  reach. 

If  the  Box  Number  you're 
answering  is  on  your  list,  We'll 
discard  your  reply. 


_ MARKETING _ 

MARKETING  DIREaOR 
The  Mobile  Register  has  an  opening  for 
a  Marketing  Director  to  start-up  a  first- 
time  marketing  department.  A  qualified 
candidate  must  have  newspaper 
marketing  experience,  five  or  more 
years  preferred.  That  experience 
should  include  marketing  associated 
with  news,  advertising  and  circulation. 
A  college  education  including  market¬ 
ing  is  also  preferred.  Please  send  your 
resume  to  Lee  Stringfellow,  human 
resources  director.  Mobile  Register, 
P.O.  Box  2488,  Mobile,  AL  36652. 

NEW  MEDIA 

NEW  MEDIA  PRODUCER 

The  Blade  is  seeking  a  website 
designer  with  a  proven  record  of  high 
quality,  imaginative  on-line  production 
and  design.  Position  will  design  and 
produce  web  pages,  promotional  ads 
and  promotional  pieces  for  the  new 
web  site.  Will  maintain  and  updote 
web  page. 

Requires  minimum  one  year 
experience  in  website  graphic  design 
with  multi-platform  background  in 
MAC,  UNIX,  and  PC.  Also  requires 
hands-on  experience  with  HTML  3.0, 
Javascript,  PERL,  Photoshop,  Illustrator, 
QuarkXPress  and  Windows.  Good  com¬ 
mand  of  basic  web  tools  and  writing 
skills  a  must. 

Excellent  salary  and  benefits. 

Send  cover  letter,  resume,  work 
samples  and  salary  requirements  to 
Human  Resources,  The  Blade,  541  N. 
Superior,  Toledo,  OH  43660  or  e- 
mail:  KMRanney@aol.com  by  June  6, 
1997. 

EOE 

PHOTOGRAPHY 

PHOTOGRAPHER  -  THE  HUNTSVILLE 
TIMES,  AL,  a  60,000  daily  circulation 
afternoon  newspaper  located  in  North 
Central  Alabama  has  an  opening  for 
an  experienced  full-time  staff  photo¬ 
grapher.  The  newspaper  has  excellent 
color  reproduction  on  every  section 
front.  Candidates  must  demonstrate  the 
ability  to  look  beyond  the  obvious,  and 
produce  their  best  work  through  their 
own  discovery  and  execution.  We 
want  a  talented  photographer  who  will 
ferret  out  interesting  photo  stories  on 
their  own  while  still  doing  the  daily 
grist  for  the  mill  with  some  flair. 

Our  staff  of  seven  photographers  are 
technically  proficient  and  would 
welcome  a  new  staffer  who  is  at  that 
level  and  will  challenge  us  to  rise  to  a 
new  one. 

Send  resume,  cover  letter  stat¬ 
ing  why  you  want  to  photograph  ihe 
New  South  and  reference  list  to 
Michael  Mercier,  chief  photographer. 
The  Huntsville  Times,  2317  Memorial 
Parkway,  Huntsville,  AL  35801. 

Portfolios  will  be  requested  based 

upon  that  response. 
http://www.htimes.com 
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PHOTOGRAPHY 


DIREaOR  OF  PHOTOGRAPHY 
The  Detroit  Free  Press,  internationally 
recognized  for  photography  and 
picture  editing,  is  looking  Tor  a  director 
of  photography.  Candidates  must  be 
eager  to  work  in  full  partnership  with 
other  parts  of  the  news  operation, 
aggressively  pursuing  news  locally  and 
internationally.  Director  coordinates  a 
talented  staff  of  25,  developing  stories 
and  people.  You  can  best  demonstrate 
your  qualifications  by  your  accomplish¬ 
ments  to  date.  Please  send  cover  letter 
and  resume  to: 

Dave  Robinson 
Deputy  Manoging  Editor 
Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 
(800)  678-6400,  ext.  6457 
FAX:  (313)  222-5981 
e-mail:  robinson@det-freepress.com 


PREPRESS 


PREPRESS  MANAGER 

Prepress  manager  needed  for  weekly 
newspaper  company  with  worldwide 
circulation.  Qualified  individual  will 
oversee  all  advertising  production, 
electronic  page  composition,  work 
scheduling,  print  quality  control,  and 
management  of  production  staff.  Can¬ 
didate  should  have  proven  experience 
managing  high  quality  paginated  four- 
color  offset  publications  including 
electronic  production  using  digital  ad 
submission,  OPI,  postscript.  Working 
knowledge  of  QuarkXPress  on  PC  and 
Mac,  Photoshop,  Illustrator,  and  other 
prepress  applications.  Send  resume 
and  cover  letter  outlining  your  ei^ri- 
ence  and  salary  history  to  Army  Times 
Publishing  Company,  Attn:  Human 
Resources  EP-47,  6883  Commercial 
Drive,  Springfield,  VA  22159. 

M/F/V/H 


PRESSROOM 


EXPERIENCED  Double  Wide  press 
operators  for  newspaper  in  southeast. 
Seeking  operator  for  Goss  Metroliner 
offset  press.  Excellent  quality  of  life, 
low  cost  of  living  and  a  great  package. 
Send  resume  and  references  to  The 
Clarion-Ledger,  P.O.  Box  40,  Jackson, 
MS  39205-0040,  attn:  Mike  Huffman. 


PRODUCnON/TECH 


PRODUCTION  DIREQOR 

Progressive  40,000  circulation  AM 
daily  in  northern  CA  seeks  candidates 
for  Production  Director.  Directs  and 
supervises  daily  activities  and  staff  of 
the  pressroom  (Harris  1650  press), 
mailroom,  pre-press/camera/ 
platemaking  and  maintenance.  Com¬ 
petitive  pay  and  excellent  benefits. 

Send  cover  letter,  resume  and  salary 
requirements  to  Bonnie  Salyer,  HR 
Director,  Record  Searchlight,  P.O.  Box 
492397,  Redding,  CA  96049-2397  or 
fax  to  (916)  225-8212. 

EOE 


PRODUCTION  MANAGER 

Work  for  the  fastest  growing  newspa¬ 
per  group  in  the  heart  of  the  Rocky 
Mountains. 

This  qualified  individual  will  oversee  all 
advertising  production,  electronic  page 
building,  press  scheduling,  quality  con¬ 
trol  of  printed  products  and  manage¬ 
ment  of  necessary  staff. 

This  position  requires  working  know¬ 
ledge  of  the  Macintosh  production 
environment.  Prepress  image  setters, 
Internet  development,  QuarkXPress, 
System  7.5,  Adobe  Illustrator  and 
Photoshop. 

Excellent  verbal  and  written 
communication  skills  a  must.  Strong 
interpersonal  skills  necessary.  Budget¬ 
ing  and  analytical  skills  needed. 

Compensation  package  includes: 
Salary  plus  bonus,  medical,  health, 
dental  and  vision  coverage,  401  (k) 
company  matching  retirement  fund. 

2  weeks  paid  vocation, 
ski  pass. 

Send  resume  to: 

Publisher 
P.O.  Box  6281 
Vail,  CO  81658 


Use  E&P  as  your  recruiting  tool 

TO  HIRE  THE  BEST  AND  BRIGHTEST.' 

E&P  will  be  running  on  a  monthly  basis 
recruitment  features  highlighting  various  issues  that 
affect  newspaper  personnel  and  managers.  If  you  need 
additional  information,  call  Shawn  Olson, 
Classified  Manager,  (212)  675-4380,  ext.  170. 

•  May  24  •  June  14  •  July  12  •  August  23 

(Recruitment  Issue)  •  September  20 

•  October  25  •  November  22  •  December  20 

EDITOR  &  PUBLISHER 
CLASSIFIED  DEPARTMENT 
11  W.  19TH  STREET 
NEW  YORK,  NY  10011 


CLASSIFIED  ADVERTISING  RATES 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


UNE  ADS 

1  w««k-$9.0S  per  line 

2  wMk»-$8.00  per  Him,  per  issue. 

3  weeks-$7.00per  Hne,  per  Issue. 

4  weeks-$6.05  per  Hne,  per  issue. 


POSmONS  WANTED 

1  week-$4.50  per  Hne 

2  week»-$3.80  per  Hne,  per  issue. 

3  weeks-$3.15  per  Hne,  per  issue. 

4  weeks-  $2.90  per  Hne.  per  Issue. 


Add  $  1 2.00  per  insertion  for  box  service.  Add  $6.X  per  insertion  for  box  service. 
Count  os  on  additional  line  in  copy.  Count  as  an  additional  Hne  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 

Count  approximately  34  characters  and/or  spaces  (Der  line. 

3  lines  minimum.  NO  ABBREViATlONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Hlustrotions.  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  Inch,  per  insertion;  1  time.  $105;  2  to  5  times.  SIX 
6  to  1 3  times.  $95;  14  to  26  times  S90;  27  to  52  times  $85. 

DEADLINE:  8  days  prior  to  pubiication  date. 

Contract  rates  available  upon  request. 

Box  fHjmber  responses  ore  mailed  each  day  os  they  ore  received. 


Name  _  _ _ 

Company  _  _ 

Address  -  — 

City _  _ 

State _  _  _ 

Zip  _  _ 

Phone _  _____ 

Classification _ 

Authorized  Signature _ 

No.  of  Insertions:  _  Amount  Enclosed:  $ 

Copy:  _ 


Editor 

PUBLISHER 


11  WEST  19TH  STREET,  NY.  NY  100 11.  212)675-4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 


ADVERTISING 


S^S  &  MARKETING/AD  DIREaOR 
Visionary  leader  ready  lo  strategically 
turn  around  your  sales  effort,  generate 
new  revenues,  dramatically  improve 
customer  service.  WWW  experience 
too.  Over  20  years  af  major  market 
success.  Prefer  mid-size  daily  in  Zone  8 
or  9.  RON  BEACH,  (970)  245-2590 
or  E-mail;  ronbeach6wic.net 


CIRCULATION 


CIRCULATION  DIREaOR/MANAGER 
Over  20  years  experience.  Can  do  it 
all  from  computers  to  marketing. 
Would  like  to  relocate  southeast  NC, 
SC,  North  Florida.  Reply  to  Box 
08119,  Editor  &  Publisher. 


PROFESSIONAL 
Seeking  management  position  in 
Zones  7,  8  or  9.  B.S.  in  Business 
minor  in  Mass  Communications. 

Seven  years  hands-on  experience  — 
Home  Delivery,  Single  Copy,  and 
Sales  Promotion  with  newspapers 
from  10,000  to  75,000  audited. 

Looking  (or  daily  in  need  of 
strong  creative  leader. 

Call  (800)  573-5596 
Mensan 


EDITORIAL 


AWARD-WINNING  editor//writer 
seeks  assignments:  copyediting,  edit¬ 
ing,  feature  writing,  English/Spanish. 
SpcKialty:  international  relations. 

E-mail:  ysabelcampbell6interia.es 
Phone:  011  (34-1)864-5363 
Fax:  on  (34-1)864-4101 


EDITOR  +  LAW  DEGREE  +  MBA  -  ME 
Editorial  department  head  at  top  mag¬ 
azine  company  seeks  editorial  man¬ 
agement,  new  product  development 
position.  Ran  general-interest,  busi¬ 
ness,  health  publications;  created  and 
launched  magazines.  Overseas  expe¬ 
rience.  Have  JD/MBA  will  travel.  Con¬ 
tact  George  at  gms7776aol.com. 


HARD-WORKING  Reporter,  editor  and 
copy  editor  working  for  a  GA  tri-weekly 
paper  seeks  job  with  daily  experience  at 
a  medium  to  large  newspaper.  Wide 
range  of  reporting  skills.  Call  (770)  509- 
3042  to  receive  resume  and/or  clips. 


EDITORIAL 


TENACIOUS  10-Year  news  pro  seeks 
bureau  or  government  reporting  job  with 
30,000  to  1 00,000-circulation  daily. 
Call  (352)  375-5894 


AWARD-WINNING  editor  can  bring 
out  the  best  in  your  stoff.  Twenty-four 
years  experience  at  some  of  the  best 
mid-sized  dailies  in  the  nation.  I  can 
help.  Elliot  Tompkin  (765)  640-9005. 


AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site: 
http://netnow.micron.net/-iinnews/ 
Contact  Dave  Goins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnews6micron.net 


GO-GETTER  REPORTER  seeking 
overseas  opportunities.  Motivated  by 
Geography.  Semi-fluent  in  Mandarin, 
basic  German.  Well-traveled.  Done 
freelance  work,  domestic  internships' 
and  overseas  work  already. 

Recent  M.U.  graduate. 

Call  (573)  443-6805. 


FEATURES  AVAILABLE 


'BARON  WHETT  &  Major  Gridd-Lokke'® 
Topical,  pithy  satire  gem  to  syndicate. 
Box  4644 

Seattle,  WA  98104-0644. 


FREELANCE 


EDITORIAL  ARTIST  -  Works  in  tradi¬ 
tional  Pen  and  Ink  and  Color  Medias. 
Humorous,  Political  and  Conceptual 
kspics.  Call  David  Farrar  for  sample 
(423)  588-0624 


RESEARCH 


M.L.S.  GRAD  seeks  position  as  free 
lance  researcher.  ExperierKed.  Access 
to  Internet,  DIALOG,  and  LEXIS/NEXIS. 
E-mail  raymortdv6mail.idt.net 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  mogazines,  newspapers,  books! 
Free  travel!  Jeff  (201 )  575-1005. 


WE  ACCEPT 
MASTERCARD/VISA 
CHECKS  FOR  POSITIONS  WANTED 
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Everything  Changes 
In  A  Century 


A  CENTURY  AGO  my  grcat- 
grandlather  wrote  his  son  a 
letter  about  a  subscription 
to  the  Times  of  India. 

He  wrote  the  letter 

aboard  a  British  ship  on  the  Arabian  Sea 
and  posted  it  in  Aden  on  May  13, 1897. 
My  grandfather  received  the  letter  in 
Bombay  a  week  later. 

When  1  visited  Bombay  recently,  1  dis¬ 
covered  why  the  Times  of  India  was 
important  to  my  great-grandfather  and 
why  newspapers 
remain  vital  today. 

Before  he  left 
Bombay,  he  forgot  to 
purchase  the  newspa¬ 
per’s  “overland  summa¬ 
ry.”  He  wanted  to  keep 
up  with  the  home¬ 
town  news.  He  asked 
his  son  to  make  cer¬ 
tain  the  paper  would  be  sent  to 
England.  He  and  his  mother  were 
preparing  to  follow  on  another  ship. 

Searching  through  back  issues  of  the 
Times,  1  learned  why  the  family  had  left 
so  quickly  that  something  like  a  news- 
pajjer  might  have  been  forgotten. 

From  September  1896  to  April  1897, 
there  had  been  10.258  deaths  in 
Bombay  from  bubonic  plague.  By  the 
time  the  epidemic  abated  in  1899, 

1 14,000  people  had  died.Thousands  of 
residents  fled  the  city.  As  Mark  Twain 
observed,  “the  plague  carries  with  it  a 
terror.” 

1  walked  the  crowded  streets  and 
prowled  the  Bombay  docks,  imagining 
that  dread  and  fear,  conjuring  the  pesti¬ 
lential  wraiths.  It  was  not  hard  to  imag¬ 
ine  the  terror. 

The  Times  of  India  was  founded  in 
1838,  the  first  and  most  important 
English-language  newspaper  in  India. 

My  great-grandfather  arrived  in  Bombay 
in  1867  to  start  an  engineering  busi¬ 
ness.  Bombay  had  a  population  of  about 
650,000. 

He  read  a  newspaper  one  observer 
called  “never  dull.  When  nothing  out¬ 
side  deserved  notice,  editors  started 


Ashdoum  is  a  journalism  professor  at 
the  University  of  Tennessee,  Knoxville. 


quarreling  among  themselves.” 

The  century-old  papers  1  looked  at 
were  full  of  long,  richly  detailed  stories, 
notices  of  ship  arrivals,  financial 
reports,  bank  holdings,  essays,  disquisi¬ 
tions  on  cricket,  clippings  from  other 
papers,  poems,  trade  data,  complete 
texts  of  speeches,  court  reports,  min¬ 
utes  of  club  meetings,  reports  of  sensa¬ 
tional  crimes,  and  gossip. 

The  arrival  of  the  first  motor  car  may 
not  have  seemed  important  in  1897  but 
a  century  later  few 
cities  could  match 
Bombay’s  traffic  jams. 

Nothing  in  Bombay 
escaped  the  attention 
of  the  Times.  And  yet, 
the  newspaper  carried 
little  international 
news,  nor  was  there  a 
great  deal  of  news 
from  other  parts  of  India. 

Twain  called  Bombay  “a  bewitching 
place,  a  bewildering  place,  an  enchant¬ 
ing  place.”  It’s  all  of  that  today.  It’s  also  a 
crowded  place,  with  a  population  of 
more  than  12  million. 

The  Times  is  no  longer  a  paper  of 
record.  Few  of  the  stories  that  interest¬ 
ed  my  great-grandfather  are  to  be  found 
today.  A  small  staff  of  reporters,  supple¬ 
mented  by  stringers  who  cover  finan¬ 
cial  news  and  entertainment,  report  the 
news  in  one  of  the  world’s  largest 
cities. 

1  found  plenty  of  interesting  news, 
but  this  mottled  picture  of  a  complex 
city  gave  me  little  sense  of  community. 
In  part,  this  is  due  to  competition  from 
television. 

“We  feel  we  have  to  respond  by  mak¬ 
ing  our  newspaper  more  appealing,” 
said  Jessica  Jacobs,  the  associate  editor. 
This  translates  into  truncated  stories, 
usually  a  maximum  of  800  words. 

Columns  are  sometimes  filled  with 
lively  coverage  of  the  strange  and 
unusual.  One  story  reported  a  debate 
between  rationalists  and  anti-rational¬ 
ists,  including  the  debunking  of  a 
reputed  visit  to  Mars  by  a  local  guru. 
Another  followed  the  adventures  of  a 
laughing  club  whose  members  induced 
each  other  to  hysterics  in  order  to  pro¬ 


mote  the  health  benefits  of  a  vigorous 
guffaw. 

Editorial  pages  contain  eccentric 
analyses  of  literary,  economic  and  social 
topics,  punctuated  by  letters  from  often 
bemused  readers. 

The  Times  publishes  editions  in  five 
other  cities  including  Delhi  and 
Bangalore,  bringing  its  aggregate  circu¬ 
lation  close  to  a  million.  Each  city  pub¬ 
lishes  its  own  local  news,  prints  the 
same  editorials,  and  picks  up  national 
and  regional  stories  from  the  Times  of 
India  news  service.This  enables 
Bangalore,  one  of  the  fastest-growing 
cities  in  Asia,  to  put  out  a  city  edition 
with  a  handful  of  reporters. 

E.  Ragnavan,  editor  of  the  Bangalore 
edition,  acknowledges  the  difficulty  of 
trying  to  put  out  a  paper  with  such  a 
small  staff,  but  points  to  his  reporters’ 
high  productivity.  He  said  each  city  edi¬ 
tion  reflects  “a  shared  perception  of 
what  we  are.” 

And  that  means  a  newspaper  essen¬ 
tially  national  in  orientation.There  is  lit¬ 
tle  difference  among  any  of  the  edi¬ 
tions.  What  makes  news  in  Bombay  is 
likely  to  be  news  in  Bangalore  or  Delhi. 

The  emphasis  on  national  news  may 
come  in  part  from  the  fact  that  the 
Times  sp)ends  a  relatively  small  propor¬ 
tion  of  its  budget  on  staff,  said 
Ragnavan. 

Editors  complained  about  losing 
some  of  their  best  reporters  and  editors 
to  magazines  and  broadcast  outlets. 

The  readership  is  now  primarily  the 
burgeoning  Indian  middle  class.  While 
only  a  small  percentage  of  the  total 
population  reads  English,  in  a  popula¬ 
tion  approaching  1  billion,  the  market 
is  substantial  and  growing. 

English-language  newspapers  com¬ 
prise  less  than  about  one-fifth  of  the 
total  newspaper  market.  These  are  edit¬ 
ed  for  elite  readers  who  follow  com¬ 
mercial  and  political  news. 

A.ssessments  of  India’s  English-lan¬ 
guage  press  by  Western  journalists  some¬ 
times  have  been  harsh.Twenty  years 
ago,  James  Cameron  saw  little  future  for 
the  Indian  press,  “a  dismal  machine, 
which  grows  worse  every  year.” 

(See  Shop  Talk  on  page  44) 
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The  annual  newspaper  advertising  linage 
reports  for  1996  are  still  coming  in.  This 
major  annual  study  is  the  only  survey  con¬ 
ducted  of  the  ad  volume  of  daily  newspapers. 
The  figures  presented  in  this  special  issue  will 
give  newspapers  in  every  part  of  the  U.S.  and 
Canada  comparable  advertising  data  for  retail, 
national,  automotive,  financial,  travel,  classi¬ 
fied  display  and  classified  in-column  volume. 


NEXPO'97 


Conference  and  Post-conference  Issues 


These  issues  of  E&P  will  be  filled  with  articles  about  the 
Newspaper  Association  of  America's  NEXPO'97  and 
news  stories  from  the  convention  site.  It's  the  biggest  news- 
paper  technical  exposition  and  conference  held  in  North 
America.  This  gathering  usually  prompts  new  product  announce¬ 
ments  and  other  technical  news  from  vendors  which  makes  these 
issues  all  the  more  important  for  newspaper  professionals  in  news 
tech  and  production  areas.  And  NEXTO  attendees  won't  have  to 
wait  till  they  get  back  home  to  read  their  E&P,  copies  of  the  confer¬ 
ence  issue  will  be  distributed  in  the  convention  center. 


all  part  of  your  regular  Editor  &  Publisher  subscription 


'ake  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule;  reserve  space  today! 


•  Annual  Linage  Issue  •  NEXPO'97  Conference  Issue  •  NEXPO'97  Post-conference  Issue 

Space  Deadline:  May  27  Space  Deadline:  June  10  Space  Deadline:  June  17 

Material  Deadline:  May  29  Material  Deadline:  June  13  Material  Deadline:  June  20 

Call  E&P  Vice  President  of  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative. 

Ad  Rates 

Full  Page . $3,800  1/3  Page . $1,600 

2/3  Page . $2,965  1/4  Page . $1,330 

1/2  Page . $2,240  ...or  your  E&P  contract  rate  applies. 

Color  Rates 

Spot  color,  per  color,  per  page,  extra  $605 
Facing  page,  same  color,  extra  $420 
Four-color  process  space  and  color  charge; 

One  page,  $5,165;  Two-page  spread,  $9,545 
(based  on  one-time  space  rate) 


THE  F<«  RTH  F.STATE 


Sales  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Chicago  (312)  641-0041  •  San  Francisco  (510)  888-9640 


With  Sir,  you’ve  got  the  POWER! 

System  integrators  Stili  Offers  the  Most  Powerful  and 
Comprehensive  Systems,  Products,  and  Support  Available  Today! 

POWERFUL  NEW  PRODUCTS 

NEW  MEDIA/ MEDIABRIDGE^'^:  Automated  Internet  publishing, 

JAVA  clients  for  Internet  access,  FAX/OCR  servers 
EDITORIAL;  NT  clients  and  NT  servers 
EDITORIAL  PAGINATION:  NT  pagination  and  Quark  integration  products 
ADVERTISING:  NT  clients  and  NT  servers 
AD  MAKEDP:  Multi-Ad  Creator  integration  products 
ADVERTISING  PAGINATION:  NT,  Mac  and  Unix  pagination 
ARCHIVAL:  MediaVu™  graphics  &  text  (NT  server  with  Internet  browser) 

OPEN  DATABASE:  Sll  ODBCiaccess^*^ 

OUTPUT:  SCOOP:Router/OPr'^ 

PDWERFUL  NEW  PARTNERS 

Microsoft  Inc.,  Tandem  Inc.,  Cybergraphic  Systems  Pty.  Ltd.,  ICL  Grafimedia  (Fujitsu), 

Managing  Editor,  Inc.,  Multi-Ad  Services,  Inc.,  Pongrass  Australia,  AISI  Inc., 

Pantheon  Inc.,  Grover  Digital  Technologies,  Inc.,  Competent  Consulting,  Inc.,  Mindset  Software,  Inc. 


visit  SI!  at  NEXPO  ’97  -  RDDTH 17  -  New  Drieans,  June  21-24 


System  Integrators,  Inc.* 


Headquarters:  System  Integrators,  Inc.  •  Sacramento,  CA  USA  •  (916)  929-9481,  fax  (916)  928-0319 

System  Integrators,  United  Kingdom  •  Wokingham,  UK  •  (44)  11  8989  2525,  fax  (44)  11  8977  6550 
System  Integrators,  Asia  Pacific  •  Sydney,  Australia  •  (61)  2  9264  3338,  fax  (61)  2  9261  3942 
ICL  Grafimedia  •  Scandanavia  •  (35)  80  5671,  fax  (35)  80  5673575 


t:  ;■ 


